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THE  CHICAGO  DAILY  NEWS 


first  in  linage  in  (Chicago  for  as  far 
back  as  the  records  go,  ran  more  retail  gr(xery 
advertising  in  1957  than  ever  before* 


^  3^433,323  lines  of  retail  fiUMl  mlvertising  in  1*^37  heliteil  the  lhul\  to  inrrr<i.<i^  ifx  leati 

in  frorery  linage  in  (‘.hieago.  inti,  of  vourse.  the  \eHs  led  all  iMifters  in  the  nation — morn¬ 
ing,  evening  or  Sunday  in  ttttal  ftnul  linage. 


POWER  OF  THI 
IN  CHICAGO 
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it’s  NEW...  SCOTT  has  it! 


PRESS  _ 

UNITS  .  .  .  with  provision  for  ROP  color 


mim  SCOTT  &  CO. 


SCOTT 


resse 


omsiON  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  riim;  rhM„u.  n.  j. 
EXECUTIVE  I  SALES  OFFICE:  SOI  FIFTH  AVENUE,  NEW  YORK  17.  NEW  YORK 


Typical  SCOTT  8-Unit  black  and  white 
press  with  5  color  cylinders  for  ROP 
(k>lor  and  3-2  Folder.  Built  in  any 
number  or  combination  of  units. 


V  REELS, 
TENSIONS  & 
PASTERS 


Simple  in  design,  dependable,  easy 
to  operate  and  adjust.  Built  to  serve 
any  make  of  press. 


The  SCOTT  family  of  satisfied  customers  is  grow¬ 
ing  steadily.  More  and  more  newspaper  plants  are 
installing  SCOTT  presses.  Reels,  Tensions,  Pasters, 
Folders  because  they  are  dependable  and  economi¬ 
cal  in  operation. 

Look  to  SCOTT  for  the  newest  ideas  in  newspaper 
presses  and  equipment.  If  it’s  NEW,  SCOTT  has  it ! 
Send  for  literature  describing  SCOTT  equipment. 


The  famous  3-2  ratio  folder  featuring 
capacities  up  to  128  pages  with  either 
folded  or  cut  edge  forward.  Combines 
precision,  accuracy  and  speed. 


BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1S7B 


Koblenzer  Strasse — that’s  in  Bonn,  West 
Germany.  And  so  is  one  of  the  three  Sun- 
papers  men  above,  as  chief  of  our  German 
Bureau.  He’s  yours  to  find  from  these  clues. 

1.  Notice  the  word  "present”  in  the  head¬ 
line.  Our  man’s  mail  has  seldom  caught  up 
with  him,  so  constantly  has  he  been  on  the 
go.  This  is  both  hereditary  (for  the  first  ten 
years  of  his  life,  as  the  son  of  an  itinerant 
country  preacher,  he  called  twenty  different 
places  "home”)  and  environmental  (for  the 
most  recent  ten  years  of  his  life  he  has  been  a 
newspaper  man  of  his  own  free  choice).  So 
scan  the  faces  above  for  a  leading  citizen  of 
Nomad’s  Land. 

2.  Look  too  for  a  young  (age  34)  "sea  dog.” 
During  World  War  II  he  served  three  years 
in  the  merchant  marine.  It  wasn’t  exactly 
shore  duty,  either — ice  breaking  to  Mur¬ 
mansk,  dodging  buzz  bombs  in  London  and 
Antwerp,  undergoing  bomber  raids  off  Italy 
and  North  Africa.  The  enemy  apparently 
wasn’t  impressed  by  his  Phi  Beta  Kappa  key 
from  Wake  Forest. 

3.  The  Sunpapers  were  impressed,  though, 
when  he  appeared  on  the  scene  in  1951  with 


a  fine  newspaper  background  gleaned  in  his 
post-war  years.  Two  things  about  his  work 
shone  through  even  at  this  early  date— an 
ability  to  reduce  complicated  situations  to 
simple,  lucid  language;  and  a  lively  style  that 
lent  itself  naturally  to  "offbeat”  feature 
stories.  So  he  was  promptly  engaged— and 
just  as  promptly  started  at  the  bottom  of 
the  ladder. 

4.  His  rise,  rung  by  rung,  has  been  typical 
of  The  Sunpapers’  schooling  system.  Copy 
reader  —  aviation  writer  —  rewrite  desk  — 
general  assignments  —  then  to  the  Washing¬ 
ton  Bureau  of  The  Sun  for  a  thorough 
indoctrination  in  national  and  world  affairs. 
When  he  arrived  in  Bonn  the  first  of  this 
year,  he  had  the  "big  picture”  well  in  hand. 

That’s  the  biography.  Now  meet  the  byline 
— Bynum  Shaw,  man  on  the  left.  In  the 
center  is  Vernon  Sherwin,  news  editor  of  the 
Evening  Sun.  And  on  the  right  is  Frank 
Praetorius,  national  advertising  salesman. 
Frank  has  never  had  a  byline  in  his  life,  but 
he  does  well  with  a  selling  line  that’s  solidly 
based  on  Sunpapers  success  stories.  He’ll  be 
glad  to  elucidate. 


The  Baltimore  Sunpapers 

Combined  Morning  and  Evening  circulation  411,663— Sunday  317,648 

National  Representatives:  Creamer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
-  Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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♦Source: 


S«e  Comparison  of 


Publisher's  Statements  to  ABC 
Sept.  30,  1947  and  Sept.  30,  1957 


THE  HOUSTON  CHRONICLE 

I  JOHN  T.  JONES,  JR.,  PrMident 

R.  W.  McCarthy,  Advertislnst  Director 
M.  J.  GIBBONS,  General  Advertising  Mgr. 

THE  BRANHAM  COMPANY —NatwMl  Hfpresentatives 


EDITOR  &  PUBLISHER  CALENDAR 

April  21 — Associated  Press,  annual  meeting,  Waldorf-Astoria  Hotel,  New 
York  City. 

April  22 — National  Cartoonists  Society,  annual  awards  dinner,  Starlight 
Roof,  Waldorf-Astoria  Hotel,  New  York. 

April  22-24— American  Newspaper  Publishers  Association,  annual  conven¬ 
tion,  Waldorf-Astoria  Hotel,  New  York  City. 

April  24-26— American  Association  of  Advertising  Agencies,  annual  meet¬ 
ing,  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  25 — Northwest  Daily  Press  Association  Regional  meeting,  Sioui 
Falls,  So.  Dakota. 

April  25 — New  Jersey  Press  Association,  photography  forum,  Rutgen 
University,  New  Brunswick,  N.  J. 

April  26-27 — Arkansas  Associated  Press  annual  meeting,  Ward  Hotel,  Fort 
Smith. 

April  26-27 — South  Dakota  Associated  Press  Spring  meeting,  Pierre. 

April  27-May  3 — Journalism  Week,  University  of  Missouri  School  of  Jour¬ 
nalism,  Columbia,  Mo. 

April  27-May  3 — International  Federation  of  Journalists,  fourth  world  con¬ 
gress,  London. 

April  27-29 — Ohio  Circulation  Managers'  Association,  Spring  convention, 
Netherland  Hilton  Hotel,  Cincinnati,  O. 

April  28-May  9 — American  Press  Institute,  Reporters  and  Editorial  Writnn 
on  Municipal  Problems,  Columbia  University,  New  York. 

April  30 — Mid-Atlantic  Circulation  Managers'  Association,  Alamanci 
Hotel.  Burlington,  N.  C. 

May  1-3 — Pacific  Northwest  Newspaper  Advertising  Executives  Associah’oa, 
semi-annual  meeting.  Hotel  Georgia,  Vancouver,  B.C. 

May  2-3 — University  of  Minnesota,  News  Executives  Conference.  School  ol 
Journalism,  Minneapolis. 

May  2-3 — Interstate  Advertising  Managers'  Spring  meeting,  Penn  Albert 
Hotel,  Greensburg,  Pa. 

May  3 — Minnesota  Associated  Press  annual  meeting,  Minneapolis. 

May  3 — Ohio  United  Press  Editors,  Spring  meeting.  Deshler-Hilton  Hotel, 
Columbus,  Ohio. 

May  3-4 — Louisiana-Mississippi  Associated  Press  Association,  annual  mast¬ 
ing,  St.  Charles  Hotel,  New  Orleans. 

May  4— Georgia  Associated  Press  annual  meeting,  Cartersville  Country 
Club,  Cartersville,  Ga. 

May  4-5— Ohio  Select  List,  Spring  meeting.  Fort  Haynes  Hotel,  Colunt- 
bus,  O. 

May  4-5 — Iowa  Short  Course  on  Newspaper  Circulation,  School  of  Jour¬ 
nalism,  State  University  of  Iowa,  Iowa  City,  Iowa. 

May  4-6 — New  York  State  Advertising  Managers  Bureau,  meeting  Statle 
Hotel,  Buffalo,  N.  Y. 

May  4-7 — National  Newspaper  Promotion  Association,  an  annual  convus- 
tion,  Penn-Sheraton  Hotel,  Pittsburgh,  Pa. 

May  4-8— Fifth  Caribbean  Area  Press  Seminar,  sponsored  by  InternatioMi 
House  and  United  Fruit  Company,  International  House,  New  Orleam. 
La. 

May  5 — Society  of  the  Silurians,  Spring  dinner.  Hotel  Manhattan,  Nr* 
York. 

May  10 — Southern  California  United  Press  Editors  meeting,  Ojal  Valley  Im. 
Ojal,  Calif. 

May  11-17 — National  Press  Photographers  Association  convention,  Leair- 
ington  Hotel,  Minneapolis,  Minn. 

May  12-14 — Pacific  Northwest  International  Circulation  Managers  Asso¬ 
ciation,  annual  convention.  Empress  Hotel,  Victoria,  B.C. 

May  13-14 — Iowa  APME  annual  Spring  meeting,  dinner  and  businuss 
session,  Savery  Hotel,  Des  Moines.  Announcement  1958  Iowa  AP  News- 
writing  Contest. 

May  15 — Sigma  Delta  Chi,  annual  awards  dinner.  Plaza  Hotel,  New  York 

May  16 — United  Press  Editors  of  Pennsylvania,  meeting.  NIttany  Lion  Inn, 
University  Park,  Pennsylvania. 

May  16-17 — Missouri  Associated  Press  member  newspapers  meeting,  St 
Louis,  Mo. 

May  16-17 — Journalism  Institute  seminars  for  editors,  circulation  managers 
and  advertising  managers.  University  of  Wisconsin,  Madison.  Wis. 

May  16-17 — Illinois  Press  Association,  Spring  convention,  Congress  Hot* 
Chicago. 

May  16-17 — Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  University 
Park,  Pa. 

i  May  16-17 — N.C.  Conference  of  Editorial  Writers.  Chapel  Hill,  N.C. 

May  16-18 — New  Jersey  Press  Association,  advertising  conference,  Madlso" 

Hotel,  Atlantic  City,  N.J. 

May  17-18 — New  England  Daily  Newspaper  Composing  Room  Executives 
Association,  Spring  meeting.  Hotel  Bancroft,  Worcester,  Mass. 


Vol.  91,  No.  17,  April  19,  1958,  Editor  &  Publisher,  the  Fourth  Eet**' Ij 
published  every  Saturday  with  an  additional  issue — 'The  International  ^ 
Book  Number  in  February  by  Editor  &  Publisher  Co.,  Inc.  Editorial  y' 
ness  offices  at  Suite  1700,  Times  Tower,  1475  Broadway,  New  York  36, 
(Printed  by  Hughes  Printing  Ca,  East  Stroudsburg,  Pa.)  Second 
privileges  authorized  at  East  Stroudsburg,  Pa.  under  Act  of  March  3ji*^ 
with  Titles  patented  and  Registered  and  contents  Copyrighted  1958  bj  ^ 
Editor  &  Publisher  Co.,  Inc.  Annual  subscription  (6.50  in  United  StaWJ^ 
possessions,  and  in  Canada.  Alt  other  countries,  $10.00.  Payment  in  Surw 
may  be  made  to  E&P  “American  Account”  First  National  Bank  of  N.  ^ 
115  Old  Broad  St.,  London,  or  to  the  Australia  and  New  Zealand  *>•” 
Limited,  Royal  Exchange  Branch,  85  Pitt  St.,  Sydney,  N.  S.  W. 
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constructive  interests  of  the  newspapers 


it  is  privileged  to  serve. 


FAMILY  WEEKLY  MAGAZINE,  Inc., 


Leonard  S.  Dovidow.  Prezidenf 


John  W.  McPherrin,  Publisher 


153  NORTH  MICHIGAN  AVE.,  CHICAGO  1.  ILLINOIS 


editor  Sc  publisher  for  April  19,  1958 


THE  ONLY  FEATURE  THAT  IMPROVES  YOUR  SUNDAY  PACKAGE  AND  INCREASES  REVENUE  - 

i. 


dedicated  to  the  best  and  most 


WITHOUT  INCREASING  PUBLISHING  COSTS! 


Wliat  Makes 
a  Newspaper 

GROW? 


Editor  &  Publisher  recently  reported  that  the  total  circulation  of  all 
Sunday  newspapers  showed  a  decrease  of  117,897  copies  in  1957  from 
the  preceding  year  . 

In  the  same  period,  Family  Weekly  distributing  newspapers 
gained  69,685  circulation  . 

Many  factors  made  that  impressive  record  possible: 

The  industrial  growth  of  America  is  no  longer  concentrated  in 
the  biggest  metropolitan  cities.  Growth  of  population  and 
spendable  income  has  followed  the  decentralization  of  new 
industries  and  plant  expansions  into  the  mighty  middle  markets 
where  the  local  newspaper’s  Sunday  supplement  is  Family 
Weekly.  Here  are  some  educated  estimates: 

POPULATION:  Total  U.S.  average  1960  v.s.  1950  up  18%  .  .  . 
average,  FAMILY  WEEKLY  MARKETS  UP  31.9%  ! 

BUYING  INCOME:  U.S.  average  up  69%  . . .  FAMILY  WEEKLY 
MARKETS  UP  85.6% ! 

RETAIL  SALES:  U.  S.  average  up  58%  .  .  .  FAMILY  WEEKLY 
MARKETS  UP  70.5% ! 

Now,  add  the  progressive  policies  of  the  newspaper  publishers  who 
have  added  Family  Weekly  to  the  features  of  their  Sunday  editions. 
They  are  successfully  challenging  the  circulation  inroads  of  out-of¬ 
city  Sundays  with  a  complete,  colorful,  impressive,  and  compellingly 
interesting  local  Sunday  package. 

That’s  an  unbeatable  combination— a  prosperous,  growing  com¬ 
munity  and  a  newspaper  that  reflects  the  successes  and  attitudes  of 
its  readers  and  local  merchants. 

That’s  the  kind  of  market  and  newspaper  Family  Weekly  was 
specifically  created  to  serve. 


This  is  the  tenth 
in  a  series  of  messages 
on  CIRCULATION, 
ADVERTISING 


AND  PROFITS 


JFfamilyr  Ji/GGlcly 

brings  to  its  distributing  newspapers: 


.  editorial  interest,  vitality  and  excitement 
with  topnotch  features,  recipes,  children’s 
pages  and  entertainment  for  the  entire  family 

.  bulk  and  color  to  your  Sunday  edition 

.  immediate  and  long-range  profit  potentials 

.  new,  exciting  reader  appeal  that  can  add 
circulation,  and  circulation  revenue  through 
justifying  increases  in  subscription  prices 

.  an  effective  com|)etitive  weapon  against 
infiltration  of  Sunday  newspapers  from 
outside  your  market 

.  a  united,  continuing  promotion  effort 
directed  to  national  advertisers  and  agencies 
on  bebalf  of  important  secondary  markets 

.  excellent  opportunities  for  extra 
local  linage  through  tie-in  advertising 
(in  many  cases  co-op  advertising  is 
available  in  support  of  national  schedules.) 


IT  HAPPENED 
OVER 

MIGHT...' 


"A  PARTNERSHIP  FOR  PROGRESS" 

S.  W.  CALKINS  MURRAY  C  HOTCHKISS 

Pm*.  &  Co-Pub.  V.P  &  Co-Pub. 

112%  INCREASE 

IN  CIRCULATION  IN 
LESS  THAN  3  YEARS 

14,650  .  4th  Quarter  1954 

18,995  .  3rd  Quarter  1955 

25,058  .  3rd  Quarter  1956 

31,057 . 3rd  Quarter  1957 

★ 

WINNER  OF  METRO  CUP 

For  Greatest  Increase  In  Local 
Advertising  In  Pennsylvania  For  1957 

^  Levittown*Bri$tol  City  Zone  of  104,934 
now  larger  than  City  Zones  of  York,  Ches¬ 
ter,  Altoona,  Pa. 

if  23rd  Largest  Daily  in  Pennsylvania  out  of 
118  Daily  Newspapers. 

if  150th  Largest  Evening  Daily  in  the  Coun¬ 
try  out  of  1289. 


THE  LEVITTOWN  TIMES 

AND 

BRISTOL  DAILY  COURIER 

NATIONAL  REP.  BOTTINELLI-KIMBALL,  INC. 


S.  W.  CALKINS 
Pres.  &  Ce-Pub. 


MURRAY  C.  HOTCHKISS 
V  P  A  Co-Pub. 


ru/tn 


CoL 
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Woman’s  page  editor  of  the  Long  Island  (N.  Y.)  Star- 
Journal  is  named  Joan  Crawford.  .  .  .  Speaking  of  movies, 
the  National  Press  Club  in  Washington  honored  Clark  Gable 
for  his  city  editor  role  in  Paramount’s  perfectly  authentic  news¬ 
paper  motion  picture,  “Teacher’s  Pet.”  Host  was  Jay  Carmody, 
drama  critic  of  the  Washington  Star,  and  one  of  the  67  working 
press  members  who  played  in  the  city  room  scenes  in  the  picture. 
At  a  Gable  dinner  in  Cleveland,  Ward  Marsh,  Cleveland  Plain 
Dealer  critic,  was  host  to  film  critics  from  the  area.  ...  A  little 
theater  group  in  San  Francisco  delayed  its  curtain  20  minutes, 
Variety  reports.  Finally  the  director  announced;  “Sorry  about 
the  delay,  but  we’re  waiting  for  Brooks  Atkinson,  the  distin¬ 
guished  critic  of  the  New  York  Times,  who  promised  to  be  here 
tonight.”  From  the  rear  of  the  theater  came  an  unobtrusive  voice, 
“Pve  been  here  all  the  time.”  The  show  went  on — immediatdy. 


MURDERED: 

ONE  REPORTER 
(Ever  happen  to  you?) 

I  read  the  printed  story. 

And  then  see  flaming  red^ 
Someone  killed  my  clever  phrase. 
To  stick  it  in  the  head! 

— Harry  Vincent  Martin 


I  — LeGette  Blythe,  formerly  star  reporter  and  literary  editor 

I  of  the  Charlotte  (N.  C.)  Observer,  author  of  many  distinguished 
!  books,  has  written  a  novel,  “Call  Down  the  Storm,”  which  will  be 
i  published  in  July  by  Henry  Holt  &  Co.,  whose  editor-in-chieL 
Harry  Shaw,  says  the  book  is  a  sensational-controversial  story  oi 
the  South’s  miscegenation  and  integration  problems.  .  .  .  James 
Garrett,  editor  of  the  Busy  World  column  in  the  Cleveland  Pros. 
is  bringing  out  a  book  which  took  nine  years  and  about  a  mil 
lion  words,  “And  Save  Them  for  Pallbearers”  (Julian  Messner, 
Inc.).  Mr.  Garrett  did  his  research  as  a  rifleman  in  Europe  in 
World  War  II.  .  .  .  Alexander  Czarsky,  a  blind  native  of  Poland, 
has  been  graduated  by  the  Ulpan  for  Journalists,  organized  by 
the  Israel  Journalists’  Association,  and  is  now  a  successful  writer 
for  newspapers  of  Israel,  specializing  in  descriptions  of  inuni- 
grant  life  in  Israel.  .  .  .  Mrs.  John  Alessi,  Marlboro,  N.  Y. 
correspondent  for  the  Newburgh  (N.  Y.)  News,  takes  her  job 
seriously,  so  she  was  on  the  telephone  giving  in  a  news  story 
only  29  hours  after  she  gave  birth  to  a  daughter. 


Back  to  A-Minors 

Our  sportswriter  will  cover 
Concerts  no  more. 

He  asked  the  conductor, 

“What’s  the  score?” 

— ^Fred  J.  Curran 

Wisconsin  State  Journal  (MadiMi) 

— The  New  Iberia  (La.)  Daily  Iberian,  published  in  an  area  noW 
for  its  French  culture  and  background,  began  a  new  weekly  lestsr 
column  on  the  front  page  entitled  “Lisons  En  Francais  (Let  Us 
in  French).”  The  French  column  with  English  translation  is  p 
pared  by  Joseph  Monterrat,  French-bom  American  citizen,  ^itor  M. 
Wolcott  began  the  column  as  an  experiment  in  preserving  the  hffitip 
of  the  area  and  its  former  language,  still  spoken  by  many  in  SosC 
Louisiana.  .  .  .  Two  Jerry  Costellos  in  our  business  are  getting  1^ 
mail  and  identities  mixed.  They  are,  respectively,  the  award-wimiW 
political  cartoonist  for  the  Albmy  (N.  Y.)  Knickerbocker  News  » 
General  Features,  and  a  reporter  for  the  Paterson  (N.  J.)  Evoiti 
News,  who  was  named  for  the  cartoonist  because  his  parents,  no  by 
admired  his  drawings.  Cartoonist  Jerry  Costello’s  work  appeal*  * 
Reporter  Jerry  Costello’s  paper,  so  White  House  Press  Secretary^ 
Hagerty’s  letter  reached  the  wrong  guy  when  he  wrote  Jerry  CoaK®* 
Paterson  News,  for  the  original  of  a  cartoon  about  Jim. 
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BIRMINGHAM'S  total  food  soles  more  than  doubled,  from 
$61  million  to  $142  million  in  post-war  period  1946-56. 
That's  a  133%  increase.  U.  S.  food  soles  increased  only  85% 
in  some  period.  Advance  data  shows  Birmingham  food  soles 
went  even  higher  in  1957. 


Birminghom  families  "take" 
quickly  to  new  trends  in  foods  and 
related  products.  A  good  indico- 
tion  is  the  rising  usership  of  con¬ 
venience  items. 

Birmingham  Family  Usership 

1948  1957 

Frasen  Orange 

Juice  .  .  9.1  %  (1949)  53.1% 
Frozen 

Vegetables  21.3  63.2 

Frozen  Chicken 

Pies  . 26.1  (1954)  45.6 

Instant 

Coffee _ 13.6  53.5 

Coke  Mix  .  25.8  (1949)  73.7 
Reody-To-Boke 

Biscuits  ..26.7  (1949)  74.6 
Paper  Towels  42.5  (1949)  68.9 
Aluminum  Foil  19.4  (1950)  78.9 


Almost  everybody  buys  a  wide 

range  of  "foncy"  products  os  well 
os  the  staples. 

Birmingham  Family  Usership  1957 

English  Peas  . 91.8% 

Canned  Peaches  . 88.6 

Canned  Fruit  Cocktail  ...  81.5 

Canned  Pineapple  . 90.4 

Fresh  Milk . 95.1 

Ice  Cream  . 84.9 

Mayonnaise  . 92.6 

Pickles  in  Jars  . 94.9 

Bacon  . 93.3 

WoK  Paper  . 98.4 


iBirmin^ham 

Birmingham  Post-Herald 

MORNING  •  EVENING  •  SUNDAY 

Sources:  1958  Consumer  Analysis  ot  Birmingham,  Sales  Management  Survey  of 
Buying  Power  1957. 


Food  Markets 


National  Representatives:  Kelly  Smith  Compony 
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editorial 


Narrowing  Profit  Margin 

ONE  of  the  important  topics  of  convention  discussion  and  corridor 
conversation  at  next  week’s  sessions  of  the  American  Newspaper 
Publishers  Association  in  New  York  will  be  rising  production  costs  and 
narrowing  profit  margins.  There  hasn’t  been  a  year  since  World  War 
II  when  publishers  have  not  been  concerned  about  the  trend  of  pub¬ 
lishing  costs  which  has  been  squeezing  profits.  The  situation  has  grown 
worse  year  by  year. 

Proof  of  this  is  supplied  in  this  issue  by  the  annual  cost  study  of 
E  &  P’s  “typical  SO.OOO-circulation  daily.”  This  anonymous  newspaprer 
has  been  supplying  its  annual  cost  and  revenue  figures  to  E  &  P  since 
1945.  A  13-year  comparison  shows  some  startling  things: 

•  Although  this  six-day  evening  newspaper  had  its  largest  dollar 
volume  in  its  history  during  1957  the  profit  before  taxes  and  the  net 
profit  were  the  smallest  in  the  13-year  period  we  have  been  reporting 
its  figures. 

•  Since  1945  an  increase  in  revenue  of  126%  ($1,580,000)  has  been 
more  than  wiped  out  by  a  183%  increase  in  operating  expenses 
($1,657,000). 

•  The  profit  margin  has  been  reduced  substantially  each  year  almost 
without  exception  to  the  point  where  1945  profit  before  taxes  amount¬ 
ing  to  26%  of  total  revenue  and  net  profit  of  15%  declined  in  1957  to 
9.35%  and  4.44%,  respectively.  A  year-by-year  analysis  of  this  daily’s 
profit  accompanies  the  story. 

These  are  facts  about  newspaper  publishing  that  should  be  aired 
for  the  public  at  large,  and  especially  for  the  rank  and  file  of  news¬ 
paper  employes,  who  are  inclined  to  have  an  exaggerated  idea  of  these 
figures  because  of  mounting  advertising  volume.  We  guarantee  that 
no  one  would  be  more  surprised  at  the  small  amount  of  profit  kept  by 
many  large  and  important  newspapers  today  than  the  average  employe 
of  those  institutions  whether  they  are  unionized  or  not. 


Taxes  on  Advertising 

A  T  LEAST  one  mayor  of  an  important  American  city  has  seen  the  real 
-^danger  of  imposing  a  tax  on  advertising  a-la-Baltimore  and  its  sub¬ 
sequent  imitators. 

San  Francisco’s  Mayor  George  Christopher,  president  of  the  Ameri¬ 
can  Municipal  Association,  has  urged  officials  of  more  than  13,000 
communities  today  to  oppose  such  tax  proposals.  He  said: 

“I  am  emphatically  against  this  tax,  for  I  believe  any  deterrent  to 
advertising  will  result  in  a  reduction  in  advertising  budgets,  which 
will  have  the  effect  of  curtailing  the  economy  of  our  nation  at  a  time 
when  this  economy  needs  a  stimulus.’’ 

We  are  glad  that  he  issued  this  warning  to  such  an  important  group 
of  city  officials.  He  should  have  elaborated  on  his  theme,  however,  to 
the  extent  that  if  a  tax  on  advertising  will  curtail  the  economy  in  a 
time  of  recession,  such  as  now,  it  will  do  the  same  in  normal  times. 

Advertising  is  the  life  blood  of  trade.  It  is  vital  to  our  economy  at  all 
times.  Without  it  merchants  don’t  have  the  same  volume  of  safes  and 
factories  don’t  get  the  same  volume  of  orders.  That  is  an  axiom  that 
should  be  more  apparent  to  manufacturers  and  retailers  at  the  present 
time  than  at  any  other,  and  yet  some  of  them  seem  to  have  the  mistaken 
idea  they  will  slide  out  of  a  business  slump  without  utilizing  every 
sales  tool — especially  advertising — to  pull  themselves  out. 


Let  u»  not  therefore  judge  one  m- 
other  any  more:  but  judge  thit  ratha, 
that  no  man  put  a  stumbling  block  a 
an  occasion  to  fall  in  his  brother’s  mir, 
—Homans,  XIV {  13. 
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Weadl 

Dogs  Denied  Bite  of  City  Workers.- 
El  Paso  (Tex.)  Herald-Post. 


Minor  Is  Fined  For  Allowing  Him- 
Liquor. — Las  Cruces  (N.  M.)  Sun- 
!lews. 


Mickey  Cohen  Facing  New  Battery 
— Springfield  (Ohio)  Daily  News. 

• 

Bible  Described  by  Author  As  ‘God’s 
Work  of  Fiction.’— (N.  Y.)  Eve- 
*•*12  News. 

• 

Couple  Wed  at  Burlington  On  Wedding 
South. — Kokomo  (Ind.)  Tribune. 
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‘JEFFERSON  DRUM’ 

It  was  kind  of  our  friends  Crandall 
and  Algus  to  make  mention  of  “Jefferson 
Drum”  when  they  told  you  all  about 
“Man  Without  a  Gun”  (page  60,  March 
22). 

“Jefferson  Drum”  will  premiere  on  NBC- 
TV,  Friday,  April  25,  at  8  p.m. 

It’s  indeed  an  interesting  gimmick  to 
make  a  Wild  West  hero  who  distains  fire¬ 
arms.  Our  Jeff  Drum  will  definitely  use 
his  Colt  .45  when  he  has  to.  In  fact,  the 
original  working  title  of  this  series  when 
first  conceived  by  Walter  B.  Newman 
was  “The  Quill  and  the  Gun.” 

After  almost  two  years  of  research  on 
frontier  newspapering,  Newman  concluded 
that  the  lead  in  his  gun  belt  was  as  im¬ 
portant  to  the  Old  West  editor  as  the 
lead  in  his  type  case.  Editors  like  Joe 
Goodman  of  the  Territorial  Enterprise  and 
William  Byers  of  the  Rocky  Mountain 
News  used  their  marksmanship  to  defend 
their  penmanship  more  than  once. 

Newman,  whose  credits  include  “Gun- 
smoke,”  “Halls  of  Ivy”  and  the  screen¬ 
play  of  “The  Man  With  the  Golden  Arm,” 
has,  I  believe,  created  a  genuine  slice  of 
fictional  Americana  in  “Jefferson  Drum.” 
One  of  its  authentic  fixtures,  for  instance, 
is  the  old  tramp  printer;  Lucius  Coin  is 
his  name  in  the  show. 

“Drum”  is  produced  by  Goodson-Tod- 
man  in  association  with  Screen  Gems. 
Though  it  does  not  attempt  to  be  an 
historical  documentary,  I  think  anyone 
interested  in  journalism  and  its  past  will 
have  particular  interest  in  “Jefferson 
Drum.” 

Gene  Plotnik 

Screen  Gems,  Inc. 

New  York,  N.  Y. 

-»  »  « 

FOR  THE  PR  FIELD 

Your  March  22,  1958  issue  of  “Public 
Relations”  is  a  fine  resume  of  what  we 
“former  newspapermen”  are  trying  to  at¬ 
tain  in  the  public  relations  field.  Too  often 
city  editors  look  at  us  askance  when  we 
remind  them  that  we  were  once  members 
of  the  Fourth  Estate. 

Also,  we  in  public  relations  sometimes 
forget  the  trials  and  tribulations  of  the 
City  Exlitors  in  our  quest  for  space. 

Your  issue  has  something  for  both  of  us. 

Dick  Keusink 

McNeil  Construction  Co. 

Los  Angeles  36,  Calif. 

*  *  * 

‘33  mm  CANNON’ 

I  appreciate  your  continued  reporting 
of  and  support  for  courtroom  photography. 

Since  Canon  35  is  the  Bar’s  watchword, 
has  anyone  suggested  turning  this  around 
into  our  own  slogan?  Perhaps  “35  mm 
Cannon”  or  just  “35  Cannon.” 

Winston  Taylor 
Methodist  Public  Relations  Commission, 
San  Francisco,  Calif. 

1958 


PICTURE  CARDS 

Recently  I’ve  observed  a  number  of 
regular  picture  postcards  which  have  pic¬ 
tures  of  newspaper  plants  on  them. 

I’d  appreciate  receiving  such  cards,  or 
trading  such  cards,  with  any  newsman 
interested. 

'  Bob  McKnicht 

218  East  Congress, 

Denton,  Texas. 

-»-»-» 

US  STEEL  PROGRAM 

You  might  have  noticed  that  the  LTnited 
States  Steel  Corp.  has  launched  a  “new 
look”  in  its  merchandising  and  advertis¬ 
ing  program  .  .  .  aimed  at  “holding  and 
extending  the  preference  of  the  general 
public  for  products  of  steel”  over  com¬ 
petitive  materials. 

On  the  surface,  this  sounds  fine.  Sit¬ 
ting  here  in  the  “steel  center  of  the 
world,”  as  we  do,  it  sounded  wonderful 
—  a  merchandising  project  seeking  public 
attention  could  bring  more  demand  for 
steel,  more  business,  more  advertising,  etc. 

With  the  trend  of  declining  national 
linage  facing  most  newspapers,  the  hint 
that  USS  was  about  to  launch  this  new 
broad,  national  program  was,  as  we  said, 
greeted  enthusiastically. 

USS  even  invited  newspaper  publishers 
and  representatives  into  its  impressive 
Pittsburgh  headquarters  for  an  explana¬ 
tion  of  the  promotion.  A  number  of  pub¬ 
lishers  from  Western  Pennsylvania  ac¬ 
cepted,  only  to  hear  this  story: 

US  Steel’s  “direct  approach  to  the  gen¬ 
eral  public”  will  be  made  through  (1) 
national  magazines,  (2)  trade  publica¬ 
tions,  (3)  its  own  TV  show,  and  (4)  mer¬ 
chandising  use  of  a  new  trade  symbol. 

No  direct  newspaper  advertising  sched¬ 
uled?  Sales,  advertising  and  marketing 
people  at  this  Pittsburgh  meeting,  facing 
a  series  of  immediate  questions  from  news¬ 
paper  representatives,  admitted  that  direct 
newspaper  ads  were  not  part  of  the  pro¬ 
gram.  They  said  newspapers  would  bene¬ 
fit  “indirectly”  through  a  tie-in  plan  pat¬ 
terned  after  USS’s  “Operation  Snowflake.” 

It  was  a  perfect  opportunity  for  USS 
to  steer  off  its  general  course  of  aloofness 
toward  community-type  institutional  adver¬ 
tising  —  an  opportunity  to  really  “beam” 
its  message  to  the  people  .  .  .  the  con¬ 
sumers  who  are  the  target  for  this  “new 
look”  program. 

This,  incidentally,  isn’t  a  one-shot 
opinion.  All  newspapers  in  these  parts 
are  not  only  disappointed  by  USS’s  de¬ 
cision;  they’re  pu^ed  about  why  one 
of  the  world’s  top  corporations  would  allow 
itself  to  be  led  astray  in  choosing  media 
for  this  “broad,  new”  sales  promotion. 

Paul  W.  Houck 

Assistant  to  Publisher, 

Homestead  (Pa.)  Messenger. 

(USS  is  not  dropping  its  national  news¬ 
paper  expenditure  of  about  $500,000  for 
Operation  Snowflake,  E&P  was  advised 
this  week,  in  a  correction  of  the  story, 
April  12,  page  18,  detailing  the  local  tie-in 
possibilities  of  the  new  promotion. — ED.) 
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Experience  has  shown  that  both  methods  of 
composition  . . .  hot  metal  and  photographic . . . 
should  be  used  if  you  are  to  achieve  maximum 
efficiency  in  newspaper  production. 

Intertype  offers  typesetting  equipment  for  both 
of  these  methods  and  is  the  most  experienced 
in  hot  metal  and  modern  photographic  type¬ 
setting  procedures.  We  are  prepared  to  give 
you  expert  and  impartial  advice  and  assistance 
on  all  your  typesetting  requirements. 


ONLY  INTERTYPE  OFFERS  BOTH  .  .  .  PHOTOTYPESETTING  AND  LINECASTING  MACHII 

Sef  in  Fotosetter  Regol 


Fotosetter  and  Intertype  are  registered  trademarks. 


AACHII 

Regoloi**1 


FOTOSETTER 


The  Fotosetter  photographic  typesetting  machine 
is  the  keystone  of  new  printing  techniques 
which  are  solving  knotty  ad  production  problems 
in  an  ever-growing  list  of  newspapers. 
The  versatile  Fotosetter  gives  you  type  of 
unmatched  sharpness  and  quality . . . 
set  directly  on  photographic  paper  or  film 
in  sizes  from  3  pt.  through  54  pt. 
The  Fotosetter  method  .eliminates  many 
time-consuming  composing  room  operations 
and  reduces  even  the  most  complicated 
make-up  problem  to  a  simple  procedure. 


INTERTYPE  COMPANY 


inicRiirE  wmrHNi  360  Furman  Street,  Brooklyn  1 ,  New  York 
A  Dhrisioii  of  Horm-lntortypo  Corperolioii 

CHICAGO,  SAN  FRANCISCO,  LOS  ANGELES.  NEW  ORLEANS,  BOSTON 
In  Canada;  Toranta  Type  Faundry  Campany  Ltd.,  Taronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


M,.  LOOK  TO 


INTERTYPE 


INTERTYPE  HI-SPEED 

Modern  Intertype  Hi-Speed  linecasting  machines 
give  you  more  lines  at  the  end  of  the  day. 

That’s  because  they  are  both  fast  and  reliable. 

It  is  overall  efficiency  that  counts. 

Intertype  reliability  means  less  down  time. 

No  other  high  speed  machine  offers  such 
flexibility  in  magazine  capacity  to  meet  today’s 
needs  as  well  as  those  of  tomorrow. 


NEW/SPAPERS 
REPRESENTED 
BY  CRESMER  & 
WOODWARD,  INC. 


Los  Angeles  Times ...  58  years 
Oakland  Tribune  ...  48  yeors 
Boston  Globe  ...  45  years 
Baltimore  Sun  . . .  44  years 
Cleveland  Plain  Dealer ...  40  years 
Stockton  Record  ...  30  years 
Dallas  Morning  News ...  29  years 
Spokane  Newspapers ...  24  years 
Chottanooga  Newpapers ...  24  years 
Santa  Barbara  News-Press ...  24  years 
Tucson  Newspapers ...  16  years 
Lancaster  Newspapers ...  4  years 


SHE  SHOPS  THE  WHOLE  MARKET.,. 


YOU  COVER 
THE  WHOLE  MARKET 

wnH  TW\  MARKET  NEWSPAPERS 


The  "Whole  Market”  today  includes  suburbs,  outlying 
housing  developments,  shopping  centers— even  small 
towns  within  the  influence  of  the  major  metropolitan  city. 

The  newspapers  which  are  most  in  tune  with  the  kind 
of  market  expansion  everyone  recognizes  in  recent  years 
are  the  "Market”  Newspapers. 

The  advertising  effectiveness  of  "Market”  Newspapers 
(as  contrasted  with  those  still  restricted  in  influence  to 
the  city  proper)  has  been  proved  by  the  advertisers 
themselves.  Year  after  year  they  are  giving  "Market” 
Newspapers  greater  advertising  gains. 

CRESMER  &  WOODWARD,  INC. 

NEW  YORK,  CHICAGO,  DETROIT,  ATLANTA,  SAN  FRANCISCO,  LOS  ANGELES 

Representing  Outstanding  Market  Newspapers  from  Coast  to  Coast  since  1888 
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The 

SAN  BERNARDINO  SUN-TELEGRAM 


is  pleased  to  announce 


a 


CRESMER  &  WOODWARD,  inc. 


as 

National  Advertising  Representatives 
May  I,  1958 
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11,028  independent  businessmen  like  these 


serve  you  better  with  Standard’s  help 


Wholesale  distributor  Bob  Evans,  Robert’'Bob”A,Juner,  San  Francisco, 
Mesa,  Arizona,  uses  a  plant  provided  operates  his  own  service  station.  We  sup- 
and  maintained  by  Standard.  We  help  ply  him  with  business  forms,  maps,  lube 
Bob  develop  new  business  and  back  him  guides  and  major  equipment.  Bob  makes 
with  engineering  assistance  on  his  cus-  good  use  of  Standard’s  training  programs 
tomers’  lubrication  problems.  to  improve  his  service  to  you. 


Standard’s  special  Aviation  Division 
helps  airport  dealers  like  Frank  Kelsey, 
Salt  Lake  City,  Utah,  with  wind  direction 
indicators,  flight  guides  and  credit  card 
service  ...  all  welcome  conveniences  to 
his  customers. 


Standard  credit  cards  make  it  possible  Liquefied  Petroleum  Gas  dealers  Keith  L.  Tweedie,  Salem,  Oregon,  is  a 
for  independent  marine  dealers  like  Joe  like  Louis  Marx,  Atascadero,  California,  heating  oil  distributor.  Our  complete 
Faires,  Port  Angeles,  Wash.,  to  honor  find  our  operations  manual  helpful  in  program  shows  him  how  to  set  up  an 
charge  accounts.  When  fuel  and  lubrica-  almost  every  phase  of  his  business  .  .  .  accounting  system,  handle  credit,  cut 
tion  problems  arise,  his  customers  can  especially  when  it  comes  to  saving  cus-  operating  expenses  and  give  you  the 
rely  on  help  from  Standard’s  engineers,  tomers  time  and  trouble  on  deliveries,  cleanest,  most  convenient  service  possible. 


“Big  Business”  creates  opportunities  for  “small 
business.”  With  each  doing  the  job  for  which  it  is  best 
qualified,  both  are  able  to  operate  more  efficiently  .  .  .  give 
you  better  service.  Here’s  how  it  works  with  us. 

Standard  research  and  manufacturing  skill  assure  quality 
products.  In  turn  11,028  distributors  of  Standard  products, 
represented  by  these  six  Western  independent  businessmen. 


help  bring  you  these  products  in  the  U.  S.,  Alaska,  Hawaii, 
B.  C.  and  many  other  parts  of  the  Western  Hemisphere. 

Because  these  independent  businessmen  perform  an  impor¬ 
tant  service  for  us,  we  assist  their  efforts  with  technical  help, 
suggested  operations  procedures,  advertising  and  merchan¬ 
dising  support.  Thus  by  helping  them  to  help  themselves, 
we  are  both  able  to  serve  you  better. 


STANDARD  OIL  COMPANY  OF  CALIFORNIA  plans  ahead  to  serve  you  better 


ufdti  p/udt... 

Here  are  some  of  the  awards  International  News  Service  and 
International  News  Photos  have  won  for  news  and  photo 
coverage  in  1957. 

Overseas  Press  Club  Award 

for  best  press  reporting  from  abroad— to  William  Randolph  Hearst  Jr., 
Bob  Considine  and  Frank  Conniff  for  their  on-the-spot  stories 
from  Russia  and  exclusive  interviews  with  Khrushchev  and  other 
top  Soviet  leaders. 

Sigma  Delta  Chi  Award 

for  general  reporting— to  Pierre  J.  Huss,  chief  of  the  INS 
United  Nations  bureau,  for  his  “journalistic  enterprise  in  obtaining 
the  contents  of  the  United  Nations  report  on  the  Hungarian 
revolt  three  weeks  in  advance  of  its  publication.” 

New  York  Newspaper  Guild  Page  One  Awards  — 

to  Jack  Lotto,  of  the  INS  New  York  staff,  for  best  national  reporting; 
and  to  Frank  Mastro,  INP  photographer,  for  the  best  sports  photo. 

First  Annual  Achievement  Award  of  ^The  Thirty  Club,” 

Washington,  D.  C.— to  Bob  Considine  as  “the  year’s  most 
outstanding  reporter.” 

White  House  News  Photographers  Assn.  Contest — 

Grand  Prize  and  First  Prize,  Spot  Neivs,  to  Arnold  Sachs. 

Second  Prize,  Spot  News,  to  James  B.  Mahan. 

Kent  State  University  Press  Photography  Contest  — 

First  Prize,  Sports  Category,  to  Frank  Mastro. 

The  awards  came  as  no  surprise  to  INS  and  INP  client  editors, 
who  previously  expressed  their  verdict  in  the  displays  they  gave 
the  prize-winning  news  stories  and  pictures. 

These  great  reporters  and  photographers . . .  and  many  others 
like  them . . .  put  the  “plus”  value  in  the  INS  and  INP  services. 
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ASNE  ‘Celebrates’  Victory 
On  Anti-Secrecy  Statute 


Dr.  Cross,  on  Retiring,  Cautions 
,  That  the  Battle  Must  Continue 


By  Robert  U.  Brown 

Washington 

The  opening  session  of  the 
annual  meeting  of  the  American 
Society  of  Newspaper  Editors 
here  Thursday  was  akin  to  a 
victory  celebration. 

Hours  before  President  Vir- 
ginius  Dabney  rapped  the  con¬ 
vention  to  order,  the  House  of 
Representatives  had  passed  the 
amendment  to  the  federal 
“housekeeping  statute”  which 
the  editors  have  been  support¬ 
ing. 

The  amendment  to  5  USC  22 
would  prevent  government  bu¬ 
reaus  from  withholding  infor¬ 
mation,  other  than  matters  per¬ 
taining  to  national  security,  in¬ 
come  taxes  and  other  prescribed 
areas,  from  the  public  and 
Congress. 

Further  Attacks 

On  top  of  this,  the  editors 
were  urged,  however,  not  to  let 
down  their  guard  and  to  con¬ 
tinue  their  fight  until  the  Moss- 
Hennings  Bill  is  signed  into  law 
and  also  to  prepare  for  further 
attacks  on  secrecy  in  govern¬ 
ment  and  the  legislation  which 
makes  it  possible.  The  Senate 
still  must  act  on  the  measure. 

The  celebration  was  damp¬ 
ened,  somewhat  by  the  an¬ 
nouncement  that  Dr.  Harold 
Cross,  ASNE  legal  counsel  on 
freedom  of  information  for  eight 
years,  would  retire  on  advice  of 
his  doctors.  Dr.  Cross  was  the 
first  to  pin  point  “housekeep¬ 
ing”  law  of  George  Washing¬ 
ton’s  day  as  a  primary  factor 
for  the  growth  of  secrecy  in  the 
federal  government. 

Dr.  Cross  said  he  plans  to 
complete  a  supplement  to  his 
^k,  “The  People’s  Right  to 
Know,”  which  will  bring  it  up 
to  date  through  1958. 

Dr.  Cross  urged  newspaper¬ 
men  to  seek  legislation  guaran- 
teeing  freedom  of  information, 

editor  8c  publisher 


even  though  it  may  be  thought 
to  benefit  only  newspapers. 
“Petition  for  the  redress  of  the 
people’s  grievances,”  he  said, 
“because  you  will  not  win  many 
battles  down  on  the  playing  field 
for  the  redress  of  those  griev¬ 
ances  by  staying  up  in  the  press 
box.” 

Herbert  Brucker,  editor  of 
the  Hartford  Courant,  and 
chairman  of  the  FOI  committee, 
reviewed  the  progn'ess  made  on 
the  Hennings-Moss  amendment 
and  noted  two  other  areas  of 
progress:  a  fractional  decline 
in  the  number  of  secret  con¬ 
gressional  committee  meetings, 
although  a  one  in  three  ratio  is 
still  too  much;  and  the  progress 
being  made  on  the  American 
Bar  Association’s  Canon  35. 

He  noted  the  failure  of  the 
ABA  House  of  Delegates  to  ap¬ 
prove  a  change  in  language  for 
Canon  35  and  said  “even  hostile 


lawyers  and  judges  saw  the 
American  Bar  Foundation’s  re¬ 
port  to  be  rationalization  of 
hostility  of  courtroom  pictures 
rather  than  an  objective  study 
of  the  need  for  change.” 

He  urged  all  ASNE  members 
to  use  their  infiuence  locally 
with  ABA  members  “until  they 
no  longer  temporize  on  Canon 
35.”  He  said  there  is  a  danger 
that  the  pressure  for  change 
will  be  pushed  under  the  rug  for 
a  long  study  “to  get  the  facts” 
which  will  leave  it  intact. 

Hits  Rogers’  Views 

Senator  Thomas  C.  Hennings 
Jr.  was  unable  to  be  present  at 
the  ASNE  session  but  his  re¬ 
marks  were  read  by  Mr. 
Brucker. 

“If  it  were  not  for  the  fight¬ 
ing  spirit  of  the  editors  of 
America,  I  am  certain  we  would 
have  even  more  secrecy  than 
now  exists,  which  is  far  too 
much,”  the  Senator  said. 

Referring  to  hearings  of  the 
Senate  Constitutional  Rights 
Committee  of  which  he  is  chair¬ 
man  and  before  which  many 
newsmen  have  testified  in  be- 


3  *  Distinguished 
Service*  Members 

'  Washington 

The  ASNE  Board  of  Direc¬ 
tors  elected  three  new  members 
in  the  “distinguished  category.” 

Benjamin  M.  McKelway,  edi¬ 
tor  of  the  Washington  Star  and 
new  president  of  the  Associated 
Press,  was  given  lifetime  status 
in  this  category. 

Wesley  Maurer,  director  of 
the  University  of  Michigan 
Journalism  School,  and  Noryal 
Neil  Luxon  of  the  University 
of  North  Carolina  Journalism 
School,  were  honored  for  their 
long  service  in  the  educational 
field. 

The  Board  named  Alice  Fox 
Pitts  as  executive  secretary  of 
the  Society.  She  has  been  assist¬ 
ant  secretary  since  1937. 


Ayer  Cup  Goes  To  Daily 
Fighting  Libel  Charge 


An  unique  honor  fell  to  the 
York  (Pa.)  Gazette  and  daily 
this  week,  a  few  days  after  its 
principal  executives  had  been 
indicted  on  a  charge  of  criminal 
libel. 

The  Ayer  cup  for  excellence 
in  typography  was  awarded  to 
the  paper,  the  first  tabloid- 
format  daily  ever  to  win  the 
trophy,  although  it  has  received 
honorable  mention  many  times. 
There  were  819  entries  in  this 
year’s  competition  which  is 
sponsored  by  N.  W.  Ayer  Adver¬ 
tising  Agency  . 

Trial  of  the  libel  case  against 
Charles  M.  Gitt,  James  Higgins 
and  Edward  K.  Schaeberle  has 
been  scheduled  for  April  21.  The 

for  April  19,  1958 


charge  stems  from  a  story  con¬ 
cerning  the  sheriff’s  conduct  of 
a  debtor’s  sale.  (E&P,  April  12, 
page  12.) 

Honorable  mentions  in  the 
Ayer  contest  were  as  follows: 

New  York  Herald  Tribune, 
Orlando  (Fla.)  Sentinel  and 
Christian  Science  Monitor,  in 
the  over-50,000  class. 

Oil  City  (Pa.)  Derrick,  Mason 
City  (Iowa)  Globe-Gazette  and 
Oshkosh  (Wis.)  Daily  North¬ 
western,  in  the  10-50,000  class. 

Goshen  (Ind.)  News,  Lock 
Haven  (Pa.)  Express  and  Iron 
Mountain  (Mich.)  News,  in  the 
under-10,000  class. 

Newsday,  Long  Island,  tabloid 
class. 


half  of  the  proposed  amendment 
to  the  “housekeeping  statute,” 
the  Senator  said:  “Winning  this 
skirmish  will  constitute  sub¬ 
stantial  progress  in  the  direc¬ 
tion  of  achieving  a  maximum  of 
freedom  of  information  about 
how  our  representative  form  of 
government  operates. 

“But  such  a  victory  this  year 
— by  enactment  of  this  legisla¬ 
tion — would  not  mean  we  have 
yet  won  the  battle.  There  are 
other  statutes  to  be  examined, 
and  there  is  the  haunting  spec¬ 
tre  of  an  allegedly  unlimited 
executive  privilege  advanced  by 
Attorney  (General  Rogers. 

“The  fundamental  point  upon 
which  Mr.  Rogers  goes  astray  is 
that  executive  privilege,  in  my 
view,  has  nothing  whatever  to 
do  with  the  housekeeping  stat¬ 
ute  which  we  propose  to 
amend.” 

The  Senator  said  he  believes 
there  should  be  executive  privi¬ 
lege  available  to  the  Chief 
Executive  with  respect  to  his 
own  papers  and  communica¬ 
tions,  but  said  he  is  far  from 
convinced  that  it  could  be  dele¬ 
gated  on  any  and  all  subjects  to 
any  and  all  subordinate  officials. 

The  proposed  amendment  does 
not  affect  other  statutes,  does 
not  interfere  with  national  se¬ 
curity,  and  does  not  deal  with 
executive  privilege,  he  con¬ 
cluded. 

Rep.  John  E.  Moss,  chairman 
of  the  House  Government  Infor¬ 
mation  Subcommittee,  said  more 
{Continued  on  page  122) 
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IPI  Will  Consider  Program 
To  Assist  Controlled  Press 

Next  Assembly  Goes  to  Berlin; 

India-Pakistan  Clash  Quelled 

By  James  J.  Butler 


Washington 

The  International  Press  Insti¬ 
tute  concluded  its  first  general 
assembly  in  America  on  Thurs¬ 
day  after  authorizing  the  execu¬ 
tive  board  to  develop  methods 
for  liaison  with  the  press  that 
is  struggling  against  totali¬ 
tarian  control  in  many  coun¬ 
tries. 

On  a  recommendation  of  the 
board,  the  assembly  voted  to 
have  next  year’s  assembly  in 
Berlin.  Germany  won  out  after 
its  natural  attractions  and  its 
position  as  a  “hotbed  of  news 
which  can  benefit  from  the 
visit  of  free  press  representa¬ 
tives”  had  been  emphasized  by 
Werner  Friedmann  of  Munchen. 

The  IPI  board  elected  Urs 
Schwarz  of  Neue  Zurcher  Zei- 
tiing,  Zurich,  as  chairman  to 
succeed  Dr.  Oscar  Poliak  of 
Arbeiter-Zeitung,  Vienna. 

A  Smuggled  Plea 

Dr.  Poliak,  presiding  at  the 
closing  session,  found  it  neces¬ 
sary  to  gavel  to  a  stop  an  in¬ 
cipient  political  argument  be¬ 
tween  representatives  of  the 
press  of  India  and  of  Pakistan. 

He  also  accepted  for  the  rec¬ 
ord,  but  declined  to  have  read 
in  full,  a  plea  by  26  Egyptian 
journalists  to  have  IPI  denounce 
Colonel  Nasser’s  suppression  of 
freedom  of  the  press  in  Egyjit. 
The  appeal  was  smuggled  out 
of  Europe  and  presented  by 


Senator  Mahmoud  Aboul  Path, 
publisher  of  Al-Misri. 

Dr.  Poliak’s  announcement 
that  the  institute  is  preparing 
a  report  on  news  suppression 
appeared  to  satisfy  some  of  the 
members  on  better  liaison  with 
the  controlled  press. 

B.  Wierzbianski  of  Foreign 
News  Service,  New  York  City, 
suggested  that  qualified  person¬ 
nel  be  sent  to  appraise  the 
Polish  situation,  but  the  presid¬ 
ing  officer  said  international 
seminars  or  international  con¬ 
ferences  seem  to  be  the  desirable 
alternatives. 

A  German-Polish  conference 
had  been  scheduled  but  was 
postponed  because  of  political 
developments. 

The  meetings  had  more  than 
200  registrations,  105  of  the 
journalists  coming  from  over¬ 
seas. 

Sessions  of  the  International 
Press  Institute  were  opened 
Tuesday  morning  (April  15)  by 
Oscar  Poliak,  Arbeiter-Zeitung, 
Vienna,  chairman  of  the  execu¬ 
tive  board.  He  mentioned  the 
international  conferences  of  the 
Institute  and  pointed  with  “sat¬ 
isfaction  to  the  fact  that  IPI 
has  become  a  meeting  place,  a 
bridge  between  continents.”  Also 
IPI  is  devoting  an  increasing 
part  of  its  efforts  to  the  im¬ 
provement  of  the  profession,  he 
said. 

Mr.  Poliak  said  IPI  is  pledged 


to  “constant  vigilance”  over 
freedom  of  the  press  and  has 
“proved  a  reliable  and  untiring 
watchdog  the  world  over.” 

As  problems  confronting  the 
Institute  he  noted; 

Help  for  (ktniiniini$its? 

“What  if  curtailment  of  press 
freedom  is  exercised  in  an  other¬ 
wise  free  countiy  —  sometimes 
according  to  the  law  of  that 
country  and  sometimes  by  cir¬ 
cumvention — against  a  certain 
section  of  the  press?  Have  those 
a  right  to  complain  who  deny 
freedom  completely  where  they 
themselves  exercise  power — for 
instance  the  Communists;  have 
they  a  right  to  ask  for  our  help? 

“And  what  about  a  country 
where  press  freedom  gets  cur¬ 
tailed  or  even  completely  lost 
but  there  remain  some  un¬ 
daunted  papers  and  newspaper¬ 
men?  What  about  them — shall 
they  lose  the  moral  support  of 
being  members  of  IPI? 

“And  then  there  is  the  prob¬ 
lem  that  press  freedom  is  best 
safeguarded,  as  many  of  us  be¬ 
lieve,  if  the  press  itself  secures 
it  against  misuse  and  exercises 
self-control  of  the  press — as  a 
corollary  and  a  safeguard  of 
press  freedom.” 

Mr.  Poliak’s  comments 
sparked  an  inconclusive  hour- 
long  controversy  on  the  respon¬ 
sibility  of  IPI  to  newspapermen 
in  countries  where  there  is  no 
freedom  of  the  press. 

B.  T.  Olivera,  Philippine 


E  &  P  BOOTH 

A  place  where  convention 
visitors  may  relax,  meet  old 
friends,  use  the  telephone  or 
secretarial  service,  is  provided 
by  EDITOR  &  PUBLISHER  in  i 
the  Astor  Gallery.  Drop  in, 
won’t  you? 


News  Seiwice,  Manila,  asked 
about  the  exclusion  of  Taiwan 
and  South  Korean  editors  from 
IPI.  Mr.  Poliak  explained  this 
was  in  line  with  the  Tokyo  Con¬ 
ference  decision  that  they  do 
not  represent  countries  where 
there  is  press  freedom.  He  cited 
suggestions  that  IPI  sponsor 
seminars  with  Polish  editors 
and  said  this  would  go  against 
the  rules  of  the  association  as 
they  are  not  eligible  for  mem¬ 
bership. 

Obligation  to  Fight 

James  G.  Stahlman,  publisher 
of  the  Nashville  (Tenn.)  Ban¬ 
ner  and  a  past-president  of  the 
Inter-American  Press  Associa¬ 
tion,  said  that  if  IPI  intends  to 
limit  its  interest  to  those  areas 
it  considers  free  then  it  is  pass¬ 
ing  up  its  greatest  opportunity. 
He  noted  that  if  lAPA  had  kept 
hands  off  Argentina,  Colombia, 
Venezuela  and  Nicaragua  and 
did  not  permit  members  from  j 
those  countries  there  might  not  j 
be  a  free  press  today  in  those  : 
countries.  He  suggested  IPI  has  C 
an  obligation  to  fight  for  the  I 
press  where  it  is  not  free  but 
where  the  spark  of  freedom  may 
still  live. 

K.  M.  Cherian,  Malayala 
Mnnorama,  Kottayam,  India, 
and  Zamir  Siddiqi,  The  Eastern 
Examiner,  Karachi,  Pakistan, 
expressed  agreement  with  Mr. 
Stahlman.  Fritz  Molden,  Die 
Presse,  Vienna,  said  “we  are 
catching  ourselves  in  a  mouse¬ 
trap  if  we  don’t  change  the  rule 
{Continued  on  page  120) 


INTERNATIONAL  PRESS  INSTITUTE  meets  in  the  United  States  for 
the  first  time.  Seen  at  opening  session  in  Washington  were  (left  to 
right)  V.  K.  Narasimhan,  of  The  Hindu,  Madras,  India;  Chaabourne 


Gilpatric,  representing  the  Rockefeller  Foundation,  one  of  the  sponsor¬ 
ing  organizations;  S.  E.  Siyavusgil,  of  Yeni  Sabah,  Istanbul,  Turkey;  and 
Mme.  Dominique  Aucleres  of  Le  Figaro,  Paris. 
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ANPA  Convention  to  Study 
High  Costs,  Low  Revenues 

‘foofllVA  d  TidTtdl  HiCPIIQQIO 

Nixon  to  Speak;  Bryan  Slated  current  events.  The  mode 

^  •'  will  be  N.  R.  Howard,  edit 

To  Succeed  President  Dwight  Z 


Rising  costs  and  reduced  rev-  the  last  representing  cities  has  been  at  Cape  Canaveral, 
enues  in  the  operation  of  news-  under  60,000  in  population.  Fla.;  Alton  Blakeslee,  science 
papers  will  be  a  principal  con-  AP  bylaws  require  that  the  writer;  Reiman  (Pat)  Morin, 
sideration  of  members  of  the  nominating  committee  nominate  who  has  just  returned  from  the 
American  Newspaper  Publishers  not  fewer  than  two  members  of  Far  East;  Stan  Swinton,  gen- 
Association  in  their  annual  con-  the  AP  as  candidates  for  each  ^ral  news  editor  of  the  AP 
vention  at  the  Hotel  Waldorf-  vacancy.  The  committee  has  World  Seiwice,  who  recently  re- 
Astoria  Hotel,  New  York,  April  nominated  all  those  whose  terms  turned  from  a  tour  of  countries 
21-24.  expire  plus  Robert  Bunnelle,  behind  the  Iron  Curtain. 

Record  attendance  is  indicated  Asheville  (N.  C.)  Citizen;  Ed-  A  report  on  national  defense 
by  reseiwations.  ward  E.  Lindsay,  Decatur  (Ill.)  will  be  given  to  members  of 

Monday,  as  usual,  will  be  Herald;  Frank  S.  Hoag  Jr.,  ANPA  Thursday  morning, 
devoted  to  the  annual  meeting  Pueblo  (Colo.)  Chieftain;  Buell  Speakers  wiU  be:  Gen.  Maxwdl 
of  the  Associated  Press  and  an  W.  Hudson,  Woonsocket  (R.  I.)  D.  Taylor, 
all-day  labor  relations  confer-  Call  and  Evening  Reporter;  Army;  Adm 
ence  for  ANPA  membership  ex-  James  Kemey  Jr.,  Trenton  Vice  Chief  o 
ecutives.  The  ANPA  sessions  (N.  J.)  Evening  Times;  and  Gen.  Curtis 
will  run  throughout  Tuesday,  Frank  Jenkins,  Klamath  Falls  Chief  of  Sta 
Wednesday  and  Thursday.  (Ore.)  Herald  &  News,  the  James  S.  Cki 

D.  Tennant  Bryan,  Richmond  last  for  cities  under  50,000  Diego  (Cali: 

(Va.)  Times-Dispatch  and  Netvs  population.  will  int 

Leader,  now  vicepresident,  is  Chairman  of  the  AP  nomi-  Vice  Pre 
slated  to  be  elected  president  at  nating  committee  is  Charles  A.  Nixon  will  b 
the  closing  business  session  Storke,  Santa  Barbara  (Calif.)  annual  dinn 
Thursday.  He  will  succeed  News-Press.  Six  members  are  Advertising, 

William  Dwight,  Holyoke  elected  to  the  board,  which  has 
(Mass.)  Transcript  Telegram,  18  members,  each  year.  G.  Morrison, 

who  is  completing  the  tradi-  The  afternoon  AP  session  will  Pittsburgh  { 
tional  two  one-year  terms  of 

Associated  Press 
luncheon  Monday  have 
program  devoted  to  honoring 

one  of  its  own  members  instead  jHK' 

of  to  an  address  by  a  govern- 
ment  official,  as  has  been  the 
custom  in  the  past. 

Honor  McLean 

The  luncheon  will  honor 
Ko^rt  McLean,  the 

Philadelphia  (Pa.)  Bulletin,  ’(£ 
resigned  during  the  last  aSk'  i 

the  AP  jMMfe  / 

Ben- 

junin  M.  McKelway,  editor  of 

the  Star,  'Vj 

will 

members  the 
Board  Directors  be 

terms  ex- 
Benjamin  M.  McKel- 

way,  Washington  (D.  C.)  Star;  f- 

John  R.  Reitemeyer,  Hartford 
^nn.)  Courant;  Richard  W. 
tJarke,  New  York  Daily  News 
Sunday  News;  W.  H. 

^fcSnaSewC ;  Sa^ie^  THEN-Our  glob.-tr«v.ling  Vj.  I 


IN  THE  CHAIR— Benjamin  M. 
McKelway,  editor  of  the  Wash¬ 
ington  (D.C.)  Star,  will  preside 
at  an  annual  Associated  Press 
membership  meeting  Monday  for 
the  first  time  since  he  assumed 
the  presidency.  Prior  to  Robert 
McLean's  tenure,  Frank  B.  Noyes, 
publisher  of  the  Washington  Star, 
was  AP's  president. 


;hard  M.  chairman  of  the  dinner  com- 
ker  at  the  mittee. 

Bureau  of  Mr.  Nixon,  who  addressed  tha 
on  April  Bureau’s  dinner  in  1953  during 
24,  it  was  announced  by  Frank  his  first  year  as  Vice  President, 
president  of  the  and  Mrs.  Nixon  will  be  guests  of 
Pa.)  Press  and  honor  at  a  reception  before  tha 
dinner. 

Croup  Sessions 

The  ANPA  sessions  on  Tuea- 
day  will  run  all  day  with  in- 
formal  discussions  of  topics  sug- 
'  gested  by  meml>ers.  The  ses- 

M-,!-  :  sions  will  be  divided  into  threa 

groups — for  newspapers  having 
‘  circulations  under  10,000;  thosa 

■  ,:yi .--  having  circulations  between  10,- 

l^r  000  and  50,000,  and  those  with 

^  circulations  above  50,000. 

>  ;  -  S’?  ‘J  Suggested  topics  indicate  in- 

L  ^  4  tense  interest  in  the  major 

5#  ^  problem  of  rising  costs  of  oper- 

*•  ^  ation  and  reduced  revenues. 

^  A  feature  of  the  group  meet- 
*^8  for  newspapers  above  50,- 
*•  f ^  000  will  be  “Best  of  the  Year 

^  ^  Answers.”  Executives  will  be 

asked  to  answer  certain  ques- 
tions  and  Chairman  Joyce  A. 
Swan,  Minneapolis  (Minn.) 
Star  and  Tribune,  will  deter- 
mine  the  best  answers. 

Edward  J.  Hughes,  Port 
E  "^r*^ypF :  Chester  (N.  Y.)  Item,  is  chair- 

man  in  charge  of  the  sessions 
for  the  two  groups  under  50,000. 
BIf  Both  chairmen  are  assisted 

I  by  committees,  which  have  been 

V«  active  for  months  in  developing 

rwident,  Richard  M.  program. 

the  BurMu  of  Ad^ar-  Some  of  the  questions  which 
he  invited  the  ANPA  .»  j- 

.tion  “whenever  you  discussion  in 

s  accepted.  (Continued  on  page  46) 


New  York  Addresses  of  Convention  Visitors 


Aberdeen  {8.  D. )  American-News  . Henry  J.  Schmitt . — Barclay 

Adrian  (Mich.)  Telecram  . . C.  K.  Wesley  — . — Barclay 

Charles  S.  Wesley  . Waldorf-Astoria 

H.  F.  Bailey  . Waldorf-Astoria 

Aiken  (8.  C.)  Standard  k  Review  . —Mrs.  B.  J.  King . Amba^dor 

Mr.  &  Mrs.  A.  J.  Howell  _ _ Waldorf-Astoria 

Mr.  &  Mrs.  W.  G.  HoweU  ....Waldorf-Astoria 

Albany  (N.  T. )  Knickerbocker  News - Gerald  H  Salisbury  - W^orf-Astorla 

Albany  (N!  T.  )  Tlmes-Union  _ _ —Gene  Robb  - - - Leilnglon 

Albany  (Ore.)  Democrat-Herald  - —Ralph  R.  Cronlse  . „.Waldorf -Astoria 

Albert  Lea  (Minn.)  Tribune  . P.  C.  Belknap  . . __Waldorf-Artoria 

Alhambra  (Calif.)  Post-Advocate - —Barton  Heiligers  . Waldorf-Astoria 

Allentown  (Pa.)  Call-Cbronlcle  - —Samuel  W.  Miller  - _toelay 

Charles  C.  Curl  is 

P.  W  Leisenring  . Belmont  Plaza 

Floyd'  Kalb  .  _  Plaza 

Richard  J.  Hummel  . Belmont  Plaza 

Alliance  (Ohio)  Review  . . Paul  C.  SlddaU  ...  Waldorf-Astoria 

Henry  Untch  _  ..  Waldorf-Astoria 

Alpena  (Mich.)  News _ — — _Mr.  &  Mrs.  Emmet  Richards  Waldorf-Astoria 

Altoona  (Pa.)  Mirror  _  _ — I.  E  Holtzinger  . Roosevelt 

James  G.  Slep  . . Roosevelt 

Richard  E.  Beeler  . Roosevelt 

Herman  S.  Reifsnyder  . Roosevelt 


Amsterdam  (N.  T.)  Recorder  - 

Anchorage  (Alaska)  Times 


_ Gardiner  Kline  . Waldorf-Astoria 

William  B  LeFavour  . Waldorf-Astoria 

Robert  B.  Atwood . . Waldorf-Astoria 


Ansonia  (Conn.)  Sentinel 


Annapolis  (Md. )  Capital  M.  Jackson,  Jr . Lexington 

Anniston  (Ala.)  Star _ ——Mr.  &  Mrs.  Harry  M.  .\yers  ....Barclay 

.Mr.  k  Mrs.  Ralph  W. 

Callahan  . Barclay 

—Ella  H.  Emerson _ Waldorf-Astoria 

Leonce  S  Cove  _ Waldorf-Astoria 

M.  V.  Ward  . Waldorf-Astoria 

E.  L.  Pearson . Waldorf-Astoria 

.—Victor  I.  Minahan,  Jr . New  Yorker 

—.Robert  Bunnelle . . Waldorf-Astoria 

„  ___  _ _ _  _ _ (Sinlow  K.  Bush  _ New  Weston 

AtlanU  '(Oi)  The  ConstituYion  . —Mr.  k  Mrs.  Clark  Howell  ....Waldorf-Astoria 

Auburn  (N.  Y. )  Citizen-Advertiser  . . —William  0.  Daffing  . Han-ard  Club 

Charles  J.  Mellner  . — Waldorf-Astoria 

Austin  (Tex.)  The  American-Statesman  . —Mr.  &  Mrs.  Louis  N.  Goldberg  Barclay 


Appleton  (WIs.)  Post-Crescent  _ 

Asheville  (N.  (). )  Citizen-Times  — . 
Athens  (Ohio)  The  Messenger  — 
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Bakersfleld  (Calif.)  Californian  . Mr.  k  Mrs.  Walter  Kane  Waldorf-Astoria 

Miss  Bette  Lou  Kane  - Waldorf-Astoria 

Baltimore  (Md. )  News-Post  k  American  _ Fred  I.  Archibald  - Waldorf-Astoria 

Bangor  (Me.)  News  . — R.  K.  Warren  - Waldorf-Astoria 

R.  E.  Kiah  . . . Waldorf-Astoria 

A.  J.  Pease . . Waldorf-Astoria 

Barre  (Vt)  Times  . —Mr.  &  Mrs.  Alexander  C. 

Walker  . . Belmont  Plaza 

Baton  Rouge  (La.)  State-Times  k  Advocate  ...Jdr.  k  Mrs.  Charles  P. 

Manship,  Jr . . Barclay 

Douglas  L.  Manship  _ Barclay 

Bay  City  (Mich.)  Times  . -John  H.  Krafft  . - . Barclay 

Bayonne  (N.  J.)  Times  . -Mr.  A  Mrs.  Herman 

Lazarus,  Jr . Barclay 

Beaver  Falls  (Pa.)  News  Tribune _ ^IVm.  T.  Dentzer  - . - . Lexington 

James  H.  March  . Lexington 

Bedford  (Pa.)  Dally  Gazette  . . . . Mr.  &  Mrs.  Hugo  K.  Frear  ....Martinique 

Bethlehem  (Pa.)  Globe-Times  . — Rolland  L.  Adams  - Waldorf-Astoria 

John  S.  Adams  _ Waldorf-Astoria 

Pauline  H.  Adams  _ Waldorf-Astoria 

B.  Ellis  Service  _ Waldorf-Astoria 

John  Strohmeyer  - - Waldorf-Astoria 

Biddeford  (Me.)  Journal  . -Paul  Casavant  . Lexington 

Bloomburg  (Pa.)  Press  . -Mr.  k  Mrs.  Robert  R.  Everly  Berkshire 

Boston  (Mass.)  The  Christian  Science 

Monitor  . —John  H.  Hoagland  . — Waldorf-Astoria 

M.  AIv^  Blanchard  . Waldorf-Astoria 

Herbert  T.  Stanger  . Commodore 

Franklin  H.  Smith  . —Waldorf-Astoria 

Boston  (Mass.)  Herald-Traveler  . Robert  B.  Choate  . -.Pierre 

George  E.  Akerson  . — Ravarro 

Paul  S.  Roberts,  Jr . Ravarro 

George  E.  Minot  . -Prince  George 

Frank  Dassori  . Waldorf-Astoria 

Boulder  (Colo.)  Camera  _  ’ "  P.  Monroe _ Barclay 

Bradenton  (Fla.)  Herald  . -W.  E.  Page  . . . Waldorf-Astoria 

Bradford  (Pa.)  Era  . Jlenry  A.  Satterwhite  . —Waldorf-Astoria 

Joseph  M.  Cleary  . Waldorf-Astoria 

William  E.  Eysinger  . -Waldorf-Astoria 

Bridgeport  (Conn.)  Herald  _ —.Leigh  Danenberg . . . CUlagher-Delisser 

Fred  M.  Hecbinger  . Qallagher-Delisser 

August  J.  Miller  . -Qallagher-Delisser 

Bridgeton  (N.  J.)  News . —John  T.  Schofleld  . .Blltmore 

Bristol  (Conn.)  Bristol  Press . — E.  Bartlett  Barnes  . Barclay 

Clarkson  S.  Barnes . Barclay 

Brockton  (Mass.)  Enterprise-Times _ -Charles  A.  Puller _ —Waldorf-Astoria 

Brush-Moore  Newspapers,  Inc . . —Thomas  S.  Brush  . Ambassador 

William  I.  Hershey . Ambas^or 

William  H.  Vodrey,  Jr . Savoy-Plaza 

William  T.  Moore  . . Waldorf-Astoria 

G.  Gordon  Strong  . J)iake 

Joseph  K.  Vodrey  . —Barclay 

Edwin  F.  Heame  . -Barclay 

H.  I.  Bassler  . Barclay 

Joseph  D.  Long  . — Barclv 

Buffalo  (N.  T.)  Courier-Express  . . Mr.  k  Mrs.  William  J. 

Conners,  III  . Barclay 

Mr.  &  Mrs.  Howard  Clotber  Barclay 
Mr.  &  Mrs.  A.  Gordon  Bennett  Barclay 
Mr.  &  Mrs.  Thomas  Schaeffer  Barclay 
Mr.  k  Mrs.  James  Clement  —Barclay 
Mr.  k  Mrs.  Frank  Butler  ....Kelly-Smith  Co. 
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Buffalo  (N.  Y.)  News . James  H.  Righter  . Kelly-Smith  Cs. 

Mrs.  Edward  H.  Butler  . KelU'-Smith  Ca 

Edgar  C.  Steeh  . Kelly-Smith  Ca 

Henry  Z.  Urban  . Kelly-Smith  Ca  • 

William  E.  Keightley  . JCelly-Smith  Ca 

George  T.  Moseley  _ Kelly-Smith  Ca 

Ernest  D.  Anderson  . -.Kelly-Smith  (X 

Gordon  E.  Smith  . Kelly-Smith  Ca 


William  J.  Callanan  _ Waldorf-Astoria 

Burlington  (Vt.)  Free  Press  . . David  W.  Howe  — . — Waldorf-Astoria 

J.  Warren  McClure _ Waldorf-Astoria 

Butler  (Pa)  Eagle  . . Vernon  L.  Wise,  Jr.  - Waldorf-Astoria 

John  Laing  Wise,  Jr . 


Canandaigua  (N.  Y.)  Messenger 

CatskUl  (N.  Y.)  Mall  . 

Cedar  Rapids  (Iowa)  Gazette  .. 
Charleston  (W.  Va. )  Gazette  .... 


Camden  (Ark.)  News  . . Walter  E.  Hussman  . — Barclay 

Camden  (N.  J.)  Courier-Post  . Mra  Harold  A.  Stretch  -...Park  Lane 

Miss  Jane  A.  Stretch  . Park  Lane 

Harold  A.  Stretch,  Jr.  - Park  Lane 

Willtam  A.  Stretch  . — Jark  Lane 

Neal  E.  Dyer  . Park  Lane 

Maurice  L.  PUtt  . Park  Lane 

...Mr.  k  Mrs.  John  Waterbury  Prince  George 
Miss  A.  Constance  Waterbury  Prince  George 

Howard  E.  Sllberstein  - BUtmore 

■  4.  F.  Hladky,  Jr.  — . Barclay 

...Robert  L.  Smith  . Ambassador 

W.  E.  Chilton.  Ill  . Ambassador 

Mrs.  Elizabeth  Chilton 

Murray  . Drake 

Girard  R.  Lowrey,  Jr . Qrah* 

Charlotte  (N.  C.)  News . Mr.  k  Mrs.  Thomas  Robinson..  Waldorf-Astoria 

Charlotte  (N.  C.)  Observer  . Mr.  &  Mrs.  J.  E.  Dowd  . Pwk  Lano 

Chattanooga  (Tenn. )  Times  . Mr.  k  Mrs.  Ben  Hale  Golden  Barclay 

Mr.  k  Mrs.  W.  C.  M'Kenzle 

Chelsea  (Mass.)  Record  . — — . Herbert  D.  Hancock  - . 

Chester  (Pa.)  Times  . . -Robert  8.  Howard  . . Ambassador 

Cheyenne  (Wyo.)  Eagle-State  Tribune - .Tracy  S.  McCraken  - Waldorf-Astoria 

Fred  A  McCabe  _ _ -..  Waldorf-Astoria 

Chicago  (Ill.)  News  . John  S'.  Knight  - Waldorf-Aslarti 

“  .Waldorf-Astoria 

Chicago  (Ill.)  Tribune  . C.  M.  Campbell 


Campbell  _ 

_ Waldorf-Astoria 

-  Waldorf-Astoria 

. Waldorf-Astoria 

McKlttrick  _ 

Waldorf-Astoria 

Kurz  . - . 

Waldorf-Astoria 

A.  M.  Kennedy  - . Waldorf-Astoria 

H  F.  Grumhaus  . Waldorf-Astoria 

F.  J.  Bylngton  Jr.  - . Waldorf-Astoria 

Chilllcothe  (Ohio)  The  Gazette  . Mr.  k  Mrs.  W.  E.  Beeler  . . W^dorf-Asto^ 

Chicago  ( Ill. )  Consolidated  Book  Publishers... .Walter  C.  Dreyfus  - W^orf-Astort 

Walter  N.  Dreyfus  _ Waldorf-AsUrt 

W.  Vincent  Nellan  -; . Waldorf-Astoria 

Cincinnati  (Ohio)  Enquirer  . Stanley  A.  Ferger  -'. . Bmlay 

Cincinnati  (Ohio)  Times-Star  . Lloyd  B.  Taft  . . . . 

James  P.  Rosemond  . 

Karl  T.  Finn  . Bt  Morlts 

Clearfleld  (Pa.)  The  Progress  . Mr.  k  Mrs.  W.  K.  Ulerich  5»relay 

Cleveland  (Ohio)  Plain  Dealer  and  News  . I.  F.  Frelberger  . J^dorf-Ast^ 

Sterling  E.  Graham  . . Waldorf-Astart 

J.  A.  Van  Buren  . - . Waldorf-Astoria 

C.  F.  McCahlll  . .. 

Wri^t  Bryan . . - . J*^'*®'^'**^*™ 

N.  R.  Howard  - 

W.  L  Chorpenlng  . J»}dorf-Ast^ 

Cleveland  (Ohio)  Central  Press  . .Courtland  C.  Smith  . — J“<J®[^**voria 

Clinton  (Iowa)  Herald  . John  H.  Notman  - . “t.  *5" 

Richard  J.  Schuster  . . Waldorf-Ast^ 

Coatesvllle  (Pa.)  Record  . George  H.  Helntzelman  - J*jdorf-Ast« 

Marybelle  N.  Helntzelman  —Waldorf-Astoria 
Coeur  d'Alene  (Idaho)  Press  - . . Bull  C^  Hagadone 


Columbia  (S.  C. )  State  and  Record  . J.  M.  Blalock  - - — Waldorf-AsUrt 

8.  L.  Latimer,  Jr.  _ Waldorf-Astoria 

Ambrose  Hampton  . . Waldorf-Astoria 

Thomas  Crenshaw  . Lexlngtoo 

Columbus  (Ga.)  Ledger-Enquirer  . Mr.AMrs.  A.H.Chapmon.Sr...Waldorf-Astora 

Mrs.  M.  R.  Ashworth  . . Waldorf-Astoria 

Mr.  A  Mrs.  W.  E.  Page _ Waldorf-Astoria 

Columbus  (Ohio)  State  Journal  . John  W.  Wolfe  . Rlerre 

Edgar  T.  Wolfe.  Jr . Jlonw 

Robert  W.  Irwin  . —Rlonro 

Concord  (N.  C. )  Tribune  . -A.  W.  Huckle . Jarelay 

Elizabeth  G.  Huckle  . Barclay 

The  Copley  Press,  Inc . James  8.  Copley  . . Jlmbaasador 

Richard  N.  Smith  _ Waldorf-Astort 

Robert  Letts  Jones _ Waldorf-Astom 

Crawfordsville  (Ind. )  Journal  k  Review  . Mr.  k  Mrs.  Foster  Fudge _ Waldorf-Astoria 

Crookston  (Minn.)  Times  . Mr.  k  Mrs.  D.  L.  McKenzie  Barclay 

Culver  City  (Calif.)  Star  News . David  J.  Duncan  _ Barclay 

Cumberland  (Md.)  Times  and  News  . John  J.  McMullen _ Waldorf-AstoA 

James  A.  Black  — _ ^Waldorf-Astoria 


D 

Dallas  (Tex.)  Times  Herald  . -Mr.  A  Mrs.  J.  W.  Runyon  — .Waldorf-AstoJ 

Mr.  A  Mrs.  Felix  McKnlght  Waldorf-AstoA 

Mr.  A  Mrs.  -Albert  Jackson _ Waldorf-Astora 

Mr-  A  Mrs.  James  F.  Waldorf-Astoria 

Chambers,  Jr.  . - . . . 

Danbury  (Conn.)  News-Times  . Eugene  Brown  . . . . 

Frank  S.  Stevens  . Brnbamdor 

Davenport  (Iowa)  Democrat-Times  . P.  D.  Adler . 

Dayton  (Ohio)  Journal  Herald  . Jhvlght  Young  . St.  Regis 

Des  Moines  (Iowa)  Register  and  Tribune . -Luther  L-  Hill  . Ambassador 

Vincent  Starzlnger  _ Waldorf-Astoria 

David  Kruldenler,  Jr.  . Rmbaasador 

Kenneth  MacDoiiald  . .Ambassador 

Arthur  T.  Oormley  . -Barclay 

William  T.  Smith  . Ambassador 

Gardner  Cowles  . Xook  Magazme 

Frank  Eyerly  . . Ambassador 

Henry  Mar^  — . . .Waldorf-Astoria 

{Continued  on  page  106) 
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1958 

TIME  TABLE  FOR  CONVENTION  WEEK 
(All  evenU  at  Waldorf-Astoria  unless  otherwise  indicated) 

SUNDAY 

11:00  a.m. — American  Council  on  Education  for  Journalism,  annual  moot¬ 
ing,  Pillement  Suite. 

MONDAY 

I  8:00  a.m. — Associated  Press  executives  breakfast,  AP  Building. 

8:45  a.m. — INS-INP  breakfast-business  meeting,  INS-INP  suite. 

9KX)  a.m. — United  Press  executives,  UP  offices. 

10:00  a.m. — Labor  Relations  Conference  for  Executives  of  ANPA  member 
newspapers.  Jade  Room.  All  day. 

10:45  a.m. — Associated  Press,  Committee  on  Credentials,  Sort  Room. 

11:00  a.m. — Associated  Press,  annual  membership  meeting.  Sort  Room. 

IKX)  p.m. — Associated  Press,  annual  luncheon.  Grand  Ballroom;  Salute  to 
Robert  McLean,  Publisher,  The  Bulletin,  Philadelphia. 

2:00  p.m. — Meeting  of  executives  of  ANPA  newspapers  printing  on  flat¬ 
bed  presses.  Pillement  Suite. 

2:30  p.m. — Associated  Press  annual  meeting  resumes,  Sert  Room.  Panel 
discussion  by  AP  reporters  on  science  and  world  conditions. 

TUESDAY 

8:00  a.m. — Associated  Press  executives  breakfast,  AP  Building. 

9:00  a.m. — United  Press  executives,  UP  offices. 

9:00  a.m. — INS-INP  business  and  editorial  conference,  INS-INP  suite. 

9:30  a.m. — ^This  Week,  22nd  annual  meeting  for  distributing  newspaper 
representatives.  Janssen  Suite. 

10:00  a.m. — American  Newspaper  Publishers  Association,  71st  annual  con¬ 
vention.  Executive  sessions  for  members  with  circulation  under 
10,000,  LePerroquet  Suite;  10-50,000,  Jade  Room;  over  50,000, 
I  Basildon  Room. 

10:00  a.m. — AP  adjourned  session  annual  meeting,  AP  Building. 

11:00  a.m. — AP  Board  of  Directors  meeting,  AP  Building. 

WEDNESDAY 

8:00  a.m. — Associated  Press  executives  breakfast,  AP  Building. 

9:00  a.m. — INS-INP  sales  and  business  meeting,  INS-INP  suite. 

9:00  a.m. — United  Press  executives,  UP  offices. 

10:00  a.m. — ANPA,  General  Sessions,  Grand  Ballroom.  President's  address, 
committee  reports,  etc. 

10:00  a.m. — Associated  Press  Department  Heads  conference,  AP  Building. 
11:00  a.m. — Associated  Press  Board  of  Directors  meeting,  AP  Building. 

12:00  noon — New  York  State  Publishers  Association,  annual  luncheon, 
LePerroquet  Suite. 

12:00  noon— Pennsylvania  Newspaper  Publishers  Association,  annual  lunch¬ 
eon,  Palm  Room. 

1:00  p.m. — Associated  Press  luncheon  for  former  directors,  AP  Building. 

2:00  p.m. — Bureau  of  Advertising,  ANPA,  annual  meeting.  Grand  Ball¬ 
room. 


THURSDAY 

8:00  a.m. — Associated  Press  executives  breakfast,  AP  Building. 

9:00  a.m. — United  Press  executives,  UP  offices. 

9:00  a.m. — INS-INP  business  meeting,  INS-INP  suite. 

10:00  a.m. — ANPA,  General  Sessions,  Grand  Ballroom.  Report  on  national 
defense  by  military  leaders. 

10:00  a.m. — AP  general  executives  and  department  heads  meeting,  50 
Rockefeller  Plaza. 

j  12:00  noon — ANPA  annual  membership  meeting,  election,  etc..  Grand 
Ballroom. 

8:30  p.m. — Bureau  of  Advertising,  ANPA  45th  annual  dinner.  Grand 
Ballroom.  Address  by  Vice  President  Nixon. 


SOCIAL  EVENTS 
(By  Invitation  Only) 

SUNDAY 

4:30  p.m. — Goss  Printing  Press 
Company,  cocktails. 
Crystal  Room,  Park  Lane 
Hotel. 

5:00  p.m. — Parade  Publications,  Inc., 
cocktail  buffet.  Jade 
Room  Suite. 

6:30  p.m. — Moloney,  Regan  & 
Schmitt,  dinner  for  pub¬ 
lishers  of  M  R  &  S 
papers,  Jansen  Suite. 

MONDAY 

5:00  p.m. — Bell  Syndicate  and  affili¬ 
ated  services,  cocktails. 
Assembly  Suite,  J.K.L.M. 

5:00  p.m. — Wright  Company,  stag 
get-together,  29th  floor, 
425  Park  Ave. 

5:00  p.m. — Consolidated  Paper 
Sales,  Limited,  recep¬ 
tion,,  Trianon  Room, 
Sheraton  East. 

5:00  p.m. — Newsweek,  cocktails,  Per- 
roquet  Suite. 

10:30  p.m. — American  Weekly  & 
Puck,  The  Comic  Weekly, 
Circus  party,  St.  Regis 
Roof. 

TUESDAY 

12:15  p.m. — Banshee  luncheon-enter¬ 
tainment,  Grand  Ball¬ 
room. 

4:00  p.m. — St.  Croix  Paper  Com¬ 
pany,  cocktails,  Cana¬ 
dian  Club. 

4:30  p.m. — Bache  &  Company,  re¬ 
ception,  Suite  584. 

4:30  p.m. — NTA  Film  Network,  re¬ 
ception  and  film,  Sert 
Room. 

5:00  p.m. — Allen-Klapp  Company, 
56th  anniversary,  cock¬ 
tails,  Hamilton  Room, 
Barclay  Hotel. 

7:00  p.m. — National  Cartoonists  So¬ 
ciety,  dinner-dance  and 
show.  Starlight  Roof. 

WEDNESDAY 

8:30  a.m. — Family  Weekly,  cham¬ 
pagne  breakfast.  Star¬ 
light  Roof. 

8:30  a.m. — Connecticut  Daily  News¬ 
papers  Association, 
breakfast  meeting.  Ho¬ 
tel  Barclay,  Hamilton 
Room. 

4:00  p.m. — Perkins-Goodwin  Co., 
cocktails.  Park  Lane  Ho¬ 
tel,  Park  Avenue  and 
48th  Street. 

4:30  p.m. — Bache  &  Company,  re¬ 
ception,  Suite  584. 

4:30  p.m. — NTA  Film  Network,  re¬ 
ception  and  film,  Sert 
Room. 

5:00  p.m. — ^Tlme,  Inc.,  cocktails,  Per- 
roquet  Suite. 

5:00  p.m. — Chicago— Tribune— New 
York  News  Syndicate, 
Syndicate  feature  writ¬ 
ers,  artists  and  staff 
party.  Grand  Ballroom, 
The  Plaza,  58th  Street  & 
Fifth  Ave. 

5:00  p.m. — Mergenthaler  Linotype 
Company,  reception. 
Jade  Room. 

5:30  p.m. — Mr.  &  Mrs.  J.  Hale  Stein- 
man  and  Mr.  &  Mrs. 
John  Frederick  Steinman, 
cocktails,  Jansen  Suite. 


THE  ‘EXTRA’ 

Copies  of  the  E  &  P  Conven¬ 
tion  “Extra”  edition  will  be 
available  Thursday  morning  in 
the  Astor  Gallery. 


THURSDAY 

5:00  p.m. — RIdder-Johns,  Inc.  and 
Rider  Newspapers,  re¬ 
ception,  Carpenter  Suite. 
5:30  p.m. — Hearst  Advertising  Serv¬ 
ice,  Inc.,  cocktails,  Le 
'  Perroquet  Suite. 

5:30  p.m. — Cresmer  &  Woodward, 
Inc.,  reception  for  pub¬ 
lishers  and  guests  of 
C&W  papers.  Park  Ave. 
Suite  South. 

6:00  p.m. — Bureau  of  Advertising, 
reception,  Basildon 
Room. 

6:00  p.m. — Moloney,  Regan  k 
Schmitt,  cocktails,  Jan¬ 
sen  Suite. 

Speaking  Program 
For  Wednesday 

ANPA’s  general  meeting 
Wednesday  morning  will  fea¬ 
ture  a  speaking  program  that 
includes ; 

William  Dwight — the  Presi¬ 
dent’s  address. 

Elisha  Hanson — the  American 
Bar  Association’s  Canon  36 
barring  courtroom  photography. 

J.  Hale  Steinman,  Lancaster 
(Pa.)  Newspapers  —  discuss 
freedom  of  information. 

John  C.  Sterling,  chairman 
of  the  Advertising  Council  — 
what  the  Council  is  doing  to 
combat  the  recession. 

Dean  Earl  English,  Univer¬ 
sity  of  Missouri  School  of  Jour¬ 
nalism — the  school’s  50th  anni¬ 
versary  program. 

Franklin  D.  Schurz,  South 
Bend  (Ind.)  Tribune  —  the 
ANPA  Research  Institute. 

Cyrus  L.  MacKinnon  —  re¬ 
search  work  in  progn^ss. 

• 

Red  Cross  Citation 
For  Cartoonists’  Help 

A  citation  for  outstanding 
services  to  the  American  Red 
Cross  will  be  awarded  Tuesday 
night  to  the  Nt-tional  Cartoon¬ 
ists  Society  at  the  cartoonists’ 
award  dinner  on  the  Starlight 
Roof,  Waldorf  Astoria  Hotel. 

The  citation  will  be  presented 
to  John  Pierotti,  president  of 
the  Society,  by  Roy  W.  Johnson, 
chairman  of  the  1958  Red  Cross 
fund  campaign  for  Greater  New 
York. 

It  is  awarded  for  the  contri¬ 
bution  of  specially  drawn  car¬ 
toons  by  Frank  Fletcher,  Bob 
Gustafson,  Jimmy  Hatlo,  Mc¬ 
Gowan  Miller,  Mort  Walker,  and 
Chic  Young,  all  of  King  Fea¬ 
tures;  Albert  Smith,  Bell;  Dick 
Brooks,  McNaught;  Ferd  John¬ 
son,  Chicago  Tribune-New  York 
Daily  News;  and  Dave  Gerard, 
John  F.  Dille  Syndicate. 
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1938 — I'm  not  going  to  start  out  by 
breaking  any  precedents. 


1943 — In  the  people  there  exists  a  wis¬ 
dom  and  power  of  judgment. 


1948 — AP  has  one  mas¬ 
ter — ^Truth. 


1957 — Nothing  gives  me  greater 
satisfaction  than  AP  growth. 


An  Editor’s  Appraisal  of  the  Man  AP  Salutes 

ROBERT  McLEAN 

(President  of  the  Associated  Press  for  20  years) 


By  Melville  F.  Ferguson 

Editor, 

Philadelphia  Bulletin 

What  manner  of  man  is  Rob¬ 
ert  McLean,  president  of  the 
Bulletin  Company,  publisher  of 
the  Philadelphia  Bidletin,  20 
years  president  of  the  Associ¬ 
ated  Press,  potent  influence  in 
the  conduct  of  American  jour¬ 
nalism? 

You  can  get  only  a  superficial 
answer  to  that  question  by  cas¬ 
ual  contact  with  him  for  a  cou¬ 
ple  of  hours  at  a  banquet,  or 
even  by  such  continuous  business 
relationships  with  him  as  re¬ 
sult  from  a  community  of  in¬ 
terest  in  the  newspaper  field. 
As  a  fellow-guest  at  a  public 
dinner,  you  will  find  him  alert 
to  your  interests,  keen,  but  tact¬ 
ful  in  his  quest  for  information 
about  them,  well  informed  on 
subjects  of  concern  to  you;  in  a 
word,  an  interesting  conversa¬ 
tionalist  and  an  agreeable  asso¬ 
ciate;  but  still  you  won’t  really 
know  Robert  McLean.  You  can 
understand  his  capacity  to  dis¬ 
charge  his  manifold  responsibili¬ 
ties  only  by  long  contact  at  close 
range. 

Perhaps  I  have  been  asked  to 
sketch  him  as  a  man  rather  than 
go  into  his  biographical  back¬ 
ground  because  I  have  had  an 
opportunity  to  study  the  sub¬ 
ject  for  a  period  of  more  than 
20  years,  during  which  he  has 
unconsciously  sat  for  the  por¬ 
trait  several  times  a  week. 

‘The  Major’ 

First  of  all,  for  a  proper  set¬ 
ting  one  must  know  Uiat  Robert 
McLean  is  the  factual  head  of 
the  Bulletin  family,  which  is 


don’t  push  them.  If  your  argu- 

( Robert  McLean,  publisher  of  the  Philadelphia  Bulletin,  is  to  be  honored  by  is  convincing,  they  will 

his  colleagues  at  the  Associated  Press  luncheon  Monday,  April  2'.  ^or  ».i,  ^each  the  indicated  conclusions." 
20  years  as  AP  president.  Mr.  McLean  resigned  as  president  last  October.  .  .  nnranbra'SP  hut  it 

The  AP  Board  of  Directors  accepted  his  resignation  "with  reluctance,  but  .  ^  r  iu  ’■»»  t 

in  deference  to  his  expressed,  persistent  wish."  Mr.  McLean  continues  as  a  ®  sense  of  the  McLean 

member  of  the  board.  This  personality  sketch  was  written  especially  for  philosophy.  So  must  IS  al- 
EDITOR  &  PUBLISHER.)  most  a  swearword  on  the  Bul- 

- —  letin  editorial  page,  in  caption 

or  text.  Adherence  to  this  pre- 

really  a  clan.  Its  older  members  dividual  concern  to  him,  and,  if  ggp^  may  annoy  some  readers 
know  him  as  ‘  the  Major  not  necessary  and  possible,  a  prob-  •v^-ho  prefer  the  imperative  mood, 
as  Major  McLean.  He  earned  lem  for  Bulletin  solution  or  al-  jjyj.  whole  it  still  seems 

the  title  in  1918,  after  Field  leviation.  sound. 

Artillery  service  on  the  Mexican  r  j-  •  i  u  •  •  i 

border;  and  it  sticks  to  him  not  Editorial  Principle*  Delegation  of  Authority 

by  his  own  preference,  but  by  Something  should  be  said  of  t.  tEai 

common  consent.  It  fits  him,  for  Robert  McLean’s  views  of  edi-  been  lemaiked  that 

the  militarv  bearing  of  his  vouth  +  •  i  v  i  i  •  v.  •i-.va  head  of  the  family  knows 

tne  military  nearing  01  ms  youtn  tonal  policy,  largely  inherited  .  .  business  of 

clings  tenaciously  m  his  ramrod  f^m  his  father.  When  this  first  I 

carriage  and  springy  step.  came  to  be  a  part  of  my  re-  m  .^^^^spaper,  a^ 

The  Major  learned  the  news-  snonsibilities  he  laid  down  these  holds  the  reins;  but  he  d^ 

paper  business  from  A  to  Z  un-  gS 

Z  ill’  WrnSm  L  o'  P"'”  S'rir  tte  dJiegatl  ” 

has  a  respect  amounting  to  rev-  '  teamwork.  Having  chosen  his 

erence.  The  elder  McLean  was  Second,  that  it  should  be  con-  staff  officers,  he  expects  them 
a  shrewd  business  man  who  ducted  in  understandable  Ian-  to  run  their  respective  branches 
built  on  sound  foundations  with  &oage,  with  no  opportunity  for  of  the  business  without  inter- 
&  corncrstono  of  integrity  TI10  rG&dcr  to  inisixitGi'pirGt  tliG  fcrcnc©  fFoiri  flbov©.  Of  courscj 
son  admires  the  workmanship  of^  the  writer.  The  all  are  free  to  go  to  him  with 

and  is  guided  by  the  pattern,  is  quick  to  point  out  an  major  difficulties  when  these 

adapting  it  to  the  requirements  editorial  assertion  susceptible  of  prove  perplexing;  but  care  in 
of  progress  and  growth  with-  interpretations,  one  of  them  the  choice  of  executives  assures 
out  deviation  from  principle.  unintended.  And  a  cardinal  pre-  their  competence  to  manage  the 
As  befits  a  man  in  his  rela-  unwise  to  detail  of  their  own  phases  of 

tionship  to  an  extensive  group  underestimate  the  intelligence  production, 
of  collaborators,  no  matter  how  reader  as^  it  is  to  assume  The  Major  sits  behind  a  large, 

highly  placed  or  how  lowly,  the  ^l^ut  he  is  familiar  with  all  the  flat-topped  desk  little  cluttered 
Major  takes  a  sympathetic  per-  ^ucts  on  which  he  is  in-  with  gimcracks  but  generally 

sonal  interest  in  the  welfare  of  vited  to  base  a  conclusion.  loaded  with  a  modest  pile  of 

all.  This  extends  beyond  the  Third  —  and  here  is  a  policy  paperwork.  He  is  an  avid  reader, 
provision  of  “fringe  benefits”  in  conflict  with  the  views  of  not  alone  of  newspapers,  news 
generally  applicable.  It  reaches  many  publishers  —  readers  do  magazines  and  trade  publica- 
to  the  tragic  misfortimes  that  not  like  to  be  told  what  to  do.  tions,  but  of  serious  books  and 
come  into  so  many  lives.  Each  “Don’t  order  them  around.  Give  current  discussions  of  the  eco- 
case  that  really  hits  hard,  es-  them  what  you  believe  to  be  nomy  whichever  way  it  may  be 
pecially  if  it  concerns  health,  sound  reasons  why  they  should  heading.  Much  of  this  material 
becomes  a  matter  of  keen  in-  pursue  an  indicated  course,  but  {Continued  on  page  118) 
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ANPA  Leaders  Discuss  Ways 
To  End  Business  Recession 


Tax  Reform,  Public  Works,  Union 
Monopoly,  Sales  Efforts  Debated 

By  Ray  E^rwin 
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Tax  reform,  useful  public 
works,  government  economy, 
curbing  union  monopolies  and 
renewed  sales  promotion  are 
some  suggestions  of  leading 
newspaper  publishers  for  end¬ 
ing  the  business  recession. 

Officers  and  directors  of  the 
American  Newspaper  Publish¬ 
ers  Association,  which  is  hold¬ 
ing  its  annual  convention  in 
New  York  April  21-24,  were 
asked  what  they  feel  the  fed¬ 
eral  government  should  do  to 
stimulate  business  activity  and 
what  is  being  done  locally  in 
that  respect. 

Their  views  were  varied,  of 
course,  but  most  of  them  were 
opposed  to  tax  cuts  and  greatly 
expanded  government  spending 
at  present. 

Newspapers  themselves  are 
promoting  business  locally  and 
going  ahead  with  their  own  ex¬ 
pansion  programs.  For  in¬ 
stance,  the  Scripps-Howard 
newspapers  are  now  expanding 
plant  and  production  facilities 
at  a  cost  of  approximately  $17,- 
790,000. 

Here  are  the  opinions  of  the 
ANPA  leaders: 

«  «  « 

Dwight's  Views 

William  Dwight,  Holyoke 
(Mass.)  Transcript  -  Telegram, 
ANPA  president: 

“The  federal  government 
should  not  effect  a  tax  reduc¬ 
tion  program  at  this  time.  I  be¬ 
lieve  further  testing  of  the  ba¬ 
sic  strength  of  our  economy 
should  be  made  before  embark- 
on  this  which  would  in¬ 
evitably  fire  inflation  and  thus 
in  the  end  bring  disastrous  con¬ 
sequences. 

“Among  the  disconcerting  de- 
'^elopments  in  Washington  has 
been  the  imcertainty  shown  by 
fbose  in  the  role  of  national 
l^ership.  The  resulting  con¬ 
fusion  has  been  harmful  to  pub¬ 
lic  morale  and  this  in  turn  has 
^gravated  the  decline.  There 
18  such  a  thing  as  moving  too 
*^tly  on  the  recession.  I  would 
lather  let  the  natural  laws  of 
economics  function  for  the  pres¬ 
ent  to  see  if  business  can  find 
a  level.  If  the  recession  con¬ 
tinues  to  increase,  we  should 


strike  with  determination  with 
a  public  works  program  of 
imagination  and  magnitude  not 
of  the  make-work  type. 

“We  have  so  much  in  re¬ 
sources,  and  too  much  at  stake 
to  want  to  choose  the  expedient 
way  on  the  route  of  more  in¬ 
flation. 

“In  Holyoke,  we  are  embark¬ 
ing  on  the  automobile-selling 
program  in  mid-April.” 

«  «  « 

Bryan's  Views 

D.  Tennant  Bryan,  Rich¬ 
mond  (Va.)  Times-Dispatch  and 
News  Leader,  ANPA  vicepresi¬ 
dent: 

“The  federal  government 
must  take  effective  action  to 
end  the  recssion  in  two — and 
only  two — ^ways: 

“a)  By  announcing  and  im¬ 
plementing  a  long-range  grad¬ 
ual  but  permanent  reduction  in 
income  and  excise  tax  rates. 
‘Emergency’  income  and  excise 
taxes  imposed  as  part  of  the 
war  effort  in  the  early  1940’s 
have  become  now  what  appear 
to  be  a  permanent  part  of  our 
tax  structure.  The  imposition  of 
heavy  tax  rates  at  all  levels  of 
production  and  distribution  has 


strangled  commerce  and  dis¬ 
couraged  new  investment. 

“b)  Over  the  past  25  years 
the  federal  government  has  cre¬ 
ated  a  climate  in  which  an  op¬ 
pressive  labor  monopoly  could 
not  help  but  thrive — with  the 
resulting  ill  effect  of  a  wage- 
price  inflation  spiral  unrelated 
to  productivity  per  man  hour. 
In  order  to  reestablish  a  rea¬ 
sonable  relationship  between 
wages  and  production  the  fed¬ 
eral  government  must  permit 
the  reestablishment  of  a  climate 
in  which  genuine  collective  bar¬ 
gaining  can  take  place  between 
a  business  enterprise  and  its 
own  employes.  The  Norris-La- 
Guardia  Act  will  have  to  be  re¬ 
pealed  and  the  Taft-Hartley 
Law  amended  to  bring  nation¬ 
wide  labor  unions  under  the 
same  laws  that  now  apply  to 
employers. 

“2)  Virginia  has  had  no  se¬ 
rious  recession  and  hence  has 
had  no  need  to  apply  extra¬ 
ordinary  stimulants  to  business. 
However,  the  Governor  of  Vir¬ 
ginia  announced  plans  for  ex¬ 
pediting  $15,000,000  worth  of 
previously  approved  State  con¬ 
struction,  which  should  perk  up 
the  Virginia  economy  a  bit.” 

To  make  his  meaning  clearer, 
Mr.  Bryan  offered  this  recent 
editorial  from  the  Richmond 
News  Leader  entitled  “The 
ABC’s  of  Unemployment:” 

“Congress  is  concerned  today 
about  unemployment. 


He  can't  be  at  the  ANPA  meeting;  he't  had  me  on  the  phone  six  timet 
already." 
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“It  is  trying  to  decide  be¬ 
tween  two  things: 

“A  reduction  in  taxes,  or  in¬ 
creased  spending  in  public 
works. 

“But  this  is  not  the  major 
issue. 

“Unemployment  today  is  the 
result  of  lowered  consumer  de¬ 
mand. 

“Consumer  demand  is  lower 
because  of  resistance  to  higher 
prices.  > 

“Prices  are  higher  because 
wages  have  gone  up  more  than 
productivity. 

“Wages  have  outpaced  pro¬ 
ductivity  because  of  union  mo¬ 
nopoly. 

“Congress  has  created  the 
union  monopoly. 

“So  what  we  have  today  is 
unemployment  created  through 
excessive  wage  gains  obtained 
by  union  monopoly. 

“Instead  of  facing  up  to  this 
directly,  the  Congress  is  think¬ 
ing  about  ways  to  pump  more 
money  in  the  economic  system. 

“Whichever  way  is  selected, 
the  result  is  the  same:  deficit 
financing  and  more  inflation. 

“Thus,  the  real  decision  of 
Congress  is  a  choice  between 
these  two  courses  of  action: 

“1.  Eliminate  union  monopoly 
so  that  wages  may  be  set  by 
true  collective  bargaining;  or, 
“2.  Preserve  union  monopoly 
at  the  cost  of  continued  infla¬ 
tion  and  the  risk  of  national 
bankruptcy.” 

«  *  * 

Blackburn's  Views 

Walter  J.  Blackburn,  Lon¬ 
don  (Ont.)  Free  Press,  ANPA 
secretary: 

“Since  I  am  a  Canadian,  I 
think  it  would  be  improper  for 
me  to  reply  to  the  questions  as 
they  pei^in  to  the  American 
scene.” 

«  s  « 

Ferree's  Views 

Mark  Fb21REE,  Scripps-How¬ 
ard  Newspapers,  ANPA  treas¬ 
urer: 

“I  favor  established  methods 
of  government  operation,  fi¬ 
nanced  by  adequate  taxes  to 
cover  the  cost,  to  give  business 
the  opportunity  to  adjust  to  the 
law  of  supply  and  demand,  and 
avoid  further  inflationary  tend¬ 
encies. 

“Scripps  -  Howard  Newspa¬ 
pers  at  present  are  expanding 
plant  and  production  facilities 
to  the  extent  of  approximately 
$17,790,000.  This  program  is 
proceeding  according  to  plan 
and  has  not  been  deterred  by 
the  recession. 

“These  are  the  projects: 
“ALBUQUERQUE:  Building 
addition  and  installation  of  new 
presses — $900,000. 

(Continued  on  page  100) 
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MIDTOWN  NEW  YORK — ^There's  loH  of  activify  for  sidewalk  super- 
Infendents  who  visit  the  New  York  News'  building  on  East  42nd  Street. 
Above,  a  view  of  the  newsprint  warehouse  and  garage  building  and 
airconditioning  section  in  the  rear  of  the  famed  Raymond  Hood- 
designed  tower. 


ALONG  42nd  STREET — The  songsmiths  today  are  iron  and  stool  workta 
as  the  foundation  is  readied  for  an  18-story  addition  to  the  37-$tofy 
Tower.  The  entire  project,  which  will  result  in  more  Grand  Centrsl 
office  space,  will  run  to  $20,000,000. 


ABRIDGED  additions  to  the  News' 
Building  bring  a  private  crossover 
in  41st  Street.  Conveyors  will  cart 
newsprint  rolls  across  this  bridge 
into  the  reel  room. 


Expensive  New  Newspaper  Production  Buildings... 


A  postwar  phenomenon 
continues  .  .  .  erection  of 
new  newspaper  buildings  all 
across  the  country  .  .  .  but 
emphasis  has  switched  a 
little  from  imposing  facade 
to  production  efficiency  .  .  . 
a  few  current  examples  are 
pictured  on  these  pages. 

• 


CAPITALIZED  in  the  "multi-million  dollar"  bracket,  the  new  plant  of 
the  Washington  (D.C.)  Evening  and  Sunday  Star  is  somewhat  removsd 
from  the  historic  Pennsylvania  Avenue  location.  The  Star,  born  in  I8S2, 
will  move  some  time  this  year  to  its  ultra-modern  home  at  Virginis 
Avenue  and  2nd  Street,  SE,  near  the  Capitol. 


AN  ARCHITECT'S  DREAM  is  almost  a  reality  in  Cleveland.  The  Lake  is  only  two  blocks  from  the  present  plant.  Occupancy  will  begin 
$10,000,000  plant  engineered  by  Austin  Company  on  a  site  at  9th  and  in  the  Fall.  Moving  is  planned  in  six  stages. 
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WEST  SIDE  STORY — ^The  first  signs  of  a  major  newspaper  construction 
project  emerge  with  Spring.  This  is  a  view  at  the  site  of  the  New  York 
Times'  new  home,  first  phase  of  which  will  be  a  production  center  for 
the  Sunday  edition.  It's  far  over  from  Times  Square  on  West  End  Avenue. 


PRODUCTION  PLANT — ^The  Buffalo  Evening  News  will  be  publishing 
soon  from  its  new  plant  carefully  engineered  for  newspaper  production 
and  conveniently  located  alongside  a  super-highway  and  rail  lines. 
Business  office  remains  near  center  of  the  city. 


Growing  Up  All  Over  the  Country 


move  to  its  new  building  astride  the  Southeast  Expressway  on  an  IBhict* 
site.  The  press  lines  will  have  37  color  convertible  whole  units. 


READY  FOR  BUSINESS — Newspaper  Row  on  Washington  Street  in 
Boston  will  soon  be  only  a  memory.  The  Boston  Globe  is  preparing  to 


jN  BOSTON'S  SOUTH  END,  the  new  home  of  the  Herald  and  Traveler 
*s  rising  from  ground  alongside  the  Boston  Central  Artery  which  will 
•pan  the  city  on  a  north-south  line.  The  building  is  about  e  seven-minute 
walk  from  the  Commons. 
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EXPANDING  IN  TEXAS— This  is  a  present-day  view  of  the  addition 
being  erected  to  the  Dallas  Times-Herald  plant  in  downtown  Dallas.  It 
will  make  it  one  of  the  largest  newspaper  production  buildings  in  the 
country.  Composing  room  has  32,000  square  feet  of  space. 


1 

} 
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50,000-Daily’s  Profit 
Was  Lowest  Since  1945 


‘Narrowing  Profit  Margin’ 


„  «  I  WT  D  ll.UU  lao.oot  0.4U 

By  Robert  U.  Brown  1953  407,651  16.00  190,661  7.00 

1962  381,414  15.09  178,414  7.06 

A  2.7%  increase  in  revenue  In  1957  total  mechanical  costs  1961  398,716  15.89  201,816  8.05 

which  was  more  than  offset  by  totaled  $719,737  or  27.88%  of  I960  227  287  ^9  91 

an  increase  of  4.88%  in  expen-  all  expenses.  Including  paper  1949  387,^7  16.89  447,48/  ».»l 

ses  during  1957,  reported  by  the  mechanical  cost  was  $1,312,-  42'i’lfifi  22  96  265166  13  77 

Editor  &  Publisher’s  “typical  501  or  50.84%  of  total  expenses,  326  649  21.78  196)649  isill 

50,000-circulation  daily,”  pro-  These  figures  were  slightly  ^^9^5  329)826  26)39  19l)826  15.35 

vides  a  vivid  portrayal  of  the  higher  than  they  were  10  years 

narrowing  profit  margin  af-  before  but  slightly  under  the 

fecting  many  newspapers  today.  1956  figures  when  the  percent-  gpace,  reading  matter  for  per  inch  was  $2.67  secured  at  a 

This  six-day  evening  daily  were  28.9%  and  52.6%  39.96%  and  promotion  for  .71%.  cost  of  13.68%. 

newspaper  had  its  largest  vol-  .  *  j  •  d  While  national  ad  revenue 


Profit 

%  of  Total 

%  of  ToUl 

Year 

Before  Taxes 

Revenue 

Net  Profit 

Revenue 

1957 

$264,584 

9.35 

$125,684 

4.44 

1956 

305,050 

11.09 

144,250 

5.25 

1955 

271,770 

10.01 

128,870 

4.76 

1954 

288,737 

11.00 

136,637 

5.20 

1953 

407,551 

15.00 

190,551 

7.00 

1952 

381,414 

15.09 

178,414 

7.06 

1951 

398,716 

15.89 

201,816 

8.05 

1950 

412,669 

17.37 

243,669 

10.26 

1949 

387,287 

16.89 

227,287 

9.91 

1948 

432,700 

20.48 

256,200 

12.13 

1947 

425,166 

22.95 

255,166 

13.77 

1946 

326,649 

21.78 

196,649 

13.11 

1945 

329,826 

26.39 

191,826 

15.36 

newspaper  had  its  largest  vol¬ 
ume  of  revenue  in  history  last 


respectively. 
This  “50,000 


circulation 


Advertising  Revenue 


was  up  2.05%,  national  ad  lin- 


year.  It  also  had  its  largest  printed  307  issues  m  advertising  depart-  age  was  down  2.9%.  In  1956 

volume  of  operating  expenses.  /'V®  ^  ments  in  1957  produced  total  national  ads  provided  19.32%  of 

Its  profit  before  taxes  and  its  advertising  revenue  of  $2,155,-  the  ad  revenue  ($405,497)  and 

net  profit  after  taxes  were  the  i-®  ^nicn  was  an  ^  department  cost  14.09%  of  the  volume  (159,456 

Bmallest  of  any  year  since  1945  average  of  37.31  pages  per  iMue  $230,514  and  producing  1,-  inches)  at  23.47%  of  the  total 
W'hen  E&P  started  renortinc'  its  compared  to  an  average  of  36  icocna  in^Vioa  nf  aHvortisi-ncr  nd  pnst.  /SK.3.426I.  Rpvpthip  opt 


W'hen  E&P  started  reporting  its  compared  »»  an  average  01  00 
annual  cost  and  revenue  figures.  Pages  in  1956.  In  1948  it 

°  _ • f\  a/»  A  OAO 


158,608  inches  of  advertising  ad  cost  ($63,425).  Revenue  per 
matter.  Revenue  per  inch  was  inch  was  $2.54  at  a  13.18%  of 
$1.86  at  a  10.69%  cost  of  se-  securing  in  ’56.  In  1948  nation- 


_  ^  J  printed  9,864  pages  in  308  is-  gg  ^  10.69%  cost  of  se-  securing  in  ’56.  In  1948  nation- 

increases  Across-Board  sues  an  average  of  32  pages.  Total  ad  revenue  was  al  ads  accounted  for  16.53%  | 

This  newspaper,  fortunately,  final  editions  were  91  640  in  above  the  previous  year  of  the  ad  revenue,  12-8%  of  the  I 

id  increases  in  all  income  clas-  1957  88  504  in  1956  and  78  912  ®P  space  and  27.08%  of  the  ^ 

Scations  during  the  year  in  1948 '  '  1-26%.  Total  ad  inches  were  departmental  cost.  Revenue  per  ] 

•ite  of  a  droD  in  national  lin-  if.  -  2.42%  above  the  previous  years  inch  was  $2.01  and  cost  of 


had  increases  in  all  income  clas¬ 
sifications  during  the  year  in 
spite  of  a  drop  in  national  lin- 


1957,  88,504  in  1956  and  78,912 
in  1948. 


spite  ot  a  drop  in  national  lin-  its  nress  run  last  vear  was  - 

age.  All  expense  items,  with  the  59,677— net  paid  average  57,809.  1,131,228  inches.  securing  16.3%. 

exception  of  press  room  and  Returns  averaged  1,000  and  un-  accomplished  in  Classified  advertising  in  1957 

business  office,  also  showed  in-  paid  copies  864.  The  press  run  ®P'^  ®^  ®  slight  decline  in  na-  accounted  for  15.05%  of  the  ad  1 
creases.  An  $81,196  gain  in  1956  was  59,586;  net  paid  tional  advertising  space.  Total  revenue  ($324,438)  and  17.68% 
revenue  was  more  than  liqui-  58,006;  returns  889;  unpaid  691.  revenue  per  inch  in  1956  was  of  the  ad  volume  (204,780 

dated  by  a  $120,238  increase  in  in’  194’8  press  run 'was  54,298;  t^®  ®®"'®  y®®’*  ^^®  in®!*®®)  at  23.69%  of  the  total  ^ 

operating  expenses.  (A  chart  net  paid  52,743;  returns  869';  cost  of  securing  was  10.84%.  In  ad  cost  ($54,617).  Classified  1 

herewith  gives  a  10-year  pic-  unnaid  686  '  '  '  ^948  the  revenue  per  inch  was  revenue  per  inch  was  $1.58  se-  ' 


ture  of  these  figures.) 

Total  operating  revenue  in¬ 
creased  2.7%  in  1957  over  1956 


0gg  1948  the  revenue  per  inch  was  revenue  per  inch  was  $1.58  se- 

$1.56  and  the  cost  of  securing  cured  at  a  cost  of  16.83%. 
$38.03  Per  1,000  was  7.3%.  Classified  revenue  was  up 

mue  ner  thousand  conies  ^®®a^  advertising  pro-  1.23%  and  classified  linage  was 


creasea  iJ.770  m  1957  over  1956  Revenue  per  thousand  copies  *®®®‘  aavertising  pro-  i.'MVo  ana  ciassmea  image  was 

to  $2,830,858  while  operating  last  year  was  $38.03.  In  1956  vided  65.76%  of  the  adver-  up  6.3%.  In  1956  classified  pro¬ 
expenses  increased  4.88%  to  Jt  was  $36.52  and  10  years  ago  revenue  ($1,417,683)  and  vided  15.26%  of  the  ad  revenue 

$2,581,862  leaving  an  operating  jt  was  $34.61.  68.96%  of  the  space  (798,996  ($320,496)  and  17,03%  of  the 

profit  of  $248,996  which  was  a  Paper  and  ink  costs  per  1,000  inches)  at  51.75%  of  the  depart-  volume  (192,644  inches)  »t 
decline  of  13.55%  below  the  copies  last  year  was  $33.4o';  in  nient  cost  ($119,299).  Local  ad  25.52%  of  the  total  ad  cost 

1956  figure.  >50  ^  $32.83;  and  in  1948  revenue  was  $1.77  per  inch  and  ($58,103).  Revenue  per  inch  was 


1956  figure.  .50  jt  ^gg  $32.88;  and  in  1948 

After  adding  other  small  in-  it  was  $25.83. 
come  and  allowing  for  other  Paper  and  ink  costs  per  1,000 
deductions,  profit  before  taxes  eight-page  papers  was  $7.10  in 


the  cost  of  securing  was  8.42%.  $1.66  at  a  cost  of  securing  of 
Local  ad  space  increased  2.55%  18.13%.  In  1948  classified  pro- 
during  the  year.  In  1956,  local  vided  17.29%  of  the  ad  revenue 


was  $264,584,  a  drop  of  13.26%  1957;  the  year  before  it  was  the  advertising  provided  65.42%  and  17.14%  of  the  ad  space  »t 
below  the  1956  figure.  Provision  same;  in  1948  it  was  $6.45.  (The  ®^  <^^®  ^  revenue  ($1,373,325)  27.60%  of  the  ad  cost.  Revenue 

for  income  taxes  was  $138,900,  ratio  of  ink  to  newsprint  costs  68.88%  of  the  ad  space  per  inch  then  was  $1.57  at  > 

compared  to  $160,800  the  pre-  is  roughly  1  to  50.)  (779,128  inches)  at  51;Pl%^of  cost  of  securing  of  15.9%. 

vious  year,  and  net  profit  de- 


(779,128  inches)  at  51.01%  of  cost  of  securing  of  15.9%). 


mu  00  onn  1  e  the  total  ad  cost  ($116,118). 

There  were  38,603  columns  of  »  1  j  ' 


mechanical 


dined  12.87%)  from  $144,250  to  readinir  matter  at  an  editorial  revenue  per  inch  in  ments  during  1957  the  pr«s 

$125,684 — a  new  low  in  the  denartment  cost  of  $392  705  or  $1-76  and  the  cost  of  room  produced  85,450,000  eight- 


years  reported. 


department  cost  of  $392,705  or  t  iq.q  1  1  proaucea  8»,40u,uuu  eigm 

$10.17  per  column.  In  1956  the  8.46%.  In  1948  local  page  papers  at  a  department^ 


Last  year  profit  before  taxes  cost  per  column  was  $9.46  for  advertising  provided  66.12%  of  cost  of  $62,319.  Cost  per  unit  d 
was  9.35%  of  total  revenue;  net  36,751  columns.  In  1948  the  cost  occupied  production  (thousand  eight-pap 

profit  was  4.44%.  In  1956  the  was  $8.17  per  column  for  31,-  ®/  PaP®.!’®)  was  $.73.  Man  houH 

figures  were  11.00%  and  5.25%.,  535  columns.  in  production  were  20,732  and 

■  -  mj  paid  advertiaina  ac  S'lZ^^fnValJd  ?h"  >'»"'•  •” 

unted  for  1,158,608  inches  of  cost  of  securing  6.8%,. 


respectively.  Ten  years  before  in  1957  paid  advertising  ac- 
o*!  In!?’  before  taxes  was  counted  for  1,158,608  inches  of 


20.48%,  of  total  revenue  and  space  or  57.58%,  of  the  total 
net  profit  was  12.13%,  of  the  2,012,118  inches.  Reading  matter 


iriicii  was  upx.*si  aiiu  viic  a  -«  a  •a 

St  of  securing  6.8%,. 

In  1956  the  press  room  piv 
19%,  National  duced  82,400,000  eight-pag* 

papers  at  a  departmental  cost  of 
National  advertising  in  1957  ^03  505  ^ost  per  unit  of  piv 


occupied  847,599  inches  or  papers  at  a  departmental  cost  of 

^63,565.  Cost  per  unit  of  piv 

1948,  total  revenue  of  this  paper  motion  was  5,911  or  .29%,  of  the  provided  19.19%  of  the  adver-  ___  *77.  i,onH 

increased  33.99%  and  total  ex-  total.  In  1956  paid  advertising  tising  revenue  ($413,810)  and  .  .  A  .  nnoio  ’j  j 
penses  went  up  53.01%.  Profit  accounted  for  58.22%,  reading  13.36%  of  the  total  advertising  20,813;  and  pro 

before  taxes  declined  38.85%  in  matter  for  41.52%  and  promo-  space  (154,832  inches)  at  P^r  man  hour  was  3.96  units, 
that  period  and  net  profit  was  tion  for  .25%,.  In  1948  adver-  24.55%  of  total  advertising  cost  1948,  66,949  units  were  pr®" 
down  50.94%.  tising  accounted  for  59.33%  of  ($56,598).  National  ad  revenue  {Continued  on  page  115) 
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about  a  growing  tendency  by 
government  agencies  to  with¬ 
hold  information  to  which  the 
public  is  entitled.” 

Mr.  Royster  received  his  cita¬ 
tion  for  an  editorial  dealing 
with  the  Little  Rock  integration 
problem.  “His  editorial  is  a 
concise  comprehensive  and  pene¬ 
trating  analysis  of  the  basic 
issue  and  a  moving  appeal  for 
fairness  and  reason,”  said  the 
judges. 

Mr.  Hartmann  won  the  award 
for  Washington  correspondence 
that  uncovered  a  situation  that 
had  been  kept  secret  for  14 
years  in  the  State  Department. 

“His  stories  resulted  in  a  Con¬ 
gressional  investigation  which 
proved  his  claims  and  which 
brought  about  the  end  of  the 
practice  of  State  Department 
financing  $600,000  worth  of  se¬ 
cret  public  opinion  polls  out  of 
funds  appropriated  for  other 
purposes,”  said  the  citation. 

“Because  of  Mr.  Hartmann’s 
enterprise  it  was  later  revealed 
that  these  secret  State  Depart¬ 
ment  polls  had  been  ‘planted’  in 
selected  publications  in  Wash¬ 
ington  and  New  York  in  an  at¬ 
tempt  to  propagandize  the 
American  people  into  believing 
that  90%  of  the  American  peo¬ 
ple  favor  foreign  aid,”  added 
the  judges. 

Mr.  Salisbury  was  cited  for 
his  appraisal  of  life  in  the  satel¬ 
lite  countries  behind  the  Iron 
Curtain.  “He  is  to  be  compli¬ 
mented  for  the  perceptivity  and 
objectivity  of  his  series,”  said 
the  judges. 

Dr.  Frank  Luther  Mott,  Uni-  c  j  r  j  d 

versity  of  Missouri,  for  research  "  ‘ 

about  journalism.  Eldred  Reaney,  Nashville 

Presentation  of  the  bronze  Tennessean  photographer  who 
medallions  and  plaques  will  be  turned  a  routine  picture  assign- 
made  in  New  York  City  on  May  ment  into  a  gripping  and  story  Donaliue  &  Coe 
15.  telling  news  photograph  won  Movies’  Account 

«  the  news  picture  award.  (E&P, 

Scoop  on  Hungarian  Report  9^  ..jjjg  Advertising  for  the  Motion 

Mr.  Huss  was  cited  for  his  a  small  boy’s  sad  face  pressed  Picture  Industry’s  business- 
“commendable  journalistic  en-  up  against  a  broken  window  building  program  will  be  han- 
terprise  in  obtaining  the  con-  showed  how  a  three-year-old  died  by  Donahue  &  Coe,  Inc.,  it 
tents  of  the  United  Nations  re-  looks  when  he  is  hungry,  dirty,  was  announced  this  week  by 
port  on  the  Hungarian  revolt  cold  and  frightened  shortly  be-  Paul  N.  Lazarus  Jr.,  chairman 
three  weeks  in  advance  of  its  fore  Christmas,”  said  the  of  the  program  s  operating  corn- 
publication.”  The  judges  noted  judges,  who  termed  the  picture  mittee.  A  $2,500,000  budget 
there  was  no  reason  to  believe  “a  striking  example  of  the  work  goes  with  the  account, 
that  the  UN  investigating  com-  of  a  photographer  who  looked  The  figure  includes  the  $850,- 
mission  had  any  intent  to  delay  back  as  he  was  leaving  his  as-  000  for  the  recent  Academy 
the  report,  but  added  “the  beat  signment,  saw  a  picture  framed  Awards  telecast  and  in  addi- 
scored  by  Mr.  Huss  came  at  a  in  a  window  and  then  returned  tion  calls  for  an  outlay  of  $950,- 
time  when  the  journalistic  pro-  to  take  it.”  000  in  newspaper  space  and 

fession  was  deeply  concerned  Scott  Long  won  the  cartoon-  $300,000  in  radio. 


SDX  AWARD  WINNERS 


Two  Cowles  Papers 
Win  Joint  Citations 


Chicago  Dave  Muhlstein,  and  the  Staff 
Sigma  Delta  Chi  award  win-  of  KLIF,  Dallas,  for  radio  re- 
ners  for  distinguished  journal-  porting. 

ism  during  1957  were  announced  Station  KNX,  Los  Angeles, 
this  week  by  Victor  E.  Bluedom,  for  public  service  in  radio  jour- 
national  director  of  the  awards  nalism. 
progiam.  TELEVISION 

Heading  the  list  of  newspaper  Jim  Bennett,  KLZ-TV  and 
award  winners  were  the  Des  Radio,  Denver,  for  television  re- 
Moines  (Iowa)  Register  and  porting. 

Tribune  and  the  Minneapolis  WBZ-TV,  Boston,  for  public 
(Minn.)  Star  and  Tribune.  The  service  in  television  journalism, 
two  Cowles  newspapers  received 
joint  citations  in  the  field  of 
Public  Service  in  Newspaper 
Journalism. 

Expose  Labor  Racketeering 

"These  newspapers  through 
the  publication  of  hundreds  of 
thousands  of  words  by  Wash¬ 
ington  Correspondent  Clark 
Mollenhoff  over  a  five-year  pe¬ 
riod  campaigned  to  have  racket¬ 
eering  in  some  labor  unions  re¬ 
vealed,  stopped  and  punished,” 
said  the  judges.  “They  got  im¬ 
portant  results  in  1957.” 

The  citation  calls  particular 
attention  to  two  series  of 
articles,  one  on  union  finances 
and  the  abuses  and  problems 
they  create,  the  other  on  regula¬ 
tory  and  restrictive  legislation 
the  unions  may  face. 

The  other  winners  for  out¬ 
standing  wrork  were: 

PRESS 

Pierre  J.  Huss,  chief  of  the 
International  News  Service  Bu¬ 
reau  at  the  United  Nations,  for 
general  reporting. 

Vermont  Royster,  senior  as¬ 
sociate  editor.  Wall  Street  Jour- 
rud,  New  York  City,  for  edito¬ 
rial  writing. 

Robert  T.  Hartmann,  chief  of 
the  Washington  Bureau,  Los 
Angeles  (Calif.)  Times,  for 
Washington  correspondence. 

Harrison  E.  Salisbury,  re¬ 
porter  and  news  analyst.  New 
York  Times,  for  foreign  cor¬ 
respondence. 

Eldred  C.  Reaney,  photog¬ 
rapher,  Nashville  (Tenn.)  Ten¬ 
nessean,  for  news  picture. 

Scott  Long,  editorial  cartoon¬ 
ist,  Minneapolis  (Minn.)  Star 
and  Tribune,  for  editorial  car¬ 
tooning. 

MAGAZINES 

Harold  H.  Martin,  associate 
sditor,  Saturday  Evening  Post, 
for  Magazine  Reporting. 

Yhe  Reporter  magazine,  for 
I  public  service  in  magazine  jour- 
ism. 

RADIO 

Jerry  Rosholt,  WCCO,  Minne¬ 
apolis,  for  radio  newswriting. 
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ing  award  for  “Little  Rock,” 
showing  Uncle  Sam  with  a  black 
eye.  Said  the  judges:  “The  im¬ 
pact  of  this  cartoon  stands  out 
in  a  field  of  excellent  entries.” 

Dr.  Frank  Luther  Mott,  di¬ 
rector  emeritus  of  the  School  of 
Journalism  at  the  University  of 
Missouri,  won  the  SDX  award 
for  research  about  journalism 
for  “A  History  of  American 
Magazines  1885-1905,”  h  i  s 
fourth  volume  covering  the  his¬ 
tory  of  magazines  and  their 
place  in  American  journalism. 

The  citation  said: 

“Dr.  Mott’s  brilliant  and 
scholarly  study  of  magazines 
and  their  place  in  American 
journalism  carries  on  the  high 
level  of  achievement  of  his 
earlier  three  volumes  on  the  his¬ 
tory  of  magazines.  Years  of  de¬ 
dicated  and  careful  research 
have  gone  into  this  book  which 
make  Dr.  Mott’s  four  volumes 
a  monumental  w'ork  in  the  field 
of  research  about  journalism.” 


renoe 
1  lin> 
195« 
%of 
and 
'9,456 
total 
e  per 
%  of 
ition- 
1.53% 
)f  the 
f  the 
le  per 
st  of 


Dr.  Frank  Luther  Mott 


IS  up 
;e  was 
d  pro- 
jvenne 
of  the 

0  »t 

1  cost 
ch  was 
ing  of 
d  pro- 
evenue 
ace  at 
evenue 
\  at  a 


Reaney 


Hartmann 


Royster 


Joint  Printing  Plant  Kept 
Some  Newspapers  Alive 


Experience  in  Several  Situations 
Reviewed;  Advantages  Are  Noted 


The  Joint  Printing  Plant  op¬ 
eration,  which  has  been  set  up 
by  daily  newspapers  in  27  U.  S. 
cities  and  two  in  Canada  in 
the  past  30  years,  has  resulted 
in  operating  economies  and  bet¬ 
ter  products  at  lower  advertis¬ 
ing  costs  as  a  result  of  merged 
operations. 

Editor  &  Publishe®  invited 
newspapers  operating  under 
JPP  to  tell  of  the  benefits  de¬ 
rived.  Replies,  however,  were 
comparatively  fragmentary.  Sev¬ 
eral  papers  indicated  the  joint 
printing  operations  in  their  re¬ 
spective  cities  were  too  new  to 
provide  definitive  information. 


Outright  Merger 


In  some  instances,  those  re¬ 
plying  stated  that  JPP  had  re¬ 
sulted  in  eventual  outright 
merger  ownership  of  the  com¬ 
peting  newspapers. 

The  records  show  there  are 
several  kinds  of  joint  printing 
arrangements.  Basically,  how¬ 
ever,  such  a  plan  provides  for 
the  joint  operation  to  sell  the 
advertising,  promote  the  circu¬ 
lation,  deliver  the  newspapers, 
buy  the  newsprint  and  pay  the 
production  costs.  Such  corpora¬ 
tions  usually  pay  all  expenses 
except  those  of  the  editorial  de¬ 
partments  which  are  maintained 
wholly  separate. 


employees  of  which  are  em¬ 
ployees  of  each  of  the  parent 
companies.  The  editorial  policies 
of  the  two  newspapers  are  set 
by  the  respective  parent  com¬ 
panies.  All  employees  of  the 
business  and  mechanical  depart¬ 
ments  are  employees  of  Fort 
Wayne  Newspapers,  Inc. 


Assets  Leased 


“Stock  in  the  newspaper 
Agency  Corporation  is  owned  by 
News  Publishing  Company  and 
The  Journal-Gazette  Company. 
The  Agency  Corporation  owns 
no  assets.  All  assets  (land, 
building  and  equipment)  used 
by  the  Agency  Corporation  and 
by  the  two  editorial  depart¬ 
ments  is  owned  by  News  Pub¬ 
lishing  Company  and  is  leased 
by  the  newspaper  Agency  Cor¬ 
poration  in  accordance  with  a 
rental  formula  set  forth  in  the 
contract  between  the  two  prin¬ 
cipal  corporations  and  the 
Agency  Corporation.  The 
Agency  Corporation  receives  all 
revenues  from  the  operation  of 
the  two  newspapers  and  pays 
all  expenses,  including  the  ex¬ 
penses  of  the  two  editorial  de¬ 
partments.  At  regular  intervals 
the  Agency  Corporation  distrib¬ 
utes  any  surplus  over  operating 
expenses  to  the  two  principals 
in  the  same  ratio  as  their  stock 


ownership  in  the  Agency  Corpo¬ 
ration. 

“There  are  several  advantages 
which  accrue  from  this  type  of 
joint  printing  plant  or  agency 
method  of  operation:  (1)  econ¬ 
omy  in  operation  (2)  need  for 
a  smaller  capital  investment 
through  the  use  of  one  set  of 
equipment  for  the  production  of 
both  papers  (3)  the  preserva¬ 
tion  of  two  editorial  voices  in  the 
community. 

Benefits  from  the  merged  op¬ 
eration  are  passed  on  to  sub¬ 
scribers  and  advertisers  in  the 
form  of  better  products  and 
lower  advertising  rates  than 
would  have  been  possible  had 
there  not  been  the  economies 
of  the  merged  operation.” 


‘One  Would  Have  Survived’ 


The  grand  daddy  of  them  all 
is  in  Clarksburg,  W.  Va.,  where 
in  1927  the  Clarksburg  Publish¬ 
ing  Co.,  was  organized.  Owners 
of  the  Clarksburg  Telegram,  a 
daily  evening  paper,  joined  with 
owners  of  the  Clarksburg  Ex¬ 
ponent,  morning  paper,  to  form 
the  new  corporation. 

Publication  of  the  morning 
and  evening  newspapers  was 
continued  and  a  new  paper, 
the  Sunday  Exponent-Telegram 
was  instituted.  The  Telegram 
was  Republican  and  the  Ex¬ 
ponent  Democratic  in  editorial 
policies.  The  political  affiliations 
of  these  newspapers  were  un¬ 
changed  in  the  new  organiza- 


Typical  Agent  Corporation 

Typical  of  such  an  arrange¬ 
ment  is  the  merged  operation 
of  the  Ft.  Wayne  Newspapers, 
Inc.,  agent  for  the  Ft.  Wayne 
(Ind.)  News-Sentinel  and  Jour¬ 
nal-Gazette.  Helene  R.  Foel- 
linger,  president  of  Ft.  Wayne 
Newspapers,  Inc.,  explained  the 
operation  as  follows: 

“In  March  1950  News  Pub¬ 
lishing  Company,  publishers  of 
the  News-Sentinel,  a  six  day 
evening  newspaper,  and  the 
Journal-Gazette  Company,  pub¬ 
lishers  of  the  Journal-Gazette, 
a  six  day  morning  and  Sunday 
newspaper,  merged  their  busi¬ 
ness  and  mechanical  depart¬ 
ments  through  the  formation  of 
an  Agency  Corporation,  Fort 
Wayne  Newspapers,  Inc. 

“Both  newspapers  are  corpo¬ 
rately  and  editorially  separate. 
They  maintain  separate  and  dis¬ 
tinct  editorial  departments,  the 
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tion,  and  the  Sunday  newspaper  - 
was  established  as  a  joint  prod- 
uct  of  the  editors  of  the  daily 
papers  and  followed  no  party 
line  editorially. 

“The  mechanism  for  main-  The 

taining  independence  of  the  1 - 

newspapers  was  somewhat  cum-  0 

bersome,”  explained  Cecil  B.  ^ 

Highland  Jr.,  president  and  ^ 

general  manager.  “Sixty  per- 
cent  of  the  voting  stock  wis  I  I 
issued  to  Telegram  owners  and 
the  remainder  to  Exponent  own¬ 
ers.  Each  set  of  owners  ap¬ 
pointed  a  voting  trustee  and 
each  trustee  could  name  three 
directors  to  the  Publishing  , 
Company  board.  No  corporate 
decision  could  be  made  with- 
out  affirmation  by  at  least  fonr 
directors.  | 

“Editorial  policies  for  each 
newspaper  were  determined  by  j285  ( 
the  three  directors  representing  jjJ. 

that  newspaper,  and  responsi- 
bility  for  statements  in  each 
newspaper  rested  financially  and  ]jjg^ 
otherwise  upon  the  stock  issued  ypgg 
to  the  former  owners  of  that  ^ 
newspaper.  This  arrangement 
was  to  continue  until  1942,  when  g),, 
the  voting  trust  was  to  be  din-  p^g^ 
solved  and  corporate  manage-  jjgg 

ment  to  vest  in  the  majority 
stockholders. 

“At  the  time  of  the  merger,  «v 

the  Telegram  was  financially  news 

strong  and  predominant  in  cir-  jg  ^  < 
culation.  The  Exponent  occupied  (jogu, 

a  somewhat  better  physical  ^  jjr. 

plant,  but  was  not  making  ■  const 

money  in  a  competitive  sitoa-  jmpa 

tion.  It  seems  probable  that  j  jugti] 

without  joint  operations  only  “s 

one  paper  would  have  survived,  will  i 

“No  large  additional  invest-  men 

ment  was  required.  The  net  This 

corporation  did  purchase  an  ade-  negle 

quate  press  and  over  the  years  Mi 

added  to  its  stock  of  equipment  chanj 

Housing  problems  were  solved  over 

by  renting  suitable  space  from  abou 

one  of  the  principal  stockhold-  creas 

era. 


PALACE  OF  PI — ^Visiting  publishers  who  take  a  stroll  from  the  Waldorf 
over  to  West  49th  Street,  near  Eighth  Avenue,  will  see  New  York  City’s 
new  School  of  Printing  which  is  nearly  completed.  It  is  one  of  the  finest 
educational  structures  in  town. 


Benefits  Are  Numerous 


“Benefits  of  the  combined  op¬ 
eration  have  been  numerous. 
The  corporation  has  been  finan¬ 
cially  strong  and  operations 
profitable.  This  means  that 
each  of  the  major  political  par- 
ties  has  been  assured  of  news¬ 
paper  representation  in  the  im¬ 
portant  central  West  Virgini* 
area.  Advertisers  have  had  tin 
benefit  of  wide  circulation  and 
combined  rate  applicable  to  the 
subscription  lists  of  both  news¬ 
papers.  That  there  is  little  dn- 
plication  in  circulation  is  evi¬ 
denced  by  the  fact  that  the  S®- 
day  newspaper  has  a  circulatk# 
which  equals  and  even  exc^ 
the  combined  daily  circulation. 
Subscribers  may  choose  morn- 
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Substantiation  Asked 
On  Impact  of  Papers 


By  Philip  N.  Schuyler 

Wholehearted  support  of  pro¬ 
posed  intensive  newspaper  “im¬ 
pact”  research  was  given  this 
week  by  Richard  P.  Jones,  vice- 
president  and  media  manager, 

J.  Walter  Thompson  Company, 
New  York,  which  last  year  billed 
1285,000,000. 

Mr.  Jones  attended  the  News¬ 
paper  Advertising  Executives 
Association  meeting  in  Chicago 
last  January  when  Charles  T. 
Lipscomb  Jr.,  president.  Bureau 
of  Advertising,  ANPA,  an¬ 
nounced  studies  would  be  made 
to  show  definitely  “how  the  im¬ 
pact  of  newspaper  space  justi¬ 
fies  its  cost.” 

No  Documentation 

‘‘Valid  or  not,  the  impact  of 
newspapers  in  the  market  place 
is  a  concept  that  cannot  now  be 
documented  through  research,” 
Mr.  Jones  said.  “The  claim  is 
constantly  being  made  that  the 
impact,  the  results  achieved, 
justifies  the  higher  price. 

“Substantiation  of  that  claim 
will  mean  a  great  deal  to  media 
men  and  to  the  medium  itself. 
This  is  a  research  area  too  long 
neglected  by  the  press.” 

Mr.  Jones  noted  major 
changes  in  marketing  methods 
over  the  past  10  years  brought 
about  by  population  growth,  in¬ 
creased  income  at  all  popula¬ 
tion  levels,  mass  movement  of 
families  to  the  suburbs  result¬ 
ing  in  the  formation  of  inter- 
urban  areas,  and  consequent 
realignment  that  has  taken 
place  in  distribution  channels. 

Media  Man's  Dilemma 

“In  the  course  of  these  dra¬ 
matic  economic  developments, 
advertising  has  come  to  play  an 
increasingly  important  role  in 
marketing  success,”  Mr.  Jones 
**id.  “In  many  large  companies, 
advertising  and  marketing  func¬ 
tions  are  so  closely  inter-related 
that  they  have  been  combined 
into  a  single  department. 

“In  this  environment,  it  is 
more  important  than  ever  that 
i  media  decisions  be  evaluated, 
not  as  a  simple  choice  between 
one  vehicle  and  another,  but  in 
the  light  of  the  contribution  to 
sales  effectiveness  that  can  be 
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expected  from  various  combina¬ 
tions  as  related  to  the  total  mar¬ 
keting  mix.” 

Mr.  Jones  continued: 

“The  media  man  is  faced  with 
the  dilemma  of  choosing,  from 
a  vastly  expanded  number  of 
carriers  available,  the  specific 
media  that  will  deliver  the 
client’s  sales  message  against  a 
target  audience  with  the  great¬ 
est  impact. 

“Quantitative  media  values 
are  still  vitally  important.  We 
have  got  to  know  everything 
we  possibly  can  learn  about  the 
size  of  the  media’s  audience, 
the  types  of  people  that  are 
reach^,  and  the  cost  efficiency 
with  which  exposure  opportuni¬ 
ties  are  delivered. 

“There  are  great  gaps,  un¬ 
fortunately,  in  the  amount  of 
quantitative  information  that  is 
available.  These  can  only  be 
filled  by  further  research  on  the 
part  of  all  media. 

Qualitative  Aspects 

“Our  job  today,  however,”  Mr. 
Jones  went  on,  “is  not  just  one 
of  buying  circulation  for  prod¬ 
uct  messages  or  delivering  ad¬ 
vertisements  to  the  right  peo¬ 
ple  at  a  reasonable  cost.  We 
are  equally  concerned  with 
knowing  the  degree  to  which 
different  forms  and  combina¬ 
tions  of  media  will  penetrate  the 
consciousness  of  people,  the  dif¬ 
ferences  in  remembrance  value 
and  the  degree  to  which  a  spe¬ 
cific  medium  is  likely  to  create 
velocity  of  movement  of  the 
client’s  production  into  the 
hands  of  consumers. 

“The  importance  of  these 
qualitative  aspects  of  media  is 
given  a  great  deal  of  lip  serv¬ 
ice  in  media  presentation  today 
—  but,  unfortunately,  very  lit¬ 
tle  evidence  is  presented  to  back 
up  the  contentions  of  media  rep¬ 
resentatives.  Research  and  docu¬ 
mentation  are  devoted  almost 
entirely  to  the  quantitative  as¬ 
pects. 

“In  the  case  of  newspapers, 
the  sales  pitch  is  usually  based 
on  high-family  coverage  of  mar¬ 
kets,  the  suitability  of  the  news 
environment  as  a  highly  de¬ 
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sirable  background  for  product 
messages  and  the  opportunities 
newspapers  offer  for  effective 
merchandising  activity,”  Mr. 
Jones  said. 

“The  possibility  of  local  tie- 
in  dealer  copy  will  be  mentioned 
and  the  ‘impact’  of  the  medium 
will  unodubtedly  be  extolled, 
usually  to  offset  the  generally 
prevalent  reputation  of  newspa¬ 
pers  as  a  ‘high-cost-per-thou- 
sand  medium,”  he  added. 

Suggests  ARF  Aid 

Mr.  Jones  suggested  that  the 
cooperation  of  the  Advertising 
Research  Foundation  be  en¬ 
gaged  in  any  studies  undertaken 
by  newspapers  individually  or 
by  groups.  He  deplored  discon¬ 
tinuance  of  the  industry-wide 
Continuing  Studys  of  Newspaper 
Reading,  formerly  conducted  hy 
ARF  but  subsequently  dropped. 
He  said  that  readership  studies 
being  made  now  by  Dr.  Daniel 
Starch  were  “too  limited  in 
scope.” 

“We  also  need  a  good  deal 
more  detached  quantitative  in¬ 
formation  on  local  newspaper 
markets  and  circulation,”  he 
continued.  “Differences  in  audi¬ 
ence  characteristics,  duplication 
between  papers,  and  cumulative 
audience  data,  are  needed. 

“Newspapers  are  far  behind 
TV,  radio  and  magazines  in  sup¬ 
plying  the  kind  of  research 
needed  by  agency  media  depart¬ 
ments.  More  quantitative  data 
is  available  on  TV  today  than 
any  other  media.  Because  it  is 
conducted  largely  by  an  out¬ 
side  source,  (Nielsen)  we  con¬ 
sider  it  to  be  reliable.  'TV  studies 
by  the  American  Research  Bu¬ 
reau  are  also  helpful  in  assess¬ 
ing  TV. 

“We  were  most  interested  in 
the  proposed,  but  now  aban¬ 
doned,  audience  studies  of  maga¬ 
zines  under  the  aegis  of  the 
ARF.  Magazines  have  already 
given  us  their  own  useful  re¬ 
search  made  by  Alfred  Politz. 
Radio,  too,  is  being  deeply  re¬ 
searched  today  for  the  mutual 
benefit  of  clients  and  the  me¬ 
dium.  But  comparable  material 
is  just  not  available  from  the 
newspaper  press. 

“All  agencies  need  this  kind 
of  information  more  than  ever 
before  to  make  proper  selection 
of  media  for  clients,”  Mr.  Jones 
added. 

JW!”*  Own  Research 

JWT  has  its  own  media  re¬ 
search  department  headed  by 
Jack  Green  and  managed  by  A1 
Dreyer.  It  has  made  its  own 


Richard  Jones 

studies  of  all  media. 

Mr.  Jones  brought  out  a  one- 
volume  report  on  newspapers, 
completed  January  1957.  There 
was  not  as  much  material  avail¬ 
able  for  compilation  on  the  press 
as  for  TV.  Mr.  Jones  noted  the 
fact  that  no  recent  data  is  avail¬ 
able  to  substantiate  many  points. 
No  data  on  reading  time,  for 
example,  has  been  provided  since 
a  study  made  in  1950  by  the 
Bureau  of  Advertising,  ANPA. 
The  section  on  ROP  color,  he 
said,  had  reports  on  studies  in 
the  cost  efficiencies  of  color  made 
by  the  Milwaukee  (Wis.)  Jour¬ 
nal  and  the  Battle  Creek 
(Mich.)  Inquirer-News. 

“We  would  prefer  national 
studies  by  an  outside  disinter¬ 
ested  research  organization,” 
Mr.  Jones  said. 

Expanding  Studies 

Mr.  Jones  explained  that 
media  studies  were  usually 
started  as  projects  for  indivi¬ 
dual  clients  and  then  were  ex¬ 
panded  for  use  by  all  clients. 
They  consist  of  facts  gathered 
from  all  available  sources,  cov¬ 
ering  a  10-year  period. 

“They  are  educational  in  na¬ 
ture,”  Mr.  Jones  said,  “We  don’t 
try  to  draw  competitive  con¬ 
clusions  or  make  recommenda¬ 
tions.  We  go  into  specifics  later 
for  each  client.  The  final  sec¬ 
tion  is  changed  for  each  client 
to  show  exactly  how  the  medium 
under  analysis  can  best  be  used 
to  sell  his  particular  type  of 
product.” 

• 

Cox  in  PR  Firm 

Montreal 
David  R.  Cox  heads  up  a  new 
Canadian  public  relations  firm. 
Editorial  Communications,  Inc. 
For  the  past  three  years  he  has 
been  editor  of  Marketing  maga- 
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Key  To  Recession 
Is  ‘Buy,’  Says  Ike 


By  Robert  B.  McIntyre 

In  Washington  last  week 
President  Eisenhower  said  the 
best  thing  the  public  can  do  to 
halt  the  recession  is  “buy.”  He 
warned  against  buying  careless¬ 
ly;  urged  selectivity  in  buying. 

“Let’s  take  things  we  need,” 
Mr.  Eisenhower  said.  “Look 
here,  once  America  just  buys  the 
things  it  wants,  our  people,  our 
manufacturers,  will  be  busy 
making  these  things.” 

All  of  which  turns  the  spot¬ 
light  on  advertising — that 
power-packed  tool  of  marketing 
which  sells  people  on  the  idea 
of  buying. 

Apparently  some  manufac¬ 
turers  aren’t  even  making  the 
effort  to  ask  for  the  order.  In 
New  York  newspapers  last 
week,  Wallachs  men’s  stores  ran 
an  ad  headlined,  “Has  Anyone 
Asked  You?”  Copy  told  how  a 
Cleveland  Ad  Club  speaker 
asked  his  audience  of  226  if  any¬ 
body  since  Jan.  1,  by  phone  or 
in  person,  had  asked  them  to 
buy  any  of  a  list  of  12  products 
or  services. 

Answers  Appalling 

Wallachs  ran  the  answers  the 
speaker  had  received  in  its  ad 
as  follows  (figures  in  parenthe¬ 
sis  show  percentage  who  an¬ 
swered  “yes”) : 

An  auto  (16%) ;  Home  appli¬ 
ance  (4%);  Office  appliance 
(16%);  A  house  (7%);  Fur 
coat  (0%);  New  suit  (13%); 
New  furniture  (6%);  Club 
membership  (23%);  Insurance 
(43%);  Color  TV  set  (0%); 
Hi-fi  set  (3%)  and  Vacation 
tour  (4%). 

Wallachs’  copy  noted:  “In 
view  of  such  figures,  is  there 
anything  causing  our  current 
business  recession,  the  speaker 
wanted  to  know,  that  asking  for 
the  order  wouldn’t  cure?” 

While  this  is  just  one  small 
survey,  it  points  up  perhaps 
why  more  and  more  business 
leaders  are  urging  maintenance 
of  advertising  expenditures  to 
stimulate  sales. 

^'ords  of  Advice 

Following  are  some  words  of 
advice  recently  issued  to  combat 
the  current  recession: 

•  “Advertisers,  both  national 
and  retail,  must  maintain  their 
advertising  expenditures  during 
the  current  recession  or  risk 
losing  part  of  their  consumer 

28 


franchises  to  competitors.” — 
Charles  T.  Lipscomb  Jr.,  presi¬ 
dent,  Bureau  of  Advertising, 
ANPA. 

•  “Advertising  practitioners 
know  from  their  experiences 
during  the  recession  of  1954 
that  increased  advertising  and 
‘hard  sell’  can  reverse  a  reces¬ 
sion.” — C.  James  Proud,  presi¬ 
dent,  Advertising  Federation  of 
America. 

•  “What  we  need  right  now 
are  more  promotions,  but  even 
more  than  that,  better  promo¬ 
tions.  Some  people  are  still  com¬ 
mitting  the  foolhardy,  danger¬ 
ous,  and  I’ll  even  say  downright 
unpatriotic,  mistake  of  cutting 
selling  efforts.”  —  Gordon  C. 
Bowen,  chairman.  Premium  Ad¬ 
vertising  Association  of  Amer¬ 
ica. 

•  “The  bast  way  to  get  con¬ 
sumers  back  in  a  buying  mood  is 
for  advertising  to  awaken  their 
interest  and  for  instalment 
credit  to  make  their  purchases 
easier.”  —  Charles  H.  Brower, 
president.  Batten,  Barton,  Dur- 
stine  &  Osborn. 

Bright  Spots 

It  has  been  obvious  for  some 
time  that  the  so-called  recession 
is  by  no  means  national  in  scope. 
There  are  many  areas  and  many 
cities  where  business  continues 
on  a  high  level,  even  showing 
gains  in  some  cases.  These 
bright  spots  are  characterized 
by  a  continuation  of  advertising 
schedules  on  the  part  of  the 
firms  reporting  sales  success. 

For  example,  the  current 
business  downturn  is  not  being 
reflected  as  generally  as  might 
be  expected  in  advertising  bill¬ 
ings  or  other  agency  services 
for  some  60  consumer  and  in¬ 
dustrial  companies  represented 
by  Ketchum,  MacLeod  &  Grove, 
Inc.,  national  ad  and  PR  agency 
with  headquarters  in  Pitts¬ 
burgh,  Pa. 

In  a  first  quarter  review, 
George  Ketchum,  president, 
said,  “Although  we  have  experi¬ 
enced  some  reductions  in  client 
budgets,  these  have  been  offset 
substantially  by  increased  mar¬ 
keting  activity  on  other  ac¬ 
counts. 

“Perhaps  the  most  encourag¬ 
ing  barometers  we  have  been 
watching  are  the  first  quarter 
sales  records  of  two  of  our 
clients  —  one  in  the  consumer 


appliance  field  and  the  other  a 
manufacturer  selling  to  all  in¬ 
dustry.  Both  are  showing  sales 
gains  of  more  than  20%  over 
the  same  period  of  1957.  These 
two  clients  attribute  much  of  the 
improvement  ...  to  greatly  in¬ 
tensified  promotional  efforts 
aimed  at  channels  of  distribu¬ 
tion.” 

Howard  S.  Cohoon,  president, 
Dumas  Milner  Corp.,  Jackson, 
Miss.,  manufacturer  of  non-food 
grocery  products,  reports  that 
company  sales  of  Pine-Sol  and 
Perma  Starch  in  the  first  three 
months  of  1958  increased  43.7% 
over  the  same  period  a  year  ago. 

Mr.  Cohoon  attributed  his 
company’s  increase  to  1)  re¬ 
doubled  merchandising  and  sell¬ 
ing  efforts,  and  2)  the  prudent 
introduction  of  new  products. 

Proper  promotion  through  the 
use  of  newspaper  advertising  is 
credited  by  the  William  F.  Gable 
Co.,  Altoona,  Pa.,  department 
store,  as  the  chief  reason  for  the 
unmatched  success  of  its  largest 
anniversary  sale  in  history. 

‘We  have  proved  that  proper 
promotion  will  make  any  sale 
successful  despite  the  generally 
unhealthy  economic  conditions 
of  the  Altoona  area,”  George  P. 
Gable,  president,  said. 

The  store  used  heavy  sched¬ 
ules  of  color  and  black  and 
white  ads  in  the  Altoona  Mirror 
to  promote  a  four-day  sales 
carnival.  Seventy  one  percent  of 
the  store’s  93  departments  ex¬ 
ceeded  their  sales  goal  during 
the  promotion. 

‘Mental  Disease’ 

A  group  of  DeSoto-Plymouth 
auto  dealers  meeting  in  Detroit 
agreed  that  the  economic  slump 
is  a  “mental  disease  which  can 
be  cured  by  some  honest,  sincere 
selling.” 

“The  consumer  has  not  for¬ 
gotten  how  to  buy,”  they  said. 
“It  is  just  that  we’ve  forgotten 
how  to  sell.” 

They  agreed  that  the  return 
to  selling  will  be  a  refreshing 
experience  for  most  merchants. 

A  two-month  promotional 
campaign  to  increase  consumer 
confidence  has  been  inauguarted 
by  the  4,300  Dodge  Truck  deal¬ 
ers  in  America.  The  theme: 
“Things  Are  Lookin’  Up.” 

Dodge  Truck  dealers  have 
been  supplied  with  a  plans  kit 
containing  suggestions  on  how 
they  should  handle  the  promo¬ 
tion. 

Action  by  Papers 

Throughout  the  U.S.  a  num¬ 
ber  of  newspapers  have  taken 
positive  steps  to  fight  the  re¬ 
cession  at  the  local  level. 

Harold  S.  Pringle,  general 
manager,  the  Sturgis  (Mich.) 
Journal,  is  the  man  behind  a 


cession  without  waiting  for  gov¬ 
ernment  help  in  his  community. 

It’s  called  a  “help  your  neigh¬ 
bor”  program  and  is  aimed  at 
starting  a  nationwide  avalanche 
of  buying. 

“The  idea  is  for  a  prospective 
purchaser  to  anticipate  his 
needs,  things  that  he  had 
planned  to  buy  next  year  or  per¬ 
haps  even  two  or  three  years 
hence,  and  buy  them  now,”  Mr. 
Pringle  explained. 

To  stimulate  spending  in 
Sturgis,  the  Journal  offered  > 
full-page  ad  free  to  each  of  32 
local  industries  which  employs 
10  or  more  workers.  Accom¬ 
panying  each  ad  is  a  news 
story  telling  the  history,  opera¬ 
tions  and  product  of  the  con¬ 
cern.  Ads  and  stories  are  di¬ 


rected  at  spurring  residents  to ; 
buy  products  made  in  Sturgis 
and  those  made  elsewhere  which  j 
use  materials  processed  in  Stur¬ 
gis.  So  far,  more  than  12  ads  j 
have  run  in  the  Journal. 

“If  the  people  go  out  and  j 
buy  the  things  they  say  they 
are  going  to  buy,  there  is  no  | 
question  about  the  outcome,"  | 
Mr.  Pringle  said. 

No  Pari  of  Recession 
Down  in  Norfolk,  Va.,  Price’s,  ; 
Inc.,  appliance  dealer,  launched  [ 
the  first  full-page  ad  of  a  series  | 
in  the  Ledger-Star  to  announce 
it  was  having  no  part  of  the 
recession  talk. 

“Things  tough?  Not  really,"  > 
copy  reads  in  part.  “If  they  ' 
were,  we  sure  wouldn’t  have 
brought  over  $1  million  worth 
of  new  appliances  and  TV  into 
this  area  since  Jan.  1. 

“Bullish  talk?  Sure  it  is.  But 
we  are  putting  our  future  on 
the  line  .  .  .  this  area  can’t  miss 
prospering.” 

‘Aulo  Buy  Now’ 

More  and  more  auto  dealers 
in  cities  throughout  the  U.  S. 
are  climbing  aboard  the  “Yon 
Auto  Buy  Now”  bandwagon. 
The  idea  was  started  by  the 
Cleveland  dailies  and  produced 
an  estimated  sale  of  $15  mil¬ 
lion  worth  of  new  and  used  cars 
in  one  week  in  that  city. 

With  the  aid  of  the  Bureau 
of  Advertising,  ANPA,  ante 
dealers  are  adopting  the  ides 
all  over  America. 

10-Year  Boom  Seen 
The  prediction  that  the  cur¬ 
rent  downturn  will  end  this  yeW 
and  that  after  that  the  U.S.  i-‘ 
in  for  10  straight  years  of  boom, 
was  made  recently  by  the  Econo¬ 
metric  Institute,  a  New  Yort 
advisory  service,  which  numbers 
among  its  clients  Gulf  Oil- 
Hughes  Tool,  and  Armco  Steel 
In  1949,  the  El  forecast  the 
1953-54  recession  and  the  prc^ 
ent  recession  right  on  the  but¬ 
ton. 


grass-roots  fight  to  lick  the  re- 
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2  Could  be  a  high  school  game  or  a  neighbor- 
?  hood  block  party.  If  it  happens  in  Greater 

"  Philadelphia,  a  Bulletin  man  is  there  to  get 

the  names  that  make  the  news.  Each  year,  in 
fact.  The  Evening  and  Sunday  Bulletin  prints 
some  250,000  local  names. 

’t  It  is  this  detailed  attention  to  local  happen- 

»  ings— together  with  the  big  news  and  im- 

portant  features  of  a  great  metropolitan 
r”  newspaper— that  helps  make  The  Bulletin 

”  such  a  welcome  daily  visitor  to  the  homes  of 
R  Philadelphia. 


Because  it  is  a  family  friend.  The  Bulletin 
gives  advertisers  a  big  opportunity  ...  to  have 
their  messages  carefully  considered— of  home 
—  in  the  newspaper  Philadelphians  read,  re¬ 
spect  and  respond  to. 

The  Bulletin  goes  home  .  .  .  ilelivers  more 
copies  to  Greater  Philadelphia  families 
every  seven  days  than  any  other  newspaper. 

Adtertlninfi  Offices;  Philadelphia*  New  York ‘Chicago 
Representatives:  Sawyer  Ferguson  Walker  Company, 
Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco  •  Seattle 
Florida  Resorts;  The  Leonar<l  Company,  Miami  Beach. 


The  Bulletin  publishes  the  largest  amount  of  R.  0.  P. 
color  advertising  in  Philadelphia— Evening  and  Sunday! 
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Bache  Offers 
News  Service 
To  Publishers 

Publishers,  financial  and  busi¬ 
ness  editors  of  newspapers  in 
key  cities  of  the  United  States 
have  received  an  invitation  to 
drop  in  at  suite  584  at  the 
Waldorf-Astoria  Hotel  during 
the  ANPA  Convention  for  re¬ 
freshments  and  a  “chance  to 
renew  old  friendships  and  ex¬ 
change  new  ideas.” 

Open  House 

These  invitations  have  been 
forthcoming  for  seven  years 
from  Bache  &  Company,  one  of 
the  country’s  oldest  investment 
houses.  And  for  the  past  seven 
years,  according  to  Bache  & 
Company’s  PR  director,  Henry 
Gellermann,  “We  are  welcom¬ 
ing  more  and  more  publishers 
and  writers  during  our  two-day 
open  house.” 

The  Bache  premises  features 
only  a  map  of  the  United  States 
showing  its  offices  from  coast 
to  coast,  offers  free  copies  of 
its  Research  Department’s 
studies  on  securities,  and  a  list 


of  financial  services  it  has  and 
is  prepared  to  supply  free  to  any 
financial  editor  or  writer  in 
cities  where  Bache  maintains 
offices. 

New'spaper  requests  are  at¬ 
tended  to  via  the  Bache  private 
wire  network.  Mr.  Gellermann, 
a  former  United  Press  reporter, 
likes  to  see  his  firm  get  credit 
in  print,  but  he  says  he  never 
asks  for  it. 

Exchange  of  Ideas 

“The  idea  behind  this  opera¬ 
tion  is  quite  simple,”  Mr.  Geller¬ 
mann  said.  “Instead  of  spending 
weeks  or  months  traveling 
around  the  country  calling  on 
our  friends  in  the  press,  we 
welcome  the  opportunity  of  their 
visit  to  New  York.  We  are  happy 
to  note  that  most  of  them  find 
time  to  drop  in  for  a  drink  or 
chat,  and  an  exchange  of  ideas 
or  services.” 

The  firm’s  senior  partner, 
Harold  L.  Bache,  and  many  of 
his  partners  take  time  out  from 
their  busy  schedules  to  be  on 
hand  to  welcome  visitors. 

The  suite  is  open  on  Tuesday 
and  Wednesday  from  4:30  to  7 
p.m. 

Mr.  Gellermann  is  assisted  by 
members  of  his  department  and 
his  advertising  agency,  Albert 
Frank-Guenther  Law. 


Requests  for  Boating 
Promotion  Hit  651 

In  the  first  eight  weeks  since 
it  was  issued,  651  requests  from 
newspapers  have  been  received 
for  the  “Boating  Means  Busi¬ 
ness,  advertising  and  editorial 
boating  promotion  service  of 
the  National  Association  of  En¬ 
gine  and  Boat  Manufacturers, 
New  York.  Some  572  requests 
were  received  all  during  1957. 

“The  unprecedented  demand, 
running  about  23%  ahead  of 
the  same  time  last  year,  is  indic¬ 
ative  of  the  growing  attention 
newspapers  are  paying  to  Amer¬ 
ica’s  number  one  family-partici¬ 
pation  sport,”  said  Joseph  E. 
Choate,  NAEBM  secretary.  He 
noted  that  throughout  the  U.  S., 
daily  and  weekly  papers  alike 
are  stepping  up  coverage. 

The  four-part  service  is  built 
around  an  eight-page  full-size 
newspaper,  complete  with  edi¬ 
torial  stories  and  photos  and 
more  than  170  different  sample 
advertisements  on  boating  sub¬ 
jects.  There  is  also  a  coated- 
stock  proof  book  of  all  adver¬ 
tisements  in  the  service  plus 
type  warmers  and  logotypes. 
All  advertisements  are  matted 
as  are  the  editorial  photos,  and 
complete  sets  of  the  mats  are 
available  to  publications. 


Newsprint  Sale 
Is  Down  12% 

Toronto 

Newsprint  sales  of  Abitibi  ■ 
Power  &  Paper  Co.  were  off  12^1 
in  the  first  quarter  of  1958,  as 
compared  with  the  correspond¬ 
ing  period  of  1957. 

D.  W.  Ambridge,  president  of 
the  company,  told  stockholders 
that  Canada  must  not  take  it 
for  granted  that  the  pulp  and 
paper  industry  is  and  always 
will  be  prosperous  and  profit¬ 
able. 

“Unless  it  is  properly  treated 
by  governments,  by  manage¬ 
ment  and  by  labour  it  will  V 
wither  and  shrink  under  the  r 
hot  sun  of  intense  competition,”  1 
Mr.  Ambridge  said.  j 

“At  present  it  is  generally 
believed  that  there  is  more  ca¬ 
pacity  for  newsprint  manufac¬ 
ture  in  the  world  than  can  be 
used  to  the  extent  of  10%  or 
15%.  This  is  not  a  serious  situ¬ 
ation  and  in  the  event  that  the  | 
economy  of  the  United  States  i 
resumes  its  normal  growth  1 
would  expect  that  more  news¬ 
print  capacity  will  be  required 
before  the  end  of  the  not 
decade.” 


Plainfield  is  FIRST 
among  Jersey’s 
16  large  cities 

in  Income  per  Family 

in  Total  Retail  Sales  per  capita 

in  Department  Store  &  Apparel 
Sales  per  capita 

in  Grocery  Store  Sales  per  capita 
in  Automotive  Sales  per  capita 


More  than  115,945  people  live 
within  4  miles  of  Plainfield  City 
Hall  (A.  B.  C.  City  Zone). 


Make  no  mistake.  Plainfield's  outgrown  corporate 


And  Plainfield's  aggressive  merchants  who  place 


city  px)pulation  of  47,400  just  doesn't  represent  this  more  advertising  in  the  Courier-News  in  proportion 


rich  market.  Nothing  less  than  its  true  City  Zone 
recently  revised  by  the  Audit  Bureau  of  Circulations 
to  115,945  could  possibly  support  the  huge  $114 
million  sales  volume. 


to  population  than  do  those  of  any  other  market  in 
the  State  will  back  up  your  advertising  here  to  make 
it  a  profitable  investment  in  this  rich  central  New 
Jersey  market. 

Plainfield,  N.  J. 


Plainfield  Courier-News 


Represented  by  J.  P.  McKinney  &  Son,  Inc.  New  York  •  Syracuse  •  Detroit  •  Chicago  •  San  Francisco 
Member:  The  Gannett  Croup  of  Newspapers, 
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OUR  BIGGEST  FIRST  QUARTER 

IN  HISTORY! 


1st  quarier  Sunday  Circulation  274,298.  Up  19,310  over  1957 

*Publisher's  Statement  March  31,  1958  as  filed  with  the  Audit  Bureau  of  Circulations,  subject  to  audit. 

Source:  March  31  Publisher's  Statements  Represented  By  Sawyer  Ferguson  Walker 


Saying  It  with  Flowers 
Is  Not  Always  Possible 


It’s  not  always  possible  to 
“Say  It  with  Flowers.”  Some¬ 
times  it  takes  some  old-fash¬ 
ioned  letter  writing.  As  in  the 
case  of  the  Florists’  Telegraph 
Delivery  Association’s  reply  to 
members  protesting  the  asso¬ 
ciation’s  decision  to  sponsor  a 
TV  program  at  the  sacrifice 
of  their  newspaper  advertising 
schedule. 

It  all  started  when  Eugene 
R.  Daudelin,  president,  FTDA, 
Detroit,  in  reply  to  their  pro¬ 
tests  sent  the  following  letter 
to  FTDA  members: 

“First,  let  me  correct  a  mis¬ 
representation  made  by  news¬ 
paper  representatives.  FTD  has 
not  discarded  newspapers  as 
an  advertising  medium.  For  the 
period  March  21  to  Sept.  10, 
FTD  will  sponsor  ‘Person  To 
Person’  on  TV.  This  is  a  test. 
If  successful,  additional  reve¬ 
nue  from  increased  sales  will 
permit  a  resumption  of  our 
newspaper  advertising  pi’o- 
gram;  if  not,  then  radio,  maga¬ 
zines  and  newspapers  will  be 
resumed.  Meanwhile,  TV  de¬ 


mands  all  of  our  resources  to 
conduct  the  test. 

“I  hope  you  will  seize  this 
opportunity  to  capitalize  on  the 
newspapers’  interest  in  FTD 
and  your  local  ads,”  Mr.  Daude¬ 
lin  continued.  “If  they  run 
‘Please  Omit’  notices,  you  might 
suggest  that  if  they  will  follow 
the  example  of  the  Minneapolis 
Star  and  refuse  to  run  in  edi¬ 
torial  or  paid  notices  ‘Please 
Omit’  or  ‘in  lieu  of’  flowers,  it 
will  hasten  the  day  when  they 
will  have  FTD  advertising 
again.” 

Ad  Man  Replies 

Thomas  N.  Prime,  advertis¬ 
ing  director,  Bergen  Evening 
Record,  Hackensack,  N.  J.,  lost 
no  time  in  replying  to  Mr. 
Daudelin. 

He  noted  that  he  had  seen  a 
copy  of  Mr.  Daudelin’s  letter 
to  FTDA  members.  Mr.  Prime 
replied  in  part  as  follows: 

“You  say  that  newspaper  rep¬ 
resentatives  made  a  misrepre¬ 
sentation,  a  statement  that  we 
cannot  let  go  unchallenged.  Your 


EXPANDING  COVERAGE 
IN  AN  EXPANDING  MARKET 

f 


up  30  % 

IN  TEN  YEARS 

1957—52,800  Circulation 

1948 — 38,261  Circulation 

One  of  New  Jersey’s  fastest  growing  dailies 
filling  the  needs  of  a  soaring  population  in  one 
of  America’s  top  markets. 
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ELIZABETH,  NEW  JERSEY 


UNION  COUNTY 
EDITION 


THE  MAJOR  MEDIUM  IN  WEALTHY 
GROWING  UNION  COUNTY 

Ward-Qrltnth  Co.,  Inc.  National  Repreaentailvea 


own  letter  states  that  the  As¬ 
sociation  has  embarked  on  tele¬ 
vision  ...  in  a  test  that  de¬ 
mands  all  of  your  resources. 
Obviously  the  TV  honeymoon 
excludes  newspapers  and  other 
media,  during  this  period.  It 
may  be  a  matter  of  interpreta¬ 
tion,  but  to  us,  newspapers  have 
been  clearly  discarded  since  no 
appropriation  is  available  for 
this  medium  until  the  test  is 
completed.  The  future  is  very 
indefinite.” 

‘Reason  for  Protest’ 

Mr.  Prime’s  letter  continued: 
“Your  members  had  sound  rea¬ 
son  for  protesting  the  action 
of  their  national  headquarters. 
All  business  is  local,  and  flor¬ 
ists  know  from  long  experience 
that  no  other  medium  serves 
their  interests  as  effectively  as 
does  the  local  newspaper.  It 
seems  strange  that  this  appar¬ 
ently  escaped  those  who  made 
the  decision  to  forego  a  known 
factor  for  an  expensive  gamble 
with  an  unknown  one. 

“It  isn’t  clear  at  this  writ¬ 
ing  what  kind  of  commitment 
was  exacted  from  the  Minne¬ 
apolis  Star,  but  the  last  para¬ 
graph  of  your  letter  suggests 
to  members  a  shopworn  black¬ 
jack  method  that  doesn’t  work. 
It  so  happens  that  this  news¬ 
paper  does  not  publish  ‘Please 
Omit’  or  ‘in  lieu  of’  flowers  in 
its  editorial  columns,  but  it  does 
not,  and  will  not,  attempt  to 
dictate  this  policy  to  those  who 
place  paid  notices.” 


his  paper’s  stand  in  the  matter. 
Mr.  Moffett’s  reply  follows: 

“Some  years  ago  Minneapolis 
florists  made  a  formal  protest 
to  the  Star  and  Tribune’s  edi¬ 
tors  against  a  policy  of  includ¬ 
ing  in  a  death  news  story,  whet  1 
specifically  requested,  the  phrase 
‘the  family  requests  that  no 
flowers  be  sent,’  or  some  varia¬ 
tion. 

“The  florists  protested  that 
the  inclusion  of  such  phrases 
in  news  stories  was  damaging 
to  their  legitimate  business  and 
that  it  tended  to  spread  the 
negative  idea  to  persons  who 
might  otherwise  not  be  moved 
to  make  such  a  request. 

“Star  and  Tribune  editor 
agreed  that  such  phraseology  L 
might  be  somewhat  unfair  to  f 
florists,  but  at  the  same  tine  j 
wanted  to  be  of  service  to  fami¬ 
lies  who  honestly  did  not  wan; ! 
to  be  deluged  with  tributes  of ; 
flowers  from  friends  of  the  de¬ 
ceased.  I 

“The  editors  consequently 
suggested  a  positive  approacl ! 
to  the  problem  and  urged  rela¬ 
tives  who  requested  a  ‘please  j 
omit  flowers’  phrase  in  a  news 
story  to  say  instead  ‘the  family  i 
prefers  memorials  to  ....  .' 
In  the  rare  cases  where  a  family  1 
insisted  it  wanted  neither  me- ' 
morials  or  flowers,  an  ‘omi; 
flowers’  type  of  phrase  wa; 
used.  This  news  policy  seemed  i 
to  meet  with  everyone’s  ap-  *  | 
proval. 

Reason  for  Unhappiness 


Mr.  Prime  concluded:  “If 
this  is  what  must  be  done  to 
hasten  the  day  when  newspa¬ 
pers  will  again  carry  FTDA  ad¬ 
vertising,  then  we  are  not  in¬ 
terested.” 

‘Tlie  Family  Requests  .  .  .’ 

Editor  &  Publisher  this  week 
contacted  John  W.  Moffett,  vice- 
president  and  advertising  direc¬ 
tor,  the  Minneapolis  Star  and 
Tribune,  for  an  explanation  of 


We  wound  it  up  to  see  if  it 
would  really  run  .... 


NEW  ORLEANS  ITEM 

Louitiona't  Largest  Evening  Newspaper 


“The  Florists  Telegraph  De¬ 
livery  Association  has  a  direc¬ 
tor  in  Minneapolis,  and  whe: 
Star  and  Tribune  salesmer 
heard  the  association  was  cor- 
sidering  a  switch  from  newspa¬ 
per  to  television  advertising, 
they  called  on  the  director  to 
discuss  with  him  the  reaso: 
for  the  contemplated  change  fe 
media.  They  found  one  of  the 
chief  reasons  for  unhappines; 
with  the  newspaper  medini: 
was  the  practice  followed  by 
many  newspapers  of  using  the 
‘please  omit  flowers’  phrase.  The 
director  further  said  that  be  ^ 
had  been  checking  newspaper? 
and  the  Star  and  Tribune  wae 
one  of  the  worst  of  the  news¬ 
paper  offenders. 

“In  view  of  the  numerous  di.*- 
cussions  which  had  been  helii 
between  the  editors  and  the 
florists  on  the  subject,  and  in 
view  of  the  steps  which  hini 
been  agreed  upon  to  satisfy  the 
complaints  of  the  florists,  it 
first  appeared  that  the  florist' 
were  simply  too  thin-skinned 
and  simply  couldn’t  reasonably  I 
be  satisfied. 

“Further  conversations  on  the 
{Continued  on  page  34) 
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UP  IN  THE  CIT\  I...UP  IN  THE  SUBURBS!... UP  IN  TOTAU! 
HERALD  TRIBUNE  DAILY  CIRCUL.YTION  IS  UP  10,152! 
UP  MONTH  AETER  MONTH. ..377,400*  QUALITY 
E\MILIES  W  HO  BUY  QUANTITY  . ..YF  A  PROFIT! 

You’re  missing  plenty 

if  YOU  don’t  advertise  to  New  York’s  QUALITY  market- 

lietalb  tribune 

TODAY'S  VITAL  NEWSPAPER 


*  Average  net  paid  daily  circulation  for  6  months  ending  March  31, 1958,  as  filed  with  the  Audit  Bureau  of  Circulations,  subject  to  audit. 
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PHILADELPHIA  15,  PENNSYLVANIA 


Oddly  enough,  it  was  the  first  asked  to  substitute  instead  the  told 
time  we  had  known  this  was  type  of  phrase  used  in  news 
the  source  of  the  complaint.  stories  —  ‘the  family  prefers 

memorials  to.  .  . 

“The  Star  and  Tribune’s 
“Star  and  Tribune  advertis-  classified  manager,  Warren 
subject,  however,  revealed  that  ing  policies  generally  call  for  Perry,  found  that  other  news- 
the  source  of  the  fiorists’  com-  the  omission  or  correction  of  papers  had  been  following  simi- 
plaints  was  in  the  paid  obitu-  advertising  directly  disparaging  lar  practices  in  classified  obitu¬ 
aries  which  appear  daily  in  to  the  business  of  another  firm  ary  columns,  and  like  ourselves, 
classified  advertising  columns,  or  advertiser.  It  was  conse-  they  did  not  realize  this  was 
inserted  by  Minneapolis  funeral  quently  a  simple  matter  to  ex-  the  chief  cause  of  complaint  on 
directors,  in  which  the  phrase  plain  to  the  funeral  directors  the  part  of  the  florists.  He  ad- 
‘please  omit  flowers’  was  being  the  unfairness  of  the  use  of  vised  some  of  his  friends  in 
regularly  used  and  accepted,  this  phrase,  and  they  were  similar  positions,  and  we  are 


Florists 

{Continued  from,  page  32) 
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Study  of  PR’s  Role 
In  Society  Started 

Inauguration  of  a  research 
project  to  explore  the  role  which 
public  relations  can  most  validly 
perform  in  society  has  been  an¬ 
nounced  by  Ruder  and  Finn  Inc., 
New  York  public  relations  or¬ 
ganization. 

The  project  will  be  conducted 
in  conjunction  with  the  New 
School  for  Social  Research.  Dr. 
Arvid  Broderson,  Professor  of 
Sociology  on  the  Graduate  Fac¬ 
ulty  and  Chairman  of  the  Re¬ 
search  Training  Center  at  the 
New  School,  will  be  in  charge 
of  the  undertaking.  Prof.  Brod¬ 
erson,  a  specialist  in  communi¬ 
cations  research,  has  done  re¬ 
search  in  the  field  for  the  State 
Department. 

In  his  announcement  of  the 
project,  described  as  a  “program 
of  pure  research,’’  David  Finn 
said  one  of  its  objectives  would 
be  to  establish  a  body  of  knowl¬ 
edge  and  a  standardized,  valid 
methodology  to  help  in  evaluat¬ 
ing  the  work  of  public  relations 
practitioners. 


7  Newspapers  Cited 
For  Merchandising 

Chicago 

Seven  newspapers  have  been 
chosen  to  receive  awards  for 
merchandising  performance  in 
backing  up  Red  Hart  dog  food 
advertising. 

Floyd  J.  Torrence,  advertising 
and  sales  promotion  manager, 
Red  Heart  Division  of  John 
Morrell  &  Co.,  listed  the  follow¬ 
ing: 

Son  Francisco  (Calif.)  Ex¬ 
aminer,  W  orcester  (Mass.) 
Telegram,  Miami  (Fla.)  News, 
Philadalphia  (Pa.)  Inquirer, 
Houston  (Texas)  Chronicle, 
Cleveland  (Ohio)  Plain  Dealer 
and  Indianapolis  (Ind.)  Times. 

“Newspapers  have  always 
given  our  advertising  excellent 
merchandising  support,”  Mr. 
Torrence  stated. 


We,  too,  perform  IMPORTANT  OPERATIONS  for  you 


1.  Experienced  SELECTION  of  paper  stocks  and  all 
other  raw  materials. 

2.  Scientific  Laboratory  Control  and  Supervision  of 
QUALITY  in  all  products. 

3.  Technical  accuracy  in  all  converting  procedures  to 
assure  UNIFORMITY. 

4.  Faithful  FOLLOW-UP  of  all  promised  schedules. 


Small  Rolls  and  Folded  Paper  Products 


Parks  Appointed 

Gallagher  -  De  Lisser,  InC  t 
•  1  ^ newspaper  representatives,  this 
week  announced  appointment  of 
Harry  D.  Parks  as  manager  of 
its  Detroit  office. 
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PERFECTION  •  Flat  Gummed  Paper 


Oakland  Tribune  Color  Advertising 

*  Praised  by  Agency  . 
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’Bmed  ONLY  by  the 


Largest  Home  Delivered  Circulation  in  Northern  Caiifornia! 

NATIONAL  REPRESENTATIVES.  CRESMER  A  WOODWARD.  INC.  •  MEMBER  METRO  SUNDAY  COMICS  NETWORK 
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40  ■2’EJLISS  ^0-0  Bureau  Dinner 

Group  Named 

Serving:  on  the  dinner  com¬ 
mittee  for  the  annual  dinner 
of  the  Bureau  of  Advertising:, 
ANPA,  at  which  Vice  President 
Richard  M.  Nixon  speaks  on 
April  24,  are  the  following: 

Frank  G.  Morrison,  Pitts¬ 
burgh  (Pa.)  Press,  chairman; 
Russ  Stewart,  Chicago  Sun- 
Times,  co-chairman;  N.  N.  Bit- 
ner,  Gannett  Newspapers;  Wal¬ 
ter  J.  Blackburn,  London  (Ont.) 
Free  Press;  Hugh  Boyd,  New 
Brunswick  (N.  J.)  Home  News; 
James  L.  Brown,  Boise  (Idaho) 
Statesman;  Harry  F.  Byrd  Jr., 
Winchester  (Va.)  Star;  Norman 
Chandler,  Los  Angeles  (Calif.) 
Times;  Edwin  S.  Friendly, 
Westchester  County  (N.  Y.) 
Publishers;  George  H 
Fitchburg  (Mass.) 

Clarence  B.  Hanson 
mingham  (Ala.) 

Post-Herald;  Mrs. 


and  THE 


ARMSTRONG  DAILY 

Went  To  Press  For  the  First  Time 


X  he  infant  1918  was  bom  into  a  tom,  tired,  and  badly 
shaken  world.  Twenty-seven  nations  were  at  war  with 
their  neighbors.  The  Great  World  War  .  ,  .  some  said  it 
would  be  the  last  •  .  .  was  entering  its  fifth  year.  When  the 
armistice  was  signed,  November  11th,  more  than  four 
million  Johnnies  came  marching  home.  America  celebrated, 
long  and  loud  and  lustily. 


In  sports,  Boston  beat  Chicago  4  games  to  2  to  take  the 
World  Series.  Man  O’  War  was  a  year-old  colt,  training 
for  his  first  start  the  next  season  at  Belmont  (he  won; 
earned  $500  for  the  Glenn  Riddle  Farm).  And  the  Kentucky 
Derby  was  won  by  the  Immortal  Exterminator,  affection¬ 
ately  known  as  “Old  Bones”.  In  a  thrilling  race  to  the 
wire.  Exterminator  defeated  Escoba  2md  Viva  America, 
later  going  on  to  even  greater  glory  in  the  Pimlico  Handi¬ 
cap  and  other  great  stake  races. 


xm.lso  in  1918,  the  sports  world  welcomed  a  distinguished 
young  newspaper  .  .  .  now  known  as  THE  ARMSTRONG 
DAILY.  For  40  consecutive  years,  as  track  attendance 
rose  from  an  estimated  2,000,000  in  1918  to  54,000,000  in 
1957,  Armstrong  has  published  THE  ARMSTRONG 
DAILY  and  THE  NATIONAL  PROGRAM  ...  two 
papers  which  have  enjoyed  a  proud  place  alongside 
America’s  great  newspapers.  We’re  proud  to  have  been 
associated  with  the  tremendous  growth  of  what  was  once 
the  ‘Sport  of  Kings’  and  is  now  the  ‘Sport  of  AH’.  News¬ 
stands  in  major  cities  .  .  .  now,  as  nearly  a  half-century 
ago  .  .  .  recommend  and  sell  THE  ARMSTRONG  DAILY 
and  THE  NATIONAL  PROGRAM  as  “Racing’s  Au¬ 
thoritative  Newspapers”. 

THE  ARMSTRONG  DAILY,  INC. 

Herbert  Wasserman,  Publisher 


Godbeer, 
Sentinel; 
J  r.,  Bir- 
News  and 
Oveta  Culp 
Hobby,  Houston  (Texas)  Post; 
David  W.  Howe,  Burlington 
(Vt.)  Free  Press;  Palmer  Hoyt, 
Denver  (Colo.)  Post;  C.  O. 
Jeffress,  Greensboro  (N.  C.) 
News  and  Record;  Samuel  H. 
Kauffman,  Washington  (D.  C.) 
Star;  James  L.  Knight,  Miami 
(Fla.)  Herald;  John  S.  Knight, 
Knight  Newspapers;  Charles 
B.  McCabe,  New  York  Mirror; 
Charles  F.  McCahill,  Cleveland 
(Ohio)  News  and  Plam  Dealer; 
J.  M.  McClelland  Jr.,  Longvieiv 
(Wash.)  News;  Iiwin  Maier, 
Milwaukee  (Wis.)  Journal; 
Robert  C.  Millai*,  Jacksonville 
(Fla.)  Times-Union;  Lincoln 
O’Brien,  Farmington  (N.  M.) 
Times;  George  F.  Russell,  Ta¬ 
coma  (Wash.)  News-Tribune; 
Franklin  D.  Schui-z,  South  Bend 
(Ind.)  Tribune;  J.  Hale  Stein- 
man,  Lancaster  (Pa.)  News¬ 
papers;  P.  B.  Stephens,  Nejv 


York  Neivs;  Joyce  A.  Swan, 
Minneapolis  (Wis.)  Star  and 
Tribune;  John  R.  Thistle- 
thwaite,  Opelousas  (La.)  World, 
John  C.  A.  Watkins,  Providem 
(R.  I.)  Journal  and  Bulletin; 
Walter  W.  White,  Lincoln 
(Nebr.)  Star;  and  Roger  C. 
Williams,  Portland  (Me.)  Press- 
Herald,  Express  and  Telegram. 


General  Buy  Drive 
Develops  in  Calif. 

Oakland,  Calif. 

A  general  and  area-wide  “buy 
now”  campaign  is  being  added 
to  the  “You-Auto-Buy-Now” 
program  the  East  Bay  Motor 
Dealers  Association  began  here 
April  18. 

The  city-wide  sales  rally  pro¬ 
posal  was  endorsed  at  an  Oak¬ 
land  Tribune  luncheon  attended 
by  70  business  leaders.  J.  0. 
Wright,  advertising  director, 
presented  the  plan. 

Red,  white  and  blue  “Buy 
Now”  emblems  will  be  issued 
by  the  Tribune  to  designate  the 
event.  The  newspaper  also  will 
provide  emblem  mats  for  news¬ 
paper  use. 


Budweiser  Pitches 
To  Baseball  Fans 

Chicago 

In  a  pitch  for  beer  sales  from 
among  baseball  fans,  Budweiser 
came  up  with  a  handy  item. 
It  is  a  four-page,  spot-color  lift- 
out  section  that  appeared 
April  13  in  the  Sunday-Midwest 
roto  magazine  of  the  Chicago 
Sun-Times. 

The  section  was  designed  to  be 
cut  and  folded  into  an  eight- 
page,  6^  by  10  booklet  featur¬ 
ing  1958  schedules,  roster  and 
team  pictures  of  the  Cubs  and 
White  Sox,  sandwiched  in  be¬ 
tween  front  and  back  cover  and 
center  spread  Budweiser  ads. 


Clue  for 

Auto  Advertisers 

If  you  thought  New 
London's  average  family 
automotive  sales  of  $1,849 
looked  nice  in  the  So/e$ 
Management  1957  Survey 
.  ,  .  take  a  good  look  at  the 
SM  1958  Survey  on  May 
1 0th, 

(Uijfc  iag 

NEW  LONDON,  CONNECTICUT 
National  Representatives: 
GILMAN,  NICOLL  A  RUTHMAN 


White  Ink  Used 
For  Dress  in  Ad 

Dallas,  Tex 
The  Neiman-Marcus  store  ran 
a  three-color  ad  in  the  Dallao 
Morning  News  —  and  one  of 
the  colors  was  white! 

The  5-column  ad  had  a  sketch 
of  a  white  chiffon  dress.  The 
model’s  skin,  in  “newsprint 
white,”  showed  up  well  in  con¬ 
trast  to  the  dress  in  white  inb 
Martin  Josch,  News  press¬ 
room  foreman,  said  150  pounds 
of  opaque  white,  with  a  tint 
of  red,  were  used.  The  heaviness 
of  the  ink  caused  some  spray- 
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Happy  Report 
from  Washington,  D.  C. 


^  The  Washington  Star  is  happy  to  report 
that  it  is  being  bought  and  read  by  more 
families  today  than  ever  before.  Not  just 
random  families,  but  those  from  the  solid, 
influential  Washington  areas  that  enjoy  the 
second  highest  family  income  in  the  country. 


^  The  Washington  Star  is  happy  to  report 
that  it  is  second  in  the  Nation  in  total 
advertising  among  evening  newspapers. 


^  In  the  not-to-distant  future  we  will  be 
moving  into  our  new  building  where  we 
shall  have  the  most  modern  facilities  for  serv¬ 
ing  and  growing  with  The  Nation’s  Capital 
and  the  Nation. 


The  Washington  Star 

EVENING  AND  SUN.DAY  ★  WASHINGTON,  D.  C. 


R«pr«i«Hf«d  nationally  by;  O'Mara  and  Ormtbee,  Inc.,  342  Madiion  Avanua,  NYC  17;  Chicago — Detroit — Lot  Angelas — Son  Francisco 
Spochl  Florida  representative:  McAtkill,  Herman  &  Daley,  Inc.,  1205  Lincain  Road,  Miami  Beach.  Florida 
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This  Week  Magazine  takes  this  opportunity  to  salute  these  distinguished 
newspapers  who  distribute  America’s  most  widely-read 
publication  to  12,000,000  families  every  Sunday— the  largest 
national  magazine  audience  ever  assembled. 


r 


ADVERTISER  •  NEWSPAPER 


Newspapers  in  Salute 
To  Service  Stations 


More  than  700  newspapers 
throughout  the  country,  with  a 
total  daily  circulation  of  ap¬ 
proximately  35,000,000  have, 
published  a  salute  to  the  182,- 
000  service  stations  who 
“pumped  over  36  billion  gallons 
of  gasoline  and  poured  almost 
a  half  billion  gallons  of  motor 
oil  into  passenger  cars  in  1957.” 

The  salute  is  in  the  form  of 
an  ad  titled,  “It  Takes  A  Giant 
to  Quench  a  36-Billion-Gallon 
Thirst,”  prepared  by  the  Bureau 
of  Advertising,  ANPA. 


Cites  Newspapers 


man  at  the  pump,  who,  day  and 
night,  rain  or  shine,  so  well  rep¬ 
resents  the  industry.  Newspa¬ 
pers  both  as  an  advertising  me¬ 
dium  and  as  the  reporter  of 
news  about  the  oil  industry, 
have  been  instrumental  in 
building  oil’s  service  to  the  na¬ 
tion.” 

Mr.  Colley,  who  is  vicepresi¬ 
dent  in  charge  of  marketing  of 
Atlantic  Refining  Co.,  received 
copies  of  the  ad  in  behalf  of  the 
API.  They  were  presented  by 
Jack  Raymond,  sales  group 
supervisor  of  the  Bureau. 


and  retailing  petroleum  prod¬ 
ucts  is  a  gigantic  job  requiring 
the  services  of  men,  machines 
and  media.  Highest  on  the  list 
of  advertising  media  are  news¬ 
papers  —  a  giant  that  keeps 
the  public  informed  of  the 
quality  of  these  products. 

“Over  58,000,000  newspapers 
are  bought  daily  by  people  who 
thirst  for  news  and  buy  from 
newspaper  advertising.  That’s 
one  of  the  reasons  why  dealers, 
jobbers  and  manufacturers  of 
petroleum,  like  so  many  other 
sellers  of  goods,  place  more 
money  in  newspapers  than  in 
any  other  advertising  medium.” 


Survey  Shows 
Moving  Mart 


Upper  Darby  News 
Issues  New  Study 

Ardmore,  Pa. 


Wright  Colley,  chairman  of 
the  Marketing  Committee  of 
American  Petroleum  Institute, 
in  commenting  on  the  project, 
declared:  “Both  the  newspapers 
and  the  oil  industry  should  be 
proud  of  this  recognition  ac¬ 
corded  to  one  of  the  most  vital 
industries  in  American  social 
and  economic  life.  It  is  especi¬ 
ally  worthwhile  to  honor  the 


3rd  of  Series 


The  salute  to  gasoline  serv¬ 
ice  stations  is  the  third  in  a 
new  series  in  the  Bureau’s 
Newspaper  Promotion  Adver¬ 
tising  Campaign.  Previous  ads 
in  the  series  cited  the  auto¬ 
mobile  dealer  and  the  retail 


grocer. 

Copy  in  the  new  ad  points 
out:  “Processing,  distributing 


Philadelphia  Suburban  News¬ 
papers,  Inc.,  has  just  published 
findings  of  a  readership  sui-vey 
on  the  Upper  Darby  News, 
largest  of  its  three  weekly  news¬ 
papers. 

Directed  by  the  Department 
of  Journalism,  Penn  State  Uni¬ 
versity,  the  study  is  entitled 
“The  Upper  Darby  News  Audi¬ 
ence — A  Study  of  Impact,”  and 
examines  reader  characteristics 
and  their  attitude  toward  vari¬ 
ous  mass  media. 


San  Jose,  Calif. 

One  in  12  families  entered  the 
San  Jose  area  within  the  past 
year,  the  annual  Mercury-News 
Consumer  Analysis  reports. 

Ten  per  cent  of  the  89,826 
families  in  the  city  zone  expect 
to  move  from  their  present  ad¬ 
dress  this  year,  the  report  also 
shows. 

One  smoker  in  four  in  today’s 
market  prefers  a  filtered  brand, 
another  section  of  the  study  re¬ 
veals.  The  percentage  among 
women  is  26.7,  a  new  high. 
Kents  made  gains  that  gave  it 
21.7  per  cent  of  the  women 
smokers’  market  and  22.2  per 
cent  of  the  men’s. 


More  than  25  per  cent  of  the 
families  reported  incomes  of 
|7,000  yearly  or  larger. 


Sal.  Review  Awards 


The  Minneapolis  (Minn.)  Star 
and  Tribune  was  among  25 
major  corporation  and  industry 
associations  receiving  Satur¬ 
day  Review’s  Sixth  Annua! 
Awards  for  Distinguished  Ad¬ 
vertising  in  the  Public  Interest 


750  Third  Avenue 


111  W.  Washington  St. 


Philadelphia  Nat'l  Bank  Bldg. 


New  Center  Building 


NATIONAL  NEWSPAPER 
REPRESENTATIVES 


Parker  House  Office  Bldg. 


624  Fulton  Nat'l  Bank  Bldg. 


472  S.  Salina  Street 


300  AAontgomery  Street 


5225  Wilshire  Blvd. 


REPRESENTING  NEWSPAPERS 


EXCLUSIVELY 


ALL  OFFICES  COMPANY 


OWNED  AND  OPERATED 


EDITOR  dc  PUBLISHER  for  April  19,  195*  fe  tj 


Announcing  the 

mm  ANNIVERSARY  1 

i&STiAN  Sqence  Monitor 

RiVRNAT^^AL  daily  NEW'SPAPER 


Founded  November  25,  1908 
by  Mary  Baker  Eddy 

In  the  words  of  its  Founder,  “The  object 
of  the  Monitor  is  to  injure  no  man,  but  to 
bless  all  mankind” — hence  the  Monitor’s 
dedication  to  a  policy  of  News,  Adver¬ 
tising  and  Readership  Devoted  to  a 
Better  Civilization.  Winner  of  more 
than  100  awards  including  a  Pulitzer 
Prize  during  recent  years. 


.)  Star 
ng  25 
dustry 
Satur- 
Annual 
id  Ad- 
iterest 


Member 

•American  Newspaper  Publishers  Association 
•American  Society  of  Newspaper  Editors 
•Associated  Press 
Reuters 

Bureau  of  Advertising,  A^N.P^A. 

Audit  Bureau  of  Circulations 
•Advertising  Federation  of  America 
National  New’spaper  Promotion  Association 
Newspaper  Advertising  Executives  Association 
Brand  Names  Foundation,  Inc, 

International  Circulation  Managers  Asociation 
Financial  Advertising  Association 
Chamber  of  Commerce  of  United  States 
and  many  others 


CHRONICLE  OF 


ACHIEVEMENT 


Fiftieth  Anniversary  Issue 
to  be  published 


OCTOBEK  18,  1958 


The  Christian  Science  Monitor 


One  Norway  Street,  Boston  15,  Massachusetts 

Advertising  Offices: 

CHICAGO  •  LOS  ANGELES  •  DETROIT  •  PHILADELPHIA 
•  ST.  LOUIS  •  KANSAS  CITY  •  SAN  FRANCISCO  •  PORTLAND 
LONDON  •  PARIS  •  GENEVA  •  THE  HAGUE 


WASHINGTON 


NIW  YORK  • 

CLEVELAND 
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Progressive  Dailies  Choose 

GOSS  HEADLINERS 

By  An  Overwhelming  Margin 


More  newspapers  have  installed  Goss  Headliners  in  the  last  ten 
years  than  all  other  comparable  presses  combined!  Why 
such  overwhelming  acceptance? 

Publishers  who  operate  Headliners  know  the  reason.  They  know 
that  Goss  is  always  first  in  advanced  design  . . .  always  improving 
to  be  sure  the  Headliner  stays  on  top  as  the  most  efficient 
newspaper  printing  press  ever  built.  They  recognize,  and  you 
will  too,  the  advantages  of  such  features  as  .  . .  tension  plate  lockup 
for  smooth,  quiet  operation  and  fine  quality  . . .  fingertip  Colortrol 
for  “flick  of  the  switch”  ink  adjustment .  . .  continuous  ink  feed  for 
uniform  coverage  and  distribution  at  any  speed  . . .  and  wide  range 
ROP  Gosscolor  flexibility  with  single  color  cylinders,  color 
half-decks,  four  color  arrangements,  and  color  fountains. 

Visit  a  nearby  Headliner  installation— you’ll  soon  discover  the 
many  other  reasons  why  Goss  is  the  choice  of  the  vast  majority  of 
progressive  dailies.  We’ll  be  pleased  to  make  arrangements  for 
you.  And  call  on  Goss  for  planning  assistance.  Our  experienced 
staff  is  available  to  help  you  achieve  the  most  efficient  and 
productive  newspaper  printing  operation. 

The  GOSS  Company  . . .  5601  West  31  st  Street,  Chicago  50,  III. 

A  Division  of  Miehle-Goss-Dexter,  Inc. 


Imperial  3-to-2  Folder 

produces  a  better  quality  fold  at 
speeds  up  to  60,000  papers  an 
hour-will  handle  up  to  128  pages 
in  4,  6,  or  8  sections-quickly 
converts  from  straight  to  collect 
runs  or  vice  versa. 


Huber  experience 


as  near  as  your  telephone 


n 


J.  M.  HUBER  CORPORATION  •  INK  DIVISION 

Baytown,  Texas:  Justice  2-8293  •  Boston,  Mass.:  Hubbard  2-3632  •  Borger,  Texas:  Broadway  4-1331 
Chicago,  111.:  Bishop  2-3226  &  7  •  Lima,  Ohio:  Catherine  9-0871  •  Macon,  Ga.:  Macon  5-4751 
Hillside,  N.  J.:  Murdock  6-3440  •  St.  Louis,  Mo.:  Woodland  2-0878 
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U.  S.  Steel  Leads 
In  Use  of  Papers 


vertisers  who  participate  in 
these  promotions.  Inquiries 
from  many  other  industrial  ad¬ 
vertisers  indicate  that  this  pat¬ 
tern  should  stimulate  additional 
programs  of  the  same  nature, 
Mr.  Myers  said. 

In  1957,  U.  S.  Steel  used  di¬ 
rectly  about  4,530,000  lines  of 
newspaper  advertising.  The  fig¬ 
ure  for  1956  was  4,200,000  lines; 
for  1955  it  was  3,500,000.  These 
totals  include  promotional, 
product,  and  public  relations 
advertising;  but  they  do  not  in¬ 
clude  space  indirectly  purchased 
through  the  American  Iron  & 


An  inadvertent  error  in  last 
week’s  Editor  &  Publisher 
(April  12,  page  18)  has  helped 
turn  up  the  fact  that  U.  S. 

Steel  is  the  nation’s  largest  in¬ 
dustrial  user  of  newspaper 
space — with  more  than  4%  mil¬ 
lion  lines  in  1957. 

Last  week’s  story,  “U.  S. 

Steel  Program  Enters  Second 
Stage”,  misquoted  John  Veckly, 

U.  S.  Steel  advertising  director, 
as  stating  “that  U.  S.  Steel  will 
drop  its  newspaper  expendi¬ 
ture  ...  on  behalf  of  ‘Opera¬ 
tion  Snowflake’  .  .  .”.  Actually, 
the  exact  opposite  is  true. 

Snowflake  Unchanged 

Each  successive  “Operation 
Snowflake”  has  generated  more 
and  more  millions  of  lines  of 
tie-in  advertising  over  the  past 
four  years.  It  will  be  continued 
unchanged.  As  a  matter  of  fact, 
its  success  has  lead  directly  to 
the  consideration  of  an  addi¬ 
tional  spot  promotion  which 
will  materially  increase  U.  S. 

Steel’s  1958  investment  in  news¬ 
paper  advertising. 

Both  of  these  appropriations, 
however,  add  up  only  to  a  small 
portion  of  U.  S.  Steel’s  total 
annual  newspaper  advertising 
which  is  constantly  increasing. 

To  supply  us  with  this  informa¬ 
tion,  U.  S.  Steel’s  Director  of 
Market  Development,  R.  C. 

Myers,  had  his  staff  check  the 
Bureau  of  Advertising,  ANPA’s 
“Expenditures  of  National  Ad¬ 
vertisers  in  Newspapers  in 
1956.”  An  analysis  of  these  fig¬ 
ures  places  U.  S.  Steel  in  120th 
place — exclusive  of  advertising 
by  its  divisions — and  exclusive 
of  the  corporation’s  large  con¬ 
tributions  to  the  American  Iron 
&  Steel  Institute’s  fortnightly 
schedule  in  400  newspapers. 

The  119  advertisers  with 
larger  newspaper  schedules  are 
all  primarily  concerned  with 
marketing  their  own  consumer 
products.  U.  S.  Steel,  acting  as 
a  base  for  an  entire  industry’s 
consumer  approach,  has  worked 
with  newspapers  through  the 
Bureau  of  Advertising  to  cre¬ 
ate  new  marketing  periods  for 
consumer  products  fabricated 
from  steel. 

Set  Pattern 

According  to  Mr.  Myers,  this  Poughkeepsie 
not  only  involves  the  highest  New  Yorker 
industrial  budget  for  newspaper 
advertising  of  consumer  go<^s, 
but  it  provides  many  times  the 
amount  of  profitable  space  both 
for  newspapers  and  their  ad- 
EDITOR  8c  publisher  for  April  19,  1958 


*The  Baltimore  Sun 

*The  Boston  GIol>e 

Buffalo  Courier- 
Express 

Columbus  Ohio 
State  Journal 

Des  Moines 
Register  &  Tribune 

Iowa  Farm 
&  Home  Register 

Grit 

Knoxville  Journal 

Minneapolis 
Star  and  Tribune 

New  York 
Herald  Tribune 

The  Pontiac 
Press 


Steel  Institute  which  currently 
schedules  350  lines  in  400  news¬ 
papers  every  two  weeks. 

John  Veckly,  U.  S.  Steel  ad¬ 
vertising  director  has  made  the 
following  statement  of  policy: 

“We  recognize  the  power  of 
immediacy,  the  ‘do  it  now’  factor 
which  the  newspaper  possesses. 
For  this  reason  our  advertising 
designed  to  stimulate  retail  ac¬ 
tivity  on  behalf  of  steel  con¬ 
sumer  products — as  in  our  con¬ 
sumer  promotions — is  concen¬ 
trated  largely  in  newspapers. 

“In  this  latter  case  we  have 
worked  and  will  continue  to 
work  very  closely  with  the  bu¬ 
reau  of  Advertising.  This  is  to 
make  certain  that  our  advertis¬ 
ing — as  well  as  that  of  the  tens 
of  thousands  of  others  who  join 
us  in  these  activities — is  most 
effective  in  achieving  the  de¬ 
sired  objectives.” 


Raison  Van  Fischer 
Is  Victim  of  Cancer 

Kendallville,  Ind. 

Raison  Van  Fischer,  in  his 
fifty-first  year  as  a  newspaper¬ 
man  and  general  manager  and 
publisher  of  the  Kendallville 
News-Sun  for  30  years,  died 
March  17  from  lung  cancer. 

His  career  in  the  field  of  jour¬ 
nalism  began  in  1907,  following 
his  graduation  from  Kendall¬ 
ville  High  School,  as  a  reporter 
for  the  Kendallville  News. 

His  death  was  the  third  with¬ 
in  the  News-Sun  ranks  in  ap¬ 
proximately  five  months.  Dr. 
Paul  D.  Merica,  Ossining,  N.  Y., 
vicepresident  of  Kendallville 
Publishing  Co.,  died  Oct.  20, 
1957,  and  J.  Frank  Cramer,  a 
veteran  printer,  passed  away 
Nov.  16,  1967. 
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MEMO  TO:  National  Advertisers  and  Agencies 
FROM:  Seolaro,  Meeker  &  Scott 

From  time  to  time  during  1958,  these  outstanding  news¬ 
papers  will  develop  timely  selling  material,  new  marketing 
studies,  surveys,  changes  in  circulation,  editorial  material 
and  service  programs,  which  will  help  you  sell  more  of 
your  products  and  services  in  these  important  markets. 

All  of  this  material  and  these  new  ideas  will  be  made 
available  to  you  by  each  newspaper,  and  by  Seolaro, 
Meeker  &  Scott,  just  as  quickly  as  possible. 

Watch  for  future  ads  in  Editor  &  Publisher  announcing 
this  new  data  and  material.  We  don't  want  you  to  miss 
any  good  bets — and  neither  do  we! 

Seolaro,  Meeker  &  Scott  is  proud  of  the  friendly  and 
mutually  profitable  association  we  enjoy  with  national 
advertisers  and  their  agents  which  In  1957,  placed  over 
thirty-seven  million  dollars  of  national  advertising  in  these 
newspapers. 

Seolaro,  Meeker  &  Scott 

NATIONAL  NEWSPAPER  REPRESENTATIVES 


*R«prts«ntinq  In 
Chicago  and  Detroit  only 


CHICAGO 
NEW  YORK 
SAN  FRANCISCO 


DETROIT 
PHILADELPHIA 
LOS  ANGELES 
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Convention 

{Continued  from  page  17) 


one  or  more  of  the  three  groups 
include: 

Advertising 

What  are  newspapers  doing 
to  replace  national  advertising 
loss? 

What  do  papers  having  ROP 
color  charge  for  it? 

Are  advertising  department 
bonuses  or  other  incentive  plans 
worthwhile  in  a  falling  market? 

What  are  the  advantages  and 
disadvantages  of  a  sliding  scale 
for  general  advertising? 

Are  shopping  centers  strong 
advertisers? 

What  steps  are  being  taken  to 
compete  with  TV  “spot”  adver¬ 
tising? 

What  is  being  done  to  stop 
heavy  losses  in  grocery  adver¬ 
tising  in  the  last  two  years? 

What  new  promotional  ideas 
are  being  used  by  downtown 
stores  or  associations  to  meet 
competition  of  shopping  centers 
or  discount  houses? 

Does  the  Kansas  City  Star 
case  mean  all  combination  news¬ 
papers  must  eventually  stop 
combination  requirements  for 
classified  and  national  adver¬ 
tising? 


In  a  dual  operation  of  morn¬ 
ing  and  afternoon  newspapers 
for  production  department  only, 
how  desirable  and  effective  is  a 
joint  advertising  package  where¬ 
by  an  advertiser  can  advertise 
in  both  papers  at  a  rate  lower 
than  the  total  of  the  individual 
rates  for  the  two  papers? 

How  can  we  combat  proposals 
to  tax  advertising  in  news¬ 
papers? 

Circulation 

What  methods  have  circula¬ 
tion  departments  used  success¬ 
fully  in  keeping  up  with  the 
shift  in  population  from  city  to 
suburban  areas,  including  hous¬ 
ing  developments? 

What  success  have  news¬ 
papers  had  in  trying  to  run 
youth  pages? 

Are  monthly  carrier  news¬ 
papers  for  the  newspaperboys 
effective? 

Will  a  10c  price  for  news¬ 
papers  become  normal  and  com¬ 
monplace? 

How  many  newspapers  are 
using  vending  machines? 

What  are  the  advantages  of 
“independent  distributor”  con¬ 
tracts? 

Has  anyone  used  foreign- 
made  economy  cars  to  cut  the 
cost  of  distributing  newspapers? 

What  will  be  the  effect  of 
proposed  increases  in  second- 
class  mail  rates? 


BUSINESS  IS  ON 
THE  IN 

11  New  Industries  with  $12,000,000  Payrolls 
Stabilize  Economy  and  Send  Retail  Sales  Soaring! 

Here's  a  real  healthy  sign  for  advertisers!  There's  nothing 
like  a  bustling  economy  for  keeping  up  the  retail  sales 
Ogures.  And  a  hustling  industrial  development  group 
in  Altoona  has  attracted  1 1  new  plants  to  Blair  County 
during  rte  past  10  years.  With  3,700  new  jobs  and  a 
$  12-million  annual  payroll  they've  boomed  retail  sales, 
with  food  sales  alone  jumping  3.6%,  outstripping  state 
and  national  averages.  $139,995,000  retail  sales  for  '57 
set  an  all-time  record! 

Things  are  looking  up  for  '58,  too  .  .  .  with  first  quarter 
figures  ahead  of  last  year.  Sylvania's  new  $2-miliion 
plant,  due  to  be  completed  soon,  will  help  things  along, 
too,  and  further  expansion  is  expected. 

Set  on  the  Altoona  band-wagon,  by  selling  this  growing 
market  through  the  saturation  coverage  of  the  Mirror, 
reaching  better  than  95%  of  city  zone  families,  and 
3  out  of  4  homes  in  the  county. 

SELL  BUSTLING  ALTOONA  WITH  THE 

Hltoona  SlRtrror 

Altoona  Pennsylvania's  only  daily  newspaper 

Richard  E.  Beeler,  Adv.  Mgr. 

FULL  COLOR  facilities  available,  with  careful  craftsmanship 
. . .  280,672  lines  of  ROP  color  in  '57/ 


What  is  the  most  successful 
way  to  handle  advance  sections 
for  the  Sunday  paper? 

Editorial 

What  are  newspapers  doing 
to  promote  peace? 

What  are  newspapers  doing  to 
help  the  freedom  of  information 
fight? 

How  many  newspapers  feel 
wire  services  should  have 
tighter  writing  of  news  stories 
to  save  space  and  facilitiate 
editing? 

What,  since  Sputnik  No.  1, 
have  newspapers  done  to  pro¬ 
vide  readers  with  better  cover¬ 
age  on  education? 

How  many  newspapers  are 
using  35  mm.  cameras  in  their 
photographic  departments? 

ManagemrnI 

What  are  newspapers  doing 
to  recruit  personnel? 

How  do  newspapers  reimburse 
employes  for  use  of  their  cars  in 
their  work? 

What  are  publishers  doing  to 
increase  interest  in  journalism 
as  a  profession? 

What  new  wrinkles  in  cost¬ 
cutting  have  been  discovered? 

How  many  newspapers  have 
set  up  reserves  to  cover  a  con¬ 
tingency  incident  to  severance 
pay  obligations? 

Mechanical 

How  many  newspapers  are 
using  packless  mats? 

Does  air  conditioning  of  a 
press  room  cause  or  prevent 
excessive  web  breaks? 

How  many  newspapers  have 
changed  to  9-column  format 
since  last  April? 

What  success  are  users 
having  with  the  Photon  ma¬ 
chine  and  similar  equipment? 

What  are  the  prospects  for 
operating  economy  through  pro¬ 
duction  control  of  curved  plate 
stereotyping? 

I>abor 

What  has  been  the  experience 
with  local  perforator  produc¬ 
tion  under  union  jurisdiction 
of  the  process? 

Do  any  newspapers  pay  Social 
Security  tax  on  stringers  or 
country  correspondents? 

Are  there  any  suggestions 
for  resisting  efforts  of  unions, 
particularly  Guild  and  mailers 
and  team^ers  un;jns,  to  or¬ 
ganize  newspapers? 


“COLOR  HUMPS” 

available  for  Hoe  or  Goss 
Press  Equipment. 

See  Classified  Ad  this  Issue 

Newspaper  Equipment  Services,  Inc. 


ME  Praised 
For  Sparking 
Payroll  Story 

Syracuse 

Up  till  now  all  of  the  praise 
has  gone  to  reporters  for  dig¬ 
ging  the  payroll  scandal  out 
of  the  State  Legislature's 
budget. 

But  Luther  F.  Bliven,  the 
Syracuse  Post-Standard’s  Capi¬ 
tol  correspondent,  is  a  reporter 
who  believes  in  placing  credit 
where  it  belongs. 

“The  one  man  who,  more  than 
anyone  else,  was  responsible  for 
busting  the  whole  payroll  story 
wide  open,”  says  Mr.  Bliven 
in  a  written  memorandum,  “is 
Leonard  Gorman,  managing  edi¬ 
tor  of  the  P-S.” 

It  was  Mr.  Gorman’s  assign¬ 
ment  to  follow  up  a  “gravy 
train”  story  that  resulted  in 
the  complete  exposure  of  poli¬ 
ticians  and  non-workers  on  the 
legislative  payroll,  says  Mr. 
Bliven.  And  the  Post-Standard, 
a  Newhouse  newspaper,  kept  the 
story  rolling  on  page  one  for 
20  consecutive  days,  scoring 
several  beats. 

Mr.  Bliven  acknowledged  the 
work  done  by  Arvis  Chalmers, 
Albany  Knickerbocker  News, 
and  some  New  York  City  re¬ 
porters  who  combed  the  payroll 
lists  for  names,  but  he  insisted 
that  the  real  breaks  on  the 
story  came  as  a  result  of  work 
done  by  Post-Standard  corre¬ 
spondents  who  supplied  local 
lists  of  legislative  employees. 

• 

Kiwanis  Club  Citet^ 

Paul  Miller’s  Work 

Rochester,  N.  Y. 

“For  stimulating  greater  in¬ 
terest  in  politics”  and  for  civic 
leadership,  the  Kiwanis  Club 
will  present  its  public  service 
citation  April  30  to  Paul  Miller, 
who  is  editor-publisher  of  the 
Rochester  Times-Union  as  well 
as  Gannett  Co.  president. 

According  to  Fred  A.  Herman 
of  the  Northeast  Kiwanis  Club, 
Mr.  Miller  was  selected  for  the 
award  for  “devoting  himself  to 
the  expansion  of  civic  better¬ 
ment  programs;  for  alert,  in¬ 
telligent  and  interpretative  re¬ 
porting  of  public  affairs,  and 
for  stimulating  geater  interest 
in  politics  and  encouraging  the 
preseiwation  of  our  heritage  of 
democracy  and  free  speech.” 

In  1966  Miller  spearheaded 
a  Read-Think-Vote  campaign 
carried  out  by  more  than  a 
dozen  Gannett  newspapers.  Re¬ 
cently  he  has  urged  wider  par¬ 
ticipation  in  local  politics. 
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dig 

deep- 

to 


high 

It  takes  facts  to  sell 
newspaper  advertising. 
And  facts  take  digging. 

Because  advertisers  and 
agencies  respect  the  facts 
our  Research  Department 
—  first  in  the  business  — 
has  been  digging  up  for 
almost  30  years,  their 
doors  are  always  open  to 
Katz  Agency  salesmen. 

Newspaper 

Division 

THE 

KATZ 

AGENCTvc 

NATIONAL  ADVENTISINO  REPRESENTATIVES 
ESTABLISHED  1888 
NEW  YORK  •  CHICA0O  •  LOS  ANGELES 
PHILADELPHIA  •  SYRACUSE 
ATLANTA  •  ST.  LOUIS  •  DALLAS 

_ nr^T/^nir  - 


Uppermost 

in  the  mind  of  every  reader  is  the  limitless 

Progress  of  Science 

Spanning  the  earth,  forging  high  in  the  heavens, 
delving  deep  in  the  oceans — the  work  of  research 
scientists  makes  Page  One  in  every  edition  of  your 
newspaper. 

Give  your  readers  the  amazing  strides  of  science 
authentically  backgrounded  by  facts,  released  by 

SCIENCE  SERVICE 

the  pioneer  in  scientific  news  reporting 


News  Report 

Day-by-day  coverage  of  advancements  in  every 
major  field.  800  to  900  words.  Exclusive,  bylined. 
Stories  for  release  upon  receipt  and  copy  bearing 
future  date-lines. 


News — Feature  Packet 

Lead  story  of  current  importance  .  .  .  exclusive, 
bylined.  800  words.  Column,  New  Machines  and 
Gadgets,  lists  short  descriptions  of  new  products 
now  on  commercial  markets.  Article,  Nature 
Ramblings,  gives  interesting  data  on  plant  and 
animal  life.  Illustrated  weekly  service. 


Feature,  Map  of  the  Stars 

gives  accurate  positions  of  stars  and  constellations.  Will  help 
locate  orbiting  satellites.  Descriptive  copy  written  in  delightful 
vein.  Illustrated. 


Science  Shorts.  42  sentences  of  varying  lengths  mailed  weekly. 
For  use  as  short  editorial  articles,  boxed,  or  as  fillers.  Each  one 
digested  from  current  scientific  article. 


For  trials,  samples,  of  the  most  talked-of  news  and  features 
today,  wire  or  write 

SCIENCE  SERVICE 

1719  N  Street,  N.W.  Washington  6,  D.  C. 

Serving  every  fifth  newspaper  reader  in 
continental  United  States. 


San  Simeon 
Will  Become 
Public  Area 

San  Francisco 

San  Simeon,  once  the  nerve 
center  established  in  the  heart 
of  the  William  Randolph  Hearst 
publishing  empire,  will  enter  the 
public  domain  May  17. 

On  that  date  the  castle  for¬ 
mally  named  La  Casa  Grande 
but  known  to  the  Hearst  family 
simply  as  “the  ranch”  will  be 
dedicated  as  a  California  State 
park. 

The  original  cost  of  the  build¬ 
ings  and  the  antiques  which  will 
be  on  display  to  the  public  was 
in  excess  of  $20,000,000,  Ran¬ 
dolph  A.  Hearst  advised  Editor 
&  Publisher. 

Included  in  the  park  now  be¬ 
ing  readied  for  opening  to  the 
public  are  the  castle,  its  present 
furnishings,  adjacent  buildings 
and  140  acres  of  land.  Involved 
is  all  of  the  great  hill  known 
as  La  Cuesta  Encantada  with 
its  crown  of  spires.  This  was  the 
principal  home  of  Mr.  Hearst. 

The  May  opening  ceremonies 
are  a  formality.  The  transfer 
papers  were  signed  by  Hearst 
Corporation  and  by  the  State 
in  March. 

Also  included  in  the  transfer 
are  three  “cottages,”  actually 
apartments  so  built  into  the  side 
of  the  hill  that  their  top  floors 
opened  onto  the  terraces  of  blue, 
green  and  yellow  tile  which  sur¬ 
round  the  main  structure  topped 
by  150-foot  carillon  towers. 


five  miles  from  the  Pacific  shores 
to  the  1800-foot  heights,  as  well 
as  the  fields  about  on  which 
once  roamed  buffalo,  mountain 
goat,  zebra,  white  deer  and 
giraffes. 

The  successive  gates,  through 
which  none  might  pass  without 
the  consent  of  the  owner,  are 
to  swing  wide  in  May  that  the 
people  may  enjoy  the  estate 
created  by  the  wealth  and  art¬ 
istry  of  the  late  publisher. 

This  vast  acreage  and  its 
monumental  buildings  were  held 
by  the  Hearst  Corporation  at 
the  time  of  the  publisher’s  death. 

Furnishings  at  San  Simeon 
were  sold  to  the  Hearst  Corpora¬ 
tion  by  the  executors,  acting  1 
with  court  approval.  These  will  f 
be  placed  in  the  care  of  the 
State  of  California. 

• 

Use  Postal  Zone, 
Postmaster  Urges 

The  New  York  Post  Office  is 
conducting  an  educational  cam¬ 
paign  designed  to  speed  up  the 
processing  and  delivery  of  mail 

The  Postmaster  urges  (1) 
use  zone  numbers,  (2)  mail 
early  in  the  day.  At  present  , 
approximately  80%  of  the  mafl  j 
is  received  in  the  post  office 
between  6  and  10  p.m.  About 
75%  of  the  postal  workers  are 
on  night  duty. 

In  respect  to  the  first  point, 
the  International  Year  Book  of 
Editor  &  Publisher  gives  street 
addresses  and  postal  zone  num¬ 
bers  for  most  of  the  daily  news¬ 
papers  in  the  United  States. 


The  great  halls,  the  vast  in¬ 
door  and  outdoor  pools,  the 
tennis  courts,  the  arboretum 
with  its  pergola  along  more  than 
a  mile  of  curved  driveway  like¬ 
wise  is  now  given  to  the  people 
of  California. 

Likewise  the  curling  double 
roadway  extending  more  than 


NEWSPAPER  PRESS  — 

FOR  SALE  ! 

4  Arch  Type  Goss  Units  with 
Color  Cylinder  and  Reversible 
Cylinder  to  run  4-Color. 

Floor  Type  Paper  Roll  Frames 
with  Automatic  Tensions. 

Rubber  Rollers  throughout  Press 
with  Extras. 

75  h.p.,  two  Motors,  Cline  Drive 
with  Pushbuttons  at  all  work¬ 
ing  spots. 

Balloon  Formers. 

Using  60  in.  Newsprint  at  this 
time. 

— Phone  or  Write — 

THE  SUN-TELEGRAM 

Turner  9-96ii  San  Bernardino,  Calif. 

399  D  Street. 

Or  See— James  K.  Guthrie, 

Hamethire  House.  Central  Park  So.,  N.Y, 
from  Apr.  17  thru  28. 


Bergen  Record  Study  i 
Shows  Shopper  Habits  ' 

Hackensack,  N.  J.  ! 

A  30-minute  color-slide  pres¬ 
entation,  based  on  a  study  of 
the  shopping  habits  of  some 
2,300  customers  at  the  Garden 
State  Plaza  shopping  center  in 
Paramus,  N.  J.,  is  being  shown 
to  Bergen  County  busineM 
groups  by  the  Bergen  Evening 
Record. 

Dubbed  “The  Great  Profile," 
the  study  shows  how  far  away 
customers  live,  whether  they 
live  in  apartment  or  private 
houses,  distribution  of  shoppera 
by  sex,  where  they  get  shopping 
news,  and  their  response  to 
advertising. 

• 

Stackhouse  Heads  PR 

Lloyd  Stackhouse,  Seattle* 
Wash.,  advertising  and  public 
relations  executive,  has  been 
appointed  director  of  the  public 
relations  department  of  Cole  4 
Weber. 
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Go  Where  the  Growin< 


Employment'  —  Up 

February  1958— highest  February  in  history!  165,700  February 
total  is  11,900  more  than  1957— up  eight  per  cent!  Manufactur¬ 
ing  employs  42,600— up  12  per  cent! 


State  Department  of  Employment 


Population  —  Up 

June  1957— 527,500  —  and  still  climbing  from  the  11  per  cent 
gain  over  1956’s  total  of  476,800! 


Boy  Area  Council 


Bank  Debits  —  Up 

January-February  1958— $570,976,000— seven  per  cent  ahead  of 
1957’s  record  $3,416,999,000— a  17  per  cent  gain  that  leads  the 
West! 


12th  Federal  Reserve  District 


Capital  Expansion  -  Up 

January-February  1958— $5,679,000— 815  new  jobs!  40  per  cent 
ahead  of  1957’s  first  two-month  $4,047,200  total! 


San  Jose  Chamber  of  Comme'ce 


Retail  Sales  -  Up 


iry-News 
rerage  f| 


Grocery  Linage  —  Up 

Highest  in  Mercury  and  News  history— second  largest  linage 
gain  in  California— 371,301  lines  for  a  1957  total  of  5,265,487— 
eight  per  cent  over  1956! 


Retail  Linage  —  Up 

Mercury  and  News  total  retail  linage  up  12  per  cent  in  1957! 
That’s  the  biggest  gain— percentage-wise  and  in  total  lines— in 
California!  In  1957  the  total  was  25,236,778  lines— up  2,655,574 
over  1956! 

Media  Racerds 


creury  and  News  Coverage  —  Up 

'v  way  to  cover  the  area!  Of  every  10  homes,  six  take  daily 
!>very.  Top  four  San  Francisco  papers— together— reach  but 
•'  in  10. 

Aedit  Bareov  of  Circvlatien;  Boy  Area 
Coiiacil,  Merevry  and  News 
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Go  Where  the  Growin< 


Employment  <-  Up 

February  1958— highest  February  in  history!  165,700  February  ^ 
total  is  11,900  more  than  1957— up  eight  per  cent!  Manufactur¬ 
ing  employs  42,600— up  12  per  cent! 

state  Department  at  Employment 

Population  -  Up 

June  1957— 527,500  —  and  still  climbing  from  the  11  per  cent 
gain  over  1956’s  total  of  476,800! 

Boy  Area  Council 

Bank  Debits  -  Up 

January-February  1958— $570,976,000— seven  per  cent  ahead  of 
1957’s  record  $3,416,999,000— a  17  per  cent  gain  that  leads  the 
West! 

12th  Federal  Keserve  District 

* 

Capital  Expansion  —  Up 

January-February  1958— $5,679,000— 815  new  jobs!  40  per  cent 
ahead  of  1957’s  first  two-month  $4,047,200  total! 

San  Jose  Chamber  et  Commerce 


Retail  Sales  -  Up 

January  1958  Department  Store  Index— 252!  For  the  seventh 
consecutive  month  highest  in  the  West!  Sales  are  up  from  1957’s 
estimated  $700,000,000—10  per  cent  over  1956's  $634,808,000! 


Federal  Reserve  District,  Mercery  and  Nows. 

Sales  Manaqement 


SANJC 

Mercury 


A  RIDDEP  EWS 


c:all  Your  RIDDER-JOHNS  H'  •tu 


Icing's  Good— In  1958! 


Color  Linage  —  Up 

ith  In  the  nation’s  top  20  in  color  linage  every  year  since  1955!  In 
i7’s  the  year  ending  February  28,  1958,  1,865,105  lines  of  ROP 
OO!  color  appeared  daily  and  Sunday! 

Madia  Racords 

Rfcwl  47,52S,519  Ltel 

hn  4  Only  With  The 


VN  JOSE 

ind  News 

|DDEI>  EWSpipER 

INS  1^'  Further  Information 


Grocery  Linage  —  Up 


Mercury  and  News  Coverage  —  Up 

Only  way  to  cover  the  area!  Of  every  10  homes,  six  take  daily 
delivery.  Top  four  San  Francisco  papers— together— reach  but 
two  in  10, 

Audit  Bureau  of  Circulation;  Bay  Area 
Council,  Mercury  and  News 


Highest  in  Mercury  and  News  history— second  largest  linage 
gain  in  California— 371,301  lines  for  a  1957  total  of  5,265,487— 
eight  per  cent  over  1956! 

Medio  Records 


Retail  Linage  -  Up 

Mercury  and  News  total  retail  linage  up  12  per  cent  in  1957! 
That’s  the  biggest  gain— percentage-wise  and  in  total  lines— in 
California!  In  1957  the  total  was  25,236,778  lines— up  2,655,574 
over  1956! 

Media  Records 


Use  The  One  Medium  T  hat  Covers  The  Market . . . 

SAN  JOSE  Mercury  and  News 


A  RIDDER  NEWSPAPER 

Represented  Nationally  By  RIDDER-JOHNS,  Inc. 


Wasserman  Buys 
Amesbury  News 

Amesbury,  Mass. 

The  Amesbury  Daily  News 
has  been  purchased  by  a  new 
corporation,  Amesbury  Daily 
News,  Inc.,  headed  by  William 
S.  Wasserman  Jr. 

Sold  with  the  69-year-old  daily 
was  the  printing  business  of  the 
Amesbury  Publishing  Company. 
The  former  publishing  company 
was  owned  by  the  Coffin  family 
and  was  operated  by  Earnest, 
Thomas  and  William  Coffin. 

Publication  under  new  owner¬ 
ship  began  April  1. 

Mr.  Wasserman  is  the  grand¬ 
son  of  the  late  B.  W.  Fleisher, 
publisher  of  the  Japan  Adver¬ 
tiser,  an  American  daily  pub¬ 
lished  in  Tokyo  prior  to  World 
War  II. 

Before  going  to  Amesbury, 
Mr.  Wasserman  was  the  busi¬ 
ness  manager  of  the  Middletown 
(N.  Y.)  Daily  Record.  He  also 
has  been  circulation  manager  of 
the  Fort  Smith  (Ark.)  Times 
Record  and  Southwest  Ameri¬ 
can,  and  promotion  manager  of  i 
the  Las  Vegas  (Nev.)  Review  < 
Journal.  \ 

*  *  * 

German  Language 
Weekly  Purchased 

Philadelphia 

The  Philadelphia  Gazette-' 
Democrat,  German  language 
weekly  newspaper,  has  been 
purchased  by  the  owners  of  the 
New  Yorker  StcMts-Zeitung  und  i 
Herald.  The  newspapers,  found-  i 
ed  in  1838  and  1834  respectively, 
will  continue  separate  publica¬ 
tion. 

The  Staats-Zeitung  is  pub¬ 
lished  seven  days  a  week  by  the 
Staats-Herold  Corporation. 

*  *  • 

Carol  P.  Woods  and  his  sister, , 
Lucille  Woods,  owners  of  the : 
Sheldon  (Iowa)  Mail,  have  pur¬ 
chased  the  Sheldon  Sun  from  R. 
R.  McGregor  and  Brice  Worth¬ 
ington.  Herman  H.  Koch,  Sioux 
City,  Iowa,  newspaper  broker,  ^ 
handled  the  sale. 

*  *  • 

John  K.  Barnes,  for  five 
years  director  of  public  rela¬ 
tions  for  Carrier  Corporation, 
Syracuse,  N.  Y.,  has  re-entered 
the  newspaper  field  with  the ; 
purchase  of  the  Palmetto  (Fla.)  ; 
News,  65-year-old  weekly. 


Bend,  Ore. 
Millard  F.  Bevans,  mechani-  j 
1  superintendent  of  the  Cen-; 

(d  Oregon  Midstatesman,  has 
urchased  the  weekly  newspa- 
r  from  R.  J.  Gillmeister.  Rob- 
rt  V.  Messing  has  been  added 
to  the  staff  as  editor. 

EDITOR  ec  PUBLISHER  for 


Kennebunk,  Me. 
Alexander  B.  Brook,  formerly 
with  the  Sag  Harbor  (N.  Y.) 
Express,  has  acquired  the 
Kennebunk  Star,  one  of  Maine’s 
oldest  weeklies. 


Mrs.  Rolla  Hook  and  Gerald 
and  Donald  Bloom,  publishers 
of  the  Logan  (Iowa)  Herald- 
Observer  and  the  Woodbine 
(Iowa)  Twiner,  have  purchased 
the  La  Plata  (Mo.)  Home  Press. 
The  Missouri  paper,  which  has 
a  circulation  of  1,750,  will  be  op¬ 
erated  by  Gerald  Bloom,  who 
has  been  managing  the  Logan 
paper. 

•  «  « 

The  Hyde  County  Herald, 
weekly  published  at  Swan  Quar¬ 
ter  since  1939,  and  the  Bel- 
haven  Pilot,  weekly  established 
in  1948,  were  consolidated  as 


the  Pilot  and  Herald  by  the 
Manteo  Printing  Co.,  owner  of 
both  papers. 

Victor  Meekins,  general  man¬ 
ager,  said  curtailed  mail  service 
out  of  Hyde  County  via  Bel- 
haven  was  the  main  reason  for 
consolidation. 


H.  Ellis  Saxton,  Milwaukee 
advertising  and  public  relations 
man,  has  purchased  the  West 
Allis  Star  in  the  Milwaukee 
suburb  from  Carroll  Benson. 
The  Star  was  founded  in  1916. 
Mr.  Benson  joined  the  paper  as 
editor  in  1944  and  bought  it  in 
1951.  He  will  remain  as  editor 
and  publisher  for  the  new  corpo¬ 
ration,  The  Star  Publishing  Co. 

«  «  « 

Jim  Dailey,  editor  and  pub¬ 
lisher  of  the  Odell  (Neb.) 
Oracle,  sold  the  paper  to  Mr. 


and  Mrs.  Earl  Boyd  of  Fort 
Scott,  Kan. 

«  «  « 

Romain  C.  Brandt,  publisher 
of  the  Frederic  (Wis.)  Inter- 
County  Leader,  has  purchased 
the  interest  of  Gale  Libby  in 
the  Berlin  (Wis.)  Journal  and 
will  take  over  as  publisher  on 
May  1.  Mr.  Brandt  has  been  in 
the  newspaper  business  since 
1935  in  River  Falls,  Wis.,  Hast¬ 
ings,  Minn.,  and  other  cities. 
He  is  a  director  of  the  Wiscon¬ 
sin  Press  Association  and  presi¬ 
dent  of  its  Northwest  District 


El  Campo,  Tex. 

State  Sen.  Culp  Krueger  and 
Herschiel  Hunt  purchased  the 
32-year-old  El  Campo  News 
from  Mr.  and  Mrs.  Blaine  Brad- 
fute  and  merged  the  publication 
with  their  El  Campo  Leader. 


Interested  In  Increasing  Lineage- 
And  Serving  Your  Community,  Too? 

Southern  Baptist  Convention  Offers  Unique  Advertising 
Service  To  Local  Churches  And  Newspapers. 


America  needs  to  rebuild  spiritual  bulwarks  against  the  uncertainties  of  a 
troubled  world.  To  this  end  and  to  reaffirm  Baptist  ideas,  we  make  avail¬ 
able  to  individual  Southern  Baptist  churches,  or  groups  of  churches,  two 
series  of  mats  designed  for  newspaper  use. 

We  encourage  these  churches  to  run  these  series  in  the  advertising 
columns  of  their  own  local  newspapers.  We  likewise,  welcome  the  efforts 
of  local  newspapers  to  help  us  familiarize  Southern  Baptist  churches  with 
the  value  of  these  messages. 

We  feel  that  this  plan  enables  newspapers  to  perform  a  vitally  needed 
service  in  their  communities,  and  at  the  same  time  affords  them 
an  excellent  opportunity  to  increase  lineage  as  well.  If  you  agree,  you 
can  obtain  full  information  by  filling  in  the  coupon  below. 


"j  Eiecatin  CommillM.  Soutiwni  laptisi  Comnlion,  D«pl.  303,  127  9th  tfc.,  N., 
I  sand  full  information  on  your  localizad  advartising  sarias  to 
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ITU  Beaten 
In  Strike  for 
Jurisdiction 


for  the  union  asked  for  the  Newburgh,  N.  Y. 

break  in  the  sessions.  Employees  in  advertising  d^ 

,  partments  of  the  Newburgh 

A  c.  1  rk*  News  and  the  Beacon  News, 

Arthur  Stanley  Dies  Gannett  newspapers,  voted  9  to 

Inglewood,  Calif.  3  against  collective  bargaining 
Arthur  F.  Stanley,  mechani-  representation  by  the  News- 
cal  superintendent  of  the  Santa  paper  Guild.  The  Guild  repre- 
Monica  Outlook,  died  April  7  sents  news  department  em- 
after  a  long  illness.  He  was  66.  ployees  of  both  newspapers. 

For  31  years  Mr.  Stanley  was  ^ 

mechanical  superintendent  of 

the  old  Los  Angeles  Daily  News.  Medal  for  Laurence 

Presentation  of  the  James  T. 
Grady  Medal  for  distinguished 


International  Printing  Press¬ 
men’s  Union  was  signed  last 
week.  It  is  retroactive  to  April 
1  and  contains  a  no-strike,  no¬ 
lockout  clause. 

The  Gazette  has  been  pub¬ 
lishing  with  a  non-union  com¬ 
posing  room  crew  since  last 
November.  Negotiations  have 
been  resumed  with  the  typo-  _  i  •  iw 
graphical  union  under  court  raraoe  lU  Miami 
jurisdiction. 

A  hearing 

practice  charges  brought  against  Knight  newspaper,  will  begin  editor  of  the  New  York  Times,  t-.  — - 

the  typographical  union  by  the  June  22.  The  Herald  recently  was  made  at  the  133rd  national  Hthop-aphed  emergency 

National  Labor  Relations  announced  discontinuance  of  the  meeting  of  the  American  Chemi- 

Board,  involving  both  the  American  Weekly  as  a  supple-  cal  Society  in  San  Franci.sco 

Haverhill  Gazette  and  the  Wor-  ment.  April  15. 


Saskatoon,  Sask. 
After  publishing  40  years 
without  a  break,  no  strike  was 
going  to  stop  the  W’estem  Pro¬ 
ducer  from  reaching  its  140,000 
readers  in  Western  Canada. 

That  was  the  feeling  during 
a  strike  against  three  printing 
Distribution  of  Parade  with  reporting  of  chemical  progress  plants  here  recently.  Scrapping 
on  unfair  labor  the  Miami  (Fla.)  Herald,  a  to  William  L.  Laurence,  science  a  56-page  tabloid  issue,  the  edi- 
■■  torial  staff  produced  a  four-page 

j  issue 

which  was  mailed  three  days 
after  the  agricultural  weekly 
newspaper  was  strike-bound. 

The  strike  was  called  by  Allan 
Histed,  International  Typo- 
gi-aphical  Union  representative, 
when  management  representa¬ 
tives  of  the  three  plants  told 
the  union  they  would  bargain 
on  wage  scales  but  would  refuse 
to  hand  over  to  ITU  jurisdiction 
the  work  being  done  by  members 
of  the  Amalgamated  Lithogra¬ 
phers  of  America  in  the  plants 
covered  by  a  contract. 

The  provincial  labor  relations 
board  certified  A.L.  of  A.  juris¬ 
diction  over  its  work  in  1946. 
Its  application  at  that  time  was 
not  opposed  by  ITU,  manage¬ 
ment  said. 

The  Western  Producer  was 
published  with  the  help  of  non¬ 
striking  A.L.  of  A.  artists, 
strippers  and  cameramen  and 
an  A.L.  of  A.  pressman  opeiat- 
ing  a  Mann  press. 

The  deputy  minister  of  labor 
was  sent  up  from  Regina  to 
work  out  a  solution.  A  settle¬ 
ment  was  reached  with  a  nine 
cents  an  hour  increase  retroac¬ 
tive  to  Feb.  15  and  an  additional 
2%  cents  in  September.  ITU 
lost  on  the  jurisdiction  issue. 


ELECTRIC 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  36  points. 


More  than  70%  of  all  the  daily  newspapers  in  the  United 
States  and  Canada  use  the  Elrod  for  their  strip  material 
requirements.  This  leadership  is  understandable  be¬ 
cause  it  is  based  on  the  Elrod’s  well-earned  reputation 
for  simplicity,  dependability,  and  maximum  production 
of  quality  material  at  the  lowest  possible  cost.  In  addi¬ 
tion,  there  are  six  different  models  to  fit  the  particular 
needs  of  different  plants.  See  your  Elrod  representative 
today  if  you  have  a  strip  material  problem. 


Same  range  of  sizes  as  the 
Model  F  Electric  machine. 
Same  quality  material. 


ELECTRIC 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points. 


Same  range  of  sizes  as  the 
Model  E  Electric  machine. 
Same  quality  material. 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points.  Ideal  for 
the  smaller  plants. 


Elrod  molds  are  interchangeable  between 
the  different  models 


Same  range  of  sizes  as  the 
Model  K  Electric  machine. 
Meets  most  requirements 
of  the  composing  room. 


Wide  range  of  material  from  a  single  machine 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago  14 


The  modern  way  gets  you  there  faster 


Dm5  yow 

raprcMRlotivt? 


It’s  a  far  cry  from  the  "Jenny”  to  the  jet. 
And  space-selling  methods  have  come  a  long 
way,  too. 


Story,  Brooks  &  Finley  offers  all  this; 


Story,  Brooks  &  Finley  uses  a  diversified 
market  approach,  individualized  selling  and 
full-time  research  and  promotion  to  bring 
results  at  supersonic  speed  . . .  anywhere  in  the 
U.S.,  Canada,  Central  and  South  America. 


If  your  present  national  sales  force  is  barely 
getting  off  the  ground,  take  a  look  at  the  SBF 
check  list  at  right.  These  services  can  send 
your  linage  sales  soaring. 


AMERICA’S 

BASIC 

MEDIUM 


INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 
NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  BOSTON  •  CLEVELAND  •  ATLANTA  •  LOS  ANGELES 
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SAN  FRANCISCO  •  DETROIT  •  MIAMI 


COMPLETE  SALES  COVERAGE.  Coastto-coost, 
Canada  to  S.  America.  Ten  strategic  offices. 

□ 

MANPOWER.  A  well-balanced,  enthusiastic  staff  of 
self  starters! 

□ 

COMPLETE  RESEARCH  DEPARTMENT.  Continuously 
developing  sound  facts  for  new  presentations,  sales 
plans  and  methods. 

□ 

FULL  TIME  PROMOTION.  Market  data  books, 
timely  brochures  and  letters,  prepared  by  our  own 
art  and  printing  departments. 

□ 

SPECIAL  ROTO  &  COLOR  DEPARTMENTS  for 

Sunday  magazines,  comics  and  R.O.P.  color. 

□ 

INDIVIDUALIZED  SELLING.  Every  paper,  every 
market  sold  on  its  special  merits. 

□ 

NEWSPAPERS  EXCLUSIVELY.  No  radio,  no  TV,  no 
divided  responsibility. 

□ 

DIVERSIFIED  MARKETS.  Let  us  show  you  how  this 
pays  off  for  you  in  new  business! 

□ 

Publishers,  Schools 
Are  Working  Together 


contact  with  the  professional 
not  only  future  journalism  stu¬ 
dents  from  the  high  schools  but 
also  high  school  journalism 
teachers  and  advisers. 

The  booklet  entitled  “Your 
Career  in  Ohio  Journalism”  was 
Two  notable  examples  of  co-  Powers,  Akron  Beacon  Journal;  off  the  press  by  the  end  of 
operative  relations  between  William  0.  Littick,  Zanesville  January,  and  by  the  middle  of 
newspaper  publishers  and  jour-  Signal  and  Times-Recorder;  the  month  only  375  of  the  orig- 
nalism  schools  are  found  in  George  T.  Culbertson  J  r.,  Mt.  inal  run  of  6,000  were  left.  They 
Ohio  and  North  Carolina.  Re-  Vernon  News;  Charles  A.  were  distributed  to  universities, 
views  of  the  current  activities  Mosher,  Oberlin  Tribune;  Dr.  high  schools,  newspapers,  and 
are  reported  here:  James  E.  Pollard,  Ohio  State  newspaper  associations  in  other 

*  *  *  University;  L.  J.  Hortin,  Ohio  states. 

Education  Committee  University;  William  Taylor,  The  first  edition  is  a  20-page 

An  Education  for  Journalism  State  University;  Jesse  J.  l^klet  ^e  flrst  part  of  whmh 

eommittee,  the  ftrst  definite  Unk  GreM  State  ?  “  ' 

,  .  .J  cc  rtu-  11  University;  Gilson  Wrierht.  lishers  and  editors  of  Ohio  s 

and  t^e  newspapers  of^th*es?te  Miami  University;  and  Emerson  newspapers  to  the  high  school 
was  esUbuSS  about  a  Wittenberg  College.  graduate  to  spend  a  few  minutes 

was  established  about  a  year  eommittee’s  mission  was  ^th  them  as  they  tell  about 

J,  to  recommpTiH  nnH  nffcmrif  tr,  their  profession.  This  is  fol- 

The  committee  composed  of  implement  a  procram  that  would  with  an  account  of  the 

The  establishment  of  the  com-  side  of  the  newspaper,  how  the 

mittee  was  recommended  to  Pamphlet  and  Clinics  newspaper  is  put  together,  and 

ONA  by  Gordon  Strong,  presi-  how  all  newspaper  departments 

dent  of  the  Brush-Moore  news-  It  was  decided  that  a  two-  depend  on  each  other, 
papers.  He  named  Robert  Dix,  pronged  attack  on  the  problem  The  booklet  does  not  pass  over 
publisher  of  the  Kent  and  Ra-  would  be  used.  (1)  to  publish  a  the  opportunities  in  allied  mass 
venna  dailies,  as  the  chairman,  phamphlet  accurately  and  communications  field,  although 
The  committee  included  Murray  favorably  presenting  the  Ohio  the  emphasis,  naturally,  is  on 


By  William  Taylor 

Kent  State  U.  School  of  Journalism 


are  always 
imitated ! 


you  get 

SXTRA  AOVANTAGBS 

with 


J  he  message  this  advertisement  brings  to  you  is  simple.  It's  this: 
Let  Imperial,  who  is  enjoying  leadership  (though  often  imitated) 
in  type  metal  production,  shoulder  the  complete  responsibility  for 
your  type  metal  performance.  Imperial  attained  leadership  by 
supplying  users  with  Imperial  Type  Metals  and  by  the  widely  used 
Plus  Plan  and  Service  Plan  that  eliminate  working  type  metal 
irregularities  and  lower  metal  costs.  What  more  can  you  ask? 


IMPERIAI-  TYPE  METAL  CO. 

Chicago  80  •  Now  York  7  •  Philadelphia  34 


f 


UKOWSWP 


iarmio  Bjr p.  ft 

better  RESOl^^^j 


REPRESENTED  BY  O'MARA  &  ORmSBEE,  INC. 

New  York  •  Detroit  •  Chtcogo  •  loi  Angeles  •  San  Francisco 
Member  Metro  Sunday  Comici  and  Metro  Rotogrovure  Groups 
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You  reach 
MORE  Buyers  in 


THE  SEATTLE  TIMES 


No  matter  what  product  you  offer  Seattle  consumers, 
you’ll  sell  more  when  you  advertise  in  The  Seattle  Times 
...because  The  Seattle  Times  reaches  7  out  of  9  news* 
paper-reading  homes  in  Seattle  —  including  375,680 
people  not  reached  by  another  Seattle  newspaper! 


HABITS  IN  SEAHLE  HOUSEHOLDS  ARE  SHAPED  BY 
ADVERTISING  APPEARING  IN  THE  SEATTLE  TIMES 


T 

! 
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Schools 

(Continued  from  page  56) 


Carolina  Foundation 

In  North  Carolina  the  School 
of  Journalism  is  interested  in 
the  newspapers,  the  newspapers 
are  interested  in  the  School,  and 
both  are  interested  in  convincing 
young  Tar  Heels  that  news¬ 
paper  work  offers  a  rewarding 
career. 

This  state  of  affairs  exists  in 
other  states  but  to  my  knowd- 
fHlge  in  no  state  is  the  relation¬ 
ship  between  campus  and  news¬ 
papers  so  close  and  the  finan¬ 
cial  support  of  the  school  of 
journalism  by  newspapers  so 
substantial. 

Let  me  outline  the  eight-point 
program  carried  out  by  the  46 
daily  and  157  non-daily  news¬ 
papers  in  co-operation  with  the 
School  of  Journalism  at  the  Uni¬ 
versity  of  North  Carolina. 

Item  One;  To  the  School  of 
Journalism  Foundation  of  North 
Carolina  Inc.,  a  non-piofit  cor¬ 
poration.  most  of  the  dailies 
and  many  of  the  weeklies  annu¬ 
ally  contribute  on  a  formula  of 
2 Vic  per  subscriber.  Foundation 
funds,  now  just  over  the  $100,- 
000  mark,  are  invested  in  a 


common  trust,  income  from 
which  is  turned  over  to  the 
Dean  for  use  at  his  discretion, 
his  only  guide  being  that  the 
money  be  spent  for  the  improve¬ 
ment  of  journalism  education. 
Contributions  in  1957  to  the 
Foundation  were  $15,873.58. 

Item  Two:  Newspaper  editors 
and  publishers  have  co-operated 
100%  when  asked  to  talk  at 
high  school  and  college  career 
days  and  vocational  meets. 
Many  Tar  Heel  newspapers 
carried  ads  in  1956  and  1957 
boosting  newspaper  work  as  a 
career  and  the  Charlotte  Ob~ 
server  republished  its  ads  in  a 
brochure,  available  free  to  those 
interested. 

Item  Three:  For  two  years 
the  Charlotte  Observer  has 
sponsored  an  “Observer  Day” 
at  which  time  the  paper 
chartered  a  bus  and  took  jour¬ 
nalism  seniors  and  staff  mem¬ 
bers  125  miles  from  Chapel  Hill 
to  Charlotte  where  executives 
explained  the  operation  of  and 
opportunities  in  each  depart¬ 
ment. 

Slimmer  Jobs 

Item  Four:  North  Carolina 
newspapers,  large  and  small, 
have  piovided  summer  jobs  at 
salaries  from  $45  to  $63  weekly 
for  School  of  Journalism  jun¬ 
iors.  There  is  no  formal  intern 


TULSA  POPULATION 


337.600 


program  but  last  summer  15 
Carolina  journalism  and  pre¬ 
journalism  students  had  paying 
jobs  on  11  North  Carolina  news¬ 
papers. 

Item  Five:  Daily  newspapei's 
in  Durham,  10  miles  distant, 
and  Raleigh,  30  miles  away,  hire 
journalism  seniors  on  jobs 
ranging  from  30  to  40  hours  a 
week. 

Item  Six:  A  number  of  the 
larger  newspapers  send  their 
personnel  directors  or  managing 
editors  to  the  Chapel  Hill  cam¬ 
pus  to  hold  conferences  with 
journalism  seniors.  In  this  way. 
Tar  Heel  newspapermen  are 
meeting  the  competition  of  na¬ 
tional  corporations  which  have 
pei-sonnel  teams  on  the  campus 
much  of  the  time  from  October 
through  April. 

Item  Seven:  North  Carolina 
newspapers  provide  jobs  for 
graduates  and  the  School  of 
.Journalism  provides  staff  mem¬ 
bers  for  newspapers  in  a  mutu¬ 
ally  beneficial  arrangement. 
Most  of  our  men  students  are 
native  Tar  Heels  and  wish  to 
stay  in  the  state.  In  1957,  every 
male  graduate  of  the  School  of 
Journalism  except  one  who  went 
to  the  Charleston  (S.  C.)  Post 
and  another  who  took  a  Cham¬ 
ber  of  Commerce  job  in  Char¬ 
lotte  went  to  work  on  North 
Carolina  newspapers.  News- 
,  papers  hired  journalism  gradu- 
;  ates  at  weekly  salaries  ranging 
I  fi  om  $70  to  $85. 

I  School  Helps  the  Press 

Item  Eight:  That  co-operation 
in  Carolina  is  not  a  one-way 
street  is  illu.strated  by  the  con¬ 
ferences  held  on  the  Chapel  Hill 
campus  in  which  School  of 
Journalism  staff  members  play 
a  part  in  arranging  the  meeting, 
helping  plan  the  program,  or 
j  .serving  as  an  officer:  North 
j  Carolina  Press  Institute  (Janu- 
I  ary) ;  North  Carolina  Press 
i  Women  (March);  “Grass 
Roots”  Advertising  Conference 
(April) ;  Southern  Short  Course 
in  Press  Photography  (April) ; 


North  Carolina  Editorial 
Writers  (May) ;  News  and  Fea¬ 
ture  Writers  (September); 
North  Carolina  Scholastic  Press 
Institute  (October). 

Last  year  when  the  appro¬ 
priation  request  to  provide 
funds  to  remodel  and  equip  a 
building  for  the  School  of  Jour¬ 
nalism  was  pending  before  the 
General  Assembly,  Tar  Heel 
editors  not  only  supported  the 
item  editorially  but  worked  for 
its  passage  personally  with  their 
senators  and  representatives. 
Passage  of  the  $222,000  appro¬ 
priation  may  be  largely  credited 
to  newspaper  support. 

From  the  viewpoint  of  the 
School  of  Journalism,  we  re¬ 
gret  that  our  enrollment — 60 
undergraduates  and  six  gradu¬ 
ate  students — is  insufficient  to 
meet  the  personnel  needs  of 
North  Carolina  newspapers. 
Through  our  joint  efforts  we 
hope  to  double  that  enrollment 
in  the  next  five  years. 

• 

Dr.  Markham  Heads 
Research  at  School 

University  Park,  Pa. 

Dr.  James  W'.  Markham,  head 
of  the  department  of  news  and 
editorial  journalism,  will  take 
charge  of  research  and  graduate 
work  in  the  School  of  Journal¬ 
ism  at  the  Pennsylvania  State 
University. 

Dr.  Markham  received  the 
Kappa  Tau  Alpha  award  in 
1955  for  his  book,  “Bovard  of 
the  Post  Dispatch,”  written  first 
for  his  doctoral  dissertation  at 
the  University  of  Missouri. 

• 

Studious  Copy  Boy 

Jai  Liong  Yun,  a  Korean  copy 
boy'  on  the  staff  of  the  Toledo 
(Ohio)  Times  has  been  awarded 
a  $1,500  fellowship  by  the  Co¬ 
lumbia  University  School  of  In¬ 
ternational  Affairs.  He  will  re¬ 
ceive  a  bachelor’s  degree  in  po¬ 
litical  science  from  the  Univer¬ 
sity  of  Toledo  in  June  and  will 
enter  Columbia  in  September. 
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Fresh  new  humor  like  that  found  in 
Morty  Meekle,  Sweetie  Pie  and  the 
new  teen-age  panel  Tizzy  are  pac¬ 
ing  a  field  of  established  favorites 
like  Out  Our  Way,  Captain  Easy, 
Alley  Oop,  Priscilla's  Pop  and  seven 
other  family  favorites  found  only 
in  the  NEA  Daily  Service. 


Far  ahead  of  the  field  in  editorial  color 
is  NEA's  NEWS  -  IN  -  COLOR  program. 
Here  is  practical,  economical  color 
brought  to  full  service  clients  in  a  wide 
range  of  subjects  .  .  .  headline  events, 
news  personalities,  maps  and  cartoons, 
entertainment  stars,  sports,  fashion,  food 
and  holidays. 


Exclusive  features  by  top  ^-liners  like  Peter 
Edson,  Ruth  Millett,  Erskine  Johnson,  Oswald 
Jacoby,  Harry  Grayson,  Dick  Kleiner,  Gaynor 
Maddox  and  others  attract  and  hold  readership 
that  counts! 


NEA  .  .  .  a  feature  service  that  anticipates 
the  needs  of  newspapers! 


NEA  SERVICE,  INC. 

1200  loest  third  street,-  clei'eland  IS,  ohio 


ADDED  SALES  POWER  ON 


HAS  SELECTED 

Parade 


THE  NATION’S  BRIGHTEST  SUNDAY  MAGAZINE 
AS  ITS  ONLY  SUNDAY  SUPPLEMENT 
BEGINNING  SUNDAY,  JUNE  22 


The  Herald  opens,  for  Parade  advertisers,  the  sales  potential  of  the  famed 
Florida  Gold  Coast  with  31%  of  the  state’s  population.  Free-spending  Gold 
Coasters  account  for  retail  sales  of  $2V2  billion  annually. 

With  The  Herald,  Parade  will  be  delivered  every  Sunday  into  91%  of  all 


newspaper-reading  homes  in  Greater  Miami. 

This  combination  of  a  rich  and  rapidly  growing  market  and  The  Herald’s 
unparalleled  home-delivered  circulation  from  Daytona  Beach  on  the  north  to 
Key  West  on  the  south  gets  sales  results. 
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FLORIDA'S  GOLD  COAST 


SOUTH  FLORIDA’S  HO.  1  SALES  FORCE... 


Proof  of  The  Herald's  selling  power  is  the  record 
of  its  rise  among  the  country's  first  five  newspapers 
in  total  advertising  during  the  last  three  years. 


r 

LOS  ANGELES 
TIMES 

LOS  ANGELES 
TIMES 

LOS  ANGELES 
TIMES 

TIMES 
Gained 
746.808 
lines  in  '57 

2"!! 

MILWAUKEE 

JOURNAL 

MILWAUKEE 

JOURNAL 

HERALD 
Gained 
1,252,199 
lines  in  *57 

3' 

CHICAGO 

TRIBUNE 

CHICAGO 

TRIBUNE 

MILWAUKEE 

JOURNAL 

JOURNAL 

Lost 

2,717,662 
lines  in  '57 

4* 

NEW  YORK 

NEW  YORK 
TIMES 

TIMES 

Lost 

1.726.061 
lines  in '57 

5‘ 

NEW  YORK 
TIMES 

CHICAGO 

TRIBUNE 

TRIBUNE 

Lost 

3,297.764 
lines  in  '57 
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Co-op  Ad 
Tax  Bite 
Postponed 

The  Internal  Revenue  Serv¬ 
ice  has  postponed  the  effective 
date  of  its  controversal  excise 
tax  ruling  on  cooperative  adver¬ 
tising. 

The  question  involved  in  the 
issue  was:  Does  it  reduce  a 
manufacturer’s  price  when  he 
makes  a  rebate  to  the  retailer 
for  advertising? 

Manufacturers  of  a  wide 
range  of  products  pay  Federal 
excise  taxes  of  five  to  10%, 
based  on  the  price  they  charge 
to  retailers.  The  lower  the  price, 
the  smaller  the  tax. 

Internal  Revenue  ruled  on 
March  22  that,  effective  April  1, 
rebates  for  co-op  advertising 
could  not  be  interpreted  as 
price  reductions.  In  earlier,  un¬ 
published  rulings  for  individual 
companies,  the  Government  had 
settled  this  issue  both  ways. 

It  was  postponed  indefinitely 
because  the  Revenue  Service  de¬ 
cided  that  it  had  not  given 
sufficient  notice  of  its  position. 

The  Newspaper  Advertising 


Executives  Association  is  on 
record  with  viewing  “with  con¬ 
siderable  alarm”  the  ruling  of 
Internal  Revenue  Service  Com¬ 
missioner  Harrington  which  di¬ 
rectly  prevents  electric  power 
companies  from  deducting  con¬ 
tributions  to  an  advertising 
campaign  of  “America’s  Inde¬ 
pendent  Electric  Light  and 
Power  Companies.” 

In  a  letter  to  members, 
Charles  B.  Lord,  NAEA  presi¬ 
dent  and  advertising  director, 
Indianapolis  Star  and  News, 
wrote  in  part: 

“If  Commissioner  Harrington 
can  rule  against  the  electric 
light  and  power  companies  de¬ 
ducting  contributions  to  an  ad¬ 
vertising  campaign,  or  for  that 
matter,  against  political  or 
propaganda  campaign  deduc¬ 
tions,  then  we  fear  that  those 
who  make  contributions  to  the 
campaigns  that  are  being  con¬ 
ducted  by  the  Advertising  Coun¬ 
cil  can  ultimately  count  on  the 
same  kind  of  ruling. 

“.  .  .  As  newspapei's  adver¬ 
tising  men  and  exponents  of  the 
free  enterprise  system,”  Mr. 
Loi’d  wrote;  “it  seems  to  me 
we  have  an  obligation  to  ex¬ 
press  ourselves — and  the  ex¬ 
pression  would  be  most  effective 
if  directed  to  your  congressmen 
and  senators.” 


Dtvight  D,  (for 
Dignity )  Eisenhower 

Washington 
The  White  House  drooled  dig¬ 
nity  last  week.  President  Eisen¬ 
hower  told  his  press  conference 
he  does  not  believe  in  pinning 
names  on  his  critics  because  he 
has  a  duty  to  “preserve  the  dig¬ 
nity”  of  the  office  of  President. 
On  Thursday,  photographers 
were  shoo-ed  off  chairs  in  the 
diplomatic  reception  room  when 
they  made  themselves  comfort¬ 
able  while  waiting  to  take  pic¬ 
tures  of  Mrs.  Eisenhower  in  a 
charity  endorsement  shot.  A 
policeman  told  them  the  “dig¬ 
nity”  of  the  surroundings  must 
be  respected. 

• 

2  W in  Lee  Evans 
Award  in  Cineinnati 

Cincinnati 
George  Amick,  Cincinnati  En¬ 
quirer,  and  Willard  Clopton, 
Cincinnati  Post,  were  top  win¬ 
ners  of  the  eighth  annual  Lee 
Evans  Roundtable  Award  for 
newswriting  by  reporters  with 
less  than  six  years  of  experi¬ 
ence. 

The  prizes  were  for  $100  each. 
The  awards  honor  the  memory 
of  Lee  Evans,  once  city  editor 
of  the  Enquirer. 


L.  I.  Press’  Morris 
Joins  PR  Concern 

Alma  Morris,  women’s  page 
feature  columnist  for  the  Long 
Island  Daily  Press,  has  joined 
the  executive  staff  of  Brown 
and  Rowland,  Inc.,  New  York 
public  relations  firm. 

Miss  Morris  is  the  author  of 
the  weekly  column,  “Talented 
Teens”  and  has  specialized  for 
some  years  in  reporting  news 
of  interest  to  young  people.  She 
will  direct  the  teen-age  phase  of 
publicity  projects  for  Brown 
and  Rowland  clients,  among 
them  Remington  Rand  Shaver 
Division  and  Minnesota  Mining 
and  Manufacturing  Company. 

• 

Envoy  to  Argentina 

M.  Tsuda,  secretary-general 
of  the  Japan  Newspaper  Pub¬ 
lishers  &  Editors  Association, 
left  New  York  this  week  enroute 
to  Argentina  where  he  will  serve 
as  Japan’s  Ambassador. 

• 

2  Fashion  Issues 

Waukegan,  Ill. 

The  Waukegan  Newa-Sun 
published  two  fashion  sections, 
one  for  downtown  merchants, 
the  second  a  12-page  section  on 
pink  paper  for  merchants  in  an 
outlying  shopping  center. 


Co.,  Inc. 

Newspapers! 


New  York  Detroit  Chicago  Philadelphia  Los  Angeles 


George  A.  M^Devitt 

Sells  Newspapers,  and  Only 
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Total  News  Coverage  needs  an  effective  news  feature  service 
to  “surround”  spot  news. 

For  thirty-six  years  nana  has  supplied  enterprising  editors  and 
publishers  with  the  most  vital  and  exclusive  source  of  feature 
news  available. 

NANA  brightens  spot  news  — offers  a  service  that  is  easily  localized 
—  is  used  in  all  sections  of  1 40  leading  newspapers  with  more 
than  35  million  daily  readers. 

nana’s  “Pony  Package”  service  is  available  to  all  dailies  of 
under  20,000  circulation  and  to  all  weeklies  at  realistic  rates. 

NORTH  AMERICAN  NEWSPAPER  ALLIANCE 

229  West  43rd  Street.  New  York  36,  New  York.  Telephone  CHickering  4-1690 
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$2,207,000 

Improvement 

Program 

Rochester,  N.  Y. 

Letting  of  bids  for  plant  en¬ 
largement  at  the  Hartford 
(Conn.)  Times  brings  to  a  total 
of  12,207,000  the  cost  of  five 
expansion  projects  under  way 
among  Gannett  newspapers  and 
broadcasting  stations. 

The  Hartford  project  calls  for 
raising  an  existing  pressroom 
ceiling  by  eight  feet  to  provide 
for  installation  of  presses — and 
for  construction  of  three  new 
stories  above  the  enlarged  press¬ 
room  for  newspaper  office  ex¬ 
pansion.  Cost  of  the  addition,  to 
be  completed  before  year’s  end, 
is  $332,000. 

Expansion  of  Home  Office 

Other  major  projects  now  in 
progress,  as  listed  by  Gannett 
President  Paul  Miller,  include: 

$600,000  for  expansion  of  the 
Gannett  Newspapers  Building 
in  Rochester. 

$225,000  for  remodeling  of  a 
three-story  building  to  house 
studios  and  offices  of  Gannett 
stations  WHEC  and  WHEC-TV 
in  Rochester. 

$750,000  for  acquiring  and 
equipping  transmitter  and 
studio  facilities  for  stations 
WINR  and  WINR-TV  in  Bing¬ 
hamton,  N.  Y. 


BRIGHT  fl 

SPOT  I  I 

IN  II 

FLORIDA  I  I 

THE  BIG,  GOLDEN... W 

Nobody  has  told  us  any¬ 
thing  about  recession  down 
here  in  Central  Florida  .  .  . 
Why  blame  us  if  we’re  not 
scared,  weeping  and  wail¬ 
ing? 

Some  fruit  froze  .  .  .  Some 
cattle  died,  but  increased 
prices  on  what  we  have  left 
continue  our  prosperity. 

Orlando,  Sentinel-Star  has 
more  than  5  times  the  com¬ 
bined  circulation  of  Tampa, 
Miami  and  Jacksonville  pap¬ 
ers  in  the  Central  Florida 
5-County  area. 

Orlando 

THE  BRANHAM  CO. 


$300,000  for  completion  of  a 
third  floor  on  the  building 
housing  the  Utica  (N.  Y.) 
Observer-Dispatch  and  the 
Utica  Daily  Press.  Providing 
more  than  10,000  square  feet  of 
additional  floor  space,  the  Utica 
addition  has  made  possible  a 
100%  increase  in  news  depart¬ 
ment  space;  a  100%  increase  in 
advertising  department  space ; 
and  a  25%  increase  in  compos¬ 
ing  room  floor  space. 

The  Utica  project,  begun  last 
Fall  and  now  nearing  comple¬ 
tion,  includes  a  make-over  of 
the  plant’s  air  conditioning 
plant.  In  the  proposed  addition 
at  Hartford,  provision  is  made 
for  future  installation  of  air 
conditioning. 

Adding  Three  Floors 

The  expansion  of  the  Gannett 
Newspapers  Building  in  Ro¬ 
chester,  due  to  begin  next 
month,  adds  third,  fourth  and 
fifth  floors  to  much  of  the  block- 
long  structure.  Street-fronting 
exterior  walls  now  faced  with 
brick  will  be  faced  with  lime¬ 
stone  to  match  the  original  five- 
story  section  of  the  building. 

When  completed  in  1959  the 
Rochester  building  will  house 
the  entire  staffs  of  both  the 
Rochester  Times-Union  and  the 
Democrat  and  Chronicle,  as  well 
as  headquarters  for  the  Gannett 
Group.  News,  editorial  and  dis¬ 
play  advertising  departments  of 
the  morning  Democrat  and 
Chronicle  now  are  housed  in  a 
separate  building,  three  blocks 
away. 

In  the  separate  building  for 
_  the  company’s  radio  and  tele- 
j  vision  stations  in  Rochester,  an 
1  existing  three-story  brick  build- 
1  ing  has  been  remodeled  to  re- 
\  move  part  of  one  level,  pro- 
!  viding  a  TV  studio  two  stories 
j  high.  The  front  of  the  building 
!  is  of  blue-faced  brick  and  por¬ 
celain  panels  with  gold-ano- 
dyzed  aluminum  trim.  It  will  be 
in  full  use  by  May  1. 
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The  folks  most  apt  to 
buy  TOMORROW  are 
reading  the  NEWS 
tonight! 

ICleveland 
NEWS 

IREPRESENTED  BY  KELLY  SMITH  CO. 


I  By  Roy  H.  Copperud 


Fading  Distinctions 

Let  us  shed  a  tear  for  some  erstwhile  distinctions  that 
have  all  but  faded  into  nothingness,  despite  the  agonized 
efforts  of  purists  to  keep  them  alive. 

Generally  speaking,  distinctions  are  a  good  thing,  be¬ 
cause  they  make  for  exactness.  But  first,  the  writer  must 
intend  the  distinction,  and  next,  the  great  body  of  readers 
must  recognize  it. 

Some  methods  of  making  distinctions  appear  to  have 
lost  out  because  the  words  that  once  made  them  are 
so  similar  people  have  trouble  telling  them  apart.  Con¬ 
sider,  for  example,  continuous  and  continual.  I  venture 
that  not  five  persons  in  a  hundred  are  aware  of  any 
difference  in  the  sense  of  these  words. 

There  was  a  time,  however  —  and  some  insist  it  is 
still  here  —  when  continuous  was  regarded  as  meaning 
uninterrupted,  and  continual  meant  what  we  usually 
now  express  by  the  word  intermittent.  The  similarity  of 
continual  and  continuous  is  probably  what  did  them  in, 
and  now  they  are  used  interchangeably  in  the  sense  of 
“going  on  indefinitely,  with  or  without  interruption.” 
The  fact  that  Webster  now  cites  each  as  the  synonym 
of  the  other  looks  like  proof  that  they  have  reached 
the  end  of  their  careers  as  words  of  usefully  different 
meanings. 

To  convey  the  precise  original  sense  of  continuous, 
we  are  now  likely  to  write  incessant;  and  to  convey  the 
original  sense  of  continual,  as  noted,  we  are  likely  to 
write  intermittent.  Incessant  and  intermittent  are  un¬ 
mistakably  recognizable  for  what  they  are  intended  to 
mean,  which  is  more  than  can  be  said  of  continual  and 
continuous,  even  if  the  writer  has  made  his  selection 
knowingly. 

For  the  assistance  of  those  who  want  to  preserve  the 
distinction,  there  is  a  mnemonic  device,  invented,  I  be¬ 
lieve,  by  'Theodore  Bernstein  of  the  New  York  Times: 
the  ous  of  continuous  may  be  regarded  as  standing  for 
one  uninterrupted  sequence.  It  may  be,  however,  that  the 
mere  need  for  such  a  memory  jogger  is  a  final  damnation. 

If  any  more  need  be  said,  let  it  be  this:  Margaret  M. 
Bryant  of  Brooklyn  College,  writing  in  Word  Study, 
cited  statistics  leading  to  the  conclusion  that  continual 
and  continuous  “are  now  being  employed  interchangeably 
by  even  the  literary  writers.” 

Let  us  pass  to  indorse  vs.  endorse.  Endorse,  it  was  once 
held,  meant  “to  write  one’s  name  upon,”  but  indorse 
meant  “to  approve,  or  vouch  for.”  Thus,  strictly,  one 
would  endorse  a  check,  and  indorse  a  product.  But  this 
distinction  has  gone  the  way  of  continuous  vs.  continual. 

Indorse  and  endorse  are  cited  by  Webster  as  synonyms. 
Both  words  are  now  freely  used  in  both  senses,  except 
that  endorse  seems  to  be  putting  indorse  out  of  business 
altogether.  There  is  no  loss  here,  really,  for  the  context 
always  shows  which  of  the  original  senses  is  meant, 
and  thus  distinctive  forms  were  useless  an^nvay. 

He  who  still  seriously  argues  for  a  difference  between 
sanitarium  and  sanntoriutn  can  only  be  set  down  as  a 
Latinized  fanatic.  By  derivation,  the  first  is  a  place  to 
preserve  health  and  the  second  a  place  to  restore  it. 
Not  only  are  these  words  easily  confused,  however,  but 
the  distinction  seems  of  little  use.  So  little  has  it  been 
used,  in  fact,  that  Webster  cites  sanitarium  and  sanator¬ 
ium  as  synonyms,  too,  although  generally  a  preference 
is  shown  for  sanatorium  in  giving  names  to  institutions 
for  the  treatment  of  tuberculosis. 
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GREAT  NORTHERN 
PAPER  COMPANY 

Largest  manufacturer  of  newsprint 
in  the  United  States 

Mills  in  Maine 

Sales  Offices:  New  York,  Chicago,  Boston 

*Great  Northern's  name 
for  its  brand  of  gravure-printing  paper 


For  every  10  supplements  circulated  in 
1946,  there  are  15  —  and  more  —  today. 
The  fuel  for  this  rocket-rise  is  gravure¬ 
printing  paper. 


Here  is  the  new  idea  in  paper  for  the 
new  day  in  mass-selling.  Because  of  it 
more  advertisers  sell  more  goods  to  more 
people  ...  in  more  homes  .  .  .  through 
colorful  gravure. 


From  tree  to  press,  Great  Northern’s 
experience,  technology  and  service  com¬ 
bine  to  make  “Publication  Printing  Pa¬ 
per’’*  the  most  sales-conscious  paper  in 
America  today  .  .  .  first  in  demand  with 
leading  supplements. 


Your  inquiry  will  receive  prompt  response. 


MIGHTY 


TT 


A  dozen  years  ago  something  big  was 
born  that  is  making  newspapers  more 
than  ever  the  No.  1  Salesman  in  our  land. 


1958 


Press  Lauded 
For  Attack 
On  Billboards 

Washington 

Based  on  6(j8  newspaper  clip¬ 
pings  and  other  evidence  in  the 
contest  waged  to  control  place¬ 
ment  of  billboards  along  the  na¬ 
tional  highway  system,  the 
American  Automobile  Associa¬ 
tion  has  paid  tribute  to  the  role 
played  by  the  press. 

AAA  President  Harry  I.  Kirk 
told  Editor  &  Pibli.siier: 
“Never  before  has  the  story  of 
the  battle  to  protect  the  road¬ 
side  been  so  fully  reported.  In 
addition  to  incisive  reporting 


on  unfolding  developments, 
newspapers  throughout  the 
country  backed  up  the  news 
stories  with  hard-hitting  edi¬ 
torials  and  with  devastating 
cartoons. 

“While  various  organizations 
working  to  secure  adequate 
roadside  protection  merit  credit 
for  a  job  well  done,  the  over¬ 
whelming  support  by  the  na¬ 
tion’s  newspapers  was  a  major 
factor  in  the  outcome  and  was 
convincing  evidence  of  the 
power  of  the  press  to  influence 
opinion  on  the  part  of  both  the 
public  and  the  law-makers.” 

Discussing  the  668  clippings 
which  represented  one  month’s 
accumulation,  Mr.  Kirk  said: 
“There  were  a  few  dissenting 
voices,  of  course,  but  by  and 
large  the  press  of  America  gave 
ovei-whelming  support  to  the 
control  measures.” 


NAEA  Endorses  New 
Savings  Bond  Drive 

“Strengthen  America’s  Peace 
Power,”  the  U.  S.  Treasury’s 
new  advertising  and  promotion 
campaign  for  U.  S.  Savings 
Bonds,  has  been  endorsed  by 
Charles  B.  Lord,  president. 
Newspaper  Advertising  Execu¬ 
tives  Association,  and  adver¬ 
tising  director  of  the  Indian¬ 
apolis  (Ind.)  Star  and  Xeivs. 

Newspaper  mats  and  proofs 
(via  Leo  Burnett  Co.)  are  being 
sent  to  newspapers  throughout 
the  U.  S.  by  the  Treasury’s 
Savings  Bonds  Division.  In  a 
letter  to  NAEA  members,  Mr. 
Lord  said  he  had  found  the 
campaign  “most  interesting,  ex¬ 
citing  and  readily  understood,” 
and  recommended  it  for  the  con¬ 
sideration  of  members. 


Women  Put 
Peppy  Ideas 
Into  Weekly 

Stoney  Creek,  Ont. 

The  Stoney  Creek  News,  12 
tabloid  pages  published  on  the 
outskirts  of  Hamilton,  has  been 
“done  over”  like  a  worn  sofa. 

The  weekly,  purchased  recent¬ 
ly  by  three  enterprising  women, 
has  changed  its  masthead,  begun 
using  bright  two-column  heads, 
increased  the  number  of  pic¬ 
tures  and  the  amount  of  district 
news  and  stepped  up  its  sports 
coverage. 

Nothing  Dainty 

“This  isn’t  going  to  be  a 
dainty  newspaper  full  of  house¬ 
hold  hints,”  says  Mrs.  Robert 
McDermott,  w'ife  of  a  driving 
instructor.  “We’re  just  as  in¬ 
terested  in  a  local  bank  robbery 
as  we  are  in  a  tea  party.” 

Mrs.  McDermott,  Mrs.  Jean 
Greene,  a  young  mother  of  two 
children,  and  Mrs.  Lloyd  Millen, 
wife  of  a  steelworker  and 
mother  of  five,  were  working  on 
the  paper  when  they  learned 
Wilson  Publishing  Co.,  of  To¬ 
ronto,  had  put  it  up  for  sale. 

“We  loved  our  little  paper 
and  we  just  couldn’t  bear  the 
thought  of  somebody  else  com¬ 
ing  in  and  taking  it  over,”  Mrs. 
Greene  says.  She  went  to  a 
credit  union,  Mrs.  McDermott 
arranged  for  a  small  mortgage 
and  Mrs.  Millen  went  to  a  bank. 

They  got  the  paper  for  $3,000. 

Circulation  Drive 

The  three  have  taken  on  two 
advertising  saleswomen  to  in¬ 
crease  the  1,400  paid-up  circu¬ 
lation.  Each  week,  5,000  papers 
are  printed,  thousands  of  them 
given  away  in  concentrated 
areas.  “Then  we  follow  up  with 
a  circulation  drive,”  Mrs.  Millen 
says. 

They  plan  to  go  easy  on  crime 
news,  leaving  that  to  the  large 
dailies  which  blanket  the  area. 
“We  want  to  publish  a  paper 
that  has  family  interest,”  Mrs. 
Greene,  the  editor,  says. 

Public  service  plays  a  part  in 
their  plans  too — the  Stoney 
Creek  News  is  campaigning  for 
installation  of  artificial  ice  in 
the  town  rink. 

And  the  first  editorial  was 
headed  “Creek  as  in  Creak," 
expounding  against  the  local 
habit  of  calling  the  town 
“Stoney  Crick.” 

The  paper  is  printed  in  Port 
Colbome. 


Oe  700 

NEWSPAPERS  NOW  USE 
MICRO  PHOTO'S  MICRO- 
FILMING  SERVICES 


Wherever  you’re  located— from  coast 
to  coast,  Canada  to  the  Gulf — there  are 
newspapers  near  you  that  are  being  micro¬ 
filmed  by  Micro  Photo.  In  fact,  we  are 
today  microfilming  more  of  the  nation’s 
dailies  than  all  other  commercial  services 
combined. 

There  are  three  BIG  reasons  for  this 
overwhelming  preference.  First,  there’s 
quality — backed  by  the  most  modern 
laboratory,  and  protected  by  production 
facilities  that  insure  processing  that  com¬ 


plies  with  or  exceeds  the  rigid  requirements 
of  the  U.  S.  Bureau  of  Standards.  Second, 
there’s  clarity — thanks  to  an  oversize  2- 
page  image  that  makes  scanning  fast  and 
easy.  And  Third,  there’s  service— prompt 
and  efficient,  that  starts  your  completed 
film  on  its  way  to  you  fast! 

Want  proof?  Then  let  one  of  our  tech¬ 
nical  representatives  interpret  our  know¬ 
how  and  services  in  terms  of  your  own 
specific  needs.  No  charge  or  no  obligation, 
of  course. 


MICRO  PHOTO  INC. 

1700  Shaw  Avenue  •  Cleveland  12,  Ohio 
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BEST  MEN  LOOK  BETTER 


editor  & 


Management’s  investment  in  skilled  person¬ 
nel  can  be  fully  realized  only  if  matched  by 
investment  in  the  finest  printing  equipment 
possible. 

With  Hoe-engineered  press  units,  for  exam¬ 
ple,  you  can  be  assured  of  the  backing  of  more 
than  a  century  and  a  half  of  leadership  in 
press  design  and  manufacturing.  Hoe  equip¬ 
ment  enables  your  pressmen  to  do  their  job 
with  dispatch,  economy  and  accuracy.  More¬ 
over,  Hoe  planning  takes  into  account  the 
many  factors  which  may  affect  printing  profit 
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and  loss  —  from  floor  space  and  versatility  of 
press  units  to  speed  and  safety. 

Hoe  makes  sure  you  have  the  right  equip¬ 
ment  for  present  and  future  needs,  and  pro¬ 
vides  you  with  the  kind  of  service  economy 
that  will  keep  your  equipment  of>erating  prof¬ 
itably  for  years  to  come.  It  will  pay  you  to  get 
in  touch  with  Hoe. 


•10  Bast  13Sth  StrMt.  Now  York  84.  N.Y. 
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The  Year’s  No.  1  Prestige  Feature 


J.  EDGAR  HOOVER’S  Own  Story: 
Communism  in  America  Today 
and  How  to  Fight  It. 


Photo  by  Karsh  of  Ottowo 


The  Year’s  No.  1  Rehgious  Feature . . . 

THE  DAY  CHRIST  DIED 


An  Exclusive  Newspaper  Serialization  of  the 
Best-Selling  Book  by  JIM  BISHOP 


The  Best  Features  Mai 


Copyright  1958  King  Features  Syndieote 


In  1958,  the  Best  Features— Bright  New  Stars 

and  Time-Tested  Favorites— are  KING  Featuf** 

t 
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IN  EVERY  FIELD-KING  IS  FIRST  IN  FEATURES 


1958  brings  greater-than-ever  KING  leadership  in 


tares 


offering  exciting  new,  high-readership  newspaper  features 


1958 


are  KING  Features 


A>  The  MODERN  LOOK  in  Comic  Strips . . . 

MR.  ABERNATHY 


by  Ralston  Jones  and  Frank  Ridgeway 


The  "Moppet  with  the  Mostest”. . . 


i 


NUBBIN 


by  Jim  Burnett  and  George  Crandall 


The  BIG-Little  Panel— Big  Name  Impact,  Small  Space  Flexibility. . . 

SYD  HOFFs  Laugh  It  Off 


Wde  the  Best  Friends 


1  Featur*! 


KING  FEATURES  SYNDICATE 


k 


F.  J.  Nicht,  General  Sales  Manager  •  235  East  45th  Street,  New  York  17,  N.  Y. 
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FAIRCHILD 

news 

Fairchild  Publications  is  giving 
extensive  coverage  to  the  Brussels 
World  Fair,  which  opened  Apr.  17. 
Headed  by  John  Fairchild,  Euro¬ 
pean  Director,  members  of  Euro¬ 
pean  news  staff  reporting  business 
and  fashion  news  from  the  Fair 
include  Mme.  de  la  Prade  and 
Mine,  de  Talance  from  the  Paris 
bureau,  and  Michael  Sheridan, 
head  of  the  German  bureau  in 
Frankfurt. 


More  than  100  persons  in  the 
amusement  field  attended  the 
fourth  annual  Kelcey  Allen  Award 
luncheon  at  Sardi’s  last  week  in 
honor  of  Walter  Vincent,  presi- 
.  dent  of  the  Actors  Fund  of 
America,  who  was  the  recipient 
this  year.  The  late  Kelcey  Allen 
was  theater  critic  of  Fairchild 
j  Publications  for  more  than  35 
1  years,  and  one  of  the  best  known 
figures  of  Broadway. 


Henry  Zwimer,  midwest  director 
of  Fairchild  Publications,  is  sched- 
•  uled  to  address  the  Monday,  Apr. 
^  21,  session  of  the  United  States 
W  holesale  Grocers’  Assn,  conven¬ 
tion  at  Kiel  Auditorium,  in  St. 
'  Louis. 


;  Members  of  HOME  FURNISH- 
j  INGS  daily’s  New  York  staff 
I  assigned  to  cover  the  High  Point, 
!  N.  C.,  furniture  market  Apr.  19-25 
include  Madeleine  Monroe,  fashion 
editor,  Joan  Bergmann  of  fashion 
;  news  staff,  and  James  Antone, 
assistant  news  editor.  Also  cover¬ 
ing  will  be  A.  W.  Stamey,  head  of 
High  Point  bureau. 


FOOTWEAR  NEWS  has  as- 
;  signed  Harold  Wilson,  Fairchild’s 
:  Toronto  news  man,  to  report  ac¬ 
tivities  of  the  Shoe  Superintend¬ 
ents’  convention  to  be  held  in 
Kitchener,  Ont.,  Apr.  25-26. 


Recently  completed  circulation 
I  analysis  of  MEN’S  W'EAR  Maga- 
I  zine  shows  that  each  copy  of  the 
I  magazine  is  read  by  approximately 
i  four  people,  bringing  total  to  76,- 
i  235  readers  per  copy. 


William  Pyle,  editor,  and  Nancy 
;  Shapiro,  fashion  editor  of  FOOT- 
;  WE.AR  NEWS  will  be  in  St. 

:  Louis  to  work  with  the  local 
’  bureau  news  staff  to  handle  cover- 
i  age  of  the  fall  footwear  openings 
'  in  St.  Louis,  which  will  be  held 
i  during  the  week  of  Apr.  25. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

j  Pubfifhert  of 

I  Daily  News  Record,  Supermarket  News, 

1  Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 
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3  AP  Membership 
Executives  Assigned 

Frank  J.  Starzel,  general  man¬ 
ager  of  the  Associated  Press, 
has  announced  appointment  of 
three  new  regional  membership 
executives. 

Tom  Pendergast,  former  cor¬ 
respondent  at  Centralia,  111.,  has 
been  assigned  to  New  Orleans 
for  Louisiana,  Mississippi  and 
Arkansas,  replacing  Bob  Lee 
who  went  into  business  for  him¬ 
self  in  New  Orleans. 

Robert  Sunday,  formerly  in 
the  Philadelphia  bureau,  was  as¬ 
signed  to  Atlanta  for  Alabama, 
Florida  and  Georgia,  succeeding 
Jack  Weldon  who  resigned  to  be¬ 
come  sales  manager  for  station 
WSUN,  St.  Petersburg,  Fla. 

James  Smith,  former  radio 
wire  editor  at  Boston,  will  be 
regional  membership  executive 
for  Massachusetts,  New  Hamp¬ 
shire,  Vermont,  Maine  and 
Rhode  Island.  He  takes  over  sev¬ 
eral  states  formerly  handled  by 
Tom  Cunningham,  who  contin¬ 
ues  as  regional  membership  ex¬ 
ecutive  for  Connecticut  and  New 
York. 

#  4c  sN 

Robert  Bowman,  feature 
writer  for  the  Waterbury 
(Conn.)  Sunday  Republican  — 
now  Cheshire  correspondent  for 
the  Republican  and  American. 
Roberta  Reichenbach,  society 
reporter  —  resigned. 

*  * 

William  G.  Brenneman  — 
from  the  staff  of  the  Denver 
(Colo.)  Rocky  Mountain  News 
to  travel  promotion  director  of 
the  Colorado  Visitors  Bureau. 

*  *  * 

Wilfred  Winstead,  formerly 
a  reporter  for  the  Richmond 
(Va.)  Times-Dispatch  and  lately 
news  editor  of  the  Nashville 
(N.  C.)  Graphic  —  to  the  Nor¬ 
folk  (Va.)  Virginian-Pilot. 

*  •  * 

Hildred  C.  Barber,  Southern 
Methodist  University  journal¬ 
ism  graduate  —  to  the  Dallas 
(Tex.)  Times  Herald  as  a  wom¬ 
en’s  news  reporter.  Richard 
Allan  McCune,  Times  Herald 
reporter  from  1954-56  —  re¬ 
signed  from  the  PR  staff  of  the 
First  National  Bank  of  Dallas 
to  return  to  the  Times  Herald 
as  a  general  assignments  re¬ 
porter. 

*  *  * 

John  M.  Richardson,  news 
editor  of  the  Forest  Grove 
(Ore.)  News-Times  —  to  edi¬ 
tor  of  Pacific  Banker  and  Busi¬ 
ness  magazine,  Seattle,  Wash. 

*  *  * 

Kenneth  A.  Howry  —  to 
associate  editor  of  the  Daily 
News  Record,  a  Fairchild  Pub¬ 
lication,  succeeding  Stephen  S. 
Marks,  named  editor. 


personal 


NO  DICTATION — ^This  seen*  is  in  Cuba.  President  Fulgencio  Batista, 
that  country's  strong  man,  takes  time  during  the  state  of  emergency  to 
talk  with  a  newspaperman,  John  T.  Skelly  of  the  United  Press,  at  the 
Presidential  Palace. 


Maurice  E.  Cotton,  adminis¬ 
trative  assistant  to  the  business 
manager  of  the  Omaha  (Neb.) 
World  Herald  since  1955  —  to 
assistant  business  manager. 

♦  ♦  * 

Morry  Goldberg  —  to  the 
classified  advertising  staff  of 
the  Cincinnati  (Ohio)  Enquirer. 


Douglas  McKean,  associate 
editor  of  the  Portland  Oregon 
Journal  —  to  member  of  the 
Oregon  State  Board  of  Higher 
Education. 


Donovan  McClure,  formerly 
with  the  Akron  (Ohio)  Beacon 
—  to  the  editorial  staff  of  the 
San  Francisco  (Calif.)  Chroni¬ 
cle. 


Melvin  B.  Tyler,  formerly 
with  Hearst  Advertising  Sei-v- 
ice  in  San  Francisco  —  to  ad¬ 
vertising  manager  of  the  San 
Francisco  (Calif.)  Daily  Com¬ 
mercial  News,  succeeding  Karl 
A.  Dietrich  —  to  assistant  to 
the  publisher. 


Tommy  Matthews,  foi-merly 
San  Fi'ancisco  (Calif.)  Chroni¬ 
cle  staff  writer  —  to  Attorney 
General  Edmund  Brown’s  gu¬ 
bernatorial  campaign  staff. 

*  «  * 

Barry  Bishop,  a  former 
Mexico  City  and  Washington 
correspondent  of  the  Dallas 
(Tex.)  Neivs  —  to  information 
officer  of  the  United  States  In¬ 
formation  Agency  in  Buenos 
Aires,  Argentina. 

*  ♦  • 

Pete  Gilkin,  formerly  a 
member  of  the  news  staff  of  the 
Houston  (Tex.)  Chronicle  —  to 
the  Asheville  (N.  C.)  Citizen 
as  reporter. 

*  «  * 

L.  M.  Wright,  a  Nieman 
fellow,  1955-’56  —  to  reporter 
for  the  Charlotte  (N.  C.)  Ob¬ 
server.  He  was  formerly  with 
the  Richmond  (Va.)  Times-Dis¬ 
patch. 

«  «  * 

John  R.  Barkley,  formerly 
with  the  Morgantown  (N.  C.) 
News-Herald  and  the  Raleigh 
(N.  C.)  News  and  Observer  — 
to  the  Laurens  (S.  C.)  Adver¬ 
tiser  as  news  editor. 


IT'S  MATINEE  TIME — And  fheir  "Idol"  in  this  case  is  Larry  Thor  who 
does  fhe  narration  in  the  Bureau  of  Advertising  film,  "Versatility 
Unlimited."  At  Chicago  showing  were:  Left  to  right — Betty  Nicholas, 
of  Mayerhoff  &  Co.;  Jean  Fletcher,  Bureau  research  consultant;  and 
Mary  Rodger,  of  Tatham-Laird,  Inc. 
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Farmer  Challenges 
Editor  to  Duel 

Philadelphia,  Miss. 

Buford  W.  Posey,  a  farmer, 
will  be  tried  before  a  justice  of 
the  peace  April  21  on  a  charge 
he  challenged  Jack  L,  Tannehill, 
editor  of  the  Neshoba  Democrat, 
to  a  duel  with  pistols  or  shot¬ 
guns. 

Mr.  Posey  wrote  the  editor  an 
ultimatum  to  retract  a  letter  to 
the  editor  signed  by  a  court 
clerk  which,  Mr.  Posey  claimed, 
implied  he  had  “socialistic  or 
communistic  leanings.”  An  al¬ 
most  forgotten  state  anti-duel¬ 
ing  law  carries  a  $1,000  fine, 
a  six-month  jail  term  or  both  on 
conviction  of  issuing  a  duel  chal¬ 
lenge. 

• 

More  Frequent 
Attention  to  Teens 

Akrox,  Ohio 

The  Beacon  Journal  has 
stepped  up  its  teen-age  activi¬ 
ties  coverage.  Three  or  four 
times  a  week,  Helen  Sutton, 
teen-ager  columnist,  turns  out 
a  picture  story  which  is  spotted 
in  the  women’s  pages. 

Miss  Sutton,  who  came  to  the 
Beacon  Journal  as  home  eco¬ 
nomics  editor  a  year  ago,  covers 
the  entire  county  and  city  high 
school  field. 

*  *  * 

Norman  J.  Carter,  city  edi¬ 
tor  of  the  Kendallville  (Ind.) 
News-Sun  since  1936  —  ad¬ 
vanced  to  editor,  and  Joseph 
K.  Gaskill,  assistant  general 
manager  and  advertising  man¬ 
ager  since  1951  —  advanced  to 
general  manager  and  publisher. 
This  represents  a  division  of 
the  editorial-managerial  respon¬ 
sibilities  held  by  the  late  Ralston 
V.  Fischer. 


UP  A  RUNG— Joseph  P.  (Bud) 
Henry  has  moved  up  to  managing 
editor  of  the  Trenton  (N.J.)  Tren- 
tonian,  from  the  city  desk.  He 
started  with  the  paper  10  years 
ago  as  police  reporter. 

John  W.  Newton  Jr.,  former 
editorial  staffer  with  the  Peeks- 
kill  (N.  Y.)  Evening  Star  and 
the  New  York  Journal  Ameri¬ 
can  —  to  director  of  informa¬ 
tion,  Bicycle  Institute  of  Amer¬ 
ica. 

a  «  « 

Bernie  Colette,  circulation 
manager  of  the  Crookston 
(Minn.)  Daily  Times  three 
years  —  to  the  Glendive  (Mont.) 
Daily  Ranger  as  CM. 

*  *  « 

Charles  R.  O’Neil,  former 
Cincinnati  (Ohio)  Post  amuse¬ 
ment  editor  and  later  Cincinnati 
(Ohio)  Times-Star  Federal 
Building  reporter  —  retired. 

*  ♦  * 

James  J.  Fox,  telegraph  edi¬ 
tor  of  the  Jamestown  (N.  Y.) 
Sun  —  to  news  editor. 


the  American  Newspaper  Pub' 
lishers  Association  again  convenes  in 
New  York,  we  extend  our  best  wishes 
for  a  most  profitable  meeting. 

We  know  how  involved  ANPA  days 
become.  It  is  your  convention  —  not 
ours  —  and  there  are  many  important 
sessions  scheduled. 

As  usual,  our  New  York  office  at  60 
East  42nd  Street  will  be  available  for 
your  use  and  convenience.  In  addition, 
we  will  have  hotel  quarters  in  the 
Waldorf  and  Park  Lane. 

We  look  forward  to  seeing  old  friends, 
and  we  hope  to  make  new  ones. 


(^neeCcK^  cutcC 

To  Our  Friends  Attending  the  72nd  Annual  Convention 

A.  N.  P.  A. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

D«s  Moines  488  Madison  Avn.,  N.Y.C. 

Henry  P.  Martin,  General  Manager 
Bruce  Horton,  Eastern  Manager 

...at  the  CANADIAN  CLUB  in  the  Waldorf 


ALIEN  KANDER  AND  COMPANY 

Negotiators  for  the  Purchase  and  Sale 
of  Daily  Newspapers 

NEW  YORK  60  East  42nd  St.  MUrray  Hill  7-4242 
WASHINGTON  1625  Eye  St.  NW  NAtional  8-1990 
CHICAGO  35  East  Wacker  Dr.  RAndolph  6-6760 
DENVER  1700  Broadway  AComa  2-3623 
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‘Allie’  Bedell  C.,  is  mechanical  superintendent  Banshees  Book 

at  the  Sunbeam  Publishing  Co., 

Tfc  I  *  C  Salem,  N.  J.  Fresh  out  of  high  TJoDe.  DurantO 

ll*0m  school  in  1947,  Mr.  Jones  began 

his  apprenticeship  in  the  com-  Pleasure  is  a  rule  of  the  day 
T  posing  room  there.  During  the  April  22  for  editors  and  pub- 

LiinOlYPG  last  two  years  of  his  employ-  Ushers  attending  the  ANPA 

J  1  ment  at  Sunbeam,  he  was  fore-  convention  in  New  York.  That’s 

Alfred  (Allie)  Bedell,  with  ™an  of  the  commercial  shop.  when  the  Banshees  luncheon 
Mergenthaler  Linotype  Com-  •  club  holds  its  22nd  annual 

pany  for  45  years,  spent  the  last  Historian  Urges  affair. 

few  weeks  before  retiring  intro-  More  Like  Monitor  guests  from 

ducing  John  S.  Jones  to  his  all  over  the  country  are  ex¬ 
territory  in  New  Jersey.  Mr.  Ann  Arbor,  Mich,  pected  to  attend  its  gala  party. 

Bedell  joined  the  company  in  Other  church  denominations  studded  with  stars  from  Broad- 
1913  and  covered  the  New  Jersey  and  the  nation’s  universities  way  and  Hollywood,  in  the 
territory  for  31  years.  Mr.  might  well  consider  publishing  Grand  Ballroom  of  the  Waldorf- 
Jones  now  represents  Linotype  a  daily  newspaper  patterned  Astoria  Hotel, 
in  13  counties  from  Trenton  to  after  the  Christian  Science  Comedy  will  be  supplied  by 
New  York  State.  Monitor,  Henry  Steele  Com-  Bob  Hope,  recently  back  from  a 

New  York  City  newspapers,  mager,  American  historian,  sug-  “Mission  to  Moscow’’;  and 
previously  a  part  of  Mr.  Bedell’s  gested  at  the  University  of  Jimmy  Durante  and  his  troupe, 
territory,  are  now  being  served  Michigan.  back  in  New  York  for  a  stay  at 

by  John  Bennett  of  the  New  His  talk,  April  1,  was  spon-  the  Copacabana  night  club. 

York  Agency.  sored  by  the  Department  of  Robert  Preston  and  Barbara 

Brooklyn-bom  Allie  Bedell  re-  Journalism.  Cook,  the  stars  of  the  smash  hit 

tires  from  Linotype  with  six  “Churches  and  universities  “The  Music  Man,’’  will  sing  the 
more  years  of  service  than  his  ai*e  almost  the  only  institutions  love  duet  “Till  There  Was  You.” 
father,  Richard,  had  compiled,  which  are  concerned  with  his-  In  addition,  the  Buffalo  Bills,  a  Traffic  Safety  Class 
The  elder  Bedell  knew  Ottmar  torical  continuity  and  are  com-  barbershop  quartet  from  the  Por  Indiana  in  ’59 
Mergenthaler,  inventor  of  the  pletely  disinterested  parties,  show,  will  harmonize  on  “Lida 

Linotype,  personally  and  was  They  antedate  nations  and  out-  Rose,”  another  hit  number  from  Chicago 

himself  granted  several  patents  live  them,  and  are  concerned  the  score  and  the  whole  ball-  newspaper  seminar  pro- 

on  the  machine.  with  the  search  for  truth  and  room  will  rock  to  a  rousing  gr^iu  for  traffic  safety  has 

Allie  Bedell  served  as  a  pilot  education,”  he  declared.  jamboree  to  the  lilting  tune  of  spread  from  Illinois  to  Indiana, 

during  World  War  I  with  the  Mr.  Commager  urged  the  “Shipoopi”  which  is  one  of  the  according  to  James  E.  Bulger, 
rank  of  first  lieutenant.  press  to  assume  its  natural  place  highlights  of  the  new  musical  vicepresident  of  the  Chicago 

Mr.  Jones  comes  from  a  print-  as  an  educational  institution.  at  the  Majestic  Theater.  Motor  Club  and  secretary  of  the 

'  _  Arthur  “Bugs”  Baer,  chief  Publisher 

Banshee,  will  be  master  of  cere-  Safety  Semi¬ 
monies.  Music  will  be  Meyer  . 

Davis’  orchestra.  Indiana  seminar  will 


NEW  HOST  at  Newsweek's  party 
for  the  visiting  publishers  this 
week  is  Gibson  McCabe,  who  has 
been  named  publisher  of  News¬ 
week  magazine,  succeeding  the 
late  Theodore  F.  Mueller.  Mr. 
McCabe  has  been  circulation  di¬ 
rector,  advertising  manager,  and 
general  manager. 


men  who  pass 
judgment  on  national 
advertising  programs 


Here  Is  the  New  1951  Model 

ilinAI  aluminum 

lURAL  "s™ 

Equipped  with  the  Sensational 
SELF-LUBRICATING  NYLON  INSERT 
And  Our  New  Retraetible  Lack  Bar 
Manufactured  Exclusively  by  tha 

I  P  A  U  ^  NEWSPRINT  & 

^  C  tx \J  WAREHOUSE  CO. 

il  Fulton  St.,  Detroit  9,  Mleh. 


published  at: 

Nn  YORK,  44  BriH  $L  a4  WASHINGTON,  1015  14th  SL,  N.W.  •  CHICAGO,  711  W.  Mnni  SL 
1  DALUS,  Oil  Tani  SL  •  SAN  HUNCISCO,  1540  Markit  SL 


On  January  6,  1958 

’  The  Washington  Post  and  Times  Herald 

I  increased  its  daily  street  and 

newsstand  price  from  5  c  to  10c  per  copy. 
j  The  total  daily  circulation  for  6  months 

ending  March  31,  1958,  as  filed  with 
the  ABC  continues  in  excess  of  390,000. 

•  •  • 

'  Last  year,  advertisers  invested 

approximately  $2,000,000  more  for  space 
in  The  Washington  Post  and  Times  Herald 
than  in  any  other  Washington  paper. 


^  R«pr«s«nt«d  By:  Sawyer,  Ferguson,  Walker  Co.  —  New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  Angeles,  Seattle;  Joshua  B. 

Powers,  Ltd.  —  London,  England;  Senor  G.  Enriquez  Simoni — Mexico  City,  Mexico;  Allin  Associates — Toronto  and  Montreal,  Canada;  The  Hal_Winter  Co.— 
AAiomi  Beach,  Florida,-  Tom  McGill — West  Roxbury  Massachusetts;  Puck,  The  Comic  Weekly:  A.  Rt  Lerner — Paris,  France;  Robert  S. .  Farley  — Finoncial 
Representative  in  New  York. 
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Controllers  Advance 
Cost  Analysis  Project 


To  further  the  adoption  of 
its  cost  analysis  procedures,  the 
Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers  has 
established  a  new  Cost  Commit¬ 
tee. 

Headed  by  Charles  M.  Hupp, 
general  office  manager,  Xeiv 
York  Herald  Tribune,  the  new 
unit  will  provide  liaison  be¬ 
tween  the  Institute  and  the 
ANPA  Research  Institute,  In¬ 
land  Daily  Press  Association 
and  other  industry  organiza¬ 
tions  which  study  newspaper 
costs.  It  will  also  sponsor  na¬ 
tional  and  regional  cost  clinics 
and  workshops  and,  when  ad- 
jvisable,  revise  the  Institute’s 
imanual  on  “Cost  Analysis  Pro¬ 
cedures  for  New'spaper  Pub¬ 
lishers’’  to  incorporate  new  and 
significant  developments. 

The  first  cost  clinic  to  be 
conducted  by  the  new  group  will 
)De  part  of  the  Institute’s  Na¬ 
tional  Spring  Conference,  May 
(18-20,  in  the  Hotel  Dennis, 
Atlantic  City.  The  presentation 
will  include  a  discussion  of  “The 
i  lohns  Hopkins  Formula — What 

I 


it  Will  Do,  What  it  Won’t  Do,” 
by  W.  S.  Fox,  treasurer  and 
controller,  Augusta  (Ga.) 
Chronicle  and  Herald,  and 
Arthur  A.  Brown,  comptroller 
and  assistant  secretary,  New¬ 
port  News  (Va.)  Press  and 
Tunes  Herald. 

('oniniillee  Members 

G.  Stewart  Phillips,  president 
of  the  Institute,  who  is  secretary 
and  assistant  treasurer,  Wash¬ 
ington  (D.  C.)  Post  and  Times- 
Herald,  has  named  the  following 
members  to  serve  on  the  Cost 
Committee,  in  addition  to  those 
mentioned  above: 

Ernest  W.  Adnitt,  Toronto 
(Ont.)  Star;  Joseph  R.  Chema, 
Federated  Publications,  Inc., 
Battle  Creek,  Mich.;  Eugene 
Christmann  Jr.,  Wilmington 
(Del.)  News  and  Journal;  Leon¬ 
ard  L.  Crossley,  Brush-Moore 
Newspapers,  Inc.,  Canton,  Ohio; 
Kenneth  C.  Doty,  Hackensack 
(N.  J.)  Bergen  Evening  Record; 
Hugh  M.  Kleckner,  Joliet  (Ill.) 
Herald-News;  John  B.  Olson, 


Specialized 


Newspaper 
Publishers 
Benefit 
from  ACB's 
Equipment 


At  ACB's  service  oflSces  at  New  York,  Chicago,  Columbus,  Mem¬ 
phis,  and  San  Francisco,  you  will  find  specialized  equipment  de¬ 
signed  and  especially  built  for  the  handling  of  newspaper  tear- 
sheets.  Hundreds  of  bins  and  newspaper  files  like  those  shown 
above  are  used  for  the  sorting  of  tearsheets  “by  advertiser”  and 
“by  advertising  agency.” 

There  are  specially  constructed  and  lighted  desks  for  the  readers 
and  coders  .  .  .  power  machines  to  cut  the  newspaper  pages  apart 
.  .  .  ACB’s  own  trucks  carrying  material  between  post  office, 
office  and  advertising  agency  without  delay  ...  the  latest,  most 
effective  methods  and  equipment  for  sorting  and  mailing  ...  all 
cut  days  fronri  the  time  an  advertisement  leaves  your  press  and 
ACB  gets  it  into  the  hands  of  the  advertiser  or  agency. 

Once  it  was  said  some  agencies  preferred  to  advertise  in  magazines 
rather  than  newspapers  because  of  the  newspaper  tearsheet  and 
checking  problem.  Today,  because  of  ACB  ^rvice,  the  “missing 
tearsheet”  is  no  longer  a  problem. 


7^  Advertising  Checking  Bureau,  Inc. 

Ntw  Toi  (It)  71  tMIu.  t...  •  CUot*  (3)  II  S.  tn.  •  CtbaUf  09 
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THE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


St.  Petersburg  (Fla.)  Times; 
Kenneth  L.  Sanborn,  Guy  Gan¬ 
nett  Publishing  Co.,  Portland, 
Me.;  Melvin  M.  Sikes,  San 
Bernardino  (Calif.)  Sun-Tele¬ 
gram;  William  C.  Smellage, 
Dallas  (Tex.)  Morning  Netvs; 
Warren  K.  Young,  Denver 
(Colo.)  Post,  and  Evert  B. 
Person,  Santa  Rosa  (Calif.) 
Press  Democrat. 

‘New  Building  Problems' 

Costs,  taxes  and  graphic  tech¬ 
niques  for  financial  reports  to 
management  will  be  major  top¬ 
ics  for  discussion  at  the  Confer¬ 
ence.  One  session  will  be  devoted 
to  “The  Finance  Officer’s  Prob¬ 
lems  in  connection  with  New 
Buildings  and  Remodeling  Pro¬ 
grams.” 

The  opening  salvo  in  the  at¬ 
tack  on  mounting  costs  of  news¬ 
paper  publishing  will  be  aimed 
at  reducing  audit  costs.  Milton 
P.  Basson,  senior  director.  Price 
Waterhouse  &  Co.,  New  York, 
will  speak  on  “Minimizing  Audit 
Costs  for  Outside  CP.4’s,”  and 
Leo  H.  Smith,  assistant  man¬ 
aging  director.  Audit  Bureau  of 
Ciiculations,  will  tackle  “Mini¬ 
mizing  Costs  of  ABC  Audits.” 

“Paring  Office  Procedures  to 
Reduce  Clerical  Costs”  will  be 
discussed  by  James  G.  Hendrick, 
director  of  systems  and  pioced- 
ures,  Columbia  Broadcasting 
System. 

■Answers  from  .\iidiem-c 

The  panel  on  new’  buildings 
and  remodeling  programs  will 
be  led  by  B.  W.  Dusek,  assistant 
controller,  Chicago  Sun-Times. 
Two  other  panel  meetings  are 
scheduled:  one,  on  “Accounting 
Techniques  to  Insure  Early 
Closings.”  will  be  moderated  by 
Marlin  R.  Williams,  general  ac¬ 
counting  manager,  Cleveland 
(Ohio)  Plain  Dealer  and  News. 
Another  will  be  a  “Panel  in  Re¬ 
verse”  for  smaller  new’spapers. 
Muiray  C.  Hotchkiss,  vicepresi¬ 
dent  and  co-publisher,  Levittown 
(Pa.)  Daily  Courier,  will  be  the 


moderator.  At  this  session,  the 
“experts”  will  ask  the  questions 
and  the  answers  will  be  supplied 
by  the  audience. 

The  third  panel  discussion, 
programmed  as  a  “Tax  Clinic 
on  Current  Problems,”  will  be 
conducted  by  the  Institute’s 
Tax  Committee  chairman,  War¬ 
ren  K.  Young,  controller,  Den¬ 
ver  ((k)lo.)  Post. 

Guest  speaker  at  the  luncheon 
session  on  Monday,  May  19,  will 
be  Edward  L.  Skarren,  execu¬ 
tive  vicepresident,  Advertising 
Composition,  Inc.,  New  York. 
He  w’ill  advise  on  “Conveying 
Financial  Facts  more  Effective¬ 
ly  through  Tables,  Charts  and 
(graphs.” 

New  Manual  Prepared 

Progress  reports  on  two  im¬ 
portant  INCFO  projects  will  be 
presented.  M.  P.  McGill,  comp¬ 
troller,  Newspaper  Printing 
Corp.,  Tulsa,  Okla.,  w’ill  bring 
the  members  up-to-date  on  the 
Display  Advertising  Accounting 
and  Procedures  Manual,  being 
prepared  under  his  direction. 
Charles  H.  Draper,  secretary- 
treasurer,  Houston  (Tex.)  Post, 
W’ill  report  for  the  new  Data 
Processing  Committee,  which 
he  heads  as  chairman. 

Roy  N.  Walden,  chief  account¬ 
ant.  Son  t/i  Bend  (Ind.)  Tribune, 
is  chairman  of  the  program 
committee  for  the  event,  and 
Michael  M.  Pennock.  chief  ac¬ 
countant,  Philadelphia  (Pa.) 
Inquirer,  is  co-chairman. 

Michael  J.  Flanagan  Jr.,  con¬ 
troller,  Atlantic  City  Press,  is 
chairman  of  the  entertainment 
committee. 

The  Institute  has  invited  all 
conti’ollers  and  finance  officers 
of  daily  newspapers  in  the 
United  States  and  Canada  to 
attend  the  conference. 

Formed  in  1947,  the  Institute 
is  an  international  technical 
association  devoted  to  the  busi¬ 
ness  and  financial  functions  of 
the  new’spaper  publishing  indus¬ 
try.  It  has  nearly  500  members 
on  this  continent  and  abroad. 
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Pereira  Firm  Designs 
Newspaper  Plants 

CHICAGO  (UD)  —  Pereira  & 
Associates,  architects  and  engi¬ 
neers,  has  specialized  for  years 
in  the  design  and  planning  of 
newspaper,  publishing  and 
printing  plants  —  including  ad¬ 
ditions,  modernizations  and 
production  analyses. 


!b?74 


EDITOR  &  PUBLISHER  for  April  19.  1958 


NO 

MONKEY 
BUSINESS 
ABOUT 
IT  .  .  . 


You  know  what  you’re  buy¬ 
ing  when  you  step  in  and 
make  a  bid  for  your  share  of 
the  rich  Westchester  Market. 


Most  Westchester  folks  live,  work  and  BUY  right  here  in  Westchester. 
Therefore, some  of  the  largest  and  finest  retail  organizations  in  America  have 
located  principal  stores  here.  Obviously  they  realized  they  had  to  COME  TO 
Westchester  to  effectively  tap  this  vast  reservoir  of  spendable  family  income. 
Here  are  some  facts  that  can  help  you,  just  as  they  already  have  helped 
many  other  business  people  to  successfully  tap  Westchester  County’s  tre¬ 
mendous  resources: 


2nd  in  Per  Family  Buying  Income* 
2nd  in  Per  Capita  Buying  Income^ 
1 8th  in  Net  Buying  Income* 


You,  too,  can  make  effective  use  of  those  facts  in  building  your 
business.  Everyday  your  ad  appears  in  the  highly  respected  Westchester 
Group  Newspapers;  it  will  reach  nearly  150,000  families  in  this  fabulous  mar¬ 
ket.  You  will  be  advertising  in  proven  media  in  a  proven  market! 


D4UlfS 

HCRALD  statesman  YONKERS 
daily  ARGUS.  MT.  VERNON 

daily  news,  tarrytown 
daily  times  mamaroneck 

CITIZEN  REGISTER.  OSSINING 
daily  item  port  CHESTER 
STANDARD  STAR  NEW  ROCHELLE 

reporter  dispatch  white  plains 

ArriLIATCD  WITH 

evening  star  peekskill 

#  SaUs  Manag«m«nt  •  1957 


You,  too,  can  COME  to  Westchester .  .  . 

Westchester  Group  Newspapers 

8  Church  Street  White  Plains  N.  Y. 
REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 
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Automatic  Control  Interlocking  of  Units  to  Folder 
•  Smoother  Press  Performance 
•  Simplified  Inspection  and  Maintenance 


ne  new  press  facili- 
^s  at  the  Washington 
*ening  Star  call  for 
Goss  Headliner 
I'-ess  units  and  6 
Jiders  ...  all  will  be 
quipped  with  the 
jw  Cutler-Hammer 
i-c  Webmaster 
five  and  Control. 


A-c  Webmaster  Unit  Press  Control 


Automatic  control  interlocking  of  units  to  folder — the 

new  Cutler-Hammer  A-c  Webmaster  Control  provides 
the  perfect  answer  to  the  old  set-up  problem  of  coordi¬ 
nating  the  controls  of  multiple  press  units  to  agree 
with  the  webbing  of  the  press.  Now  the  pressman 
automatically  interlocks  the  controls  for  each  press 
unit  feeding  the  same  folder  by  positioning  the  unit 
selector  switches  mounted  on  the  pressman’s  set-up 
control  panel.  Nothing  could  be  easier  .  .  .  nothing 
could  be  quicker.  And  this  space-saving  set-up  con¬ 
trol  panel  can  be  mounted  wherever  it  is  most  con¬ 
venient  for  the  pressman. 

Smoother  Press  Performance — The  neu’ Cutler-Hammer 
A-c  Webmaster  Control  utilizes  a  siqjervisory  section 
on  each  folder  to  synchronize  the  control  functions  of 
every  unit  set-up  to  feed  into  it.  The  pressman  has 
absolute  control  of  his  press  at  all  times,  precise  thread¬ 
ing  and  inching  action,  satin-smooth  acceleration  from 
start  to  top  speed,  and  strain-free  dynamic  braking. 

Simplified  Inspection  and  Maintenance  —  Inspection 
and  maintenance  of  newspaper  press  equipment  must 
be  conducted  on  a  regular  basis  to  keep  the  presses 
operating  at  peak  efficiency.  Knowing  this,  the  new 
Cutler-Hammer  A-c  Webmaster  Control  was  designed 
to  help  the  maintenance  man  get  his  job  done  as  quickly 
and  efficiently  as  possible.  Every  unit  can  be  inspected 
while  the  press  is  in  operation  under  actual  operating 
conditions  ...  no  special  test  benches  required.  Every 
control  component  is  front-of-panel  mounted  .  .  . 


clearly  visible  and  easily  reached  for  trouble-free  in¬ 
spection  and  service. 

The  control  units  are  made  up  of  simjde,  sturdy,  in¬ 
dustrial  components.  Every  maintenance  man  is 
thoroughly  familiar  with  this  type  of  equipment  and 
can  perform  any  service  necessary  with  complete  con¬ 
fidence.  A  special  feature  of  this  new  Cutler-Hammer 
A-c  Webmaster  Control  is  the  time-saving  “Trip- 
Locator”  which  automatically  pin-points  the  source  of 
trouble  when  a  breakdown  occurs. 

This  new  Cutler-Hammer  A-c  Webmaster  Control  is 
the  very  finest  on  the  market  today.  The  publishers 
of  seven  daily  newspapers  have  already  ordered  this 
new  Cutler-Hammer  Control  for  a  total  of  105  units 
and  17  folders.  If  you  are  building  a  new  press 
plant,  expanding  existing  facilities,  or  modernizing  an 
old  pressroom,  your  best  guarantee  of  top  perform¬ 
ance  is  a  new  Cutler-Hammer  A-c  Webmaster  Drive 
and  Control.  Write  today  and  get  all  the  facts. 
CUTLER-HAMMER  Inc.,  1223  St.  Paul  Avenue, 
Milwaukee  1,  Wisconsin. 


CUTLER' HAKiKtER 


The  pressman's  set-up 
control  panel  automatically 
interlocks  the  control  func¬ 
tions  for  the  press  units 
and  folder  to  agree  with 


The  new  Cutler-Hammer  A-c  Webmaster  Control  simplifu 
inspection  and  maintenance  because  every  control  cor 


The  Cutler-Hammer  T rip-Locator  pin¬ 
points  trouble  in  an  instant . . .  saves 


the  webbing. 


valuable  time  the  maintenance  man  ponent  front-of-panel  mounted  for  clear  visibility  and  accei 


would  waste  searching  for  the  source  sibility.  Authorized  personnel  can  inspect  this  control  whi 


of  trouble  when  a  breakdown  occurs.  the  press  is  in  operation  under  actual  operating  condition 


CIRCUL\TION 


Earning  Power  Chart 
Shows  Carrier  Profit 


Herberf  E.  Daniels 


Jampol  Names 
Gen’l  Manager 

Howard  M.  Jampol,  president 
of  the  Jampol  Company  Inc.  of 
Brooklyn,  engineering  special¬ 
ists  in  the  design  and  manu¬ 
facture  of  newspaper  materials 
handling  equipment,  has  an¬ 
nounced  the  appointment  of 
Herbert  E.  Daniels  as  general 
manager. 

Mr.  Daniels  attended  Aero¬ 
nautical  Engineering  School  of 
New  York  University  from 
which  he  received  his  BS  in 
Mechanical  Engineering.  His 
graduate  studies  included  Phys¬ 
ics,  Thermodynamics  and  Ac¬ 
counting. 

Except  for  the  five  years  he 
served  with  the  Armed  Forces 
in  World  War  II,  Mr.  Daniels 
spent  his  entire  business  career 
with  the  Jampol  organization 
since  19.3.')  and  has  helped  to 
develop  reel  room,  mailroom, 
pressroom  and  stereotype  ma¬ 
terials  handling  machinery  and 
methods. 

He  has  the  rank  of  Lieut. 
Colonel  in  the  United  States 
Army  Reserve. 


New  England  Newspaper  Supply  blankets  have  constantly  proved  their  outstanding  qualities 
of  endurance  and  long  life  for  more  than  fifty  years. 

Typical  is  the  blanket  pictured  above  with  John  J.  Bulman,  Press  Foreman  at  Worcester 
Telegram  &  Gazette.  For  well  over  19,255,642  impressions,  this  combination  blanket  has  retained 
its  shape  and  resiliency  under  constant,  day  after  day  pounding. 

All  New  England  Newspaper  Supply  Company  products  are  backed  by  this  high  standard 
of  quality  and  long  life.  Send  for  our  Catalog  #51,  or  call  any  of  our  branch  offices  and  our 
representatives  will  be  glad  to  help  you  with  any  of  your  press  room  and  stereo  supply  problems. 


New  Jersey  History 
Told  in  Comic  Strip 

Elizabcth,  N.  J. 
The  Elizabeth  Daily  Journal 
is  printing  its  own  comics  strip 
based  on  local  history.  The  strip, 
called  “New  Jersey’s  Patriots,” 
is  written  and  drawn  by  Fred 
Fredericks,  a  free  lance  artist. 

Both  famous  and  nearly  for¬ 
gotten  incidents  of  early  Jersey 
at  war  with  the  British  con¬ 
tain  opportunities  for  typical 
comic  strip  suspen.se,  action  and 
scope.  The  strip  is  3  columns 
wide  and  7%  inches  deep  mak¬ 
ing  it  suitable  for  collecting  in 
a  scrap  book. 
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•  Regal  Monocork  and  Mastercork  blankets. for  various  combinations. 

•  Craylock  top  blanket,  a  new,  improved  advancement  to  newspaper  printing. 

•  Red  Rubber  &  Utility  Foundation  blankets  assure  the  finest  in  print  results. 

•  Plus  Plain  Felt,  Coated  Felt,  Bay  State  and  New  Englander  Blankets. 

•  Also  equipment  and  supplies  for  Stereotype,  Composing  and  Press  Rooms. 


NEW  ENGLAND  NEWSPAPER  SUPPLY  CO.  frimont  strut. 

WORCESTER.  MASS. 


DIVISION  OF  NEW  CNGUANO  FIBRE  BLANKET  COMPANY 


1957  OVER  1956 
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FLORIDA  NEWSPAPERS 


JOHN  H.  PERRY.  JR..  PRES. 


Rtpristntod  Nationally  by  JOHN  H.  PERRY  ASSOCIATES 


^PALATKA  DAILY  NEWS 


Aequirod 


Jan.  It  1958 


19  West  44th  Street.  NEW  YORK  17,  N.  Y. 


224  South  Michigan  Avenue,  CHICAGO  3.  ILL. 
7-268  General  Motors  Bldg..  DETROIT  2  MICH. 
12  South  12th  Street.  PHILADELPHIA  7,  PA. 


411  Glenn  Building.  ATLANTA  3.  GA. 

233  Sansome  Street,  SA.N  FRANCISCO  4,  CALIF. 
5880  Hollywood  Blvd.,  HOLLYWOOD.  CALIF. 


Editor  Guides  Ad  Club 
As  a  Civic  Enterprise 


Cleveland 

Editorial  and  advertising  peo¬ 
ple  too  often  are  too  far  apart 
in  businesses  that  vitally  affect 
them  both. 

However,  there  is  one  news¬ 
paper  executive  who  brings 
them  closer  together  eveiy  day. 
He  is  Philip  W.  Porter,  the 
even-tempered,  yet  dynamic, 
Sunday  editor  and  colmnist  of 
the  Cleveland  Plain  Dealer. 

Mr.  Porter — many  of  the 
readers  of  his  daily  column 
agree  he  is  even-tempered; 

( they  say  he  is  always  mad — is 
t  president  of  the  Cleveland  Ad- 
,  vertising  Club,  the  first  time  an 
1  editorial  man  has  been  elected 
ji  to  head  this  organization  in  its 
I  57-year  history. 

The  club  is  one  of  the  two 
largest,  in  size  and  in  parallel 
type  of  membership,  in  the 
I  United  States,  and  Editor 
f  Porter  is  aiming  to  keep  it  that 
I  way  and  to  possibly  expand  it. 

>  He  also  is  working  to  keep  the 
j  club  out  in  front  in  civic  activi- 
I  ties  in  Cleveland,  for  which  it 
’  long  has  been  famous. 

I  Membership  in  the  Cleveland 
.  Advertising  Club  is  1,200,  which 
I  includes  a  cross-section  of  the 
city’s  advertising  and  merchan¬ 
dising  leaders.  It  has  clubrooms 
in  the  Hotel  Statler-Hilton. 

Began  with  29  Members 

When  the  club  was  founded 
in  1901,  with  29  members,  it 
was  the  only  club  of  its  kind  in 
the  world.  Those  were  the  days 


when  advertising  rates  resem¬ 
bled  a  barnyard  auction,  with 
the  big  advertisers  getting  ex¬ 
ceedingly  low  rates,  and  full 
page  ads  created  a  sensation 
and  were  used  mostly  by  a  few 
patent  medicine  men. 

Mr.  Porter  likes  to  point  out 
today  that  the  club,  in  addition 
to  its  civic  program,  is  the  cen¬ 
ter  of  Cleveland’s  advertising 
profession,  which  accounts  for 
annual  business  of  $120,000 
here. 

“Our  newest  Torchlight  Ros¬ 
ter  and  Buyers’  Guide,”  he  says, 
“is  graphic  evidence  of  the 
skills  and  resources  of  Cleve¬ 
land’s  ad  craftsmen.” 

This  328-page  volume,  with 
its  384  advertisements,  is  a 
showcase  of  Cleveland  advertis¬ 
ing.  It  goes  to  2,100  individuals, 
corporations  and  institutions  in 
the  United  States  and  abroad. 

Conducts  2  Schools 

Mr.  Porter  also  is  proud  of 
the  club’s  two  well-known 
schools,  the  Cleveland  Advertis¬ 
ing  School,  which  runs  for  six 
months  at  a  time,  and  a  public 
relations  course,  both  of  which 
are  self-supporting;  the  club’s 
speakers’  division,  which  teaches 
members  how  to  be  after-dinner 
speakers,  and  its  lively  bowling 
league. 

In  the  city’s  civic  life,  the 
club  has,  among  its  activities, 
sparked  drives  to  get  bond  is¬ 
sues  passed  by  the  voters.  It 
offers  its  services  on  many 


Philip  W.  Porter 

fronts.  During  World  War  II, 
its  War  Efforts  Committee,  won 
wide  acclaim.  In  times  of  de¬ 
pression,  it  has  fostered  proj¬ 
ects  to  ease  the  economic  pain. 

The  club  even  has  a  pension 
system  for  its  five  employees, 
including  the  veteran  Horace 
Trehame,  who  has  been  execu¬ 
tive  secretary  more  than  25 
years. 

One  of  the  club’s  annual 
events  is  its  advertising  awards, 
which  are  made  for  the  best 
Cleveland-produced  advertising. 

Phil  Porter’s  career  in  jour¬ 
nalism  goes  back  to  Lakewood 
High  School  when  he  was  school 
correspondent  for  the  Plain 


Dealer.  At  Ohio  State  later,  he 
won  honors  in  campus  publica¬ 
tions.  But  he  remembers  sum¬ 
mer  vacations  working  as  police 
reporter  at  the  P.D.  as  his  most 
enlightening  semesters. 

The  editor  has  covered  nearly 
every  kind  of  story  and  has 
been  at  nearly  every  desk  on 
the  paper.  Between  columns 
and  speeches — he  has  brought 
many  top  speakers  to  the  Cleve¬ 
land  Ad  Club  platform — ^he  has 
found  time  to  co-author  a  text¬ 
book  on  journalism,  which  has 
been  adopted  by  20  colleges  and 
is  still  thought  of  as  among  the 
best. 

“I  have  made  as  much  as 
$6.75  a  year  on  royalties,”  he 
said.  “Once  I  got  a  check  for  61 
cents.” 

In  World  War  II,  Mr.  Porter 
was  a  Lieutenant  Colonel.  He 
served  in  North  Africa,  Europe 
and  England. 

Head  of  Women’s  Cluli 

The  Plain  Dealer  has  another 
representative  in  a  top  ad  club 
post.  Miss  Patricia  Bage  is 
president  of  the  Women’s  Ad¬ 
vertising  Club  of  Cleveland.  At 
Forest  City,  she  is  in  charge  of 
the  advertising  copy  service. 

Miss  Bage,  who  writes  adver¬ 
tising  copy  for  the  display  de¬ 
partments  of  both  the  Plain 
Dealer  and  the  News,  has  been 
with  the  organization  seven 
years.  Previously,  she  was  chief 
'  copywriter  for  the  R.  C.  Well¬ 
man  &  Associates  advertising 
i  agency  in  Cleveland.  She  is  a 
'  graduate  of  Western  Reserve 
'  University. 

The  Women’s  Ad  Club  was 
'  founded  in  1919  to  promote  and 
encourage  the  work  of  women 
in  advertising  and  to  assist  in 
'  civic  enterprises.  The  club  has 
a  membership  of  nearly  200. 


PONTIAC,  MICHIGAN . . .  FIRST  in  Sales  per  Household ! 

cenS"' 1  ^  L  — ^  among  10  fop  cities  of  Michigan 
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LAPEER  1 
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$7,577 

95%  above  the 
U.S.  Average 


SALES  PER  HOUSEHOLD  AVERAGES 

Pontiac  Michigan  U.S. 


Sales _ 

...$7,577 

$4,265 

$3,899 

Food  _ 

_ _ 1,585 

1.043 

917 

Drug  _ 

....  259 

167 

119 

Gen’l  Mdse. _ 

....  1,165 

484 

420 

Apparel  _ 

....  756 

239 

237 

Home  Furnishings 

...  667 

245 

215 

Automotive  _ 

_ 1,245 

986 

747 

Filling  Station _ 

....  481 

350 

288 

(Source:  7/1/57  SRDS  markets  estimates) 


NET  PAID  58,059 

74  OUT  OF  100  PRESS  HOMES 
TAKE  NO  OTHER  DAILY  NEWSPAPER 


The  Pontiac  Retail  Trading  Area,  population  293,801,  includes  the  major 
portion  of  Oakland  County,  second  largest  in  Michigan.  Here  the  Pontiac 
Press  gives  adequate  and  highly  exclusive  coverage  for  carrier  surveys 
show  74%  of  Press  homes  take  no  other  dally  paper  and  88%  no  other 
evening  newspaper. 

PONTIAC  PRESS 

PONTIAC  •  MICHIGAN 

Scolaro,  Meeker  R  Scott,  New  York,  Philadelphia,  Chicago  and  Detroi, 

Doyle  R  Hawley,  San  Francisco  and  Los  Angelas 

Patricia  Bage 
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Commie  Journalists 
Plug  for  Coexistence 

By  Mitchell  K.  Stanley 


After  three  years  of  continu¬ 
ous  propagandizing  and  cam- 
'  paigning  to  inveigle  Free  World 
journalists,  the  Communist- 
dominated  International  Organi¬ 
zation  of  Journalists  (lOJ)  has 
recently  indicated  that  “unity 
and  cooperation  are  moving  to¬ 
wards  the  final  round.”  Or  as 
its  monthly  publication,  the 
Democratic  Journalist,  put  it, 
“the  year  1958  will,  in  many 
ways,  be  decisive.” 

( .  Sweetness  and  Light 

«  This  paper  optimism  implies 
that,  in  the  opinion  of  the  lOJ, 
|‘  its  two  main  goals  —  a  merger 
'  with  the  Free  World  Interna¬ 
tional  Federation  of  Journalists 
(IFJ)  into  the  lOJ  to  form  an 
universal  organization,  and  the 
I  propagandizing  of  the  Soviet 
:  Union’s  peaceful  coexistence 
I  ’  policy  —  are  being  realized. 
I  The  record  since  1955  belies 
j'  lOJ’s  confident  claims  of  past 
j.  successes  and  casts  doubt  and 
j  misgivings  of  future  activity. 
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Before  1955,  the  10 J  (See 
E&P,  Feb.  11,  1955,  page  45), 
as  part  of  the  international 
Communist  front  complex,  fol¬ 
lowed  a  rigid  path.  After  the 
death  of  Stalin  and  the  advent 
of  the  peaceful  coexistence 
strategy,  however,  the  lOJ 
dropped  its  calumny  and 
switched  to  sweetness  and  light. 
It  held  out  the  olive  branch  and 
directed  a  letter  and  person-to- 
person  campaign  to  further  two 
aims  particularly.  Hence,  within 
the  past  three  years,  it  has  con¬ 
centrated  mainly  on  1)  wooing 
the  IFJ  and  other  jouimalist 
and  associated  groups;  2)  push¬ 
ing  the  coexistence  line  prin¬ 
cipally  in  the  under-developed 
areas  and  the  neutral  world, 
and  3)  attempting  to  strengthen 
and  diversify  its  organizational 
structure  and  operation. 

In  its  attempts  to  win  over 
the  IFJ,  the  lOJ  has  met  with 
constant  and  dismal  failures. 
After  the  big  switch,  it  asked 
the  IFJ  to  co-sponsor  two  con¬ 


ferences,  a  Latin  American  re¬ 
gional  meeting  in  Montevideo 
and  an  International  Meeting 
of  Journalists  in  Europe,  De¬ 
spite  the  IFJ’s  refusals,  lOJ 
went  ahead,  drew  a  complete 
blank  on  the  first  because  of 
active  opposition  and  official 
counter-action  while  the  second, 
after  changes  of  venue  and 
many  postponements,  was  finally 
held  in  Helsinki  in  June,  1956. 
Participants,  with  few  excep¬ 
tions,  were  all  Communists  and 
lOJ  members.  Despite  the  fail¬ 
ure  to  attract  the  IFJ  and  oth¬ 
ers,  the  meeting  organized  a 
Committee  for  the  Cooperation 
of  Journalists  which  operates 
sporadically  from  Paris. 

RebufTed  at  UN 

The  lOJ  propaganized  the 
United  Nations,  too.  It  con¬ 
tinued  to  badger  the  Economic 
and  Social  Council  (ECOSOC) 
to  reinstate  its  category  B  con¬ 
sultative  status,  obtained  in 
1947  but  withdrawn  in  1950. 
Its  relegation  to  the  UNESCO 
Register  in  December,  1952,  was 
another  sore  spot.  While  all 
pleas  for  reinstatement  were  re¬ 
fused,  a  certain  amount  of  close 
activity  with  this  group  is  evi¬ 
dent.  lOJ  sends  delegates  to 
UNESCO  meetings;  its  presi¬ 
dent  Jean-Maurice  Hermann, 
secretary-general  of  the  French 
Journalist  Union,  affiliated  with 
the  Communist-controlled  Con¬ 
federation  Generale  du  Travail 
addressed  a  UNESCO  meeting 
in  April  1956  on  the  training 
of  journalists.  Further,  a 
UNESCO  observer  was  present 
at  the  Helsinki  meeting.  lOJ 
did,  however,  suffer  a  rebuff  in 
the  latter  part  of  1956  when  it 
asked,  and  UNESCO  refused, 
the  suggestion  to  bring  not  only 
the  lOJ  and  IFJ  but  also  the 
International  Press  Institute 
(IPI)  together  for  a  joint  con¬ 
ference. 

In  its  peaceful  coexistence 
campaigfn,  there  are  indications 
that  some  headway  has  possibly 
been  made  in  the  under-devel¬ 
oped  and  neutral  areas.  At  the 
Helsinki  meeting,  an  Arab  Fed¬ 
eration  was  organized  but  little 
activity  has  been  noted.  lOJ 
also  turned  its  attention  to  the 
Afro-Asian  group  and  the  Mid¬ 
dle  East  but  so  far  only  Com¬ 
munists  and  leftists  have  re¬ 
sponded.  Nevertheless  these  en¬ 
croachments  may  bear  other  re¬ 
sults.  The  December  1957  issue 
of  lOJ’s  monthly,  hinted:  “Al¬ 
though  the  effects  of  intenia- 
tional  tension  have  inevitably 
been  reflected  in  journalist  cir¬ 
cles,  nevertheless  this  year  wit¬ 
nessed  the  establishment  of  many 
friendly  relationships,  especially 
between  journalists  from  coun¬ 
tries  with  differing  social  sys¬ 
tems.  Journeys  abroad  and  visits 
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from  foreign  journalists  were 
also  more  numerous  than  they 
have  ever  been  before  and  they 
have  had  a  substantial  influence 
during  the  year. . .” 

The  third  area  of  activity 
concerns  organization  and  ac¬ 
tivity.  lOJ’s  attempts  to  bring 
Yugoslavia  back  into  the  fold 
after  1955  have  been  in  vain 
but  the  Yugoslav  Federation 
aids  indirectly  by  plugging 
lOJ’s  theme  of  unity.  The  Hun¬ 
garian  uprising  of  October  1956 
revealed  a  weak  spot  in  lOJ’s 
organization.  A  report  from  the 
Hungarian  Union  of  Journalists 
openly  admitted,  as  late  as  Jan¬ 
uary  of  this  year,  that  the 
counter-revolution  “had  a  very 
disturbing  effect  on  the  work 
of  the  Union.”  A  September 
1957  item,  however,  put  it  more 
succinctly;  “The  events  of  Oc¬ 
tober  23  created  great  confusion 
in  journalist  circles.  In  the 
Union  of  Journalists  and  in  the 
Hungarian  press  the  counter 
revolutionary  forces  gradually 
gained  power  and  began  to  di¬ 
rect  the  press  and  give  the  line 
for  the  Union.  .  .” 

While  the  above  are  negative 
aspects,  the  lOJ  has  taken  a 
number  of  steps  during  the  past 
year  which  indicate  that  it  seeks 
closer  relationship  and  coordi¬ 
nation  between  its  affiliates.  It 
has  created  new  units  within  the 
organization  and  has  called  for 
a  number  of  meetings.  The  more 
significant  of  these  were:  An 
international  conference  of  agri¬ 
cultural  editors  and  journalists 
in  Bulgaria  last  September; 
Meetings  between  the  secre¬ 
taries  of  the  member  unions 
(East  Berlin,  December  6-7, 
1957)  with  the  principal  pur¬ 
pose  of  “developing  broader  co¬ 
operation  among  socialist  coun¬ 
tries”  and  the  coordination  of 
plans  for  1958,”  and  a  meeting 
of  editors  of  all  the  unions  last 
month  in  Warsaw. 

An  international  conference 
of  reporters  is  scheduled  in 
Bucharest  in  May.  ) 

• 

Lawrence  George  Joins  1 

Internal  Revenue 

Washington 

Lawrence  George  has  resigned 
as  assistant  director  for  Vet-  , 

erans  Administration  news  to  ^ 

become  director  of  the  public  j 
information  division  of  the  In-  j 
temal  Revenue  Service.  He  had 
been  with  VA  for  12  years.  A 
veteran  of  both  World  Wars, 

Mr.  George  had  been  city  edi¬ 
tor  of  the  Hammond  (Ind.) 
Times,  and  Calumet  area  corre¬ 
spondent  for  the  Chicago  Daily 
News,  Chicago  Sun  and  the 
United  Press  Chicago  office.  He 
also  had  worked  for  the  South 
Bend  (Ind.)  Tribune. 
JBLISHER  for  April  19,  1958 


I 


YOU  GET  ACTION  WHEN  YOU  ADVERTISE  IN 


wherever  there’s  news 

there’s  the'^ 


outham  man 


You’ll  see  him  at  the  United  States  Congress,  at 
special  sessions  of  the  UN,  or  covering  other  im¬ 
portant  news  developments  anywhere  through  the 
length  and  breadth  of  the  USA.  He’s  the  man  from 
Southam’s  busy  Washington  News  Bureau. 

Last  year  for  example,  while  covering  the  Royal  Tour 
in  the  USA,  the  Southam  man— one  of  the  few  news¬ 
men  privileged  to  do  so— literally  took  his  readers 
with  him  as  he  rode  in  the  royal  motorcade  through 
the  tumultuous  New  York  ticker-tape  welcome.  This 
was  just  one  of  the  many  exciting  experiences  he 
shared  exclusively  with  his  Southam  newspaper  readers 
in  Canada. 

It’s  this  type  of  depth  coverage  .  .  .  articles  written 
exclusively  for  Southam  readers . . .  from  three  major 
news  centres,  London,  Ottawa  and  Washington,  that 
has  won  the  respect  and  confidence  of  more  than 
1,500,000  Southam  readers  in  eight  major  centres 
across  Canada.  Reader  loyalty  is  just  one  of  the 
many  good  reasons  why  your  advertising  message 
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CE  MAKES  GOOD  EC 

Walsh  ASpotN  ewsman 
In  Print  and  on  Air 


By  George  A.  Brandenbiu^ 


Chicago 

Karin  Walsh,  Chicago  Sun- 
Times  city  editor,  is  an  able 
newsman,  whether  directing  his 
■  staff  of  S-T  reporters,  or  presid¬ 
ing  as  an  electronics  communi¬ 
cator  on  “Night  Desk,”  a  radio 
news  program  five  nights  a 
week  over  WMAQ. 

The  Sun-Times  city  editor  has 
'  been  doing  double  duty  for 
three  years.  He  puts  together 
'  a  lively  radio  news  show,  utiliz- 
'  ing  two-way  conversation  be- 
‘  tween  himself  and  WMAQ’s  re¬ 
porters,  some  operating  in  a 
mobile  unit.  If  he  learns  that 
squad  cars  are  being  sent  to  a 
certain  address,  for  example, 
he  may  direct  the  reporters  to 
speed  to  that  point  and  to  re¬ 
port  in  by  radio, 
f  Similarly,  Mr.  Walsh  makes 
I  nightly  telephone  calls  to  public 
officials,  or  other  news  sources, 
t  to  give  listeners  a  direct  report 
^  of  what  the  party  has  to  say  in 
response  to  Karin’s  questions. 
He  also  uses  previously  tape- 
recorded  coverage  of  spot  news 
in  the  Chicago  area. 

The  transition  from  city  edi¬ 
tor  in  S-T  newsroom  to  editor 
of  Night  Desk,  in  a  studid  spe¬ 
cially  equipped  for  the  radio 
program,  comes  easily  for  Mr. 
Walsh. 

He  says  being  a  city  editor 


makes  his  nightly  news  show 
easier  to  handle.  The  program 
comes  at  the  end  of  Walsh’s 
normal  w’orking  hours,  so  it 
does  not  interfere  with  his 
newspaper  duties.  Night  Desk 
is  heard  from  10:30  to  11  p.m. 

“I  have  been  handling  local 
news  all  day  long,  so  when  it 
comes  time  to  do  Night  Desk, 
I’m  prepared  to  pick  out  the 
top  Chicago  area  stories,”  said 
Mr.  Walsh. 

Unexpected  Stories 

“People  often  forget  they  are 
on  the  air  when  I  talk  to  them 
by  phone,”  he  said,  recalling  an 
interview  with  Benjamin  Willis, 
superintendent  of  Chicago’s 
public ,  schools.  Mr.  Willis  was 
concerned  with  Chicago’s  over¬ 
crowded  summer  school  classes 
and  said  he  planned  to  hold  a 
press  conference  the  next  day 
to  suggest  what  might  be  done 
to  relieve  the  situation. 

“What  are  you  going  to  say?” 
asked  Mr.  Walsh.  Whereupon 
Supt.  Willis  revealed  the  main 
points  he  planned  to  discuss  at 
his  upcoming  press  conference. 

On  another  occasion,  Mr. 
Walsh  was  interviewing  Martin 
Kennelly,  former  mayor  of  Chi¬ 
cago,  who  was  being  mentioned 
as  an  alternate  U.S.  delegate  to 
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the  United  Nations.  The  former 
mayor  had  up  to  that  time  side¬ 
stepped  any  direct  comment  on 
whether  or  not  such  an  appoint¬ 
ment  was  under  consideration. 
Again,  after  talking  with  Mr. 
Walsh  on  the  phone,  Mr.  Ken¬ 
nelly  apparently  forgot  that  he 
was  on  the  air  and  asked, 
“Karin,  do  you  think  I  ought  to 
take  that  job?” 

Complementary  Media 

Mr.  Walsh  believes  the  news 
media  complement  each  other. 
As  a  newspaperman,  he  is  in¬ 
clined  to  remind  his  listeners  to 
“read  the  story  in  your  news¬ 
paper  and  compare  the  report¬ 
er’s  version  with  what  you  have 
just  heard.” 

He  often  explains  reportorial 
techniques,  pointing  out  the 
problems  confronting  newsmen 
in  reporting  a  story,  particular¬ 
ly  in  cases  where  news  sources 
are  uncooperative. 

“My  first  love  is  still  the 
newspaper,”  Mr.  Walsh  as¬ 
serted,  “but  I  can  recommend 
this  foraging  for  news  to  other 
city  editors.  Too  often  your  re¬ 
porters  are  between  you  and 
news.  By  dealing  directly  with 
news  sources,  you  can  better 
understand  the  day-to-day  prob¬ 
lems  confronting  your  staff.  An 
added  benefit  is  that  by  shed¬ 
ding  your  anonymity  as  a  city 
editor  you  make  a  lot  more  con¬ 
tacts  with  the  public.  As  a  re¬ 
sult,  you  get  a  lot  more  news 
tips  for  your  own  paper. 

“I  never  scoop  myself  (as 
S-T  city  editor)  on  the  air,”  he 
continued,  pointing  out  that  if 
the  Sun-Times  has  an  exclusive 
story,  he  does  not  use  it  on  his 
radio  program. 

"I  do  my  job  here  as  Sun- 
Times  city  editor — and  that’s 
a  full-time  job  in  itself.  If  this 
radio  program  were  broadcast 
at  6  p.m.,  for  instance,  I  couldn’t 
handle  it.” 


Karin  Walsh 


od  brings  the  news  closer  to  the 
listeners,”  he  explained,  “but  it 
also  points  up  the  value  of 
newspaper  coverage  of  such 
events.  People  have  a  better 
appreciation  of  the  services 
performed  by  a  newspaper  re¬ 
porter  in  putting  such  news  in 
proper  perspective  for  the 
reader.” 

Mr.  Walsh  can  wave  aside 
spot  commercials  if  a  hot  story, 
in  his  opinion,  merits  the  air 
time.  Likewise,  he  has  permis¬ 
sion  to  stay  on  the  air  beyond 
the  allotted  half  hour  if  a  big 
local  story  is  breaking. 

Sometimes  the  prog^ram  ac¬ 
complishes  civic  projects  vir¬ 
tually  over  night.  Such  was  the 
case  recently  when  residents 
along  the  Northwest  Highway 
development  complained  that 
street  lights  in  their  neighbor¬ 
hood  were  off  at  night.  Karin 
arranged  to  talk  on  the  air  with 
the  city’s  chief  electrician,  who 
explained  the  lights  had  been 
shut  off  because  of  highway 
construction.  The  next  morning, 
how'ever,  a  special  crew  was 
sent  to  that  area  and  street 
lighting  was  restored. 


Long  Distance 

Mr.  Walsh  gives  credit  for 
Night  Desk  to  WMAQ’s  news 
director,  William  Ray,  who  con¬ 
ceived  the  idea  of  making  full 
use  of  technical  possibilities  or 
radio  in  covering  the  news. 
Karin  adds  the  zest  of  a  hard¬ 
hitting  city  editor  to  this  type 
of  news-on-the-spot  program. 

Incidentally,  Mr.  Walsh’s  tele¬ 
phone  calls  often  go  beyond 
Chicago,  if  there  is  a  local 
angle  to  be  developed.  He  called 
Hong  Kong,  when  Father  Rig- 
ney  was  released  by  the  Chi¬ 
nese  Communists. 

Aside  from  exciting  on-the- 
spot  reporting  of  crime  news, 
Mr.  Walsh  likes  to  include  tape 
recordings  of  important  local 
press  conferences.  “This  meth- 
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Chicago  Boy 

Karin  Walsh,  a  native  of  Chi¬ 
cago,  attended  Fenwick  High 
School  in  suburban  Oak  Park, 
where  he  was  a  member  of  the 
school’s  first  graduating  class 
(1932)  and  scored  the  football 
team’s  first  touchdown  against 
an  opponent. 

He  was  graduated  from 
Northwestern  University  in  1936 
and  joined  the  Chicago  Times 
as  a  reporter  and  rewriteman. 
Four  years  later,  he  became 
Sunday  editor  of  the  Times  and 
in  1942,  at  the  age  of  28,  was 
named  city  editor. 

He  met  his  wife,  the  former 
Mina  Breaux,  when  she  was  as¬ 
signed  to  help  him  cover  a  kid-^ 
napping  story  for  the  Times. 
They  were  married  in  1939  and 
have  three  children. 
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The  new  four-  or  five-hopper  24P  Sheridan  Stuffing 
Machine  offers  you  the  flexibility  required  to  meet 
all  insert  conditions. 

Advanced  engineering  gives  faster,  neater  and  more 
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jacket  or  wrap-around  sections,  at  operating  spieeds  up  to 
12,000  per  hour.  There  are  no  hit  or  miss  insertions— 
you  get  perfect  count  for  every  edition.  Compact  design 
of  the  24P  saves  considerable  floor  space. 

No  matter  how  tough  your  stuffing  problem  may  be, 
you  can  depend  on  Sheridan  to  solve  it.  A  representative 
will  be  pleased  to  explain  how  the  24P  Sheridan  Stuffing 
Machine  can  help  you  get  out  a  better  looking  edition. 

For  newspapers  having  more  than  five  sections  the 
Sheridan  48P  is  available,  and  for  those  with  two  or  three 
sections,  inquire  about  the  newest  Sheridan  12P. 
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THE  NATIONAL 
NEWSPAPER  CLASSIFIED 
ADVERTISING  NETWORK 

fs  proud  to  announce 

its  appointment  to  represent  the 
following  newspapers  in  the  field 
of  national  classified  advertising. 


CLASSIFIED  CUNIC 


Albuquerque  Journal-Tribune 
Alton  Evening  Telegraph 
Augusta  Kennebec  Journal 
Aurora  Beacon  News 
Beverly  Hills  Citizen 
Boston  Herald-Traveler 
Burbank  Daily  Review 
Champaign  News  Gazette 
Charleston  Daily  Mail  &  Gazette 
Cleveland  Press 
Colusa  Daily  Sun-Herald 
Davenport  Democrat-Times 
Dothan  Eagle 

Duluth  News-Tribune  &  Herald 
Elkhart  Truth 
Findlay  Republican-News 
Fontana  Herald-News 
Fremont  News-Messenger 
Gary  Post-Tribune 
Grand  Forks  Herald 
Hollister  Evening  Free  Lance 
Lancaster  Eagle-Gazetteer 
Lawrence  Eagle  Tribune 
Little  Rock  Arkansas  Democrat 
Lodi  News-Sentinel 
Long  Beach  Ind.  Press-Telegram 
Los  Angeles  Mirror  News 
Los  Angeles  Times 
Martinez  Contra  Costa  Gazette 
Massillon  Evening  Independent 
Middletown  Journal 
New  Orleans  Item 
New  York  World-Telegram  & 
Ontario  Daily  Report 
Orange  News 

Portland  Press  Herald  Express 
Racine  Journal-Times  &  Bulletin 
Redondo  Beach  Breeze 
Russellville  Courier-Democrat 
Savannah  News  Press 
St  Paul  Dispatch-Pioneer  Press 
St.  Petersburg  Independent 
Salinas  Californian 
San  Jose  Mercury-News 
San  Pedro  News-Pilot 
Santa  Ana  Register 
Sidney  Daily  News 
Tampa  Daily  Times 
Vineland  Times  Journal 
Washington  Daily  News 
Waterville  Morning  Sentinel 
Wausau  Daily  Record-Herald 
West  Covina  San  Gabriel  Valley  News 
Wheeling  Intelligencer-News-Register 
Wilmington  News-Journal 
Winsted  Evening  Citizen 


Sun 


W*  have  a  positive  program  deslgeed  to 

1.  Create  new  income  for  newspapers 

2.  Broaden  the  horizons  of  newspaper  clas¬ 
sified  advertising 

3.  Permit  national  advertisers  to  take  ad 
vantage  of  the  POINT  OF  SALE  power 
that  newspapers  offer  in  their  classified 
columns  .  .  .  power  no  other  national 
advertising  medium  can  match. 


A  Cordial  Invitation 

Won't  you  visit  our  suite  at  the 

Waldorf-Astoria 


during  the  ANPA  Convention? 
We're  looking  forward  to  greeting  you 


NATIONAL  NEWSPAPER 
CLASSIFIED  ADVERTISING 
NETWORK,  Inc. 


^Think  Big!’  CAM  Putz 
Tells  Want  Ad  Readers 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


“Portlanders  .  .  .  Think  Big 
and  We’ll  Be  Big!”  is  the  head¬ 
ing  that  leads  off  the  Classified 
section  of  the  Portland  Oregon 
Journal  these  days.  The  same 
heading  appears  over  each  clas¬ 
sified  page.  Beneath  the  heading 
is  the  legend,  “Weak  and  nega¬ 
tive  thinking  creates  fear  and 
business  recession ;  conversely, 
strong  and  positive  thinking 
generates  confidence  and  good 
times  for  everyone.  Portlanders, 
think  big  and  we’ll  be  big: 
THINK  PROSPERITY,  HAVE 
PROSPERITY!  BUY  NOW!” 

Punctuating  the  classified 
pages  is  the  theme  “Portlanders 
.  .  .  Think  Big  and  We’ll  be 
Big!”  in  reverse  cuts  paid  for 
by  individual  advertisers. 

Conceived  by  the  Journal’s 
CAM,  George  Putz,  the  drive  to 
encourage  spending  was  en¬ 
gendered  by  lagging  business. 
Says  CAM  Putz! 

“This  has  had  a  very  good 
effect  on  our  city  and  I  can 
heartily  recommend  it  to  all 
classified  men.  For  one  thing  it 
has  loads  of  appeal  to  the  busi¬ 
nessmen  who  want  to  believe 
what  the  heading  says.  It  in¬ 
spires  classified  salesmen  to  talk 
hope  and  optimism.  This  is  con¬ 
tagious  and  the  commercial  ac¬ 
counts  tend  to  respond  with  the 
same  kind  of  talk  in  their  cus¬ 
tomer  contacts,  too. 

“We’ve  had  lots  of  favorable 
comments  from  this  effort.  I 
have  not  been  able  to  completely 
document  the  increase  that  we 
have  had  in  classified  linage  as 
a  result  of  it.” 


Rerortl  Linage  I.ASses 


Robert  Miller,  Pres.  James  Maxim.  Vice  Pres. 

221  W.  57fh  Sf..  New  York  19.  N.  Y. 


the  March  '57  total  (871,551) 
and  setting  a  new  low  mark  for 
March  ad  counts,  this  revealing 
tabulation  indicated  that  a  sig¬ 
nificant  pick-up  in  employment 
advertising  (other  than  a  slight 
seasonal  surge)  can  hardly  be 
expected  this  Spring. 

“For  the  first  time  in 
trend’s  eight-year  history, 
not  a  single  participating  news¬ 
paper  reported  a  comparative 
monthly  gain.  The  losses  re¬ 
ported  ranged  from  a  low  of  2% 
(in  St.  Joseph,  Mo.)  all  the  way 
to  70%  (in  Nashville,  Tenn.). 
Heavy  losses,  as  usual,  were 
especially  prominent  among  a 
select  group  of  16  papers  from 
the  biggest  metropolitan  areas. 
The  comparative  decline  of 
44%%  for  this  key  group  last 
month  set  another  record  high 
for  losses — unequaled  even  in 
the  1953-54  recession.” 

Mr.  Griffin  feels  that  the  cur¬ 
rent  decline  will  not  be  of  short 


duration.  As  he  puts  it,  “The 
1954  decline  in  ads  lasted  17 
months  in  all,  but  its  real  sting 
was  felt  early  and  recovery 
followed  quickly  after  nine 
months  of  sharp  losses.  In  con¬ 
trast,  today’s  losses  are  heaviest 
after  15  straight  months  of 
steadily  decreasing  ad  counts.” 

It  is  to  be  noted  too  that  the 
loss  figures  for  January,  Febru¬ 
ary  and  March  represent  losses 
over  ’57  which  in  turn  were 
months  which  showed  losses 
against  1956. 


Business  Building  Ideas 

“WHO’S  AN  EXPERT?  .  .  . 
Who  Will  Do  The  Job  Right?” 
That’s  the  heading  of  a  block 
of  ads  that  covers  about  a  quar¬ 
ter  page  in  the  Augusta  (Ga.) 
Chronicle.  CAM  J.  Ellis  Moulton 
started  it  back  in  July  1957  and 
it’s  still  going  strong.  Here’s 
how  he  went  about  it:  “Firms 
are  charged  only  for  space 
used,  no  prorating.  We  sold  it 
on  13  week  contracts,  paying  our 
street  men  a  bonus  of  28c  an 
inch  (or  $7.28  per  contract). 
We  have  since  continued  it  for 
two  additional  13  week  periods. 
It  is  still  running  every  Sunday, 
having  been  sold  almost  entirely 
to  repeat  customers.  As  you  can 
see,  it  was  sold  on  an  exclusive 
basis  and  purposely  kept  small. 
(Maximum  4  columns)  This,  we 
believe,  aided  greatly  in  its 
longevity.” 


A 


Classified’s  Quarter-Century  Club 


Another  in  a  series  of 
sketches  of  veterans  who  were 
honored  by  ANCAM  with  spe¬ 
cial  certificates.  Today’s  sub¬ 
ject:  Art  Dephouse,  CAM, 
Muskegon  (Mich.)  Chronicle. 


Although  the  March  unem¬ 
ployment  figures  dropped  from 
the  previous  month,  the  help 
wanted  ad  count  across  the  na¬ 
tion  hit  its  lowest  point  for  any 
March  since  1951  when  B.  K. 
Davis  and  Bro.,  Philadelphia 
Advertising  Agency,  began  to 
record  the  trend  based  on  re¬ 
ports  from  over  100  newspapers. 
According  to  General  Manager 
Gerald  G.  Griffin,  “No  visible 
sign  of  an  early  end  to  the  15- 
month-old  help  wanted  adver¬ 
tising  slump  was  evident  in  last 
month’s  total  ad  count  of  508,- 
258  for  107  major  market  news¬ 
papers.  Falling  41%%  short  of 


“I  asked  the  boss,  how  did  I 
get  into  Classified  —  and  why 
have  I  stayed?  He  didn’t  bat  an 
eye  but  said  after  too  short  a 
deliberation,  ‘Well,  Art,  if  you 
want  to  know  I’ll  tell  you,  but 
if  there  is  anything  good  in  it 
don’t  use  it,  for  it  won’t  work. 
When  I  came  here  in  1926  you 
were  just  a  young  squirt  out  of 
high  school,  having  been  here 
about  a  year.  As  I  remember, 
you  were  doing  about  every¬ 
thing  except  running  the  paper. 
You  carried  proofs,  you  wrote 
and  sold  display  ads  and  you 
wrote  and  sold  classified  ads, 
such  as  they  were  at  that  time. 
We  had  no  classified  adver¬ 
tising  department. 

“‘Later  on  we  set  up  three 
departments,  identified  as  such 
— local  display,  classified  and 
national.  You  were  a  bright 
looking  boy,  so  we  asked  you  to 
devote  your  full  time  to  classi- 


Art  Dephouse 


fled.  You  did  such  a  swell  job 
that  by  1935  we  had  to  hire  a 
helper.  The  helper  had  to  have 
a  boss  so  we  made  you  the  boss 
and  you  have  been  the  boss  ever 
since.  Why  you  stayed  I  really 
don’t  know.  You  will  have  to 
answer  that  yourself.  My  guess, 
is,  however,  that  you  stayed 
because  you  knew  you  were 
doing  more  for  yourself  right 
there  than  you  could  in  any 
other  spot  on  this  paper’.” 
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Announcing 


THE  JOHN  M.  BRANHAM  AND  THE  JOHN  PETRIE 
MEMORIAL  SCHOLARSHIP  AWARDS 

In  recognition  of  50  years  service  to  the  advertising  industry,  The  Branham 
Company  takes  pleasure  in  announcing  The  John  M.  Branham  Memorial 
Scholarship  Award  and  The  John  Petrie  Memorial  Scholarship  Award. 

Both  scholarships  are  being  awarded  to  an  employee,  or  son,  or  daughter 
of  an  employee  of  a  Branham  represented  property,  who  will  enter  an 
accredited  college  or  university  of  his  choosing  in  the  fall  of  1958. 

The  scholarships  will  be  awarded  to  the  applicant  who,  in  the  opinion  of 
a  Columbia  University  board,  is  most  deserving  on  the  basis  of  scholarship 
achievement,  leadership,  citizenship,  and  extra  curricular  activities  while 
attending  secondary  school. 

THE  BRANHAM  COMPANY 
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President  George  W.  Hicks, 
Pittsburgh  (Pa.)  Post-Gazette, 
has  called  a  conference  of  offi¬ 
cers,  directors  and  committee 
chairmen  at  the  Lexington  Ho¬ 
tel,  April  24,  during  ANPA 
Week  in  New  York. 


Emmerich 
Asks  ‘Positive’ 
Plan  to  South 


ICMA  Lists 
June  Parley 
Highlights 


a  Jackson,  Miss. 

In  a  vigorous  editorial  policy 
for  the  State  Times,  Editor 
Oliver  Emmerich  is  calling  for 
“positive  action”  with  courage 
■Ed  Johnson,  AP  to  alleviate  the  racial  crisis, 
the  Seattle  Bu-  “Positive  action,”  he  wrote 
harassment  in  week,  “means  recognition 

ped  by  George  ^lost  of  our 

s*h  1  "News*Trib  Problem  is  here  in  Mississippi— 
wascoyeTfngthe  "ot  in  New  York  nor  New 
sting  in  British  Jersey.  Here  is  the  battleground 
igested  the  cap-  of  decision — not  Chicago  nor 
York  wants  an  Detroit. 

“This  is  not  pussyfooting.  This 
is  laying  it  on  the  line.” 

Mr.  Emmerich,  a  crusading 
McComb,  Miss,  editor  who  has 
taken  on  the  additional  respon¬ 
sibilities  of  editor  of  the  pub¬ 
licly-owned  State  Times,  has 
proposed  a  positive  program  to 
promote  harmonious  relations 
between  the  races. 

The  program  embraces :  adop¬ 
tion  of  rigid  voting  qualifica¬ 
tions  applicable  to  both  whites 
and  Negroes,  building  adequate 
schools  for  all  of  the  Negro 
children,  avoiding  entrapment 
by  outsiders  in  legal  subterfuge, 
eliminating  racial  injustices, 
and  constructive  thinking. 


Roy  A.  R„^“sZt  oi 
the  Kansas  City  Star,  will  ad-  Standard  Kaised 
dress  the  International  Circu-  Washington 

lation  Managers  Association  New  and  higher  pay  criteria 
convention  here  June  16-19.  £0,.  executive,  administrative 

Mr.  Roberts  is  scheduled  to  professional  jobs,  permit- 

speak  at  the  Tuesday  afternoon  ting  exemption  from  minimum 
session,  June  17,  according  to  wage  and  maximum  hour  re¬ 
program  plans  announced  by  quirements  of  the  Fair  Labor 
ICMA  Vicepresident  James  M. 

Rankin,  T  '  -  •  • 

State  Journal. 

Other  guest  speakers  will  in¬ 
clude  Dr.  William  H.  Alexander, 


Standards  Act,  have  been  pro- 
Topeka  Capital  and  mulgated  by  the  Department  of 
Labor. 

Minimum  wage  qualification 
■>  for  “executive”  was  increased 
pastor  of  the  First  Christian  from  $55  to  $80  a  week  on  a 

Church  of  Oklahoma  City,  Tues-  salary  basis,  and  for  “adminis- 

day  breakfast  session ;  Dr.  Si-  trative”  and  “professional”  from 
mon  Ramo,  who  directs  the  $75  to  $95  a  week  on  a  salary 

Weapons  Systems  Activities  of  or  fee  basis, 

the  Air  Force  Intercontinental  Objectors  may  file  protests  be- 
Missiles  Program,  Wednesday  fore  May  1. 
luncheon ;  and  Dr.  Kenneth  Me-  Existing  criteria  were  written 
Farland,  educational  consultant,  into  the  law  Jan.  25,  1950.  Hear- 
annual  dinner.  ings  on  revisions  began  Dec. 

Extra  emphasis  will  be  placed  12,  1955. 
on  roundtable  discussions  this 
year,  with  John  M.  Canny,  Mad-  • 

ison  (Wis.)  Newspapers,  serv-  xrr  c  1  u 

ing  as  general  chairman,  as-  Wenn  W .  Stackhouse, 
sisted  by  20  circulation  man-  United  Press  Manager 
agers  as  discussion  leaders.  t  y-t 

G.  R.  Kershaw.  St.  Louis 

(Mo.)  Post-Dispatch,  working  '  Stackhouse,  41, 

in  cooperation  with  the  sectional  a  manager  m 

circulation  managers’  associa-  ^an  Francis^  and  former  war 
KTriMA  correspondent  in  Korea,  died  of 
tions,  IS  arranging  an  “ICMA  ,  ^  ,  .  ..  „ 

County  Fair”  exhibit  at  the  „  •  •  ^  •  ioao  ♦ 

Muehlebach  Hotel,  June  16.  ^  \ 

Ralph  E.  Heckman,  Ft.  Sacramento.  Earlier  he  worked 
/T  j  \  XT  .on  the  San  Leandro  News- 

Z  z.  i  f  ^  Newspapers,  is  observer,  San  Francisco  Chron- 

w  tele,  Alamenda  Times-Star  and 

motion  displays  at  the  conven-  ohico  Record. 

Kansas 

City  Star,  is  chairman  of  the  i,:^ 

,  ,  ’  ...  some  of  his  night  manager 

local  program  committee.  ...  «  mvin.,  ro. 


NLRB  Ruling 
May  Affect  ITU 


non-complying  union  was  in-  Arthur  Cook  Buys 

A  major  point  of  the  ITU’s  Sllburbau  Weekly 
defense  program  enunciated  in  Birmingham,  Ala. 

1947  was  the  refusal  of  its  offi-  g^ie  of  Woodlawn-East 
cers  to  file  affidavits  and  finan-  Laj^e  Publishing  Company,  pub- 
cial  statements,  as  required  for  Ughers  of  the  East  End  Nem 
compliance  with  the  Taft-Hart-  announced  this  week, 
ley  Law.  In  this  way  the  union  p  ^ook  is  the  nev 

has  kept  Its  subordinate  locals  properties,  sac- 

from  invoking  NLRB  procc-  seeding  Mr.  and  Mrs.  George 

„  j  ,  ,  ,  H.  Watson.  Effective  next  week, 

Now  the  Board  has  ordered  33  ^he 

an  election  in  three  Toledo  de-  g  3^^  circulation 

partment  stores,  on  the  em-  ^ni  be  doubled, 
p  oyers’  petition.  -The  retail  .3  b. 

derks  union  is  fighting  the  or- 

He  was  for  six  years  local  ad- 
•  vertising  manager  of  the  Bit- 

n  .  T»M  mingham  News  and  Post-Her- 

Busiucss  Jrlauagcr 

Appoiutnieut  Made  John  Forster,  general  man- 

Nfw  Havfn  Conn  ^^er,  was  also  retail  advertis- 
George  S.  Stearns,  fo’rmerly  ing  manager  of  the  News  and 
senior  partner  in  Baker  Good-  Post-Herald, 
year  &  Company,  certified  pub-  Oliver  Roosevelt  will  add 
lie  accountants,  has  been  named  new  editorship  to  a  similar  posi- 
business  manager  of  the  New  f'on  with  the  Shades  Valley  Siw- 
Haven  Evening  Register.  He  is  a  graduate  of  Harvard- 

Harold  N.  Starbranch,  a  31-  Woody  Moss,  circulation  di¬ 
year  Register  veteran,  has  been  rector,  was  district  circulation 
named  to  the  newly-created  post  manager  of  the  Birmingha* 
of  controller.  Mr.  Starbranch  News  for  six  years.  He  studied 
had  been  chief  accountant  for  industrial  management  at  Ala- 
the  past  decade.  bama  Polytechnic  Institute. 
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AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  piace  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  ktap  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


by  comment,  picture,  error  bt  feet  or 
Identity;  or  <)f  ‘  vlototing  Privticy  »  ■ 
Copyright,  Wroey  of  motter  or  formal 

F  O  R  t  I  r  Y 

ogolnst  emborroeting  Iom  , 
with  our  spedol  ex«e» 

INSURANCE 

^  covering  iheM  hazards  — 
iMdque,  «^ecfive,  inoxpentivo 


Fubll$kmd  fortnightly 

Annual  Subscription  to  U.  S.  $8 
15  Hoinlltoa  St.,  Sydoey,  AsstraHo 


Harness  Racing  Wins 
Sports  Page  Splash 

By  Ray  Erwin 


Harness  racing,  fastest  grow¬ 
ing  sport  in  attendance  in  the 
U.  S.,  is  gaining  newspaper 
sports  page  space  in  keeping 
with  its  phenomenal  popularity. 

Eleven  states  have  legalized 
parimutuel  betting  at  harness 
tracks,  which  last  year  drew  an 
attendance  of  10,000,000  per¬ 
sons,  who  bet  $616,000,000  on 
the  races.  In  New  York  state 
alone,  attendance  was  6,000,000 
and  bets  amounted  to  $387,000,- 
000. 

Newspapers  naturally  have 
noted  this  lightning-like  rise 
in  importance  of  harness  racing 
and  sports  pages  of  many 
papers  in  cities  having  harness 
racing  play  up  stories,  pictures, 
result  boxes  and  forecast  boxes 
with  the  same  space  and  splash 
formerly  accorded  only  to 
thoroughbred  racing.  Flat 
race  tracks,  however,  at  present 
are  in  24  states  with  parimutuel 
betting. 

Chandler  Began  Early 

John  Chandler,  Associated 
Press  sports  writer,  recently 
elected  chairman  of  the  New 
York  Chapter  of  the  U.  S. 
Harness  Writers  Association, 
wrote  his  first  harness  racing 
stoiy  in  1948  with  this  lead: 

“Harness  racing,  once  vir¬ 
tually  a  county  fair  attraction, 
has  moved  into  the  big  cities 
with  a  bang,  and  there’s  no 
telling  where  or  when  its  great 
expansion  will  stop. 

“Six  years  ago  the  sport  was 
transplanted  from  the  atmos¬ 
phere  of  prize  pigs  and  blue 
ribbon  com  to  the  noise  and 
bustle  of  metropolitan  New 
York  —  Roosevelt  Raceway  on 
Long  Island, 

“From  that  point,  the  trotters 
have  come  into  their  own, 
mushrooming  with  professional 
impetus  into  many  of  the  na¬ 
tion’s  larger  population  cen¬ 
ters.” 

Growth  Begins 

Mr.  Chandler  went  on  to 
record  that  soon  after  Roose¬ 
velt  Raceway  opened  in  1942, 
under  lights  and  with  pari¬ 
mutuel  betting,  other  tracks 
opened  that  year  in  Detroit  and 
Chicago  and  in  1943  in  Aurora, 
Ill.,  and  in  the  following  year 
in  Buffalo,  N.  Y.,  and  Freehold, 
N.  J.,  and  the  big  trek  or  trend 
was  on.  California  entered  the 
picture  in  1946. 


“The  big  attraction  for  har¬ 
ness  racing  under  lights  is  that 
many  people  who  can’t  get  off 
from  work  to  attend  the  flat 
races  in  the  afternoons  can  go 
out  at  night,”  Mr.  Chandler  told 
E&P. 

Also  the  “trots”  are  moi'e  of 
a  family  affair. 

The  AP  writer  reported  that 
30,000  persons  recently  attended 
the  opening  of  Roosevelt  Race¬ 
way  on  a  cold  night  and  bet 
more  money  than  had  been 
wagered  that  afternoon  at  the 
Jamaica  flat  races. 

“Many  make  quite  a  project 
out  of  it,  make  dinner  reserva¬ 
tions  and  take  their  families  out 
to  the  trotting  track  to  dine  in 
luxurious  restaurants  with 
night  club  atmosphere  and 
watch  the  races,”  observed  Mr. 
Chandler.  “On  opening  night 
this  season  at  Roosevelt  Race¬ 
way,  there  were  1,250  diners  in 
the  Cloud  Casino,  a  spectacular, 
glass-enclosed  room  with  tables 
on  their  three  tiers  so  diners 
may  sit  at  their  tables  and  view 
the  races  from  their  aerie  atop 
the  clubhouse. 

“There  are  bars  and  pari¬ 
mutuel  windows  at  the  rear,  so 
diners  do  not  leave  the  room 
during  the  races,”  he  continued. 
“One  night  last  Summer  there 
were  50,000  persons  at  Roose¬ 
velt,  which  has  a  magnificent, 
multi-colored  five-story  plant 
that  is  as  high  as  an  ordinary 
11-story  building  with  escalators 
and  elevators  to  carry  the  visi¬ 
tors  to  all  levels.” 

Press  Box 

Mr.  Chandler  reported  the 
press  box  is  air-conditioned  and 
has  telephones  beside  the  work 
bench  and  attendants  are  pres¬ 
ent  to  provide  sandwiches  and 
drinks. 

The  new  Roosevelt  plant  cost 
approximately  $20,000,000  and 
the  Yonkers  Raceway  is  spend¬ 
ing  $17,500,000  on  a  sensational 
new  plant  that  will  be  ready 
when  its  season  opens  Aug.  1, 
after  Roosevelt  closes  the  day 
before.  Each  club  operates  for 
105  nights.  The  Yonkers  plant 
will  feature  two-story  bams 
with  horses  in  stalls  on  both 
levels  and  a  four-story  parking 
garage  holding  3,000  cars  and 
occupying  a  field  large  enough 
for  two  football  fields. 

Mr.  Chandler  predicted  that 
Yonkers  may  regain  the  attend¬ 


ance  lead  this  season  over 
Roosevelt  because  it  is  nearer 
New  York  City. 

In  1957  in  New  York  state 
in  210  days  of  thoroughbi-ed 
racing  4,714,826  attended  and 
$416,000,000  was  bet.  In  572 
nights  of  harness  racing,  attend¬ 
ance  was  6,137,990  and  $387,- 
000,000  was  bet.  Racing  brought 
the  state  $77,000,000  in  revenue, 
$44,000,000  from  thoroughbred 
and  $33,000,000  from  harness. 

Little  Difference 

Mr.  Chandler  finds  little  dif¬ 
ference  in  reporting  thorough¬ 
bred  and  harness  racing.  On 
rare  occasions  when  big  purse 
races  are  being  run  on  the  same 
day  at  both  tracks — like  July  4 
— he  has  covered  thoroughbred 
(runners)  in  the  afternoon  and 
gone  on  to  cover  standardbred 
(harness)  at  night,  but  it  makes 
a  long,  tough  day.  Some  of  the 
fans  do  the  same,  boarding  cars 
or  buses  at  Belmont  or  Jamaica 
at  the  close  of  the  afternoon 
races  to  go  directly  to  Roosevelt 
or  Yonkers  for  the  evening 
sulky  sessions.  Mr.  Chandler 
will  go  to  Louisville  about  10 
days  before  the  Kentucky  Derby 
May  3  to  write  advance  stories. 

“The  basic  report  in  either 
thoroughbred  or  standardbred 
is  which  horse  won  and  how 
much  it  paid  and  the  high¬ 
lights,”  said  Mr.  Chandler.  “The 
atmosphere  is  different.  In  the 
night  trotting  races  it  is  much 
easier  to  see  what  goes  on. 
There  may  be  28  horses  in  a 
race  at  Belmont  but  only  8  at 
Roosevelt. 

Sports  Page  Play 

“Obviously,  newspapers  are 
treating  harness  racing  with 
more  attention  and  space,”  he 
added.  “They  see  the  growing 
importance  of  the  sport.  For 
instance,  Roosevelt  raced  27 
nights  with  attendance  of  75,- 
000  and  bets  amounted  to  $1,- 
000,000  its  first  season  in  1940. 
Last  season,  Roosevelt  raced 
105  nights,  had  2,000,000  at¬ 
tendance  and  bets  amounted  to 
$166,000,000.  It’s  the  fastest 
growing  sport  in  the  country 
and  we  don’t  know  when  it  will 
stop  growing. 

“Roosevelt  averaged  more 
than  a  million  dollars  in  bets 
nightly  last  season,  while  it  did 
not  have  that  much  in  bets  the 
entire  27  nights  of  its  first 
season,”  said  Mr.  Chandler. 
“Roosevelt  expects  to  exceed 
that  record  by  10%  this  year 
despite  the  business  recession.” 

Mr.  Chandler  said  New  York 
newspapers  now  are  carrying 
byline  stories  about  harness 
races  along  with  handicappers’ 
ratings.  With  New  York  losing 


John  Chandler 


two  big  league  baseball  teams 
this  season,  he  predicted  New 
York  papers  will  pay  more  and 
more  attention  to  harness  racing 
at  home  tracks.  As  a  sidelight, 
he  mentioned  that  harness 
tracks  advertise  more  in  news-  ^ 
papers  than  thoroughbred 
tracks. 

All  Are  Vigilant 

He  did  not  feel  that  harness 
writers  are  more  critical  of  the 
“trots”  than  their  fellows  who 
cover  the  “flats,”  remarking  ^ 
that  all  racing  writers  are 
highly  vigilant  and  critical. 

Photographers  have  a  stand  . 
at  the  finish  line.  Publicity  de-  i 
partments  at  the  tracks  have 
their  own  photographers  to  sup¬ 
plement  newspaper  staff  photog- :  Sc: 
raphers.  -  rig] 

Mr.  Chandler,  a  veteran  in; 
sports  writer,  began  work  for 
the  Associated  Press  in  Salt  j 
Lake  City,  where  there  was  no  |  ENI 
racing.  In  1940,  he  was  trans-  ‘  fro; 
ferred  to  Baltimore,  where  he 
covered  thoroughbred  racing.  , 
His  first  experience  with  ham-- 
ess  racing — trotters  and  pacen? 

— was  in  New  York  in  1948.  ) 

•  ‘i  65- 

Roach  Promoted 
To  Sports  Editor 

The  New  York  Times  has 
promoted  its  racing  specialist 
James  Roach,  to  the  sports  edi-  SIR 
torship.  He  succeeds  Raymond  ofl 
J.  Kelly,  who  has  retired  after; 

36  years  with  the  Times.  ' 

Mr.  Roach  has  been  on  the;  USE 
Times  staff  since  1931.  Earlier;  Phr 
he  worked  on  the  World  and; 
during  World  War  II  he  served 
in  Navy  public  relations  as  » 
lieutenant.  He  has  been  assist-  cq| 
ant  sports  editor  for  seven  j 
years. 
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Only  Fairchild 
electronic  engraving 
is  proven  in  the  field 
by  more  than 
6,000  daily  and  weekly 
newspapers 


Scan-A-Sizer®  puts  a  complete  halftone  engraving  process 
right  in  your  own  plant  —  with  most  of  the  needed  skills  built 
in  and  electronically  controlled.  Look  at  these  exclusive  fea¬ 
tures: 

ENURGES  OR  REDUCES  AUTOMATICALLY.  Engraves  direct 
from  original  copy,  no  intermediate  steps.  Reduces  or  enlarges 
continuously  up  to  4  times.  Eliminates  photo-copying.  Pro¬ 
duces  engravings  up  12%  x  16  inches. 

SCREEN  SELECTION.  Choose  either  of  two  screens.  Just  set  the 
screen  selector.  Typical  newspaper  combinations  are:  60-85; 
65-85;  65-100;  85-100. 


easy  way  to  stylize  illustrations  or  compensate  for  mat  shrink¬ 
age.  Develops  strong  attention  getting  values  in  your  illustra¬ 
tions. 

TOUGH,  RESILIENT  SCAN-A-PLATE®.  Long-wearing  Fairchild 
Engravings  are  made  on  a  specially  formulated  material  that 
can  be  flat  mounted  on  wood,  patent  base  or  metal  —  or 
attached  to  curved  stereos  for  top  quality  direct  printing. 

FAIRCHILD  LEASE  PLAN  OFFERS  SPECIAL  ADVANTAGES.  This 
feature  conserves  your  capital  dollars;  protects  you  against 
equipment  obsolescence  and  insures  its  maintenance  in  like- 
new  operating  condition. 


tone  sensitivity  control.  Simple  5-position  adjustment 
brings  out  extra  shadow,  middletone  or  highlight  detail  — 
accentuates  tones  and  brings  out  definitions,  all  with  the 
^  twist  of  a  dial. 

pecialist 

orts  edi-  STROBOSCOPIC  MICROSCOPE  permits  you  to  see  actual  size 
halftone  dots  as  they  are  being  engraved  under  your  com- 
plete  control.  Assures  highest  quality  engravings. 

I  on  WE  MOUNTED  OR  UNMOUNTED  COPY  to  18  x  22%  inches. 

drawings,  pasteups,  fabrics  —  any  and  all  kinds  of 
^^"8  smaller  pictures  to  common  reiduction  or  enlarge- 
»ns  as  ratios  with  a  single  setting. 

"  *2vet  DISTORTION  OF  EITHER  PiaURE  DIMENSION. 

Introduce  “stretch  or  shrink”  efifects  with  a  simple  setting.  An 
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Joint  Plants 

{Coyitinued  from  page  26) 


ing  or  evening  only,  and  may 
combine  either  or  both  with 
the  Sunday  paper. 

“Accounting  has  been  a  sin¬ 
gle  operation.  All  revenues  and 
expenses  are  those  of  Clarks¬ 
burg  Publishing  Company  and 
although  many  costs  are  kept 
separately,  others  include  ma¬ 
terials  and  overhead  are  not  sub¬ 
divided.  In  any  event,  each  share 
of  stock  represents  the  same  in¬ 
terest  in  the  business  as  every 
other  share. 

“Some  changes  in  the  owner¬ 
ship  of  stock  occurred  during 
the  period  for  which  the  origi¬ 
nal  voting  trust  was  to  last. 
Disagreements  and  litigation 
arose  during  the  1930’s,  and  in 
November  of  1940  the  problems 
were  settled  when  nearly  all 
of  the  former  Exponent  owners 
sold  their  stock  to  the  principal 
owners  of  the  Telegram.  Since 
that  time  no  management  prob¬ 
lems  have  existed.” 


All  in  One  Ownership  Now 


An  example  of  how  a  joint 
printing  plan  operation  can 
lead  to  merged  ownership  is 
that  of  the  Topeka  (Kas.)  State 
Journal  and  Topeka  Capital. 
These  two  newspapers  were  for¬ 
merly  owned  by  Oscar  Stauffer 
and  Capper  Publications  respec¬ 
tively.  They  entered  into  a  joint 
printing  plan  back  in  1941  which 
was  continued  until  Feb.  1,  1957, 
when  Stauffer  Publications 
bought  out  Cappers. 

“While  we  still  continue  with 
the  joint  printing  plant  the  con¬ 
dition  for  its  existence  is  no 
longer  present  and  we  can,  when 
we  wish,  discontinue  same  be¬ 
cause  there  is  now  only  one  own¬ 
ership,”  explained  Mr.  Stauffer, 
president  of  Stauffer  Publica¬ 
tions.  He  set  forth  the  advan¬ 
tages  of  the  JPP  as  follow: 

“You  asked  did  it  mean  the 
survival  of  a  second  paper.  I 
can  tell  you  very  frankly  that 
in  Topeka  had  it  not  been  for 
the  joint  plant  or  publishing 
company  one  of  the  papers  defi¬ 
nitely  would  have  had  to  bow 
out.  The  costs  in  ’40  and  ’41 
were  so  exorbitant  that  both 
papers  were  losing  money  and 
we  could  not  have  gone  on  in¬ 
definitely  without  one  or  the 
other,  or  both,  passing  out. 


saved.  And  as  time  goes  on  one 
can  streamline  the  operation 
with  the  latest  equipment  and 
do  so  out  of  the  profits,  which 
could  not  have  been  done  out  of 
losses  if  the  papers  were  operat¬ 
ing  individually. 

“How  are  the  benefits  passed 
on  to  subscribers  and  advertis¬ 
ers?  The  fruits  of  the  produc¬ 
tion,  of  course,  are  better  news¬ 
papers.  It  goes  without  saying 
that  newspapers  can  not  be  im¬ 
proved  out  of  losses. 

“Are  separate  editorial  and 
news  costs  met  under  the  plan? 
Our  two  newspapers,  the  State 
Journal  and  Topeka  Capital, 
have  been  editorially  independ¬ 
ent  from  the  day  of  our  joint 
operation  and,  of  course,  the 
editorial  costs  were  not  included 
in  the  joint  operation  but  were 
paid  for  by  each  company  sepa¬ 
rately,  so  there  would  be  com¬ 
plete  independence. 

“You  asked  how  are  the 
profits  divided?  The  money  left 
over  after  the  actual  operating 
expenses  of  the  physical  plant 
are  divided  and  then  each  paper 
pays  its  editorial  costs  and  if 
there  is  any  money  remaining 
after  the  other  expenses  that, 
of  course,  is  the  profit.  Our  op¬ 
eration  has  been  moderately 
profitable  since  its  inception.” 


ness  office.  Sometimes  crafts¬ 
men  have  individual  preferences 
on  machinery  which  do  not  fit 
into  a  uniform,  economical  pat¬ 
tern. 

“Under  the  Augusta  Newspa¬ 
per  Printing  Corporation  the 
editorial  costs  were  kept  sepa¬ 
rate  but  were  paid  by  the  News- 
paper  Printing  Corporation. 
This  differs  somewhat  from  the 
pattern  used  in  other  cities. 

“One  of  the  limited  criticisms 
which  arose  from  the  readers 
when  the  Sunday  Herald  was 
dropped  was  that  the  Sunday 
Herald  editorial  page  no  longer 
existed.  Therefore,  when  the  six- 
day,  afternoon  Herald  was  pur¬ 
chased  by  the  Chronicle  six 
years  after  N.  P.  C.  was  foimed 
a  completely  new  Sunday  edi¬ 
torial  page  with  features  of  the 
Herald  was  put  back  in  the 
Sunday  edition,  and  a  combined 
masthead  was  instituted.  The 
reaction  was  good.  I  think  this 
Sunday  problem  is  an  important 
matter  to  be  considered  when  a 
Newspaper  Printing  Corpora¬ 
tion  is  formed. 


ly  if  the  newspapers  were  op¬ 
erated  from  and  printed  in  sepa¬ 
rate  plants. 

“The  subscriber  benefits  from 
a  well-printed  paper  produced 
on  the  most  modem  equipment 
available.  Regardless  of  which 
paper  he  takes,  the  subscriber 
benefits  additionally  from  more 
complete  photographic  coverage, 
from  many  added  features,  and 
from  more  intensive  and  com¬ 
plete  local  and  area  news  cot- 
erage.  Two  complete,  separate 
news-editorial  staffs  are  main¬ 
tained  on  the  same  competitm 
basis  as  that  which  existed  prior 
to  the  merging  of  printing  op¬ 
erations.  These  two  staffs  are 
able  to  give  the  subscriber  the 
benefit  of  better  facilities,  co¬ 
ordination  of  effort,  and  more 
intensive  news  coverage.” 


Sunday  is  Important  Factor 


The  Augusta  (Ga.)  Chronicle 
and  Augusta  Herald  joined  to 
form  a  Newspaper  Printing 
Corp.,  in  1949.  At  that  time,  this 
corporation  printed,  sold  and 
distributed  the  morning  Chroni¬ 
cle  and  the  evening  Herald, 
along  with  the  Sunday  Augusta 
Chronicle.  The  Herald’s  Sunday 
paper  was  discontinued. 

In  recent  years,  however,  Wil¬ 
liam  S.  Morris,  publisher  of  the 
Chronicle,  has  purchased  the 
Herald  and  has  dissolved  the 
Herald  Printing  Co.,  and  the 
Newspaper  Printing  Corp.  The 
two  Augusta  newspapers  are 
now  owned  and  operated  by 
Southeastern  Newspapers,  Inc., 
of  which  Mr.  Morris  is  presi¬ 
dent. 


“The  operating  costs  of  N.P.C. 
were  divided  equally  and  the 
profits  were  distributed  on  a 
basis  of  55  percent  to  one  party 
and  45  percent  to  the  other 
party  for  a  period  of  five  years 
and  equally  thereafter.  This 
percentage  arrangement  was  ar¬ 
rived  at  by  considering  the  earn¬ 
ings  of  each  property  for  a  base 
period  prior  to  the  beginning 
of  the  consolidated  printing  cor¬ 
poration.” 


Most  Modem  Equipment 


Kate  Increases  at  Minimum 


At  Lincoln,  Neb.,  the  Journal- 
Star  Printing  Co.,  was  estab¬ 
lished  in  1950  through  the  con¬ 
solidation  of  two  publishing 
firms,  one  of  which  published 
an  evening  newspaper  and  the 
other  published  a  morning,  eve¬ 
ning  and  Sunday  paper. 

The  Journal-Star  Printing  Co. 
owns  the  newspaper  plant, 
equipment  and  the  two  news¬ 
papers.  The  Lincoln  operation 
is  not  what  is  generally  referred 
to  as  a  joint  printing  plant  op¬ 
eration,  Walter  A.  White,  secre¬ 
tary-treasurer  explained,  in  that 
the  newspapers  are  owned  and 
operated  by  the  one  corpora¬ 
tion. 


However,  the  experience  of 
the  Augusta  Chronicle  and  Her¬ 
ald  under  the  joint  printing  plan, 
shows  the  benefits  gained  during 
that  period.  J.  W.  West,  who 
joined  the  Augusta  newspapers 
as  an  executive  in  1953,  while 
some  of  the  “welding  processes” 
were  still  going  on,  offered  the 
following  observations: 


Streamlined  Operation 

“Does  it  result  in  extensive 
capital  outlay  for  a  publishing 
plant  and  equipment?  It  cer¬ 
tainly  does  not  because  you  sim¬ 
ply  use  one  physical  plant  in¬ 
stead  of  two  and  thereby  you 
can  see  how  much  money  is 


Machinery  Purchasing 


“Under  a  Newspaper  Print¬ 
ing  Corporation  a  real  engi¬ 
neering  job  can  be  done  in  the 
mechanical  departments.  This  is 
particularly  true  when  the  ma¬ 
chinery  purchasing  is  shifted 
from  the  craftsmen  to  the  busi- 


The  Log  an  sport  (Ind.) 
Pharos-Tribune  and  Press  rep¬ 
resent  a  merged  operation  in 
which  the  two  papers  are  edi¬ 
torially  separate  but  are  printed 
in  the  same  plant  and  share 
common  business  and  advertis¬ 
ing  staffs. 

J.  M.  Druck,  general  man¬ 
ager,  explained  the  Pharos- 
Tribune  purchased  the  morning 
Press  in  1949  and  subsequently 
merged  the  printing  operations 
in  the  one  plant  of  the  evening 
Pharos-Tribune.  He  said  such 
a  merger  has  made  possible  for 
Logansport  to  continue  having 
“two  distinctly  independent, 
separately  edited  newspapers.” 

Mr.  Druck  outlined  the  bene¬ 
fits,  stating: 

“The  net  effect  of  combining 
printing  operations  in  one  mod¬ 
ern  plant  has  led  to  a  substan¬ 
tial  capital  outlay  which  insures 
the  best  possible  printed  prod¬ 
uct.  With  circulation  duplica¬ 
tion  at  a  minimum,  advertisers 
benefit  by  being  able  to  buy 
space  in  both  papers  and  obtain 
complete  coverage  at  a  rate  sub¬ 
stantially  less  than  what  they 
would  have  had  to  pay  separate- 
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Mr.  White  explained  the  Lin¬ 
coln  operation,  in  part,  as  fol¬ 
lows  : 

“After  the  creation  of  the 
Journal-Star  Printing  Co.,  the 
following  publications  were  es¬ 
tablished:  the  Lincoln  Star  in 
the  morning  field,  the  Lincoln 
Evening  Journal  and  Nebraska 
State  Journal  in  the  evening 
field  and  the  Sunday  Journal 
and  Star  was  continued  as  a 
combination  Sunday  newspaper. 
By  charter  requirement,  it  is 
necessary  that  the  Journal-Star 
Printing  Co.,  conti’act  with  oth¬ 
ers  for  the  furnishing  of  news, 
editorial,  feature  and  pictorial 
content  for  each  of  the  news¬ 
papers.  Also,  it  is  necessary 
that  independence  in  the  wak¬ 
ing  of  policies  concerning  thw 
matters  be  left  to  the  parties 
with  which  the  contracts  are 
m.ade.  The  editorial  and  news 
content  of  the  respective  news¬ 
papers  is  furnished  under  con¬ 
tract  by  the  State  Journal  Com¬ 
pany  and  the  Star  Publishing 
Company.  The  Journal-Star 
Printing  Co.,  operates  the  busi¬ 
ness,  circulation,  mechanical 
distribution  and  all  other  de¬ 
partments. 

{Continued  on  page  93) 
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As  a  result  it  will  be  some 
•— *  Plfint^  before  production  depart- 

mH  A  ftfff  Co  ments  of  the  two  newspapers  can 

(Continued  from  page  92)  be  completely  merged.  Other 

_ _ economies  to  be  realized  from 

operation  of  single  newspaper 
New  Building  Erected  plant  will  also  be  delayed. 

‘The  establishment  of  the  Unique  Provisions 

umal-Star  Printing  Co.  as- 

red  the  readers  of  daily  news-  Recently  Pacific  Press  has 
pers  that  there  would  be  an  moved  the  Province  press  and 
lependent  newspaper  in  the  mailing  rooms  into  the  former 
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newspaper  in  the  evening.  The  Business  offices  of  the  two 
news  and  editorial  staffs  of  the  papers  have  also  been  merged 
newspapers  are  housed  in  sepa-  as  w’ell  as  the  national  adver- 
rate  sections  of  the  plant  and  tising  departments, 
they  are  competitive  in  every  Not  to  be  merged  in  the  joint 
respect.  Both  subscribers’  and  publishing  company  are  the  edi- 
advertisers’  acceptance  of  and  torial  departments,  circulation, 
confidence  in  the  newspapers  classified  and  retail  advertising, 
are  very  satisfactory.  A  unique  clause  in  the  Pacific 

“A  new  building  of  93,000  Press  agreement  gives  each  pub- 
square  feet  of  floor  space  con-  Usher  autonomy  over  the  edi- 
structed  at  a  cost  of  one  mil-  torial  content  of  his  newspaper 
lion  dollars  houses  the  opera-  plus  complete  jurisdiction  over 
tion.  The  number  of  employees  the  publication  departments  not 
required  and  the  amount  of  being  merged, 
equipment  used  currently  are  Pacific  Press  owns  all  assets 
considerably  greater  than  that  used  to  produce  both  papers, 
required  prior  to  the  establish-  Sun  Publishing  Company  and 
ment  of  the  Journal-Star  Print-  the  Southams,  former  owners 
ing  Co.  Subscription  and  adver-  of  The  Province,  are  equal 
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and  his  magnetic  ore  separator 


what  is  Bill  doing? 

He  is  demonstrating  his  exhibit  at  the  Pinellas  Q>unty 

Science  Fair 

Why  is  Bill  significant? 

He  is  one  of  J.OOO  Pinellas  Students  who  submitted 
entries,  with  1.1  }6  shown  at  this  year’s  Fair. 

Does  Bill  rate  in  u-orld  affairs? 

Bill,  and  the  thousands  of  other  student  scientists,  are 
the  Free  World  answer  to  Communist  compulsion. 


Publishing  Company.”  ice  supplied. 

•  ♦  ♦  r 

V  w-i.  -  .  Pacific  Press  collects  all  reve- 

One  Newspaper  El.m.naled  ^ue  from  the  two  ncv=p»p=r= 

Among  the  latest  of  the  joint  and  credits  each  with  its  actual 
operations  is  that  in  Vancouver 


newspapers 

income.  At  the  same  time  it  is 
able  to  keep  an  accurate  record 
the  Vancouver  Sun  and  the  of  the  profit  or  loss  position  of 
Province,  a  Southam  newspaper,  each  newspaper.  Profits  from 
joined  forces  in  a  new  publish-  Pacific  Press  are  divided  equally 
ing  company.  Pacific  Press  between  the  Sun  Publishing 
Limited.  Company  and  the  Southam  Corn- 

Prior  to  the  formation  of  pany. 

Pacific  Press  there  were  three  • 

da%  newspapers  operating  in  ^  Friend  in  Proxy 
Vancouver.  The  Sun  and  the 

Province  competed  in  the  after-  Cleveiland 

noon  field,  and  the  Vancouver  Sometimes  newspapermen  en- 
Berald,  owned  by  the  Thomson  counter  unexpected  friends  when 
chain,  was  alone  in  the  morning  are  sent  out  to  cover 

field.  Shortly  before  the  foi-ma-  stories.  In  Cleveland  recently, 
tion  of  Pacific  Press  the  Thom-  they  tried  to  bar  reporters  from 
*on  Company  suspended  the  a  stockholders’  fight  of  the  Van 
Herald.  Dorn  Iron  Works  Co.  An  at- 

With  the  morning  field  va-  torney,  Don  Hombeck,  neatly 
c»nt.  Pacific  Press  decided  to  solved  the  problem  by  giving 
®>ke  the  Province  a  morning  each  of  the  reporters  one  of  his 
newspaper  and  continue  the  Sun  H  stockholders’  proxies. 
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Five  vears  ago  the  St.  Petersburg  Times  sponsored  the 
first  Pinellas  County  Science  Fair  —  and  has  done  so 
each  year  since.  Each  year  the  Fair  attracts  more  entries, 
remains  the  largest  Science  Fair  in  Florida.  Each  year 
The  Times  backs  a  long  list  of  youth  projects  ,  such  as 
the  High  School  Band  Festival,  the  Spelling  Bee  and 
others  that  have  won  friends  in  more  than  90,000 
households. 

Each  wholesome  effort  sponsored  has  moved  The  Times 
closer  to  the  roots  of  the  Suncoast,  in  a  progression 
that  has  made  The  Times  — 


THE  TIMES  —  in  —  made  the  largest  gain  in  total 
advertising  of  any  neuspaper  in  America. 


\ 

( 


Twin-City  Editor  Can’t 
Win  in  Some  Arguments 


Jake  published  another  editorial 
explaining  the  differences  in  the 
laws  which  even  people  who  had 
lived  all  their  lives  in  Tex¬ 
arkana  had  never  realized. 


In  a  Corner 


By  Jim  Russell 


Texarkana 

“Every  time  I  think  every¬ 
thing  is  going  fine  I  look  up  and 
see  that  damn  state  line.” 

With  this  short  statement, 
J.  Q.  (Jake)  Mahaffey  summed 
up  the  philosophy  he  has  used 
in  dealing  with  the  unique  prob¬ 
lems  he  faces  as  the  editor  of 
the  Texarkana  Gazette  ...  a 
newspaper  serving  a  border  city 
divided  only  by  a  street  for  a 
state  line  but  widely  separated 
by  over  50  years  of  stubborn 
tradition. 

The  borderline  between  Tex¬ 
arkana,  Texas,  and  Texarkana, 
Arkansas,  slices  through  the 
city  like  a  sharp  knife  .  .  .  “and 
at  times  it  seems  as  if  they 
might  as  well  had  built  a  brick 
wall  down  the  center  of  the 
city,”  Mr.  Mahaffey  said,  study¬ 
ing  stubby  fingers  bearing  their 
printer's  ink  trade-mark. 


Texas  side  should  help  support 
the  municipal  airport  since  it 
did  serve  both  sides  of  the  city. 
Immediately  the  proposal  met 
strong  opposition  from  people 
who  said  “we  ought  to  stick  to 
our  side  of  the  fence.” 

For  a  long  while  the  Gazette 
seemingly  ignored  the  issue. 
Quietly  Jake  ordered  his  staff 
into  exhaustive  research  work. 
Slowly  and  deliberately  he 
studied,  shifted,  and  weighed 
each  bit  of  information.  Con¬ 
vinced  that  the  issue  was  good, 
he  went  to  work  using  the  paper 
to  “educate”  the  people  in  a 
carefully  planned  and  executed 
campaign.  Most  of  the  opposi¬ 
tion  soon  melted. 


The  sheer  task  of  covering  a 
city  with  two  mayors,  two  po¬ 
lice  departments,  two  city  coun¬ 
cils,  two  school  boards,  two 
county  governments,  and  even 
two  United  States  District 
Courts  causes  an  abnormally 
high  operating  cost  in  just 
keeping  the  paper  properly 
staffed.  Added  to  this  is  the  fact 
Texarkana  is  located  in  the 
northeast  comer  of  Texas.  This 
places  the  Gazette  within  a  30- 
mile  radius  of  Louisiana,  40 
miles  from  Oklahoma,  and  just 
across  the  street  from  Arkan- 


The  Case  of  ihe  Delinquents 


Toward  Unified  Goal 


To  combat  this  invisible  wall 
Jake  uses  the  Gazette  to  cajole, 
threaten,  and  even  coerce  his 
readers  into  disregarding  old 
traditions  and  differences  and 
work  toward  a  unified  goal. 

“The  Gazette  is  the  glue  I 
use  to  bring  these  two  forces 
together,”  he  said,  leaning  back 
in  an  old  chair  and  running  his 
fingers  through  his  sparsely 
settled  hair. 

A  small  example  of  this 
“glue”  is  the  unique  dateline 
carried  under  the  flag  which 
simply  states:  Texarkana,  USA. 
In  parentheses  are  the  words 
( Arkansas-Texas) . 

The  Gazette  carries  a  huge 
responsibility  in  shaping  the 
opinion  of  its  subscribers.  The 
terrible  weight  of  this  burden 
has  already  sent  Jake  to  the 
hospital  with  two  nervous  break¬ 
downs. 

“We  don’t  shirk  any  oppor¬ 
tunity  to  lead  when  a  problem 
arises,”  explained  Mr.  Mahaf¬ 
fey,  using  the  editorial  “we” 
he  uses  so  often  when  either 
referring  to  himself  or  to  the 
Gazette. 


Readers  of  the  Gazette  have 
accused  Jake  of  being  dogmatic, 
of  running  an  “Arkansas”  paper 
or  of  putting  out  a  “Texas” 
paper  . .  .  just  according  to  what 
side  of  the  city  they  happen  to 
live  on,  but  seldom  has  a  reader 
questioned  Mahaffey’s  fair  sense 
of  reporting.  That  is,  until  last 
year. 

At  that  time  Texarkana  was 
being  hit  by  a  small  but  destruc¬ 
tive  band  of  juvenile  delin¬ 
quents.  This  gang’s  vandalism 
grew  into  such  proportions  that 
suddenly  Jake  called  in  his  edi¬ 
torial  staff.  Stuttering  even 
more  than  normally,  Jake  bark¬ 
ed  out  an  order  that  for  the  first 
time  in  the  Gazette’s  history  the 
names  of  juvenile  delinquents 
would  be  printed. 

Prodded  by  stinging  front¬ 
page  editorials,  the  police  drag¬ 
net  turned  up  some  teenagers 
who  were  sons  of  prominent 
families  from  the  Texas  side  of 
the  city.  It  was  then  that  a 
lawyer  pointed  out  to  Jake  that 
a  local  Texas  law  didn’t  allow 
the  publishing  of  the  names  of 
minors. 


To  get  accurate  and  complete 
coverage  of  this  wide  area  that 
contains  such  a  multitude  of 
conflicting  interests  Mahaffey 
has  set  up  an  extensive  system 
of  over  60  stringers.  Spread  out 
in  a  50-mile  radius  of  Texar¬ 
kana,  these  stringers  give  part 
of  the  answer  as  to  why  the 
Gazette  has  earned  such  a  high 
reputation  for  complete  cover¬ 
age  of  the  four  states  area.  Be¬ 
cause  of  this  a  competitor  is 
said  to  have  complained:  “Hell, 
a  cow  can’t  even  give  birth 
around  Texarkana  without  Ma¬ 
haffey  writing  about  it.” 


One-Sentence  Lesson 


J.  Q.  Mahaffey 


asked  him  to  dinners  in  hisi 
honor.  From  the  pulpit 
preachers  praised  his  work. 

High  point  of  the  editorial 
campaign  was  to  be  the  election 
when  the  voters  would  be  abk 
to  choose  a  new  police  chief.  Mr. 
Mahaffey  again  had  to  face  the 
reality  of  human  nature  when 
the  voters  re-elected  the  same 
police  chief. 

Dejected,  Mr.  Mahaffey  called 
off  his  campaigrn.  He  was 
cheered  slightly  when  a  federal 
district  judge  who  was  a  friend 
of  his  confided:  “Don’t  feel  too 
bad,  son  .  .  .  after  all  you  were 
fighting  against  a  mighty  popu¬ 
lar  institution.” 


Once  Mr.  Mahaffey  sent  out 
a  young  and  very  green  cub 
reporter  to  cover  a  very  routine 
story.  In  an  effort  to  “liven  up 
the  story,”  the  cub  exaggerated 
the  facts  “just  a  little.” 

Finally,  in  desperation,  Jake 
called  the  boy  to  his  desk  and 
gave  him  one  of  his  famous  one- 
sentence  lessons  in  journalism. 

“Get  the  facts  straight  first,” 
Jake  stuttered  to  the  wide-eyed 
cub,  “and  then  .  .  .  and  only 
then  are  you  free  to  distort 
them!” 

Not  all  of  Mr.  Mahaffey’s 


Nominees  for 
AP  Radio  Group 


Cecil  Woodland,  general  man¬ 
ager  of  Radio  Station  WEJl 
of  Scranton,  Pa.,  has  announced 
selection  of  eight  candidates  for ' 
the  Associated  Press  Radio  and 
Television  Association  board  of 
directors. 

The  election  will  be  by  mail 
ballot,  before  midnight,  July  25. 

These  are  the  candidates: 
First  district — for  a  one-year 


editorial  campaigns  have  been  ^^^m,  Daniel  W.  Kops,  WAVZ. 
successful.  Texarkana,  like  most  Conn.,  and  APRTA' 

Cities  its  size  has  “  .  _  '  .  au 


Recently  a  problem  did  arise. 
For  years  the  Arkansas  side  of 
Texarkana  has  supported  the 
city’s  only  airport.  The  high 
cost  of  running  the  terminal  was 
becoming  a  staggering  burden 
for  Arkansas,  which  has  the 
smaller  proportion  of  popula¬ 
tion.  To  ease  this  situation  the 
Texas  city  council  brought  up 
a  proposal  suggesting  that  the 


Because  Texarkana  was  being 
so  hard  hit  by  this  small  but 
vicious  gang,  Mr.  Mahaffey  did 
go  ahead  and  print  the  names  of 
juvenile  offenders  who  came 
from  the  Arkansas  side  of  Tex¬ 
arkana.  This  did  bring  down  the 
list  of  crimes  committed  by 
teenagers  to  a  bare  trickle  com¬ 
pared  to  what  it  previously  had 
been.  Even  this  action  brought 
repercussions.  Some  readers  be¬ 
lieved  the  paper  was  deliber¬ 
ately  protecting  the  sons  of  in¬ 
fluential  Texas  families.  To 
clear  this  wrong  impression 


a  segregated 
red  light  district.  At  least  one 
of  these  “houses”  has  been  in 
full-time  operation  for  the  past 
half  century.  For  as  long  as  any 
of  the  staff  can  remember  Jake 
has  waged  a  periodic  but  futile 
campaign  to  wipe  out  this  dis¬ 
trict  which  he  considers  a  per¬ 
sonal  blot  on  his  editorial  record. 

Last  Fall  the  editor  believed 
he  had  finally  licked  this  prob¬ 
lem  when  the  Gazette  exposed 
evidence  of  corruption  on  the 
Texas  police  force.  For  a  change 
readers  wrote  in  saying  what  a 
“great  job”  he  was  doing  at 
cleaning  up  the  city.  Civic  clubs 


president;  and  Samuel  M.  Alt- 
doeffer,  WLAN,  Lancaster,  Pi 

Second  district  —  for  a  two- 
year  term,  Don  Murray,  WDBJ. 
Roanoke,  Va.;  and  Davenport 
Smith,  WBRC,  Birmingham. 
Ala. 

Third  district  —  for  a  three- 
year  term,  Dick  Cheverton, 
WOOD,  Grand  Rapids,  Mich-i 
and  Don  O’Connor,  WISH,  Mil¬ 
waukee,  Wis. 

Fourth  district  —  for  a  forff'  • 
year  term,  Richard  0.  Lewis. 
KTAR,  Phoenix,  Ariz.,  incum¬ 
bent;  and  Calvin  J.  Smith. 
KFAC,  Los  Angeles. 
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PROMOTION 


Editor  Asks 
Pitch  Aimed 


Promotion 
at  Readers 


Seattle 

“Isn’t  it  about  time  the  ANPA 
pitched  promotion  at  readers  of 
newspapers  as  well  as  at  ad¬ 
vertisers?” 

Charles  Massey,  executive  edi¬ 
tor  of  the  Yakunn  Republic  and 
Herald,  put  the  question  at  the 
nth  annual  Newspaper  Semi¬ 
nar  at  the  Uniiversity  of  Wash¬ 
ington  here  April  10. 

Critical  of  the  promotion  ac¬ 
tivities  of  various  newspaper 
groups,  Mr.  Massey  challenged 
the  American  Newspaper  Pub¬ 
lishers  Association  to  broaden 
its  appeal  to  readers  or  have 
some  new  agency  created  to  pro¬ 
vide  a  nationwide  public  rela¬ 
tions  program  for  the  press 
aimed  at  readers. 

Cites  ANPA  Program 

The  editor  called  attention  to 
the  program  for  the  ANPA  Con¬ 
vention  in  New  York  next  week. 

“Judging  by  the  panel  topics,” 
he  said,  referring  to  the  Tues¬ 
day  Sessions  which  are  closed 
to  reporters,  “the  publishers  of 
America  are  not  too  concerned 
about  getting  a  better  public 
understanding  of  the  press. 
They  should  be  —  they  own  the 
press.  Here  are  some  of  the 
topics  in  the  management  sec¬ 
tion  of  the  convention: 

“  ‘How  many  newspapers  have 
evolved  a  satisfactory  profit- 
sharing  plan  for  executives  and 
department  heads?’ 

“  ‘Have  newspapers  whose 
profit-sharing  plans  have  been 
in  operation  several  years  found 
the  incentive  feature  tends  to 
lose  its  effect  and  the  partici¬ 
pants  look  on  the  additional 
compensation  as  a  part  of  their 
base  salary  rather  than  a  re¬ 
ward  for  superior  performance?’ 

“  ‘How  many  newspapers  have 
sat  up  reserves  to  cover  contin¬ 
gencies  incident  to  severance 
pay  obligations?’ 

“Of  course  publishers  want 
the  answers  to  these  questions. 
But  why  not  show  awareness 
of  the  reader  and  the  competi¬ 
tion  for  his  time? 

Editorial  Panels 

“Three  editorial  panels  are 
scheduled  at  the  convention.  The 
number  one  question  in  each 
panel  is: 

“  ‘What  policy  is  used  in  cut¬ 
ting  news  stories  to  a  mini¬ 
mum?’ 

“  ‘How  are  news  and  editorial 


space  minimums  applied  to 
small  newspapers?’ 

“  ‘Now  that  there  is  no  news¬ 
print  shortage,  have  you  re¬ 
duced  or  enlarged  the  news-hole 
or  unpaid  content  percentage?’ 

“Anything  there  about  im¬ 
proving  public  understanding  of 
the  press? 

“There  is  one  convention  ques¬ 
tion  that  shows  concern  about 
the  competition  for  readers’ 
time.  It  asks: 

“  ‘Do  readers  budget  their 
newspaper  reading  time?’ 

“And  that  is  followed  by  this 
one: 

“  ‘If  readers  budget  reading 
time,  why  is  it  always  necessary 
to  increase  the  news-hole?’ 

“What  about  our  readers?” 

*  *  * 

126  Just  Miss  Tie  in  Contest 

San  Jose,  Calif. 

There  was  water,  water  al¬ 
most  everywhere  and  the  San 
Jose  Mercury-News  contest  on 
the  capacity  of  the  area’s  eight 
dams  almost  resulted  in  a  tie- 
win  by  126  participants. 

The  winner  received  the  full 
$500  top  award.  The  newspa¬ 
per  had  to  explain  the  situation 
to  126  near-winners.  There  were 
20,360  entries. 


Dan  E.  Stem,  promotion  man¬ 
ager,  seized  the  opportunity  for 
dramatic  photography  of  news¬ 
paper  service  in  time  of  crisis 
and  fared  forth  with  a  camera¬ 
man  to  take  flood  scenes  for  a 
revision  of  the  M-N  promotion 
film. 

Scenes  from  nearby  Alviso 
and  from  San  Jose  areas  border¬ 
ing  flooded  Alvarado  Creek  were 
obtained.  The  promotion  man¬ 
ager  contributed  his  hat  to  the 
project.  It  went  into  the  flood 
waters. 

*  * 

‘Near  Genius’  C.erlincate 

.4nyone  ever  call  you  a  near¬ 
genius? 

There  are  a  lot  of  them  in  Ha¬ 
waii,  according  to  the  Honohdu 
Star-Bulletin. 

The  newspaper  publishes  one 
of  those  weekly  crossword  puz¬ 
zles  —  the  kind  where  two  or 
more  words  fit  the  given  clue. 

The  basic  prize  for  Pruzzle  is 
$250  and  every  week  there’s  no 
winner  the  prize  mounts  by  $50. 

Almost  every  week  there  are 
several  contestants  who  miss 
the  cash  prize  by  only  one  let¬ 
ter.  To  soften  the  sting,  the 
Star-Bulletin  sends  the  near 
winner  an  by  11  embossed 
certificate  granting  him  a  life¬ 
time  membership  in  the  paper’s 
“Near  Genius  Pruzzle  Club.” 

Since  the  Pruzzle  contest  be¬ 
gan  in  September,  1954,  the 
Star-Bulletin  has  received  3,- 
845,008  entries.  There  have  been 
43  cash  winners  of  a  total  of 
$10,400  and  156  “near-geniuses.” 


BOWLED  OVER! — Glowing  with  home-town  pride,  Harold  G.  (Hap) 
Kern,  general  manager  of  Hearst  Newspapers,  admires  the  trophy 
awarded  to  the  Boston  newspapers  as  the  "best  illustrated  newspapers 
among  all  Hearst  newspapers."  Mr.  Kern  has  been  in  charge  of  the 
Boston  group  for  many  years.  Standing,  left  to  right,  are  the  editors: 
Sam  Bornstein,  Sunday  Advertiser;  Win  Brooks,  American;  and  James 
P.  Murphy,  Record 


First  Heroism  Awards 

The  Winona  (Minn.)  Doily 
News  presented  its  $100  award 
for  heroism  to  Sharon  Boero,  a 
15-year-old  babysitter,  and  to 
Bernard  Colby,  a  neighbor. 

The  winners  rescued  four  |f 
children  and  an  adult  from  a 
fire  that  destroyed  the  home. 

The  heroism  award  was  es¬ 
tablished  in  1952,  but  these  were 
the  first  recipients.  The  award 
was  presented  by  the  Daily 
News’  business  manager,  Wil¬ 
liam  F.  White,  and  Winona’s 
mayor,  Lloyd  E.  Pfeiffer. 


Cxinsumer  Panel  Described 
What  Consumer  Panel  infor-  i 
mation  can  do  for  manufactur-l 
ers  of  grocery  and  drug  products  |l 
is  explained  in  a  36-page  fact- 
book  published  by  the  Chicago 
Tribune  and  released  by  A.  W. 
Dreier,  general  display  adver¬ 
tising  manager. 

The  booklet  outlines  opera¬ 
tions  of  the  Chicago  Tribune 
Consumer  Panel  set  up  in  1948 
to  provide  continuous  measure¬ 
ment  of  product  purchases  in 
the  Chicago-land  market.  The 
panel  is  made  up  of  725  metro¬ 
politan  Chicago  families  who 
each  week  report  all  purchases. 

*  *  • 

‘Bugs  Bunny'  Fans 
Hecht  Co.  department  store 
ran  an  ad  in  the  Washington 
Post  and  Times  Herald,  invit-* 
ing  children  to  call  the  store 
number  and  chat  with  “Bugs 
Bunny.”  Hecht’s  had  to  add  10 
phone  lines.  The  store  registered 
197,000  calls  in  three  days. 

*  ♦  • 

Favorite  Becipes  Booklet 

A  booklet  containing  the  ft- 
vorite  recipes  of  Governors 
wives  is  being  made  available 
as  a  memento  of  Grit’s  75th  M- 
niversary.  Mrs.  Erma  M.  Win¬ 
ner,  women’s  editor  of  the  na¬ 
tional  paper  that  circulates  from 
Williamsport,  Pa.,  says  all 
states  are  represented  in  the 
collection  except  Rhode  Island, 
which  has  no  First  Lady.  The 
price  of  the  book  is  50c.  ) 


Stock  in  Station 

Elyria,  Ohio 
Publishers  of  the  Elp^ 
Chronicle  Telegram  have  ac¬ 
quired  substantial  stock  in  R»' 
dio  Station  WEOL  of  Elyna 
and  Lorain,  Ohio,  Exact  amoiffl- 
of  the  stock  was  not  disclosed- 
Otto  B.  Schoepfle,  president  oj 
the  Lorain  County  Printing* 
Publishing  Co.,  bought  all  of  the  j 
stock  owned  by  Roy  W.  Amnad- 
president  of  the  Elyria-loraB 
Broadcasting  Co.  The  station  n 
10  years  old. 
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Benefit  the  Telephone  User 
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Good  earnings  provide  both  the 
incentive  and  the  means  for  better 
telephone  service  and  greater  value. 

But  if  earnings  are  low,  and  all 
energies  and  judgments  must  be  di¬ 
rected  to  meet  the  pressing  needs  of 
the  moment,  it  becomes  impossible 
to  do  the  best  for  the  long  run. 

For  a  practical  illustration,  let’s 
take  a  telephone  engineer  who  is 
figuring  out  what  size  telephone 
cable  should  be  installed  to  serve  a 
growing  neighborhood. 

He  knows  it  must  serve  200  homes 
right  away.  He’s  reasonably  sure  also 
that  in  another  couple  of  years  per¬ 
haps  200  more  homes  will  want  serv¬ 
ice.  Putting  in  a  cable  today  that  is 
big  enough  to  serve  all  400  homes 
will  eost  more  at  the  start. 

How'ever,  putting  in  a  smaller 
cable  today  that  will  serv'e  only  200, 
and  another  of  equal  size  two  years 
later,  will  cost  a  lot  more  in  the  end. 

What  will  the  engineer  do? 

If  the  company  is  pinched  for 
money,  he’ll  have  to  put  in  the 
smaller  cable,  even  though  this  will 
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be  more  expensive  in  the  long  run. 

But  if  the  company  is  in  good  fi¬ 
nancial  shape— 

If  it  can  readily  get  the  capital 
required  for  the  big  cable— 

And  if  the  general  level  of  earnings 
justifies  absorbing  the  temporarily 
higher  cost  of  the  larger  cable  until 
the  time  when  its  full  capacity  is 
utilized— 

Then  the  engineer  will  decide  to 
go  ahead  with  the  larger  cable.  Over 
the  years  this  will  save  money  for 
both  the  company  and  telephone 
users,  and  produce  the  best  service. 


Telephone  people  are  called  on 
to  make  decisions  like  this,  day  in 
and  day  out.  In  all  these  decisions 
good  earnings  are  essential  to  assure 
the  greatest  economy  and  progress. 

There  is  nothing  to  justify  the 
philosophy  that  keeping  telephone 
earnings  low  is  the  way  to  insure 
low  rates. 

Such  a  policy,  by  limiting  prog¬ 
ress  and  long-range  economies, 
leads  inevitably  to  poorer  service 
at  a  higher  price  than  the  customer 
would  otherwise  have  to  pay. 
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JOURNAUSM  EDUCATION 


Nevada  Success  Casts 
Doubt  on  Luxon  Plan 


By  Dwight  Bentel 

One  way  to  judge  the  merits 
of  Dean  Norval  Neil  Luxon’s 
“drastic  reduction”  proposal  for 
journalism  schools  is  to  take  a 
look  at  its  possible  conse¬ 
quences. 

Dean  Luxon  wants  to  improve 
journalism  education.  However, 
instead  of  urging  the  up-grad¬ 
ing  of  instruction  wherever  it 
exists,  he  would  have  about  two- 
thirds  of  all  the  established 
schools  and  departments  go  out 
of  business.  And  to  separate  the 
sheep  from  the  goats  he  im¬ 
poses  a  set  of  standards  which 
a  lot  of  people  think  aren’t 
valid.  Dean  Luxon  would  re¬ 
strict  journalism  education  to: 

“Forty  or  50  professional 
schools  of  journalism,  located 
at  institutions  with  outstanding 
libraries,  with  nationally  recog¬ 
nized  departments  in  the  hu¬ 
manities  and  the  social  sciences, 
with  rigid  requirements  for  the 
first  two  years’  work  in  the 
liberal  arts,  with  adequate  bud¬ 
gets  for  the  journalism  units, 
with  staff  members  interested 
and  actively  engaged  in  re¬ 
search  as  well  as  teaching  and 
service.  .  .  .” 

A  danger  of  the  Luxon  pro¬ 
posal  is  that  superficially  it 
sounds  great  .  .  .  and  it  sucked 
in  a  tot  of  editors  who  re¬ 
sponded  to  a  questionnaire.  But 
this  writer  is  among  those  who 
believe  that  the  emphasis  on 
“bigness”  inherent  in  the  Luxon 
proposal  (which  he  denies, 
though  it  is  conspicuously  pres¬ 
ent),  the  insistence  on  research, 
great  libraries,  and  so  on,  would 
eliminate  some  of  the  best 
journalism  programs  in  the 
country. 

A  Case  in  Point 

For  a  simple  case  study  in 
support  of  this  point  of  view, 
let’s  go  to  Nevada. 

At  the  western  edge  of  the 
sagebrush,  and  just  beyond  ear¬ 
shot  of  down  town  Reno’s  slot 
machines,  there  flourishes  the 
small  but  vigorous  journalism 
department  of  the  University  of 
Nevada. 

A1  Higginbotham’s  tidy  little 
operation  sharing  110,000 
.square  miles  of  desert  with  the 
jackrabbits  and  joshua  trees, 
would  seem  to  have  very  dim 
prospects  under  the  Luxon  plan. 
Nevada  is  big  and  open  and 


empty.  Its  newspapers  are  few 
and  scattered.  There  are  only  six 
dailies  and  29  other  papers  be¬ 
tween  the  Sierra  Nevada  to  the 
west,  and  the  Utah  border.  Some 
publish  in  near-ghost  towns 
whose  galvanized  iron  roofs 
flap  syncopation  to  the  beat  of 
flat  bed  presses  printing  circu¬ 
lations  numbering  in  the  mere 
hundreds. 

The  University  of  Nevada, 
one  of  the  smallest  of  state  uni¬ 
versities,  enrolls  a  mere  2100 
students.  Faculty  of  the  depart¬ 
ment  of  journalism  consists  of 
two  full-time  and  two  part-time 
teachers. 

The  department  graduates  an 
average  of  eight  students  a 
year. 

No  Time  for  Research 

It  conducts  almost  no  re¬ 
search.  In  the  words  of  Mr. 
Higginbotham,  “staff  members 
are  interested  in  research  but 
are  so  occupied  with  helping 
promising  young  people  to  pre¬ 
pare  themselves  for  a  career  in 
journalism  that  they  do  not 
have  time  to  do  more  than  a 
smattering.” 

The  university  does  not  have 
pn  “outstanding  library.”  Says 
Higginbotham,  “Available  to 
students  in  journalism  are  about 
1.250  volumes  in  the  field,  but 
these  also  come  from  two  other 
public  libraries  and  the  private 
libraries  of  the  journalism  fac¬ 
ulty.  The  university  library  can 
not  in  any  sense  be  termed,  I 
think,  outstanding.” 

The  university  does  not  have 
“nationally  recognized  depart¬ 
ments  in  humanities  and  the 
social  sciences.”  While  several 
of  these  departments,  says  Hig¬ 
ginbotham,  are  recogniz^  as  of 
crood  quality,  “none,  so  far  as  I 
know,  has  been  termed  ‘nation¬ 
ally  recognized.’  ” 

As  for  “adequate  budgets  for 
the  journalism  units,”  says  Hig¬ 
ginbotham  “never  at  any  time, 
in  the  opinion  of  the  chairman 
of  the  department  of  journal¬ 
ism.  has  it  had  an  adequate 
budget.  We  have  managed  to 
get  along  on  much  less  than  we 
could  have  used  effectively.  .  .  .” 

The  Nevada  department  of 
journalism,  in  fact,  meets  only 
one  of  the  criteria  proposed  by 
Luxon.  It  imposes  “rigid  re- 
ouirements  for  the  first  two 
years’  work  in  the  liberal  arts.” 


In  this  respect  only  does  it  metropolitan  newspapers,  the 
claim  right  to  survival  under  United  Press,  Newspaper  En- 
the  Luxon  plan.  It  does,  how-  terprise  Association  syndicate, 
ever,  make  another  kind  of  and  other  Scripps  properties, 
claim  which  Dean  Luxon  over-  Last  Fall  the  Nevada  univer- 
looks  in  his  provision  for  deter-  sity  chapter  of  Sigma  Delta 
mining  the  survival  schools:  Chi,  national  journalistic  fra- 

temity,  was  judged  “best  in  the 
OuUUnding  Job  nation”  in  competition  with  65 

Year  after  year  the  Univer-  chapters  in  the  strongest  col- 
sity  of  Nevada  department  of  leges  and  universities  in  the 
journalism  does  an  outstanding  country.  Nevada’s  is  the  small- 
job  of  training  successful  jour-  e^t  of  these  chapters.  During 
nalists.  years  of  its  charter  the 

'Ti,,.  o  chapter  has  never  ranked  lower 

than  eighth,  moat  of  the  Urn, 


lishpr<?’  association  in  a  neieh- 

hshers  ^sociation  in  a  neign  ^ 

boring  state  frequently,  in  pub-  ,  .  .  .  . 

lie  statements,  identifies  the  de-  ^ 

partment's  program  as  “one  of  year  the  departmei 

the  two  best  in  the  West,^'  been  assigned  the  Don 


partment’s  program  as  “one  of  This  year  the  department  has 
the  two  best  in  the  West”  '>een  assigned  the  Don  Mellet 

„  j  .. _ Lectureship  in  Journalism  which 

From  graduating  classes  -n  u  •  c  4.v  *•  > 

averaging  a  mere  eight  a  year,  will  bring  one  of  the  nations 

Nevada  journalism  students  in  the  campus, 

impressive  numbers  have  gone  ^  There  is  pretty  good  indica- 

on  to  ownership  of  their  own  ^°w  the  publishers  of 

daily  and  weekly  newspapers  Nevada^  evaluate  A1  Higgin- 
and  radio  stations,  editorships  botham’s  program.  On  three 
of  daily  and  weekly  newspapers,  different  wcasions  they  have 
editorships  and  advertising  man-  awarded  him  an  en^aved  gold 
agerships  of  national  firms,  to  watch  for  outstanding  service 
high  posts  in  public  relations  newspapers  of  the  state, 

and  publicity,  to  service  as  press  ®  desk  set,  and  a  television  set. 
association  executives,  war  cor-  Nevada^  Press  Association 

respondents,  to  success  in  will  meet  in  the^  joumalisin 

magazine  writing,  and  other  budding  at  the  university  this 
journalistic  fields.  "lonth  for  its  1958  convention, 

„  ...  ..  i  •  1 1  t  the  theme  of  which  will  be  the 

From  this  tiny  trickle  of  35^^^  anniversary  of  the  begin- 
graduates  two  have  won  Pulitz-  journalism  in- 

er  prizes.  One  has  won  the 

Sigma  Delta  Chi  award  for  pub-  ^ 

lie  service.  word  describes  better 

XT  j  ’  j  .  ,  .  than  any  other  the  job  being 

Nevada  grads  are  in  key  spots  ^  department 

on  newspapers  which  have  won  journalism,  the  word  is  “dis- 
distinction,  including  one  Cali-  tinguished.”  Under  Dean  Lux- 
fomia  newspaper  vetoed  test  formula,  the  department 

small  daily  in  the  U.S.”  a  few  “extinguished.” 

years  ago.  „  , ,  ,  .  ,  j 

.  XT  j  •  1-  J  So  would  a  lot  of  other  good 

A  Ne^da  journ^alism  ^adu-  journalism  programs  in  the 
ate  has  teen  awarded  a  Nieman  pountry-to  the  detriment  of 
fellowship.  Four  grads  are  men- 
tioned  conspicuously  in  Joe  Alex 
Morris’  history  of  the  United  • 

Press,  “Deadline  Every  Minute.” 

One  of  these  is  now  a  foreign  All  Top  Prizes  Taken 
correspondent,  two  are  UP  bu-  gy  Newspaper 

reau  executives,  the  fourth  is  ^ 

counsel  for  the  interior  and  in-  HOUSTON 

.sular  affairs  committee  of  the  All  three  first  prizes  in  the 
U.S.  Senate.  First  City  National  Bank 


counsel  for  the  interior  and  in-  Houston 

.sular  affairs  committee  of  the  All  three  first  prizes  in  the 
U.S.  Senate.  First  City  National  Bank 

A  University  of  Nevada  Awards  competition  were  pwn 
journalism  graduate  is  execu-  to Press  staffers  at  the 
tive  secretary  of  the  accrediting  Gridiron  dinner, 

committee  of  the  American  The  press  took  top  awards  for 
(Council  on  Education  for  Jour-  its  news  coverage  of  Hurricane 
nalism.  Another  is  chief  of  the  Audrey  in  Cameron,  La.,  for  * 
press  service  of  the  U.  S.  In-  feature  about  a  faith  healer, 
formation  Agency.  and  for  a  news  picture  made  in 

.  the  aftermath  of  the  hurricane. 

npp«  a  ra  uate  individuals  cited  were: 

The  Nevada  Register,  Nevada  Patrick  O’Bryan,  Marie  Daup- 
Catholic  newspaper  which  laise,  Michael  Dorman,  T.  V. 
achieved  a  rating  of  “best  Thompson,  and  William  Cook- 
Catholic  newspaper  in  Amer-  sey, 

ica,”  was  edited  by  two  Nevada  Other  citations  went  to 
grads.  Highest  in  rank  among  Franklin  Reed  and  Chester  Bul- 
the  department’s  graduates  is  trier.  Post;  Jim  Mathis,  Po*t 
Edward  W.  Scripps,  II,  one  of  Washington  Bureau;  and  Frank 
three  trustees  of  the  Scripps  Pusateri,  Chronicle  photogr*- 
trust  which  controls  the  Scripps  pher. 
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TELETYPESETTER  USER  REPORT:  Italy,  Texas 


"Our  TTS’  equipment  paid  for  itself 
in  just  2^  years!" 

says  Russell  W.  Bryant,  Editor  and  Publisher,  Italy  (Tex.)  News-Herald 
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“Faced  with  rising  costs,  lagging  pro¬ 
duction  and  a  perennial  help  short¬ 
age,  I  became  interested  several 
years  ago  in  mechanical  automation 
with  TTS  equipment.  Since  I  had 
had  an  automatic  feeder  on  my  press 
for  some  six  years,  I  could  see  no 
reason  why  automation  couldn't  be 


Editor  and  Publisher  Bryant  looks  over  a 
portion  of  the  perforated  tape  that  runs 
tho  TTS  operating  unit  attached  to  his 
Linotype  machine. 


The  News-Herald’s  part-time  typist  punches  tape  at  the  TTS  perforator. 


applied  to  the  composing  room  as 
well.  So  after  talking  with  a  fellow 
publisher  who  was  using  Teletype¬ 
setter  for  all  his  straight  matter,  I 
decided  to  give  it  a  try.  Looking 
back,  I  believe  it  was  the  wisest 
thing  I  ever  did.  Our  TTS  equipment 
has  already  paid  for  itself  in  the 
savings  we’ve  made  —  in  just  2% 


“After  we  installed  TTS  I  found  I 
could  step  into  the  back  shop  with¬ 
out  losing  my  temper  over  the  way 
the  work  was  progressing.  I  got  the 
kind  of  production  I  had  always 
wanted,  right  from  the  start  —  and 
have  never  been  short  of  type  once 
from  that  day  to  this. 

“Our  Linotype  machine  is  set  for 
about  seven-and-a-half  lines  per 
minute,  which  is  the  same  speed  it 
was  running  before  I  installed  TTS. 
But  the  big  advantage  with  Teletype¬ 
setter  is  that  it  keeps  running  con¬ 
tinuously.  To  utilize  our  automatic 
equipment  more  efficiently,  we’ve 
arranged  our  shop  equipment  to  give 
us  an  even  production  flow. 


“I  was  president  of  the  Texas  Press 
Association  in  1955-56  and  had  to  be 
away  from  the  shop  a  good  part  of 
the  time.  With  a  part-time  typist 
punching  tape  and  looking  after  the 
office,  an  apprentice  running  the 
back  shop  equipment,  and  my  wife 
and  I  doing  everything  else,  we  put 
out  an  eight-page  paper  every  week 
and  handled  a  nice  volume  of  job 
printing.  We  couldn’t  have  done  it 
without  the  help  of  Teletypesetter.’’ 


To  learn  how  TTS  mechanical  auto¬ 
mation  can  pay  for  itself  in  your 
shop,  write  to  Dept.  1-A,  Fairchild 
Graphic  Equipment,  Inc.,  2752 
North  Clybourn  Avenue,  Chicago 
14,  lUinois. 


It  OMtM  OfficMi  Chicoflo.  III.,  Atlanta,  Oa^ 
fWolpeU,  Mot*.,  lat  AngaUt,  Col., 
rSon  Frondtco,  Cal.,  Toronto,  Ont. 


Recession 

(Continued  from  page  21) 


“CLEVELAND:  New  build¬ 
ing  of  308,000  square  feet,  ad¬ 
ditional  press  units  and  me¬ 
chanical  equipment  —  $10,000,- 
000. 

“HOUSTON:  Additional  land 
for  future  plant  expansion  — 
$90,000. 

“KNOXVILLE:  Building  ad¬ 
dition,  and  additional  mechani¬ 
cal  equipment — $600,000. 

“MEMPHIS:  New  building 
and  equipment  for  TV  and 
Radio  Station  WMC — $700,000. 

“NEW  YORK:  New  Brooklyn 
plant  —  renovation  of  building, 
installation  of  presses  and  new 
automatic  mailing  room  equip¬ 
ment — $  1 ,500,000. 

“PITTSBURGH:  Building 
renovation  and  installation  of 
high  speed  press  line  of  21  units 
and  4  folders,  mailing  room  ren¬ 
ovation  and  new  automatic 
equipment — $3,000,000. 

“WASHINGTON:  Recent 
completion  of  building  addition 
and  installation  of  additional 
press  units  and  other  mechani¬ 
cal  equipment — $1,000,000. 

“Promotionally,  too,  all 
Scripps-Howard  papers  are 
working  with  their  local  retail 
and  manufacturing  interests  in 
intensified  sales  efforts. 

“There  are  a  number  of  local 
projects  under  way.  Special  re¬ 
tail  sales  events  and  programs, 
for  instance,  including  the  auto¬ 
mobile  industry’s  “You  Auto 
Buy  Now”  campaigns  in  a  num¬ 
ber  of  our  cities. 

“Each  Scripps-Howard  paper 
is  contributing  to  these  business 
community  efforts  in  every  way 
possible.” 

♦  *  ♦ 

Steinman's  Viens 

J.  Hale  Steinman,  Lancaster 


(Pa.)  Newspapers,  ANPA  di¬ 
rector  : 

“I  believe  the  action  the  gov¬ 
ernment  is  taking  and  planning 
is  sufficient  to  bring  things  back 
to  normal  by  the  end  of  the 
year.  I  do  not  now  favor  a  tax 
cut  as  I  believe  the  danger  of 
inflation  is  greater  than  the 
danger  of  deflation  at  the  pres¬ 
ent  time.  We  still  have  more 
than  62  million  employed. 

“As  to  local  projects  under 
way,  there  is  a  new  $800,000 
Franklin  &  Marshall  College 
dormitory  started  as  of  April 
7,  a  five-million-dollar  slum 
clearance  in  the  works,  three 
schools  costing  over  a  million 
dollars  each  being  built — an  air¬ 
port  expansion  program  and 
road  work  on  a  new  by-pass  in 
the  offing.” 

*  *  * 

Robb’s  Views 

Gene  Robb,  Albany  (N.  Y.) 
Times-Union,  ANPA  director: 

“Prompt  reduction  of  federal 
income  and  excise  taxes,  per¬ 
haps  by  declaring  a  tax  holiday 
during  the  summer  quarter, 
would  release  buying  power,  re¬ 
store  some  jobs  and  expedite  a 
business  upswing.  Action  also  is 
needed  by  state  and  local  gov¬ 
ernments  to  speed  up  construc¬ 
tion  of  roads,  schools  and  hos¬ 
pitals  as  well  as  housing. 

“New  York  state  taxes  have 
been  increased  but  state  and  lo¬ 
cal  programs  for  faster  spend¬ 
ing  on  job-making  projects  are 
moving  too  slowly.  ‘Do  It  Now,’ 
‘Buy  Now’  and  ‘Auto  Buy’  cam¬ 
paigns  are  getting  underway 
this  month  in  upstate  New 
York.  They  will  help  but  they 
need  the  additional  impetus  of 
positive  governmental  stimu¬ 
lants.” 

*  «  « 

Strong’s  View's 

G.  Gordon  Strong,  Brush- 
Moore  Newspapers,  Inc.,  Can¬ 


ton,  Ohio,  ANPA  director: 

“I  should  like  to  say  that  in 
my  opinion  recessions  or  peri¬ 
ods  of  prosperity  are  not  the 
result  of  legislation  nor  are 
they  materially  affected  there¬ 
by. 

“However,  I  think  the  gov¬ 
ernment  can  rebuild  a  certain 
amount  of  confidence  by  restor¬ 
ing  incentives  through  lower 
taxes  and  fewer  governmental 
controls.  The  more  serious  a  re¬ 
cession  becomes,  the  greater 
necessity  to  rely  upon  govern¬ 
ment  to  initiate  public  works 
and  other  forms  of  make  work. 

“We  have  local  highway  proj¬ 
ects  under  way  and  a  new  city 
hall  is  soon  to  be  erected,  all  of 
which  is  bound  to  stimulate 
business.  These  projects,  how¬ 
ever,  were  planned  prior  to  the 
fall-off  in  economic  activity.  In 
general,  local  stimulation  is 
very  limited  in  scope  due  to  the 
sorry  state  of  municipal  fi¬ 
nances. 

“Further,  local  stimulation  is 
usually  ineffectual  because  of 
the  interdependence  of  busi¬ 
nesses  throughout  the  country. 
For  example,  when  the  demand 
for  automobiles  falls  off,  indus¬ 
tries  supplying  the  automobile 
companies  are  directly  affected 
and  this  in  turn  causes  a  chain 
reaction  affecting  many,  many 
manufacturers,  wholesalers  and 
retail  businesses.” 

«  >)>  * 

Copley’s  Views 

James  S.  Copley,  San  Diego 
(Calif.)  Union  and  Evening 
Tribune,  ANPA  director: 

“The  Unemployment  Act  of 
1946  charges  the  federal  gov¬ 
ernment  with  the  responsibility 
of  promoting  full  employment, 
but  there  is  no  clue  as  to  the 
amount  of  inflation  we  are  pre¬ 
pared  to  accept.  This  is  the  ma¬ 


jor  problem  facing  the  present 
administration.  Even  economists 
cannot  agree  on  the  merits  of 
most  of  the  measures  now  un¬ 
der  consideration  and  whatever 
action  may  be  taken  will  have 
to  assume  the  characteristics  of 
another  experiment. 

“The  curent  decline  did  not 
stem  from  a  shortage  of  gov¬ 
ernment  spending  for  national 
defense,  public  works  projects 
or  social  programs.  Hence,  it 
may  be  an  error  to  assume  that 
acceleration  of  such  projects 
will  bring  about  a  satisfactory 
correction. 

“Instead,  most  observ  ers  have 
realized  that  various  imbal¬ 
ances  were  building  up  in  our 
economy  which,  soon  or  late, 
could  become  intolerable.  These 
include  the  widening  gap  that 
separates  the  gains  in  wages 
and  productivity;  our  heavy  de¬ 
pendence  on  many  forms  of 
credit;  and  the  very  substantial 
loss  in  purchasing  power  by  in¬ 
dividuals  on  fixed  incomes. 

“Two  facts  deserve  careful 
study  before  the  government 
undertakes  vast  commitments 
that  would  result  in  a  deficit  of 
five,  ten  or  fifteen  billion  dol¬ 
lars: 

“(1)  Prices  do  not  yet  reflect 
the  decline  in  business  activity; 
and,  the  recession  is  most  ^ 
vere  in  the  specific  industries 
which  have  experienced  the 
most  rapid  rise  in  wages,  costs 
and  prices. 

“(2)  It  is  quite  possible  that 
the  underlying  weaknesses  m 
our  economy  may  be  corrects 
only  by  some  redressing  of  bal¬ 
ances. 

“Under  these  circumstanced 
an  intelligent  re-evaluation  of 
our  tax  structure  and  a  re-ex¬ 
amination  of  government  policy 
affecting  business  should  pi*" 
cede  any  wholesale  spending 
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program.  For  example,  since  the 
decline  is  closely  related  to  the 
drop  in  capital  investment,  is  it 
uot  possible  that  recovery  is 
linked  to  the  restoration  of  a 
more  favorable  business  cli¬ 
mate? 

"In  effect,  it  is  my  considered 
judgment  that  we  must  make 
the  most  careful  appraisal  of 
these  basic  causes  of  the  cur¬ 
rent  recession  before,  in  a  mo¬ 
ment  of  excitement,  we  com¬ 
pound  previous  mistakes  and 
errors. 

“Economic  conditions  in  the 
Metropolitan  San  Diego  Market 
continue  at  a  more  favorable 
level  than  most  other  sections 
of  the  country,  and  I  know  of 
no  contemplated  emergency  pro¬ 
grams  in  this  area. 

“The  most  recent  figures 
available  (February,  1958)  show 
aggregate  business  volume  up 
4.6%  as  compared  to  the  cor¬ 
responding  month  of  1957.  Con¬ 
struction  activity  reached  an 
all-time  peak  in  February  at 
488  (1947-49  =  100),  up  27% 
over  February  1957. 

“Business  in  the  retail  mar¬ 
kets  is  less  buoyant  than  in 
1957,  reflecting  the  influence  of 
the  national  decline.  However, 
the  fact  that  bank  debits  are 
running  about  6%  over  the  year 
ago  level  is  one  indication  that 
San  Diego  has  thus  far  escaped 
the  worst  of  the  recession.” 

*  *  * 

Weil’s  Views 

Louis  A.  Weil  Jr.,  Lafayette 
(Ind.)  Journal  and  Courier, 
ANPA  director: 

“Our  economy  is  basically 
*ound.  After  several  years  of 
full  production,  we  are  going 
through  levelling-off  process  in 
terms  of  inventories,  overtime 
payrolls.  Installment  buying  and 
so  on.  I  have  a  strong  feeling 
that  whatever  the  government 
does  would  be  synthetic  and  in 
any  event  no  hasty  or  panic 
action  is  indicated.  We  are  solid 
enough  to  adjust  to  more  noi-mal 
supply  and  demand.” 

*  *  * 

Daniels’  Views 

Frank  A.  Daniels,  Raleigh 
(N.C.)  News  and  Observer, 
ANPa  director: 

“The  government  must  do 
something  to  reverse  the  trend 
toward  lower  agricultural  in- 
wme.  If  the  country  is  to  end 
the  recession  money  must  be 
^de  available  to  the  farmers 
“®cause  they  are  the  greatest 
consumers  in  America. 

“locally,  we  have  virtually  no 
unemployment  in  our  area  ex¬ 
cept  that  caused  by  the  drop  in 
^cultural  income.  We  are 
t^ng  to  diversify  our  farms  to 
^*^ng  about  a  better  income.” 

♦  «  ♦ 

Chesser  M.  Campbell,  Chicago 
'111.)  Tribune,  did  not  respond. 

Editor  ac  publisher 


"That's  not  an  editor's  wile — ^that's  real  mink!" 


Courage  Award 
Has  8  Nominees 

Carbondale,  Ill. 

Nominations  from  seven 
states  have  been  received  for  the 
1958  Elijah  Parish  Lovejoy 
Award  for  Courage  in  Journal¬ 
ism,  according  to  Charles  C. 
Clayton,  professor  of  journal¬ 
ism  at  Southern  Illinois  Uni¬ 
versity. 

The  winner  will  be  announced 
during  the  National  Conference 
of  Weekly  Newspaper  Editors 
July  14-18  on  the  SIU  campus. 

Established  at  the  University 
three  years  ago,  the  annual 
award  honors  a  weekly  news¬ 
paper  editor  selected  for  cou¬ 
rageous  editorial  service  “in  the 
face  of  economic,  political,  or 
social  pressures  exerted  by  mem¬ 
bers  of  his  own  community.” 

First  recipient  was  Mrs. 
Mabel  Norris  Reese  of  the 
Mount  Dora  (Fla.)  Topic.  Last 
year  the  award  went  to  Horace 
V.  Wells  Jr.,  editor  of  the  Clin¬ 
ton  (Tenn.)  Courier-News. 

Nominees  for  the  1958  award, 
listed  by  states,  are: 

ARKANSAS:  Elizabeth  Bur¬ 
row,  Ozark  Spectator. 

FLORIDA:  Edgar  F.  Seney, 
Jr.,  Town  and  Country  Re¬ 
porter,  South  Miami. 

IOWA:  Donald  A.  Norberg, 
Monroe  County  News,  Albia. 

NEW  YORK:  James  D.  Tow- 
ery,  Ripley  Review. 

OHIO:  Neil  R.  Gowe,  County 
Leader  Post,  Brunswick,  and  A, 
L.  Paddock  Jr.,  Plymouth  Ad¬ 
venture. 

PENNSYLVANIA:  Richard 
Thorpe  Lawson,  Castor  Times, 
Philadelphia. 

VIRGINIA:  J.  Willcox  Dunn, 
Princess  Anne  Free  Press,  Vir¬ 
ginia  Beach. 

for  April  19,  1958 


Silver  Knight 
Youth  Awards 

Chicago 

Recognition  of  youth  achieve¬ 
ment  at  the  high  school  level, 
from  the  standpoint  of  leader¬ 
ship  and  character  development 
as  well  as  studies  and  activities, 
is  planned  by  the  Chicago  Daily 
News  in  announcing  its  Silver 
Knight  Awards. 

Silver  trophies  and  $500  bonds 
will  be  awarded  to  the  10  out¬ 
standing  high  school  students 
in  the  Chicago  area  in  a  com¬ 
petition  in  which  more  than 
250  high  schools  will  nominate 
10  candidates  for  the  top 
awards. 

The  Chicago  Youth  Rally  here 
June  21  will  be  “by  invitation 
only,”  confined  to  those  high 
school  students  who  have  been 
nominated  for  Silver  Knight 
Awards.  The  public  will  be  able 
to  witness  the  program  on  tele¬ 
vision,  via  WBKB. 

Winners  of  the  Silver  Knight 
Awards  will  be  announced  at 
the  Youth  Rally,  when  the  “top 
ten”  will  receive  trophies  and 
$500  savings  bonds. 

3  on  Calgary  Herald 
Given  Promotions 

Calgary,  Alta. 

Three  staff  promotions  on  the 
Calgary  Herald  were  posted  this 
week  by  Richard  L.  Sanborn, 
editor-in-chief.  They  are: 

Bruce  Phillips,  editorial  writer 
—  to  the  Ottawa  bureau  of 
Southam  Newspapers. 

A.  Parker  Kent,  editor  of  the 
Herald  magazine  —  to  editorial 
writer. 

Denny  Layzell,  police  re¬ 
porter  —  to  editor  of  the  maga¬ 
zine. 


Flourishing 
Second-Rate 
Papers  Hit 

Hartford,  Conn. 

Commenting  editorially,  the 
American  Editor,  published  here 
by  the  New  England  Society  of 
Newspaper  Editors  on  a  four- 
times-per-year  basis,  asserts: 

“It  is  one  of  the  heartbreaks 
of  American  journalism  today 
that  while  some  of  the  best 
metropolitan  papers  are  having 
a  struggle  to  keep  their  heads 
above  water,  many  small  city 
dailies  seem  to  prosper  on  mis-, 
mal-  and  non-feasance  in  their 
obligations  to  the  community. 

“If  the  smallest  paper  is  alone 
in  a  not-too-large  city,  with 
competition  reasonably  distant, 
it  can  operate  about  as  it 
chooses  and  still  make  money 
for  somebody.  It  can  suppress 
news,  slant  news,  fail  to  cover 
news,  fill  the  pages  with  boiler 
plate  and  second  rate  features, 
omit  Democratic  news  and 
glamorize  Republican  affairs 
(though  instances  of  the  reverse 
would  be  hard  to  find). 

“There  are  metropolitan 
dailies  of  unimpeachable  integ¬ 
rity,  with  brainy  news  execu¬ 
tives,  sound  editorial  policies 
which  are  faced  with  declining 
revenues  and  circulation  no 
matter  how  they  struggle.  And 
struggle  they  do:  changing  for¬ 
mat,  introducing  news  areas  of 
coverage,  re-examining  possibly 
dated  techniques  and  inventing 
new  ones. 

“Can  it  be  that  the  climate  is 
healthier  for  second-rate  news¬ 
papers  than  for  first-rate  ones, 
depending  upon  geography?” 

Carl  E.  Lindstrom,  Hartford 
Times  executive  editor,  is  edi¬ 
tor  of  the  publication. 

Gilbert  Resigns 
From  Syndicates 

Montreal 

Glenn  Gilbert,  editorial  direc¬ 
tor  of  Weekend  Magazine,  vice- 
president  of  North  American 
Newspaper  Alliance  and  presi¬ 
dent  of  Canada  Wide  Feature 
Service,  has  resigned  from  these 
posts. 

President  John  G.  McConnell 
of  the  Montreal  Star  Company 
said  he  accepted  the  resignation 
with  great  regret  in  view  of  the 
long  association  of  Mr.  Gilbert 
with  the  organization,  first  with 
the  Montreal  Star  and  the 
Standard  and  latterly  with 
NANA. 

Mr.  Gilbert  said  he  is  taking 
up  new  activities  in  the  field  of 
syndication. 
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a  primary  source 


of  information 


about  the  newspaper 


industry 


Joseph  J.  Hartigan,  Senior  Vice-President  and  Board  Vice  Chairman 

of  Campbell-Ewald,  has  spent  more  money  on  media 

than  any  other  space  buyer  in  the  world.  In  thirty-seven  years  in 

the  agency  field — thirty-two  of  them  with  Campbell-Ewald — 

he  has  invested  more  than  one  billion  dollars  in  advertising  space. 

Not  content  to  rest  on  his  laurels,  Joe  Hartigan  knows  he  must  keep 
up  to  the  minute  to  utilize  media  effectively.  To  this  end  he  travels  up  to 
15,000  miles  a  year,  getting  his  media  information  first  hand. 

It’s  no  accident  that  Joe  Hartigan  is  a  regular  Editor  &  Publisher  reader. 
He  realizes  its  importance  as  a  “primary  source  of  information” 
about  newspapers  and  newspaper  markets. 


they  turn  first  to  Editor  &  Publisher,  where  they 
find  the  newspaper  climate  and  advertising  to  help 
them  do  their  job  more  effectively. 


Among  the  “blue-chip”  agencies  such  as  Campbell- 
Ewald  .  .  .  which  annually  places  about  $40  million 
in  newspaper  space  .  .  .  Editor  &  Publisher  is  an 
essential  tool  in  media  and  market  selection.  Its  “up- 
to-the-minute  editorial  coverage  of  the  newspaper 
industry”  stimulates  thinking  in  terms  of  newspaper 
advertising.  Naturally,  whenever  advertisers  and 
agencies  think  in  terms  of  newspaper  advertising. 


To  get  your  own  newspaper  promotion  across  to 
top  space  men  like  Joe  Hartigan,  take  advantage  of 
favorable  editorial  climate,  the  entree  to  the  right 
places  at  the  right  time  .  .  .  provided  by  Editor  & 
Publisher. 


1475  Btroadway 


Editor  &  Publisher 


New  York  36,  N.  Y. 
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How  to  Picture  People 
And  Influence  Judges 


By  David  E.  Abeel 


Columbia,  S.  C. 

Eight  years  ago  Tom  Nebbia 
took  his  first  job  in  photogra¬ 
phy — sweeping  an  Army  photo 
lab  in  Osaka,  Japan. 

And  only  three  years  ago  he 
embarked  on  a  professional 
photography  career  as  a  staff 
lensman  for  the  State  here. 


Today  he  holds  an  impressive 
array  of  awards,  including  U.  S. 
Camera's  Rosencrans  Memorial 
Award  and  first  place  in  Popu¬ 
lar  Photography’s  black-and- 
white  division. 


Mr.  Nebbia  is  dark-haired 
and  medium  height,  given  to 
wearing  black  loafers  and 
marksman-style  sunglasses.  He’s 
also  given  to  working  hard. 

The  hard  work  has  paid  off  in 
cash,  merchandise  prizes, 
medals,  plaques. 


Learned  from  Japanese 


It  all  began  with  the  assign¬ 
ment  to  the  photo  lab  in  Osaka. 
Between  floor  sweepings  he 
peered  over  the  shoulders  of 


Japanese  cameramen.  He 
learned  a  great  deal  from  them, 
he  says,  because  they  are  so 
meticulous. 

Rushed  to  Korea  when  the 
fighting  broke  out  there,  Tom 
Nebbia’s  first  film  pack  on  the 
war  produced  a  picture  which 
Life  ran  as  a  page-and-a-half 
spread  in  August,  1950. 

Six  months  later,  Newsweek 
chose  one  of  his  war  pictures 
for  a  cover,  and  other  national 
publications  also  used  his  com¬ 
bat  pictures. 

In  August,  1951,  Tom  re¬ 
turned  to  the  United  States  and 
was  assigned  as  a  photographer 
at  S.  C.  Military  District  Head¬ 
quarters  here.  He  did  some 
free-lancing  for  the  State,  spe¬ 
cializing  in  color  covers  for  the 
magazine  section. 

He  went  to  work  for  the  State 
full-time  in  January,  1955,  after 
being  released  from  the  Army. 

After  a  year’s  work,  he  en¬ 
tered  some  of  his  photographs 


I - 1 


Many  newspapers  across  the  country  have  boosted 
advertising  linage  and  readership  by  increasing 
their  coverage  of  financial  news  and  stock  quota¬ 
tions.  Much  of  this  material  is  easily  obtained, 
without  cost,  from  any  of  our  offices  throughout  the 
United  Stales. 


While  you’re  in  New  York  for  the  ANPA  conven¬ 
tion,  why  not  ask  us  for  details?  We’ll  be  at  the 
Waldorf  Astoria  during  the  afternoon  cocktail  hours 
in  Suite  584,  April  22  and  23.  No  invitation  neces¬ 
sary  . . .  hope  to  see  you ! 


Bache  &  Co. 


MEMBCRS  NEW  YORK.  AMERICAN.  TORONTO  AND  OTHER 
LEADING  STOCK  AND  COMMODITY  EXCHANGEE 


36  WALL  STREET, 
NEW  YORK  5,  N.  Y. 


J 
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picture  that  you  can  make.” 

On  weekends  and  during  va¬ 
cation  periods,  Tom  traveU 
widely  in  South  Carolina, 
poking  his  camera  lens  into  all  j 
sorts  of  business.  As  a  result,  ! 
his  free-lancing  has  resulted  in 
publication  of  pictures  in  many  j 
magazines.  j 

With  his  formula  for  out-  ] 
guessing  the  judges  —  passed  1 
along  “free”  here! — 28-year-old  ioeintt 
Tom  Nebbia  figures  he’ll  pick  ^ 
up  a  few  more  prizes,  here  and  | 
there. 


CONTEMPLATING  new  worlds  to 
conquer  with  his  camera  while  he 
recuperates  from  a  spinal  opera¬ 
tion,  Tom  Nebbia  is  surrounded 
with  some  prize-winners,  including 
a  picture  he  made  of  a  former 
Miss  America. 

in  national  contests  with  re¬ 
markable  results. 

“Contests  definitely  stimulate 
photographers  to  do  better 
work,”  he  says. 

How  to  Win 

He  also  has  some  definite  ideas 
on  how  to  be  successful  in  con¬ 
tests. 

“The  most  important  single 
thing  in  winning  a  contest 
award  is  to  know  what  pictures 
to  send  to  what  contest,”  Tom 
advises.  “It’s  no  use  sending  a 
beautiful  quality,  Rembrandt- 
type  portrait  to  a  contest  which 
is  won  consistently  by  photo¬ 
graphs  with  a  more  modern  ap¬ 
proach.  Such  a  picture  just 
wouldn’t  be  appreciated. 

“Next  most  important  thing  is 
to  submit  pictures  which  have 
impact.  They’ve  got  to  hit  the 
judges  like  a  ton  of  bricks. 

“Pictures  that  win  usually 
have  a  human  element.  The 
drama  and  the  laughter  or  ex¬ 
citement  of  life  itself — those  are 
the  things  that  stimulate  one’s 
emotions. 

“Any  picture  that  does  some¬ 
thing  to  anybody  —  emotionally 
— is  a  good  picture.  If  it  makes 
you  cry  or  laugh — that  is  the 
most  important  quality  in  any 


Series  on  Railroads 
Ofifered  in  Booklet 

St.  Louis  L 
A  booklet  containing  reprints  * 
of  a  series  of  stories,  titled 
“What’s  Wrecking  the  Rail¬ 
roads?”,  has  become  a  best  ‘ 
seller  for  the  Globe-Democrat't 
promotion  department. 

More  than  1,000  requests  —  ; 
totalling  41,000  booklets — ^were  4 
counted  in  a  short  period.  One  f  i 
order  for  20,000  copies  came  I 
from  the  Association  of  Westera  f 
Railroads.  ' 

Ted  Schafers,  labor  reporter, 
and  Louis  M.  Kohlmeier,  i 
former  Wall  Street  Journal 
transportation  reporter  in  Chi¬ 
cago  who  joined  the  Globe  staff  ‘ 
last  October,  examined  the  rail- 
roads’  plight  in  eight  articles  f 
that  ran  in  March.  I 

.  J 

Alcoa  in  Denver  Post 

Denver,  Cola  ■ 
A  complete  promotion  and  ’ 
merchandising  campaign  is  now  ] 
being  conducted  jointly  by  the 
Denver  Post  and  the  Aluminum  i 
Company  of  America,  leading 
up  to  the  April  28  insertion  in 
the  Post  of  a  separate  page  of  | 
Alcoa  W rap  aluminum  foil.  Den- 
ver  is  the  eighth  metropolitan 
market  chosen  by  Alcoa  for  this 
technique  of  newspaper  adver¬ 
tising.  \ 


Newspaper  Brokers  Financial  Consultants 

VINCENT  J.  MANNO 


More  than  a  decade  of  constructive  service 
to  publishers  of  small,  medium  and  large 
newspapers  involving  more  than  fifty 
transactions  throughout  the  United  States. 


50  East  58tli  Street 

New  York  22.  N.  Y.  ELdorado  5-0405 
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(Continued  from  page  18) 

,hWil  (Mich.)  Fre.  Pres.  . - 

ccAithiis  — waidorf-^tort. 

H.  C.  Weldler - 

L.  J.  Orlner  _ Waldorf-Artorla 

Georie  Nelson  - - .Sherrton-East 

tlliott  Shumaker  - 

C.  W.  Cosjrove  . . New  Weston 

Deintt  (Mich.)  News  . Laurmee  T.  Herman  - Waldorf-Astoria 

C.  Arthur  Weis  . -Birelay 

T.  Dorris  . . , 

Rohert  Nelson - -New  Weston 

Frank  Mosher  . .Waldorf 

M.  K.  Giles  . __Blltmore 

Max  J  Oerstman  - .Waldorf-AstorU 

iwhin  (Ala.)  Eagle  . Mr.  i  Mrs.  Ralph  Nicholson  Westhury  Hotel 

Dwtr  (DeL)  State  News  . Jack  Smyth . Taft 

Jack  Beach  . . Taft 

Do»er  (Ohio)  Reporter  . Jlliver  P.  Bolton  . Waldorf-Astoria 

Erwin  Mans,  Jr . Waldorf-Astoria 

Mggne  (Iowa)  Telegraph  Herald  . Mr.  i  Mrs.  F.  W.  Woodward  Waldorf -.\storU 

Dslstb  (Minn.)  Herald  t  News-Trlhune  . 3.  H.  Bidder,  Jr . Bldder-Johns 

Eugene  McOuckln.  Jr . BldderJohns 

Itaklrk  (N.  T.)  Obserrer . -Mr.  A  Mrs.  H.  K.  Williams  Lexington 

"Dmup  (Colo.)  Herald-News  . Mr.  A  Mrs.  Arthur 

Ballentlne,  Jr - - - - 

Durlian  (N.  C.)  Herald  A  Sun  . Mr.  A  Mrs.  Carl  Council  ....Taft 


nts 


Eistw  (Pa)  Express 


Mr.  A  Mrs.  Steed  Rollins - Taft 


John  Wohlers  . Taft 

Fred  R.  Hamlen  . - . Taft 

Charles  H.  Schmell  . .Taft 

J.  L  Stackhouse  . . - . Waldorf-Astoria 

EutSt.  Louis  (111.)  Journal  . P.  H.  Wire  . Waldorf-.AstorU 

bi  Claire  (Wla)  Leader-Telegram  . Bruce  J.  Nelson  . 

M.  B.  Atkinson  . Bwlay 

Elfin  (Ill.)  Courier-News  . C.  Raymond  Long  . „..Waldorf-Astorla 

Ellubeth  City  (N.  C.)  Adrance  . G.  Norman  Benjamin  . Jelmont  Plaxa 

David  R.  Dear  . — jrvj"  . 

ElUiirt  (Ind.)  Truth  . John  F.  Dille.  Jr . Waldorf-.AstorU 

Elliood  City  (Pa)  Ledger  . Mr.  A  Mrs.  W.  F.  Kegel 

Mr.  A  Mrs.  W.  C.  Kegel  . 3elmont  Plaxa 

Miss  Marguerite  Kegel  . Lexington 

EUlra  (N  Y.)  Star-Oaxette . . Richard  P.  Seam . St  Moriti 

Thomas  V.  Taft  . - . Belmont  Plaxa 

n  Paso  (Tex.)  Times  _ _ Mr.  A  Mrs.  Dorrance  D. 

Roderick.  Jr . Waldorf-.AstorU 

.Mr.  A  Mrs.  Bruce  M. 

Barnard,  Jr.  .Waldorf-AstorU 

Eljria  (Ohio)  Chronicle-Telegram  . Otto  E.  Schoeplle  . 

C.  Russell  Stokley  _ Waldorf-.AstorU 

Paul  Ochs 


Esrrka  (Calif.)  Humbolt  Standard  A  Tlmes....Don  O'Kane  . _3arelay 

F 

Ftrfo  (N.  D.)  The  Fargo  Forum  . Norman  D.  Black,  Jr . Drake 

William  C.  Lontx  . Drake 

H  D.  Paulson  . Waldorf-.AstorU 

ftrriagton  (N.  M.)  Times  . - . „Mr.  A  Mrs.  Lincoln  O’Brien....  Waldorf-.AstorU 

Hadlay  (Ohio)  Republican-Courier  . R.  L.  Hemlnger  . Roosevelt 

Edwin  L.  Hemlnger  . Roosevelt 

Hint  (Mich.)  Journal  . . Harold  M.  Utley  . - . 3arcUy 

Michael  A.  Gorman  _ .Waldorf-AstorU 

rontua  (Calif.)  Herald-News  . . Mr.  A  Mrs.  W.  R.  Fitxgerald  . . 

fort  Collins  (Colo.)  Coloradoan  . Clyde  E.  Moflitt  - - Waldorf-AstorU 

fort  Dodge  (Iowa)  Messenger  and  Chronlele....W.  8.  Merryman  - 

R.  M.  Merryman  - - 

fort  Smith  (Ark)  Southwest-Times  Record  ....Donald  W.  Reynolds  — . Waldorf-.AstorU 

R  T.  Bentley  . Ambas.sador 

fort  Worth  (Tex.)  Star-Telegram  . Mr.  A  Mrs.  A.  0.  Carter  Jr.  Waldorf-.AstorU 

Mr.  A  Mrs.  B.  N.  Honea . Ambassador 

P.  R  North  . Waldorf-.AstorU 

frederlck  (Md.)  News-Post  . August  T.  Brust  Sr.  - Waldorf-Astoria 

frrwont  (Neb.)  Guide  A  Tribune . Lester  A.  Walker  - ,Waldorf-A.storU 

frmno  (Calif.)  Bee . L.  R.  Matushak  . . Waldorf-AstorU 

G 

Wlpoils  (Ohio)  Dally  Tribune  . - . Robert  L.  Meyers  . Dear  Pub.  A  Radio 

OAllop  (N.  M.)  Independent  . Mr.  A  Mn.  Lincoln  O’Brien  Waldorf-AstorU 

fke  Gannett  Newspapers  — . Mr.  A  Mrs.  Paul  Miller  . Drake 

Mr.  A  Mrs  Cyril  Williams  ...3t.  Moritx 

Mr.  A  Mrs.  Don  U.  B.ridge  ...  Belmont  Plaxa 

James  H.  Gorman  . Barclay 

Mr  A  Mrs.  John  E.  Heselden  Lexington 

Mr.  A  Mrs.  Henry  Stock  . Barclay 

Mr.  A  Mrs.  Lynn  N.  Bltner  -..Waldorf-AstorU 
Mr  A  Mrs.  H.  D  Taylor  ...  New  Weston 

Mr.  A  Mrs.  Alfred  F.  Mahar  St.  Moritx 

Mr.  A  Mrs.  Joseph  T.  Adams  Barbison  PUxa 
-....Mrs.  Jean  Gannett  Williams  Ambassador 
Mr  A  Mrs.  Charles  Weston  Ambassador 
Mr  A  Mrs.  John  H.  Gannett  Ambassador 
Mr.  A  Mrs.  Laurence  Stubbs  Ambassador 

_ \llcU  Patterson  . Garden  City,  N.T. 

Harold  Ferguson . Garden  City,  N.T. 

Alan  Hathway  . Garden  City,  N.T. 

Ernest  Levy  ..._ . Garden  City,  N.T. 

John  J.  Mullen  . Garden  City,  N.T. 

.  Allan  Woods  . . .Garden  City,  N.T. 

““f  (Ind.)  Poet  Tribune  . Stanley  Adams  . — . Waldorf-AstorU 

Jack  Snyder  - - — — 

Dale  Belles 


Goldsboro  (N.  C.)  News-Argus  . Jlr.  A  Mrs.  Hal  Tanner  - ‘  ^ 

Grand  Forks  (N.  D.)  Herald  . -M.  M.  Oppegard  . BareUy 

Grand  Junction  (Colo.)  Sentinel  . Mr.  A  Mrs.  Preston  Walker 

Grand  Rapids  (Mich.)  Herald  . A.  Wei  .  Jr - W^o>J-AstorU 

Grand  Rapids  (Mich.)  Press . H.  G.  MacMillan  . -Barc^ 

Green  Bay  (Wis.)  Prsss-Gaiette  . .Joseph  Homer,  Jr.  . . BUimore 

Greenevllle  (Tenn.)  Sun  . 

Greendeld  (Mass.)  Record er-Gaxrtte  . 

H.  Inlng  Jenks  - Waldorf-AstorU 

John  J.  Broughan  _ Waldorf-.AstorU 

Harold  Le  Vaoway _ Waldorf-AstorU 

Greensburg  (Pa.)  Tribune  Review  . - . David  W.  Mack - 

Frank  Irvin  . u  „ 

Greenwich  (Conn.)  Time  . -KUis  Rimri  ...........„......„..-Orjenj^^  Con^ 

Ted  Tudain . Greenwich,  Conn. 

H 

Hagerstown  (Md.)  Herald-Mall  . . WlUUm  P.  I^e,  Jr . 2T7  Park  Ave. 

C.  Neill  Baylor  . . Barclay 

David  W.  Byron  - 

Hamilton  (Ont.)  SpecUtor  _ . — f.  E.  Nichols  . ^tham 

Hammond  (Ind.)  Times  - - - . -James  S.  DeUurler  . .WaWorf-AstorU 

Hannibiil  (Mo.)  Courier  Post  - . E.  L.  Sparks  - 

Harte  Hanks  A  Co.  . — . Houston  Harte  . . U«® 

Millard  Cope  . . .Dwe 

Hartford  (Conn.)  Cour«,t  . j^n 

Jerome  H.  O’Callaghan  . Bmelv 

John  L.  Coushlln . . Wtldorf-AstorU 

Hartford  (Conn.)  Times  . David  R.  D^lel  . ’PtlSlSnn 

Joseph  L.  Woods  Lexingtoo 

Haileton  (Pa.)  The  PUin  Speaker—  m.lrtorf  Astoria 

.Mrs.  John  R.  Dershuck  . Barclay 

Henderson  ( Ky. )  Gleaner  and  Journal  . Jraneele  H.  Armstrong  — . 

nibbing  (Minn.)  Tribune . Mr.  A  Mrs.  James  Hitchcock BarcUy 

High  Point  (N.  C.)  Enterprise  . -Mr.  A  Mrs.  a  A.  Rawley . Park  I^e 

Mrs.  R.  B.  Terry  . Park  Lane 

Holt  McPherson  . St.  Moritx 

Vernon  W.  Idoi,  Jr.  . ^ 

Hilo  (T.  H.)  Tribune-Herald  . Mrs.  Joseph  R.  Farrington  ....Waldorf -Asw^ 

Holyoke  (Mass.)  Transcript-Telegram  . J}?’ Jr  wlld^NAfuS 

Mr.  A  Mrs.  Donald  Dwight  ....Waldorf-Astoria 
Henry  M.  Healy  - . ““H"®'.*,  .  ^ 

Honolulu  (T  H.)  Star-Bulletin  . Mrs.  Joseph  R.  Farrington  ....Waldorf-A^™ 

Lorrln  P.  Thurston  . Waldorf-Asto^ 

Houghton  (Mich.)  Mining  Oaxette  . J»r.  A  Mrs.  John  W.  “I®* ,••• 

Houston  (Tex.)  Chronicle  . -Mr.  A  Mrs.  John  Jones,  Jr.  Mayfair  House 

Mr.  A  Mrs.  J.  H.  Butler  —  - 

Mr.  A  Mrs.  M.  J.  Butler  . T  T  ’  j' — 

Huntsville  (Ala.)  Times  . Mr.  A  Mrs.  Jack  li?"»l'®rne  Waldorf-AstorU 

Huron  (8.  D. )  The  Dally  PUlnsman  . Robert  D.  Lusk  A  Family  -.Essex  Hiwse 

Hutchinson  (Kan.)  News  . - . John  P.  Harris  - - - - . 

Hyannis  (Mass.)  Cape  Cod  Standard-Times  ....Dan  B.  Gaylord  . . Waldorf-AstorU 


Ginnrtt  Publishing  Co. 


City  (L.  I.,  N.  T.)  Newsday 


.  uur  OCllCT  . . . 

(N.  T.)  Times  . G.  B.  Williams  _ Waldorf-AstorU 

Mrs.  E.  N  Williams - Waldorf-AstorU 

.  J.  F.  Bertram  . Waldorf-AstorU 

(Calif.)  News-Press  . . . Mr.  A  Mrs.  Carroll  Parcher -..Waldorf-AstorU 

2*«teT  (Mass.)  Times  . Philip  8.  Weld - Waldorf-AstorU 

(N.  T.)  The  Lemler-Herald  _ Robert  J.  Arnold - .Taft 

David  C.  Ormlston  - —Taft 

WlllUm  Kessler  . — Prince  George 
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Iowa  City  (Iowa)  Iowan  - - Ueslle  G.  Moeller  . 

John  M  Harrison  . KnlckerboekCT 

Iowa  City  (Iowa)  Press-Citlxen - W.  T.  Hageboeck  . . .Waldorf-Astoria 

Ithaca  (N.  T.)  Joumal-Nswi - L.  S.  Pickering  . — Lexington 

J 

Jackson  (Miss.)  The  Clarion  Ledger —  —  j 

Jackson  Dally  News  . Robert  M.  Hederman,  Jr . Waldorf-Art^ 

Zach  T.  Hederman  - . Waldorf-Astoi^ 

Jackson  ( Miss. )  SUte  ’Hmes . D.  A.  Robinson . . Waldorf-AstorU 

Jacksonville  (Fla)  Tlmes-Unlon  . Robert  C  Millar . BareUy 

Jamestown  (N.  T.)  Port-Journal  - 1.  R.  Nelson  - - 8U  Moritx 

Jamaica  (L.  I.,  N.  T.)  Long  Island  Press  — Theodore  Newhouse  - . -MO  Pwk  Ave.  H.l. 

.Sam  Herman  . Long  Isl»««l 

Jeannette  (Pa.)  The  News-Dispatch  . Mr.  A  Mrs.  J.  G.  Bomberger Ro^elt 

Joliet  (Ill.)  Herald-News  . John  F.  Lux  . Waldorf-AstorU 


Kalamaxoo  (Mich.)  Gaxette 
Kankakee  (III.)  Journal  .... 
Kansas  City  (Mo.)  Star  — 


Kewanee  (III.)  Star-Courier  .... 
Kingsport  (Teim.)  Tlmes-News 
Kingston  (N.  T.)  Freeman  . 


Kinston  (N.  C.)  Free  Press  . — . - 

Knoxville  (Tenn.)  News-Sentinel  A  Journal*. 

Kokomo  (Ind.)  Tribune 
LaconU  (N.  H.)  Evening  Cltlxen 


..Mr.  A  Mrs.  R  H.  BasUen  Jr.  BareUy 
...Mr.  A  Mrs.  lien  H.  Small  ..  Park  Lane 

...Roy  A.  Roberts  . Barclay 

EmU  A.  Sees  . Waldorf-AstorU 

..-Mr.  A  Mrs.  H.  Luke  Nelson  Barelw  ^ 
.-Mr.  A  Mrs.  Benjamin  Haden  Waldorf-AstorU 

...Harry  8.  Hutton  . Lexlngtoii 

LouU  R.  Netter  . Lexington 

...H.  Galt  Braxton  . Lexington 

A,  M.  Stroud  . Lexington 

Mrs  Theo  P.  Braxton  . Lexington 

...Mr.  A  Mrs.  Frank  B.  Powers  Waldorf-AstorU 
Mr.  A  Mrs.  Loye  W.  MUler  -..Waldorf-AstorU 

Charles  H.  Smith  Jr.*  - Waldorf-AstorU 

Guy  L.  Smith*  . Jtoosevelt 

.-Richard  H  BUeklidge  - Waldorf-AstorU 


La  Crosse  (WU.)  Tribune . 

Lancaster  (Ohio)  Eagle-Gasette 
Lancaster  Newspapers,  Inc . 


_ Mrs.  Etta  G.  Gallagher 

Miss  Alma  Gallagher  .... 
Edward  J.  Gallagher  — 
tL  Alice  Normandin  -. 

_ WT  T.  Burgess - 

_ Ethan  C.  Crane  - 

_ I.  Hale  Stelnman - 

John  F.  Stelnman  - 

I.  Z.  Buekwalter  - 

C.  L.  Fountain - 

Harry  F.  Stacks  - 

M.  J.  Powderly  - 

Ray  W.  GUUUnd - 

J,  T.  Barber  . — 

John  H.  Carter  . 

H.  C.  Carpenter  . . 


. Waldorf-AstorU 

_ Waldorf-AstorU 

. Waldorf-AstorU 

_ Waldorf-AstorU 

_ Ambamador 

_ Waldorf-AstorU 

. Waldorf-AstorU 

. Drake 

. 3arblxon-PUsa 

_ .Taft 

_ 3arblaan-PUsa 

. St.  Merits 

_ Barblson-PUxa 

. St.  Merits 

. St.  MoriU 

. Belmont  Plaxa 
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New  York  Addresses  of  Convention  Visitors 


La  Salle  (Ill.)  News-Tribune  . Frederick  C.  Miller  - Waldorf-Astoria 

Latrobe  (Pa.)  Bulletin  . .Mr.  &  Mrs.  Harrj-  Whiteman  Biltmore 

Laurel  (Miss.)  Leader-Call  — ...  .  .  ...Thos.  M.  Gibbons  . Plaza 

Harriet  S.  Gibbons . Plaza 

Lawrence  (Kan.)  Journal-World  - Dolph  Simons  . — . Ambassador 

Lawrence  (Mass.)  Eagle-Tribune  . -William  F.  Lucer  . — . Lexington 

Lebanon  (Pa.)  News . . — Henry  L.  Wilder . Park  Lane 

Mr.  k  Mrs.  Joseph  Sansone  Park  Lane 
Mr.  &  Mrs.  Jack  Scbropp  ...  Park  Lane 

Lethbridge  (Alt.)  Herald  . — Hugh  Buchanan  - - Waldorf-Astoria 

Lewiston  (Me.)  Sun-Joumal  . - . ~R.  H.  Costello  - BUtmore 

Quentin  A.  Whittier . . Biltmore 

Lincoln  (Neb.)  Star . -Walter  W.  White . Ambass^or 


LIndsay-Schaub  Newspapers - ~J'.  M.  Lindsay . . Waldorf-Astoria 

F.  W.  Schaub  . — Barclay 

Edward  Lindsay  — . . Waldorf-Astoria 

P.  H.  Wire  . Waldorf-Astoria 

B.  C.  Vedder  . Barclay 

Little  Rock  (Ark.)  Arkansas  Democrat  . K.  A.  Engel - Waldorf-Astoria 

London  (Ont.)  Free  Press  . — Walter  J.  Blackburn  - Barclay 

Long  Branch  (N.  J.)  Record  — . —Herman  J.  Ohermoyer  — Waldorf-Astoria 

Los  Angeles  (Calif.)  Tlmes-Mlrror-Newa - N’orman  Chandler  - Pierre 

Philip  Chandler _ Pierre 

Otis  Chandler  . — . Pierre 

Nick  B.  Williams  . . Pierre 

E,  A.  Hartford  . . Barclay 

Hugh  A.  Lewis  — . Pierre 

Loulsrille  ( Ky. )  Courier  Journal  k  Times  — .Mr.  k  Mrs.  Mark  Ethridge  .  Ambassador 

Mr.  k  Mrs.  Lisle  Baker,  Jr.  Ambassador 

Lowell  (Mass.)  Sun  . -John  H.  Costello  . B5  East  End  At. 

Clement  C.  Costello  . 55  East  End  At. 

Frank  A.  Lawlor  . Waldorf-Astoria 

Lubbock  (Tex.)  Atalanche  Journal  . . Mr.  A  Mrs.  Parker  F.  Prouty  Waldorf -Astoiia 

J.  J.  Rahlll  . Waldorf-AsUrla 

Lufkin  (Tex.)  News  . . . W.  R.  Beaumier  — . Waldorf-Astoria 

.Mrs.  W.  R.  Beaumier  - Waldorf-Astoria 

Lynchburg  (Va. )  News  and  Adtance  . — Mr.  k  Mrs.  C.  L.  White  . Waldorf-Astoria 

Mr.  k  Mrs.  T.  R.  Glass  - Waldorf-Astoria 

Mr.  k  Mrs.  Carter  Glass  III  Waldorf-Astoria 

Mrs.  Carter  Glass  Jr.  - Waldorf-Astoria 

Lynn  (Mass.)  Etening  Item  - Empst  w.  Lawson  - Waldorf-Astoria 

Peter  Garroge  . . Commodore 


HcClatchy  Newspapers  . .Walter  P.  Jones - - Waldorf-Astoria 

William  B.  O'Shea . . Waldorf-Astoria 

Sacramento  (Calif.)  McClatchy  Newspapers 
(The  Sacramento  Bee,  The  Fresno  Bee, 

The  Modesto  Bee)  . . . - . .W'm.  B.  O'Shea  . Waldorf-Astoria 

L.  R.  Matushak  _ _ Waldorf-Astoria 


Madison  (Wis.)  SUte  Journal — Capital 

Times  . . . . Mr.  A  Mrs.  Don  Anderson  ...  Barclay 

Mr.  A  Mrs.  George  Stephenson  Waldorf-Astoria 
Mr.  A  Mrs.  Martin  Wolman  Waldorf-Astoria 

Mahanoy  City  (Pa.)  Record  American  - Ted  Stevenson  . . . 

Mamaroneck  (N.  Y.)  Daily  Times  . -H.  Richmond  Campbell  . Mamartmock,  N.T., 

Fred  W.  Greenwood,  Jr . Mamaroneck.  N.T. 

Manchester  (Conn.)  Herald  . . . ^Thomas  F.  Ferguson  . Waldorf-Astoria 

Walter  R.  Ferguson . Waldorf-Astoria 

Leon  A.  Thorp  . . . Waldorf-Astoria 

Marshall  (Tex.)  News  Messenger  . . .Millard  Cope  . — . Drake 

Marshalltown  (Iowa)  Times-Republlcan - Paul  G.  Norris.  Jr.  — . Barclay 

Mason  City  (Iowa)  Globe-Gazette  . — . J-ee  P.  Loomis  — . Waldori-Astoria 

Meadrille  (Pa.)  Tribune . . — Robert  S.  Bates  — . Barclay 

Edward  I.  Bates  . . Barclay 

Medford  (Mass.)  Mercury  . David  Brickman  — . Leiringtoo 

Memphis  (Tenn. )  Commercial  Appeal  and 

Press  Scimitar . . Enoch  Brown  . Waldorf-Astoria 

W.  Frank  Aycock  Jr . Barclay 

Meriden  (Conn.)  Record-Journal  . -Wayne  C.  Smith  . Barclay 

Blanche  Hixson  Smith  . Barclay 

Carter  H.  White  . Shelton  Towers 

Edward  E.  Elsenbeimer  . Lexingtao 

Charles  G.  Iwanicki  . Lexington 

Mexico  (Mo.)  Ledger  . Robert  M.  White  II  . Waldorf-Astoria 

Miami  Beach  (Fla.)  Sun  . — Mr.  A  Mrs.  Parss  Rusn  . Belmont  Plaza 

Michigan  City  (Ind.)  News  Dispatch  . . Mr.  A  Mrs.  Joseph  H.  Nixon  Waldorf-Astoria 

Mr.  A  Mrs.  John  R.  Nixon  ...  Waldorf-Astoria 

Mr.  A  Mrs.  Robert  C.  Averltt  Waldorf-Astoria 

Middletown  (Conn.)  Press  . -Elmer  S.  Hubbell  . Barclay 

Middletown  (N.  Y.)  Times  Herald  . Ralph  Ingersoll . . The  Brook  Club 

Edward  P.  Dougherty  . . Commuting 

George  J.  LerriU . from  Middletown 

Middletown  (N.  Y. )  Record  . . David  Bernstein  . .  . . 

Harry  S.  Milll^  .  . 

Midland  (Mich.)  Dally  News . Philip  T.  Rich  .  Barclay . 

Gordon  F.  Phillips  . Barclay 

Millville  (N.  J.)  Republican  . . Carl  H.  Johnson  . Barclay 

Carl  H.  Johnson  Jr . Barclay 

Edmund  C.  Johnson  . Ambassador 

Milwaukee  (Wis.)  Journal  . . Irwin  Maier .  Ambassador 

Donald  B.  Abert . Ambassador 

J.  Donald  Ferguson  . Ambassador 

Robert  K.  Drew  . . Waldorf-Astoria 

Minneapolis  (Minn.)  Star  and  Tribune  . John  Cowles  . . . 

Joyce  Swan  . Waldorf-Astoria 

Otto  A.  Silha  . Waldorf-Astoria 

William  P.  Steven  - . Sberaton-Astar 

WUbur  E.  Elston  . Ambassador 

John  W.  Moffett - Waldorf-Astoria 

Minot  (N,  D.)  News  . -Hugh  L.  Davies  . . —  Belmont  Plaza 

Mobile  (Ala.)  Press  Register  . . . ^W.  J.  Hearln.  Jr . St.  Moritz 

R.  B  Chandler . .  . . . 

Modesto  ( Calif. )  The  Modesto  Bee  - W.  B.  O'Shea . . Waldorf-Astoria 

Moline  (Ill.)  Dally  Dispatch  - - - Harry  A.  Sward . . Waldorf-Astoria 

Menongahela  (Pa.)  RepubUcan  - - Mr.  A  Mrs.  John  T.  Rotilnson  Waldorf-Astoria 

Monroe  (La.)  News-SUr-World  . Jlr.  A  Mrs.  Richard  Hale . Ambaaaador 

Monroe  (Mich.)  News  . J.  S.  Gray  . - . Waldorf -AatorU 

Monrovia  (Calif.)  News-Post  . .Warren  L.  Taylor . . Barelv 

Monterey  (Calif.)  Peninsula  Herald  . — CoL  Allen  Qrlffln  - . . Bt  Regia 

Mrs.  Griffin  . . .St.  Regia 


Mahanoy  City  (Pa.)  Record  American 


Manchester  (Conn.)  Herald 


Marshall  (Tex.)  News  Messenger  . 

Marshalltown  (Iowa)  Times-RepubIlean 


Montgomery  (Ala.)  Advertiser-Journal  . — B.  T.  Hudson  . Kelly-Smith  Ca. 

Montreal  ( Que. )  The  Gazette  . Charles  H.  Peters  - Waldorf-Astoria 

.Montreal  (Que.)  Star  - . . R.  L.  Brown  . -Hew  Weston 

E.  M.  Wilson  . . . Biltmore 

Mark  Farrell  . . .Ambassador 

Morristown  (N.  J. )  Record  - . . —Norman  B.  Tomlinson,  Sr.  —  — - - - - 

Norman  B.  Tomlinson,  Jr.  — - 

Frank  Byrne  . —  — - - 

Mount  Vernon  (N.  Y.)  Argus  . -Arthur  C.  Saunders  . — .Mount Vernon. N.T. 

William  E.  Seely  . — Mount  Vernon.  N.T. 

John  M.  Fleischmann  . Mount  Vernon.  N.T. 

Muncie  (Ind.)  Star-Press  . -Walter  A.  Letzler  - . — Waldorf-Astorli 

Muskegon  (Mich.)  Chronicle  . . -.W.  A.  BennetU  . — Barelay 

Muskogee  (Okla.)  Phoenix  A  Times 

Democrat . Tams  Bixby  Jr.  - . —.Waldorf-Astoria 

Tams  Bixby  III  — . — Waldorf-Astoria 


Newark  (Ohio)  Advocate  and  American 

Tribune  . - . Mr.  A  Mrs.  Frank  Spencer  ...  Waldorf-Astoria 

Mr.  A  Mrs.  John  D.  Spencer  Waldori-Asto^ 

Frank  W.  Spencer,  Jr.  _ Waldorf-Asto^ 

New  Bedford  (Mass.)  Standard-Times  . Charles  J.  Lewin  _ Lexln^on 


Richard  N.  Sheble  . 

William  M.  Boyd  . 

45  W.  45th  St. 

New  Castle  (Pa.)  News  . 

New  Haven  (Conn.)  Journal-Courier  . . 

— Donald  A.  Spargo  . 

Alfred  V.  Warmingham  — 
Gerard  Harrington  . 

Lexlngtaa 

Lexingtou 

Lexhigtow 

Newport  News  (Va.)  Press  and  Times-Herald. 

—Mrs.  Dorothy  R.  Bottom _ 

Waldorf-Astoria 

New  Rochelle  (N.  Y.)  Standard  Star  . 

..-Elmer  H.  Miller  - . 

William  J.  Fitzgerald  . 

Harry  Donsky  . 

Row  Rochello,  N.T. 
New  Rochelle,  NT 

New  York  (N.  Y.)  Herald  Tribunt . . 

A.  V  Miller  _ 

Lester  Zwlck  — _  „ _ 

George  A.  Cornish  _ _ 

Donald  I.  Rogers  _ _ 

Haney  Runner  _ _ _ 

Joseph  Kaselow  — _  _ _ 

John  D.  Thees  _ _  _ _ 

Arthur  Sherrill  ' _  _ _ I _ 

William  Butler  _  _ _ 

Sylvan  M.  Barnet,  Jr . -  _ 

John  Dema  _ _  _ _ _ 

John  Bogart _  _ _ 

New  York  (N.  T.)  Mirror  . . . Charles  B.  McCabe  _ _ IBB  E.  45th  8t 

W.  N.  Thomson  - SS5  R.  45th  St 

W.  Rompel  . SS5  R.  45th  St 

H.  Sloan  . S35  E.  45th  St 

Lawrence  W.  Kennelly  . RSS  E.  45th  8t 

Glenn  Neville  . J85  E.  45th  8t 

New  York  (N.  Y.)  Morning  Telegraph  . — J.  Samuel  Perlman  _ BBS  West  52nd  8l 


New  York  (N.  Y.)  News . . . — -F.  M.  Flynn  . - .  _ 

P.  B.  Stephens  _  . . 

G.  E.  Donnelly _ _ 

W.  H.  James _ _  _ 

J.  H.  Glass  _  _ 

A.  H.  Gaines  — _ _  _ _ 

S.  Davis  . — _  — — — - 

.A.  H.  Mason  _  _ 

R.  S.  Tlncher _ _ _  _ 

H.  M.  Steele  — . . . — 

R.  E.  Neale . — 

W.  Welkowitz  — . .  . . — 

D.  Feldman . . .  . . — 

S.  D.  Willey . .  - 

J.  E.  Hazel . . - .  - 

W.  J.  O'Brien  — . 

J.  L.  Mlnogue  — . .  - . 

S.  Varley  . — . .  — . 

L.  D.  Chandler  . .  . . 

T.  O'Connor  — . .  . . 

J.  Heyer  .  — 

C.  H.  Faille . .  . . 

R.  A.  Ahlstrom  - .  . . 

r.  DeSena _ — .  - 

W.  A.  Carey . . . .  - 

H.  J.  Kracke  — . . . - 

G.  L.  Larocque  - . . . .  . . 

J.  H.  Mortimer  . .  - . 

V.  E.  Palmer  . . . 

E.  F.  Quinn  — . .  . . 

A.  H.  Savage  . . .  — . 

S  W  ClArk  . 

New  York  (N.  T.)  Past  . . . Marvin  Berger i-ZflTwest'^S^ 

L.  H.  Cook  . T5  West  8t 

Harry  Rosen  . - . T5  West  8t 

Jesse  Simons  - . . T5  West  8t 

Arthur  Weiss  . . . T8  West  St 

Thomas  Danby  _ TS  West  8t 

New  York  (N.  T.)  World-Toiegram  and  Bun  —Lee  B.  Wood  . 115  Barelay  St 

N.  8.  Maenelsh  . . . 1J5  Barclay  8t 

E.  T.  Burke  . . U5  Barclay  St 

Vernon  Brooks  . . . 125  Barelay  St 

Hal  J.  Fletcher  _ 125  Barclay  St 

C.  I.  Schwat  . . 125  Barclay  St 

J.  A.  Caldwell  _ _ _ 115  Barelay  St 

L.  W.  Merahn  - . 125  Barclay  St 

A.  D.  Wallace  _ _ 125  Barclay  St 


New  York  (N.  T.)  PaiR 
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New  York  (N.  Y.)  Times 


NlAgars  Fslb  (N.  Y. )  Gazette 
NUes  (Ohio)  Times  . 


Norfolk  (Va.)  Virginian-Pilot  and  Ledger- 
Star  . - . 


..Arthur  Hays  Sulzberger  . . 

Joseph  P.  Alduino  . 

Harding  F.  Bancroft  . 

Amory  H.  Bradford  . 

Thomas  B.  Campion  . 

Francis  A.  Coi  .  - . 

Orvil  E.  Dryfoos  . .  . . 

Max  Falk . . . . 

Andrew  Fisher  .  - . 

Monroe  Green  . -  . 

C.  Raymond  Hulsart  .  . . 

C.  C.  Lane  . — •  - . 

Edward  J.  Pelz  . . 

Donn  M.  Purdy  - — .  . 

Andrew  Ragona  . -  - . 

Cortland  J.  Strang  — . —  — . 

A.  0.  Sulzberger  .  . . 

Harvey  E.  Valentine  .  - . 

Ivan  Veit .  — . 

Richard  J.  Wendt . .  . — 

...K.  K.  Burke  . Waldorf-Astoria 

...Milton  I.  Wick  . Belmont  Plaza 

James  L.  Wick  . Belmont  Plaza 


Norristown  (Pa.)  Times  Herald  . 

Northampton  (Mass.)  Hampshire  Gazette  .. 

Norwalk  (Conn.)  Hour  . 

Norwich  (Conn.)  Bulletin  . 


..Frank  Batten  . 

P.  S.  Huber  Jr.  . 

Ellis  Loveless  . 

...Frederick  S.  Fox  - 

Robert  I.  McCracken  .. 

.^Charles  N.  DeRose  . 

..Sidney  A.  Bedient  . 

.-Harrison  C.  Noyes  — 
Clllford  C.  Oat  - 


. Barclay 

- Barelv 

_ Waldorf-Astoria 

_ Waldorf-Astoria 

. . Waldorf-Astoria 

_ Roosevelt 

. . Lexington 

_ Waldorf-Astoria 

_ Waldorf-Astoria 


Oakland  (Calif.)  Tribune 


Oak  Ridge  (Tenn.)  Oak  Ridger  . 

Ocala  (Fla.)  Star  Banner  . 

Ogdensburg  (N.  Y. )  Journal  and  Advance- 

News  . . . 

Oklahoma  City  (Okla.)  Oklahoman-Times  . 


....Mr.  &  Mrs.  J.  R.  Knowland  Waldorf-Astoria 
Mr.4  Mrs.  J.  R.  Knowland  Jr.  Waldorf-Astoria 
__Mr.  &  Mrs.  Alfred  G.  Hill  ....Waldorf-Astoria 
...  Mr.  k  Mrs.  H.  D.  Leavengood  Taft 


Olean  (N.  Y. )  Tlmes-Herald  — 
Omaha  (Neb.)  World-Herald  — 

Oneida  (N.  Y.)  Dispatch - 

Oshkosh  (Wls.)  Northwestern 


Ossining  (N.  Y.)  Citizen  Register 


Oswego  (N,  Y.)  Palladium-Times  - - 

Ottawa  (Ont.)  Citizen  . . 

Ottumvta  (Iowa)  Courier  . . 

Owensboro  ( Ky. )  Messenger  and  Inquirer  ... 

Owosso  (Mich.)  Argus-Press  . . . 

Oxnard  (Calif.)  Press-Courier  . 


-'i'ranklin  R  Little  .  — . 

..E.  K.  Gaylord  . Waldorf-AstorU 

Edward  L.  Gaylord  . Waldorf-AstorU 

Robert  H.  Spahn  . .Waldorf-Astoria 

..J5  B.  Fitzpatrick  . .Lexington 

.-Lyle  A.  Johnson  . Jarelay 

-.lohn  T.  Tuttle . . Williams  Club 

...Mr.  k  Mrs.  A.  Thomas 

Schwalm  . Waldorf-AstorU 

Mr.  k  Mrs.  S.  W.  Heaney  ....Waldorf-Astoria 

..Joseph  L.  Naar  . Ossining,  N.Y. 

Fred  J.  Tlttel  . Ossining,  N.Y. 

Douglas  R.  Wildey  . Ossining.  N.Y. 

-.Thomas  A.  Cloutier  . Lexington 

Clarence  T.  Leighton  . Lexington 

...R.  W.  Southam  . Chatham 

_ Mr.  &  Mrs.  C.  Lloyd  Bunker  Waldorf-Astoria 

...Lawrence  W.  Hager  . Waldorf-AstorU 

...J.  E.  Campbell  . . Waldorf-AstorU 

....Mr.  &  Mrs.  George  Grimes  — Waldorf-AstorU 


Pasadena  (Calif.)  Independent,  Star-News 


Passaic.  Clifton,  Paterson  (N.  J.) 
Sunday  Eagle  . 


Paterson  (N.  J.)  News 


PeninsuU  Newspapers  Incorporated 
Perth  Amboy  (N.  J.)  News  . 


PblUdelphU  (Pa.)  Bulletin 


PhlladelpbU  (Pa.)  News 


PhoenlxTille  (Pa.)  Republican  . 

Pittsburg  (Kan.)  Sun  and  Headlight 
Pittsburgh  (Pa.)  Post  Gazette  . 


Port  Jervis  (N.  Y.)  Union-Gazette  . -...Jred  D.  Salmon  Jr . Belmont  Plau 

Frances  C.  Salmon . Belmont  Plan 

Wilbur  R.  Hopp  . Belmont  Plan 

Portland  (Ore.)  Journal  . . — - Wm.  W.  Knight . — .Waldorf-Astoria 

Pottstown  (Pa.)  Mercury  - . . WlUUm  M.  Hleeter  -  - . 

Shandy  Hill  . . 

Poughkeepsie  (N.  Y.)  New  Yorker  . Clifford  J.  Nuhn  . . Lexlngtoii 

Arthur  F.  Wollenbaupt . Lexington 

Pueblo  (Cole.)  Star-Journal  k  Chieftain . Frank  S.  Hoag  Jr.  - Waldorf-Astoria 


Quincy  (lU.)  Herald-Whig  . T.  C.  Oakley  . 

Quincy  (Mass.)  Patriot-Ledger  . . G.  Prescott  Low  . 

Grank  Oeogbegan  — 


Pittsburgh  (Pa.)  Press  . 

^Plainfield  (N.  J.)  Courier-News 


Ponca  City  (Okla.)  News 
Pontiac  (Mich.)  Press  .... 


....TMcany 
....Roger  Smith 
-..Waldorf-Astoria 


Port  Arthur  (Tex.)  Nesrs  . . 

Port  Chester  (N.  Y.)  Daily  Item 


Port  Clinton  (Ohio)  News . . 

Port  Huron  (Mich.)  Times  Herald 


—Bernard  J.  Bidder  . .Ambassador 

Gustaf  Nordln  . .Bldder-Johns.  Inc. 

...-Joseph  Donovan  . Empire 

Harold  Matzner  . .Empire 

Joseph  Matzner  . Empire 

_ Harry  B.  Haines  . Paterson,  N.J. 

Edward  B.  Haines  . Paterson,  N.J. 

_ Mr.  k  Mrs.  Eugene  C.  Bishop  Waldorf-AstorU 

_ John  W.  Bamban  . Waldorf-.Astoria 

Edward  G.  Alexander . Waldorf-Astoria 

John  J.  McDonnell  . Waldorf-AstorU 

. .Robert  McLean  . . Ambassador 

Robert  L.  Taylor  . Waldorf-.AstorU 

.Albert  Spendlove  . .Waldorf-AstorU 

Charles  Detweiler  . Waldorf-Astoria 

Stuart  S.  Taylor . Waldorf-Astoria 

Howard  W.  Stodghlll  . Waldorf-Astoria 

Harry  D.  Keller  . Lexington 

Leland  Adams . Lexington 

Raymond  D.  McGee  . Waldorf-AstorU 

William  L.  McLean  III  . Waldorf-Astoria 

Joseph  Elliott  . Waldorf-AstorU 

Louis  Trupin  . Commodore 

Barry  Urdang  . Waldorf-AstorU 

. Carl  L.  Biemlller  _ ——Gotham 

James  T.  Scott  . Gotham 

Natt  S.  Getlln  . Gotham 

. Mr.  &  Mrs.  Joseph  P.  Djobal  Waldorf-Astoria 

. Mr.  &  Mrs.  F.  W.  Brinkerhoff  Waldorf-Astoria 

. .WlllUm  Block  . . . 261  Madison  Are. 

Herbert  G.  Wyman  . 281  Madison  Aye. 

James  F.  O’Connor . 261  Madison  Are. 

George  Hicks  . 261  Madison  A»e. 

. Frank  G.  Morrison  . Waldorf-Astoria 

J.  Harold  MIntun  . Waldorf-Astoria 

_ -A.  Wallace  Zimmerman  _  — . . 

Harvey  L.  Benner  .  - . . 

_ -Gareth  B.  Muchmnre  . Waldorf-AstorU 

. -Mr.  k  Mrs.  Harold  A. 

Fitzgerald  . Waldorf-Astoria 

Mr.  k  Mrs.  Howard  H. 

Fitgerald  II  . Waldorf-AstorU 

_ —lohn  R.  Sadler  . Belmont  PUza 

——Maurice  A.  Dougherty  . .Port  Chester,  N.Y. 

William  J,  Bassett  . .Port  Chester,  N.Y. 

Barry  G.  Booth  . Port  Chester,  N.Y. 

——Robert  W.  Relder  . Statler 

. . _Mr.  k  Mrs.  F.  Granger  Weil  Waldorf-AstorU 


Redondo  Beach  ( Calif. )  South  Bay  Breeze _ Jlobert  L.  Curry  . . BarcUy 

Redwood  City  (Calif.)  Tribune  . -Mr.  k  Mrs.  R.  L.  Spangler....Barclv 

Reno  (Ner.)  Nevada  State  Journal-Gazette Charles  H.  Stout  _ Waldorf -Astorii 

Richmond  (Va.)  Tlmes-Dispatch  and 

News  Le^er  . D.  Tennant  Bryan  . - . ?1»T* 

James  L.  Stott  . Bmmmelt 

Alan  S.  Donnahoe  . Evk  Lane 

Roanoke  (Va.)  Times  k  World-News  . M.  W.  Armistead,  HI _ Waldorf-AsUrii 

Shields  Johnson  - Waldorf-AsUrii 

Rochester  (Minn.)  Post-Bulletin  . Robert  Withers  _ Waldorf-Astoria 

Rochester  (N.  Y.)  Democrat  k  Chronicle _ Jdr.  k  Mrs.  A1  Mahar _ St.  MoriU 

Rockford  (lU.)  Star  and  Register-Republic  ...£  Kenneth  Todd  . Pierre 

WlllUm  K.  Todd  . Ambassador 

Rock  HUl  (S.  C.)  Herald  . .Talbot  Patrick  _ Waldorf-Astoria 

Miss  Elizabeth  Patrick  - BarbUon/Woma 

Mr.  k  Mrs.  Wayne  Sellers....Belmont  Plaia 

Rock  Island  (Ill.)  Argus  . Miss  Marguerite  F.  Potter  ....Waldorf-Astoria 

Ben  H.  Potter  . ...Waldorf-Astoria 

Ben  H.  Potter.  Jr.  — . . Waldorf-Astoria 

Rock  Springs  (Wyo.)  Rocket-Miner  . Mr.AMrs.  D.  G.  Rlchardson.-.Waldorf-Astoria 

Rocky  Mount  (N.  C.)  Telegram  . Josh  L  Home  . New  Weston 

A.  L.  Brandon  . Bheraton-Astar 

Rome  (Ga.)  News-Tribune . Mr.  k  Mrs  James  F.  Mann.... Waldorf-Astoria 

Rowley  Publications  of  Northeastern  Ohio. _ D.  C  Rowley . . . Barclay 

Royal  Oak  (Mich.)  Tribune  . Lynn  S.  Miller  _ Waldorf-Astoria 

Rutland  (Vt.)  Herald  . Robert  W.  Mitchell  _ Waldorf-Astoria 

Leroy  B.  Noble _ Waldorf-Astoria 

Gene  E.  Noble _ Waldorf-.Astoria 

S 

Saginaw  (Mich.)  News  . . Walter  McDowell  . —Barclay 

St.  Johnsburg  (Vt.)  CaledonUn-Reeord  . Mr.  k  Mrs.  Gordon  Smith  ...New  Weston 

St.  Joseph  (Mo.)  News-Press  k  Gazette  . . Henry  D.  Bradley  . . Barclay 

David  R.  Bradley  . Waldorf-Astoria 

St.  LouU  ( Mo. )  Globe-Democrat  . Richard  H.  Amberg  . . Ambassador 

St.  Louis  ( Mo. )  Post-Dispatch  . -Fred  F  Rowden . . BarcUy 

C.  J.  HentscheU  — . BarcUy 

Selwyn  Pepper  — — . Lexington 

A.  R.  King . Lexington 

St.  Paul  (Minn.)  Dispatch  k  Pioneer  Press  ....Daniel  H  Bidder  . .  655  Park  Are. 

John  F.  LewU  . . Taft 

Harold  Shugard  — .  . . - . 

Thomas  L.  Carlin  - . Taft 

Kurt  Schaffer  — — — . Taft 

Fred  Heaberlln  — . - 

St.  Petersburg  (Fla.)  Independent  . Loyal  Phillips . Iiczingtoo 

St.  Petersburg  (Fla.)  Times  . Mr.  k  Mrs.  John  B.  Olson . Waldorf-Astoria 

St.  Thomas  (Ont.)  Tlmes-Joumal  . Geo.  M.  Dlngman  - . . CanadUn  Clsb 

Salem  (Ore.)  Statesman-Journal  . L.  A.  Brown  _ _  Waldorf-Astoria 

Salinas  (Calif.)  Calif omUn  . Paul  Caswell  . Waldorf-Astoria 

Salt  Lake  City  (Utah)  Deseret  News- 

Salt  Lake  Telegram  . 0.  Preston  Robinson  . . Blltmore 

San  Antonio  (Tex.)  Express  and  News  . itr.AHrs.F.fl. Huntress, Jr.  .Ambas.sador 

San  Beraxrdlno  (Calif.)  Sun-Telegram  . . Mr.  &  Mrs.  J.  K.  Guthrie ...  Hampshire  Hoos 

San  Diego  ( Calif. )  Union  and  Tribune  . -Wm.  Shea  . BarcUy 

Alex  De  Bakcsy . . BarcUy 

E.  Robert  Andersen  - . Barclay 

Sandusky  (Ohio)  Register _ _ Charles  J.  Stark . . Lexington 

San  Francisco  (Calif.)  Chronicle . Pharles  Thleriot . . Park  Lane 

San  Francisco  ( Calif. )  News  . . .W  H.  Metz . . Waldorf-AstorU 

San  Pedro  (Calif.)  News-Pilot  . Rynner  Martin  . . BarcUy 

San  Rafael  (Calif.)  Independent-Journal  ....Mr.  k  Mrs.  Roy  A.  Brown  ...  Barclay 

Santa  Barbara  (Calif.)  News-Press  . Mr.  k  Mrs.  T.  M.  Storke . Waldorf 

Charles  A.  Storke . . Waldorf 

Sarasota  (Fla.)  Herald-Tribune-Joumal  . . J)  B  Lindsay.  Jr . . . Sherry  Nethenm 

D.  b!  Lindsay.  Ill . . Sherry  NethnW 

Savannah  (Ga.)  News-Press  . Mr.  A  Mrs.  A.  H.  Chapman,  Jr...  Waldorf-.AstorU 

Sayre  (Pa.)  Times . Dana  S.  Johnston . . Plymouth 

Adrian  Samuels  . Plymouth 

Schenectady  (N.  Y.)  Gazette  . Mr.  k  Mrs  John  G.  Green  ..  Blltmore 

John  E.  N.  Hume,  Jr.  . . Park  Lane 

David  C.  Hume . . St.  Morlts 

John  W.  Eddy  - - St.  Moritz 

James  E.  Brown  _ Lexington 

Schenectady  (N.  Y.)  Unlon-SUr  . -Andrew  P.  Kellogg _ _ Engineers  CM 


Scranton  (Pa.)  Times  . . E.  J  Lynett _ _ Waldorf-Astoria 

T  L.  Moran  _ Waldorf-Astort 

E!  j.  Gerrity  _ _ Waldorf -Astrt 

H.  E.  Bradley _ Waldorf-Astoria 

Scripps-Howard  Newspapers  - . - 

Seattle  (Wash.)  Times  ..- . . . _.Mr.  k  Mrs.  W.  K.  Blethen  -.  Ambassador 

Mr.  k  Mrs.  F  A.  Blethen  ~ 

Mr.  k  Mrs.  H.  H.  CahUl  — Waldorf-Astoria 

SedalU  (Mo.)  Democrat  and  Capital  . JC.  U.  Love  . Lexington 

Shamokln  (Pa.)  News-Dispatch  . Robert  E.  Mallck  _ Taft 

Sharon  (Pa.)  Herald  . A.  W  McDowell  - - Barclay 

G.  A.'  Harshman _ Barclay 

H.  E.  Hetu  . . . Barclw  . 

Sheboygan  (WU.)  Press  . A.  Matt.  Wemer  - Waldorf-Anoru 

Timothy  B.  Wemer - Wald(^;Aitoria 

Shelby  (N.  C.)  Dally  Star  . . -Mr.  k  Mn  Ned  N.  Smith  ...  New  WesW 

Shreveport  (La.)  Journal  . Jlr.  k  Mrs.  D.  F.  Attaway  -..Waldorf-Astoria 

Shreveport  (La.)  Times . .William  H.  Bronson  . . -.AmbassMor 

Sioux  FalU  (S.  D.)  Argus-Leader  . John  A.  Kennedy  . SL  Regia 

Howard  L.  Cheraoff  . Ambassador 

South  Bend  (Ind.)  Tribune . . . Mr.  k  Mrs.  F.  D.  Schurz _ Waldorf-Astoria 

(Continued  on  page  110) 
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IIS  PHOENIX 


In  the  heart  of  beautiful 
Phoenix,  this  new  home  of  the 
1st  National  Bank  of  Arizona 
reports  an  exciting  story  of 
success. 

Like  thousands  of  other 
Arizona  industries,  banking 
has  experienced  a  10-year 
growth  that  would  startle  any¬ 
one  not  familiar  with  this  new, 
rich,  growing  market.  In  this 
period,  86  new  branch  banks 
have  been  built  in  the  state, 
and  the  rate  of  bank  deposit 
growth  in  Arizona  leads  the 
nation. 

Every  month  1,000  new 
families  join  the  more  than 
500,000  happy  healthy  people 
of  metropolitan  Phoenix. 


IN  ARIZONA 


sunshine  and  success  go  hand-in-hand. 
Whether  it’s  banks  or  babies,  factories  or 
families,  the  growth  of  Arizona  is  unpar¬ 
alleled.  In  bank  deposits,  in  manufactur¬ 
ing  employment,  in  personal  income,  in 
life  insurance  . . .  Arizona  leads  the  na¬ 
tion  in  percentage  of  growth  since  1947. 
During  this  same  10-year  period,  the 
state’s  population  has  doubled  to 
1,170,000  .  .  .  and  during  the  next  20- 
year  period,  it  will  double  again. 


You  can  reach  60%  of  all  Arizona  families  in 


Arizona's  largest  morning  and  evening  newspapers 
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New  York  Addresses  of  Convention  Visitors 


Southbridge  (Mass.)  News  . . 

Spartanburg  (S.  C. )  Herald-Joumal  — 

Speldel  Newspapers  Inc.  . 

Springfield  (III.)  Journal  and  Register 


Springfield  (Mass.)  News-Union-Republican 
Springfield  (Ohio)  News  and  Sun - 


Stamford  (Conn.)  Advocate 


Superior  (Wis. )  Telegram  . — 

Syracuse  (N.  T.)  Poet-Standard 


__V.  V.  McNltt  . 80  E.  42nd  St. 

. Mr.  &  Mrs.  Pbil  Buchbeit  ....Qotbam 

. Harry  S.  Bunker  . . Waldorf-Astoria 

....J'.  S.  Haynes  . Waldorf-Astoria 

J.  Emil  Smith  _ Waldorf-Astoria 

V.  T.  Dallman  _ Waldorf-Astoria 

_ Mr.  k  Mrs.  Sidney  R.  Cook.... Waldorf-Astoria 

Mr.  k  Mrs.  C.  R.  Meyrick  ....Waldorf-Astoria 

_ Edgar  L.  Morris  . . Barclay 

Earl  C.  Meridetb  . - . Barclay 

Robert  S.  Hamilton  _ Barclay 

_ Kingsley  Gillespie  _ _ t/o  Julius  Mathews 

B.  W,  Davis . Special  Agency 

e!  R.  McCullough  .  "  ”  ’’ 

James  H,  Wilson  . .  "  "  " 

„Morgan  Murphy  . . . . Plaza 

_Stephen  Rogers  . . . . Barclay 

Henry  H.  Keller  _ Blltmore 


Frank  S.  Baker  . 

Tacoma  (Wash.)  News  Tribune  . -Mr.  k  Mrs.  E.  H.  Baker,  II.... Ambassador 

Mr.  k  Mrs.  Geo.  F.  Russell.. ..Waldorf-Astoria 

Tallahassee  (Fla.)  Democrat  . —John  M.  Tapers . . Waldorf-Astoria 

Tarrytown  (N.  Y. )  News  . . ^William  J.  (Cannon . . Waldorf-Astoria 

Robert  M.  Austin  _ Tarrytown,  N.  Y. 

Aloys  A.  Robert  . . TarrHown,  N.  Y. 

Taunton  (Mass.)  Gazette . . William  R.  Reed  _ Tarrytown,  N.  Y. 

Milton  Reed  _ _ Waldorf-Astoria 

Temple  (Tex.)  Telegram-Sherman  Demoerat....Mr.  k  Mrs.  Frank  Mayborn...  Waldorf-Astoria 

Terre  Haute  (Ind.)  Tribune-Star _ Louis  F.  Kelfer  . Barclay 

Toronto  (Ont.)  Tbe  Tbomson  Company 

Limited  . . . . . . R.  H.  Thomson  . . Waldorf-Astoria 

K.  R.  Thomson  . . Ambassador 

L.  S.  McCabe . . Waldorf-Astoria 

Toledo  (Ohio)  Blade  . . .  A.  W.  Hamish  . . Waldorf-Astoria 

L.  F.  Newmyer . . Waldorf-Astoria 

Brooke  R.  Brown . . Waldorf-Astoria 

Charles  D.  Cole  . . . . Waldorf-Astoria 

Donald  A.  Wiley  . . Barclay 

Topeka  (Kan.)  Capital-Journal  . . _Oscar  S.  Stauffer  . Waldorf-Astoria 

Stanley  H.  Stauffer  . . Waldorf-Astoria 

Torrlngton  (Conn.)  Register  . . ^Edwln  M.  Stone . . Taft 

Walter  G.  Gisselbrecht  . Taft 

Towanda  (Pa.)  Review  . __Davld  M.  Turner  - Lexington 

Trenton  (N.  J. )  The  Trentonlan  . . Edmund  Goodrich  . . . Waldorf-Astoria 

Tucson  (Arlz.)  Star-Citizen  _ Mrs.  Claire  Ellinwood  . . Waldorf-Astoria 

Tulsa  (Okla.)  Tribune  k  World . . R.  L.  Jones,  Jr.  - Waldorf-Astoria 

Rex  Justus  _ _ Waldorf-Astoria 

Carl  Flynn  . . . Waldorf-Astoria 

Byron  Boone  . . . Waldorf-Astoria 

Howard  Barnett  _ ..._ . Waldorf-Astoria 


Topeka  (Kan.)  Capital-Journal 


Uniontown  (Pa.)  Herald  k  Standard 
Utica  (N.  Y.)  Observer-Dispatch  _ .... 


_Mr.  k  Mrs.  S.  W.  Calkina . Waldorf-Astoria 

_J.  David  Hogue  . Navarro 

George  C.  Wertz  - - Lexington 


Victoria  (B.  C.)  Colonist  . 

Vineland  (N.  J.)  Times  Journal 


Visalia  (Calif.)  Tlmes-Delta 


..Seth  Halton  _ 

M.  Bass  - 

Joel  C.  Leuchter - 

..Robert  M.  Speldel  _ 


_ Taft 

. . Waldorf-Astoria 

_ Waldorf-Astoria 

_ Waldorf-Astoria 


Washington  (D.  C.)  Post 


Washington  (D.  C. )  News-Post-Times 

Herald-Star _ 

Washington  (Pa.)  Observer-Beporter  . 


Washington  (D.  C.)  Star _ 


..Philip  Graham  _ Waldorf-Astoria 

John  W.  Sweeterman  _ Waldorf-Astoria 

Adrian  Fisher  . Waldorf-Astoria 

W.  Frank  Gatewood  . Statler 

Jack  B.  Sacks  _ Barclay 

Harry  Eybers . Barclay 

Mr.  k  Mrs.  T.  A.  Serrill _ Waldorf-Astoria 

_lames  S.  Lyon  _ Waldorf-Astoria 

John  L.  S.  Northrop  . . Berkshire 

William  B.  Northrop  . Waldorf-Astoria 

_Samuel  H.  Kauffmann _ Waldorf-Astoria 

Crosby  N.  Boyd  . Ambassador 

Benjamin  M.  McKelway . Ambassador 

John  H.  Kauffmann  . Ambassador 

Harold  Boyd  . Blltmore 

Godfrey  W.  Kauffmann  . Blltmore 

Charles  W.  Welch _ Gotham 


Waterbury  (Conn.)  Republican  American 


Waterloo  (Iowa)  Courier  .... 
Waukegan  (IlL)  News-Sun 


Waynesboro  (Pa.)  Record  Herald  _ 
Westchester  County  Publishers,  Inc.  . 


Westerly  (R.  I.)  Sun  . . . 

West  Palm  Beach  (Fla.)  Post-Times _ 

Wheaton  (HI.)  Journal  . . . 

White  Plains  (N.  T.)  Reporter  Dispatch  .... 


_ W.  B.  Pape . . 

J.  H.  Darcey  _ 

K.  M.  Carter  _ 

R.  J.  Fanning _ 

W.  W.  Vosburg - 

— Robert  J.  McCoy  - 

_ F.  Ward  Just  . 

Stewart  T.  Macdonald  - 

_ Paul  F.  Cbalfant - 

W.  H.  Shryock  — . . 

_ Valentine  B.  Macy,  Jr.  - 

J.  Noel  Macy  - - 

William  L.  Fanning  - 

Wallace  Odell - 

George  W.  Helm,  Jr. - 

Hugh  W.  Robertson  - 

Anthony  H.  Francis - 

Charles  H.  Griffin - 

Edward  J.  Hughes  - 

Edwin  S.  Friendly - 

Shirley  E.  Klein  - 

Stephen  E.  Loves  - 

Raymond  Dykes  - 

Theodore  B.  Goetz - 

Rudyard  M.  Hofmann  . . 

Charles  Frederlckson - 

Allen  H.  Pepper . . 

_ Charles  W.  Utter  - 

George  H.  Utter  - 

_ Mr.  k  Mrs.  J.  H.  Perry,  Jr.... 

Mr.  k  Mrs.  W.  W.  Atterbury  Jr.. 
James  Arnold  . 


.Blltmore 
..Barclay 
..Plaza 
..Lexington 
..Lexington 
..Lexington 
.  Rooeevelt 
..  BarcUty 
...Barclv 
...Waldorf-Astorh 
...Waldorf-Astorii 
...White  Plains,  s.< 
...White  Plains,  ni 
...White  Plains,  11 
...White  Plains,  HI 
..  White  Plaint,  J.I 
...White  Plaint,  M 
...White  Plalm,  H 
...White  Plaint,  M 
...White  Plabu,  M 
..  White  Plabu,  Kl 
..  White  Plaint.  M 
..  White  Plabu,  M 
...  White  Plabu,  1.1 
...White  Plabu,  51 
..  White  Plaint,  M 
...White  Plabu,  U. 
..  White  Plabu,  S! 
...Roosevelt 
...Roosevelt 
..St.  Regis 
...Waldorf-Astorh 


Whittier  (Calif.)  News 


Wichita  (Kan.)  Eagle  . 

Wichita  Falls  (Tex.)  Times  k  Record  Newt 


Wilkes-Barre  (Pa.)  Record  Tlmet-Letder- 
News  . 


Williamsport  (Pa.)  Grit 


.Ralph  C.  Dear  . 

...Benjamin  H.  Carroll - 

T.  Eugene  Duffy - 

James  F.  Gressler - 

H.  Graham  Hubbel,  Jr. - 

...L.  E.  Owens _ 

Lee  E.  Owens  . 

...Marcellus  M.  Murdock  - 

...Mr  k  Mrs.  Rhea  Howard  — 


Mr.  k  Mrs.  James  Barnett  _ 

..Harrison  H.  Smith - 

A.  DeWitt  Smith - 

J.  A.  Hourigan,  Jr.  - 

Carolyn  G.  Hourigan  Mack.. 

Robert  W.  Johnson - 

John  J.  McSweeney - 

Joseph  T.  Murphy  - 

Hugh  Jones . . 


James  H.  Laaiade - 

Dietriek  Lamade,  II - 

R.  R.  Cranmer  - 

News-Journal  _ 

Lucy  B.  Crosble - 

_ _ Charles  L.  Reese,  Jr. - 

Windsor  (Ont.)  Star _ 

Winsted  (Conn.)  CIttien 
Woonsocket  (R.  I.)  - 


Worcester  (.Mass.)  Telegram-Oazette 


Yonkers  (N.  Y.)  Herald  Statesman 


York  (Pa.)  Dispatch _ 


Harry  C.  Harbison - 

Eugene  Christmann,  Jr. 

Nicholas  M.  Fellman - 

Frederick  Walter  - 

_Mr.  k  Mrs.  R.  A.  Grayblel. 

.Theodore  Valll - 

.Buell  W.  Hudson - 

\ndrew  P.  Palmer  . 

Miss  Nancy  E.  Hudson  . 

Morris  Shorr  . - 

.Richard  C.  Steele - 

F.  W.  Seymour - 

A.  S.  Arnold  _ 

F,  R.  Twiss - - 

W.  0.  Weinrlch  - 


.88  Bentley  An. 
Jersey  City,  S.l 
.White  Plalm,  A! 
White  Plabu,  AI 
White  Plabu,  AI 
White  Plabu,  A! 
Pierre 

Waldorf-Astorh 

Pierre 

Waldorf-Astorh 
Waldorf-Astorh 
Bits  Tower 
Barclay 
.Waldorf-Astorh 
.Waldorf-Astorh 
St  Morlti 
.Taft 
Taft 
Taft 

Waldorf-Astorh 
Waldorf-Astorh  { 
.Waldorf-Astorh  I 
Waldorf-Astorh 
Waldorf-Astorh 
Lexington 
Lcxlngtoo  I 
Barclay 
Park  Lane 
Park  Lane 
.Park  Lane 
..Park  Lane 

!Riiph~R."liiSp 

.Waldorf-Astorh 

.SberatoD-MeAlM 

Lexington 

Plymouth 

Waldorf-Astorh 

..Waldorf-Astorh 


-Frank  S.  Baker - 

Oxie  Relchler  - 

William  Tilllnghast  — 

John  E.  Shells  - 

David  S,  Jensen  - 

_"hlllp  H.  Young  . 

John  H.  Waltmlre - 


_ Yonkers,  N.T. 

. . Yonkers,  N.T. 

_ Yonkers.  N.T. 

_ Yonkers,  N.T. 

_ Yonkers,  N.T. 

. Drake 

_ Drake 


Convention  List  of  Allied  Companies  and  Services 


ABITIBI  SERVICE  INC. 
Waldorf-Astoria 
H  L.  Bowman  G 

C.  L.  Wolfe  P 

T.  E.  Hagan  F 


O.  P.  Thruston 

P.  T.  Reynolds 
F.  T.  Howland 


F.  L.  Mundinger 

ABITIBI  POWER  k  PAPER  COMP.tNY,  LTD. 
Amba.ssador 

A.  P.  Jewett  J.  E.  Cottrclle 

G.  B.  Hattersley 

ADVERTISING  LINAGE  SERVICE 

251  West  42nd  Street 

Joseph  Clchetti  Joseph  Kaplan 

ALLEN-KLAPP  CO. 

Barclay 

James  S.  McNulty  E.  J.  Bbider 


AMERICAN  JEWISH  PRESS 
231  East  76  St. 

David  Horowitz  Philip  Slomovitz 

AMERICAN  STEEL  CHASE  CO. 

Long  Island  City 

George  E.  Boucher  Harry  L.  Williamson 

.\MERIC.\N  SYNDICATE,  THE 
Columbia  University  Club 

North  Callahan 

AMERICAN  TYPE  FOUNDERS  CO..  INC. 
John  T.  Porter  Walter  Kubillus 

J.  R.  Greig  H.  T.  McGlU 

\MERIC.AN  WEEKLY 
Waldorf-Astoria 

John  K.  Herbert  Edwin  C.  Kennedy 

Thor  M.  Smith  Jim  Morton 


THE  ASSOCIATED  NEWSPAPERS,  INC. 
Waldorf-Astoria 

Joseph  B.  Angelll  Henry  0.  Nlmls 

Kathleen  Caesar  John  Osenenko 

Ernest  Cuneo  John  N.  Wheeler 

Louis  P.  D1  Palma 

THE  ASSOCIATED  PRESS 
Frank  J.  Starzel  Harry  Montgomery 
Alan  J.  Gould  Wes  Gallagher 

Lloyd  Stratton  Oliver  Gramllng 

ATLANTIC  FEATURES  k  PRINTING,  INC. 
Waldorf-Astoria 

Jack  R.  Homady 

BABCOCK  PRINTING  PRESS  CO. 

Warwick 

C.  W.  Ginsberg 


BEARD  NEWSPRINT  k  WAREHOUS*  C 
INC. 

Commodore 

Donald  E.  Beard 

THE  BELL  SYNDICATE.  INC. 

(SEE  ASSOCIATED  NEWSP.APEM' 

BINGHAMTON  PRESS  COMPANY 
Waldorf-Astoria  New  Weston 

A.  B.  Engelbert  F.  W.  Stein 

BLACKBURN  k  COMPANY 
Waldorf-Astoria 

James  W.  Blackburn  Stanley  Whltaxef 
Jack  V.  Harvey 

BLACKSTONE  PRESS  FEATURES 
.50  Broad  Street  4,  N.  Y. 

Rubin  T.  Weiss  Howard  Kadw 
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etroit 


eans 


226; -.11 
million 
dollars  \ 


usiness 


month ! 


OelroU 


DETROIT  IS  A  BUSY  AAARKET  with 
million  currently  employed,  making 
everything  —  machines,  missiles,  moons 
and  money  —  and  spending  more  than 
$226,000,000*  monthly. 

In  this  busy  area.  The  Detroit  NEWS 
sells  the  most  newspapers  weekdays  and 
Sundays,  delivered  to  the  homes  by  ex¬ 
clusive  NEWS*  carriers.  Its  buyers  not 
only  read  the  paper,  they  react  to  the 
advertisements.  They  MUST  —  because 
advertisers  consistently  place  more  lin¬ 
age  in  The  NEWS  than  in  both  other 
Detroit  newspapers  combined. 

*aceordlng  to  Solos  Monogomont 


Latest  Detroit 
Industrial  News 


•  15,587,000.  contiact  awarded 
to  American  Motors  Corp. 
in  Detroit  for  airborne  per¬ 
sonnel  carriers. 

•  125,767,000.  contract  award¬ 
ed  to  Chrysler  for  develop¬ 
ment  of  Jupiter  missiles. 

•  12,000,000.  spent  for  vacant 
industrial  sites  in  Detroit  last 
year;  for  expansion  and  new 
industry.  18  companies  re¬ 
ported  to  be  still  looking 
for  sites. 


THE  6-COUNTY  DETROIT 
TRADING  area  accounts 
for  98%  of  Detroit's  to¬ 
tal  retail  business.  Here, 
The  NEWS  delivers 
82,005  MORE  papers 
weekdays  and  144,071 
MORE  Sundays  than  the 
second  paper! 


The  Detroit  News 


Total  CircuMioii:  4«t,l67  waakdoys,  579,06t  Sondoys  ABC  9-30-S7 


Eastern  Office  ...  260  Madison  Av*.,  Naw  York  Chicago  Office  ...  435  N.  Midtigon  Av*^  Trlbun*  Towor 


Pacific  Office. . .  .785  Market  SU  San  Francisco  Miami  Beach  ....  Th«  Loonord  Co.,  31 1  Lincoln  Rood 
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Convention  List  of  Allied  Companies  and  Services 


E.  W.  BLATCHFORD  COMPANY 

A.  J.  Monaco  W.  T.  Home 

M.  L.  Friday  R.  Crawford 

THE  BOWATER  PAPER  COMPANY,  INC. 
Sheraton  J.  D.  Sullivan 

A.  B.  Meyer  G.  B.  Hutchings 

R.  E.  Watt  J.  H.  S.  MacDonald 

C.  T.  Hicks  F.  Schanche 

J,  W.  Price  D.  Shorter 

Waldorf-.Astoria  N.  B.  Thomey 

R.  H.  Meyer 

THE  BRANHAM  COMPANY 

Town  House  Town  House 

Eugene  F.  Corcoran  Joseph  B.  Guenther 

Biltmore  Barclay 

Lewis  S.  Greenberg  Monroe  H.  Long 

BRISTOL  NEWSP.APER  PRINTING  CORP. 
Waldorf-Astoria 

.Mr.  &  Mrs.  T.  Eugene  Worrell 

BRISTOL  PRINTING  COMPANY 
Waldorf-Astoria 

Murray  C.  Hotchkiss 

BUREAU  OF  ADVERTISING  OF  THE  ANPA 
All  other  Bureau  executives  can  be  reached 
through  the  New  York  office.  485  Lexington 
Ave. 

Charles  Lipscomb.  Jr.  Edward  C.  Raymond 
Robert  L.  Moore  Edward  H.  Burgeson 
Ekward  A.  Falasca  J.  Robert  McLaucblen 

BURKE.  KUIPERS  &  MAHONEY,  INC. 

Waldorf  Astoria  Lexington 

Stephen  P.  Mahoney  Charles  W.  Beller 

George  MacDonnell  William  J.  Osmond 

Frank  P.  Ball,  Jr. 

CANADIAN  LINOTYPE.  LTD.  (SEE  MERGEN- 
THALER  LINOTYPE  COMPANY) 

CANADA  WIDE  FEATURE  SERVICE 
70  Park  Avenue 

Fred  A.  Danks 

CERTIFIED  DRY  MAT  CORPORATION 
555  5th  Ave. 

Frank  M.  Tighe  George  T.  Kempter 

Frank  Donnelly,  Jr. 

CHEMCO  PHOTO  PRODUCTS 
A.  J.  Powers.  Jr.  C.  H.  Larsson 

F.  C.  Powers  A.  J.  Paulson 

S.  B.  Anson,  Jr.  W.  Clackworthy 

CHICAGO  SUN-TIMES  SYNDICATE 
Waldorf-Astoria 

Robert  A.  Cooper  Fred  W.  Dingman 
William  M.  Thompson  Irwin  D.  Smith 

CHICAGO  TRIBUNE— N.  Y.  NEWS  SYND. 
Waldorf-Astoria 

Richard  W.  Clarke  Jane  O’Connell 

Maurice  T.  Reilly  Edward  L.  Kaiser 
Mollie  Scott  Raymond  Marvin 

CLINE  ELECTRIC  MFG.  CO. 

Waldorf-Astoria 

W.  P.  Scott  H.  J.  Mitchell 

F.  Sandgren  A.  H.  Marston 

M.  L.  Priban  A.  Kenngott 

CONSOLID.ATED  BOOK  PUBLISHERS 
Waldorf-Astoria 

Walter  C.  Dreyfus  Walter  N.  Dreyfus 
W.  Vincent  Neilan 

CONSOLIDATED  INTERNATIONAL  EQUIP¬ 
MENT  &  SUPPLY  COMPANY 
Waldorf-.Astoria 

Benjamin  Sugarman  Martin  A.  Ross 

John  E.  Roberts 

CONSOLIDATED  NEWS  FEATURES 

(SEE  ASSOCIATED  NEWSPAPER) 

CONSOLID.ATED  PAPER  SALES,  LIMITED 
Ambassador 

P.  M.  Boulton  F.  H.  Gavin 

A.  M.  Gammell  S.  A.  Melghen 

R.  J.  Flood  J.  S.  Oppe 

THE  CORKPAK  COMPANY,  INC. 

Frederick  H.  F.  H.  Paulmann,  Sr. 

Paulmann,  Jr. 

CRESMER  &  WOODWARD,  INC. 

Waldorf-Astoria 

William  T.  Cresmer  Delwyn  J  .Worthington 
Leonard  L.  Marshall 

CUTLER-HAMMER  INC. 

Waldorf-Astoria 

C.  M.  Hall  J.  H.  Sauer 

A.  H.  James  J.  M.  Strang 

DICKINSON  PUBLISHING  CORP. 
Waldorf-Astoria  645  5th  Ave.  New  York 

Harry  T.  Dickinson  Frances  M.  Knox 

112 


DOUBLED.AY  SYNDICATE 
Douhleday  &  Co. 

William  P.  Berger  Marcia  L.  Osborn 

THE  EASTERN  COLOR  PRINTING  CO. 
Waldorf-.Astoria 

William  B.  Pape  Harold  .A.  Moore 
James  H.  Darcey  Eugene  V.  Downey 

EASTERN  NEWSP.APER  SUPPLY  INC. 

Edgar  A.  Mills,  Jr.  Irving  J.  Carter 

EDITOR  &  PUBLISHER 
Waldorf-Astoria,  Astor  Gallery 
James  Wright  Brown  James  W.  Brown,  Jr. 
Charles  T.  Stuart 
Editorial  Department 
Robert  U.  Brown  Ray  Erwin 

Jerome  H.  Walker  Albert  E.  Weis 

Robert  B.  McIntyre  George  Thune 

James  Collings  Philip  N.  Schuyler 

.Advertising  Department 
Leach  Laney  Henry  Thiele 

G.  B.  Haulenbeek  Reginald  Cary 
Don  Parvin  George  E.  Wilt 

Circulation  Department 
George  McBride 
Classifl^  Department 
Evelyn  Kolojay 

ELECTRIC  EYE  EQUIP'T  CO. 

Barclay 

Carl  M.  Noble  Gilbert  R.  Dayton 

Wm.  J.  Bishop  Clark  J.  Huffer 

ELECTRIC  HEATING  COMPANY 
John  Payne 

EVERLASTING  STEEL  PUBLICATION 
HEADINGS 
161  Grand  St. 

J.  Friedman 

FAIRCHILD  GRAPHIC  EQUIPMENT.  INC.  and 
(TELETYPBSETTER  DIVISION) 

Barclay 

Chandler  Abbott  Frank  Phillips 

John  Lalferty  Henry  Dahl 

James  Callahan  J.  A.  V.  Hyatt 

Frank  Nardozzi  Austin  Mayberry 

Jack  Baldwin  Sam  Dean 

Edward  P.  Tracht  Don  Gilllspie 

Jolin  C.  Frindell 

FAMILY  WEEKLY  MAGAZINE  INC. 

(see  Consolidated  Book  Publishers) 
Waldorf-Astoria 

Leonard  S.  Davidow  Morton  Frank 
Patrick  E.  O'Rourke  Rand  Watkins 

HOWARD  FLINT  INK  C0MP.A.NY 
Waldorf-Astoria 

Edgar  B.  Flint  Alan  A.  McNab 

Everett  L.  Mills 

FORM.ATH  FEATURES 

Mort  Schwartz  Robert  Morris 

GALLAGHER-DELISSER,  INC. 

Waldorf-.Astoria 

W.  F.  Gallagher  V.  M.  Goff 

GENERAL  FEATURES  CORP. 

Waldorf-Astoria,  Astor  Gallery  Space  No.  8 
S.  George  Little  Robert  Sloane 
John  H.  Rouson  Joyce  Pickett 
Robert  L.  Morgan  Theresc  Larkin 

H.  Scarpelli  Richard  H.  Brown 

Robert  B.  Pearsall  Don  Goodwin 
Harold  Relkin  Joel  Dolens 

Stanley  Kuglar 

GILM.ARK  FEATURES  SYNDICATE 
Shelton  Hotel,  N.  Y. 

Lou  Shainmark  Michael  Lavelle 

Dr.  Karl  Wendt 


W.  H.  GLOVER  CO. 

Barclay 

W.  H.  Glover 

GRE.ATER  BUFFALO  PRESS,  INC. 
Waldorf-Astoria 

J.  W.  Koessler  Fred  Jerauld 

Kenneth  Koessler  R.  P.  Lalor 

WillUm  Mox  J.  W.  Koessler,  Jr. 

THE  GREAT  LAKES  PAPER  COMPANY,  LTD. 
Ambassador 

C.  J.  Warwick  Fox  T.  B.  Fallows 

GREAT  NORTHERN  PAPER  COMPANT 
Park  Lane 

A.  R.  Caspar  John  A.  Sayre 

R.  C.  Caspar  George  A.  Scherer 

Jacque  L.  Dardenne  C.  M.  Sheafe 
John  Doelman  John  H.  Staples 

Robert  A.  Haak  D.  I.  Turnbull 

M.  A.  Meyers  E.  John  Ward 

I.  P.  Phelps  Howard  Willets 


JOHN  GRIFFITHS  CO.  INC. 

John  Griffiths 

THE  HALL  SYNDICATE.  INC. 

342  .Madison  Ave. 

Robert  .M.  Hall  W.  Robert  Walton 
Ira  Emericb  Jack  Hornady 

Jack  McCullough 

HAMPDEN  NOVELTY  M,ANUFACTURINC 
COMPANY,  INC. 

Waldorf-.Astoria 

Lester  A.  Stone 

WILLIAM  C.  HERRICK  INK  CO.,  INC. 
Waldorf-Astoria 

John  J.  Fields.  Ill  Charles  H.  Merbitz 
Murray  L.  Blau  Nelson  H.  Jackson 

Charles  T.  Schultz  William  V.  Jacobson 

R,  HOE  &  CO..  INC. 

Waldorf-Astoria 

J.  L.  Auer  G.  E.  Devyr 

M.  B.  Nunlist  J.  M.  Crowe 

McH.  Browne  R.  R,  Dittrich 

B.  C.  Polglase  E.  W.  Petty 

W.  W.  Henderson  W.  W.  Dombrow 

F.  Gebhard  J.  H.  Pritchard 

G.  H.  Higgins  W.  Pezdirti 

L.  D.  Pollock  G.  F.  Elrod 

C.  M.  Keeter  R.  Cassidy 

W.  J.  Robinson  L.  Kohl 

R.  A.  Willoughby  J.  Krupp 

P.  Peaquln 

J.  M.  HUBER  CORP. 

Waldorf-Astoria 
J.  S.  Hart 
Lexington 

C.  D.  Akins  E.  Schirmer 

0.  Boone  T.  Pintard 


KING  FEATURES  SYNDICATE 
Waldorf-Astoria 

George  C  Driscoll  John  Mawer 

Lloyd  D.' Hagan  George  Haslam 

Clarence  E.  Rablnow  Alfred  H.  Alofsla 

John  H.  Wright  Harold  Schneldn 

Raymond  K.  Rogers  Robert  McCorldadilt 

Jolin  V.  Matthews  Fred  J.  Runde 

Gerald  C.  Gartland  Maggi  Byrne 

Frank  J.  Nlcht 

LACEY-LUCI  PRODUCTS  CO. 
Waldorf-Astoria 

Joseph  F.  Flynn  Joan  Davis 

LAFAVE  NEWSPAPER  FEATURES 
Williams  Club 

Arthur  J.  Lafave  Arthur  J.  Lafive,  *. 

LAKE  ERIE  MACHINERY  CORPORATI05 
250  Park  Ave. 

William  W.  Scott  C.  M.  Kendrick 

LAKE  SUPERIOR  NEWSPRINT  CO. 
Ambassador 

R.  S.  Fowler 

Waldorf-Astoria 

R.  T.  Houk  R.  R-  Powell 

NELSON  T.  LEVINGS  INC. 

Metropolitan  Club 

Nelson  T.  Levings 

KRUGER  PAPER  CO.  INC. 
Waldorf-Astoria 

Arthur  Dressel  Harry  Jonas 

James  C.  Harrison  John  J.  Hilsderf 

LORENZ  PRINTING  MACHINE  CO..  INC. 
Walter  L.  Lorenz  Erwin  Zimmemu 

Arthur  M.  Lorenz  William  K.  Farrell 


HUCK  CO. 

W.  J.  Reilly  W.  F.  Huck 

IMPERIAL  TYPE  METAL  COMPANY 
.Ambassador 

Clarence  Seaman 
Waldorf-Astoria 

William  A.  Penny  Don  N.  Gurney 
WillUm  C.  Otter  Alfred  R.  McWilliams 

Wilson  Yerger  John  P.  Mallomee 

Andrew  H.  Amitrano  Charles  P.  Olton 


INTERNATIONAL  COLOR  PRINTING  CO. 
Waldorf-Astoria 

J.  W.  Booth  J.  J.  Gorman 

INTERNATIONAL  NEWS  PHOTOS 
Waldorf-Astoria 

Edwin  C.  Stein  Philip  Ruvo 

Syd  Bandes  Edward  Burns 

Jack  Schaeffer  Fred  Ditzian 

Jack  Fletcher  Richard  Coyle 

INTERNATIONAL  NEWS  SERVICE 
Waldorf-Astoria 

Kingsbury  Smith  William  C.  Wilson 

Frank  J.  Nicht  Paul  R.  Allerup 

Barry  Faris  Robert  H.  Reid 

Philip  G.  Reed  Tom  R.  Brislin 

INTERN.ATIONAL  PAPER  SALES  COMPANT, 
INC. 

Waldorf-Astoria 

I.  H.  Peck  W.  P.  Woodworth 

R.  C.  Neely  T.  N.  Taylor 

W.  G.  Dodge  W.  W.  Morrow 

E.  R.  Wheatly  B.  H.  Logan 

R.  B.  Lewis  C.  C.  Carpenter 

J.  W.  Vermont  T.  E.  Reilly 

W.  C.  McCullough  L.  C.  Burton 

L.  E.  Mansfield  F.  S.  Myers 

L.  E.  Mansfield,  Jr.  G.  B.  DeLasbmet 

THE  JAMPOL  COMPANT,  INC. 

Waldorf-Astoria 

Howard  M.  Jampol  Herbert  E.  Daniels 
Karl  Ilermlnghausen  Fred  Casabona 

JANN  &  KELLEY  INC. 

Waldorf-Astoria 

Henry  C.  Jann 

JEFFREY  LEE  SYNDICATE 
Irma  Ganz 


DOROTHY  H.  JENKINS  NEWS  SERVICE, 
INC. 

271  Madison  Ave. 

Dorothy  H.  Jenkins  Alfred  A.  DeCleeo 


LUDLOW  TYPOGRAPH  COMPANY 
Waldorf-Astoria 

Arthur  H.  Hedly  Robert  W.  Buckler  , 
John  0.  King  James  A.  Westkanr  ! 

Charles  S.  Cleaves  j 

THE  MADDEN  C0RP0R.AT10N  [ 

Frank  M.  Jepson  C.  E.  Flander  i 
R.  G.  Auwarter  ' 

CHAS.  T.  MEIN  INC. 

Lexington  k 


VINCENT  J.  MANNO 
Blackstone 

Vincent  J.  Manno  Howard  E.  Stark 

George  Romano 

M.\TRIX  CONTRAST  CORPORATION 
Waldorf-Astoria 

Clifford  Yewdall  Jack  Faris 

Gerald  W.  Hunter  Morris  Rice 

Lon  S.  Landers  William  O’Toole 

Henry  Curlander  George  Mattlce 


McCLURE  NEWSPAPER  SYNDICATE 
(SEE  ASSOCIATED  NEWSPAPERS) 

J.  THOMAS  McHUGH  CO.,  INC. 

500  5th  Ave. 

J.  Thomas  McHugh  William  M.  Nieder 
Russell  J.  Bryant 


MEDIA  RECORDS  INC. 

John  Halpin  Len  Collins 

MERGENTHALER  LINOTYPE  COMPANY 


Waldorf-Astoria 
J.  A.  Keller 
J.  W.  Reid 
P  S.  Chisholm 
W.  M.  Childers 
J.  F.  Schuman 
J.  C.  Huie 


E.  D.  BetU 

F.  B.  Asdel 
J.  A.  Jennings 
E.  R.  Leach 
R.  G.  Burgoon 

G.  A.  Boucher 


METROPOLITAN  SUNDAY  NEWSPAPERS, 


INC. 

Waldorf-Astoria 
Charles  T.  Kline 
Stephen  G.  Bowen 
Carl  F.  Schmidt 


Everett  R.  Stone 
John  F.  Oribbln 
Fred  McCoy  _ 


F.  Richard  Anderson  Robert  Woodruff 

MICRO  PHOTO  INC. 

Belmont  Plaza 
R.  E.  Schmidt  Perry  Bourel 

MILES  REPRODUCER  CO..  INC. 

Mr.  J.  M.  Kublik  Mrs.  H.  B.  K 


JOHNSON  KENT  GAVIN  ft  BINDING  INC. 
Waldorf-Astoria  Joseph  G.  Gavin 

William  C.  Johnson  Barclay 
Albert  H.  Kent  Thomas  A.  Binding 

KANSAS  PRESS  ASSOCIATION 
Larry  Miller 


MINNESOTA  A.ND  ONTARIO  PAPER  CO 
Waldorf-Astoria  ,, 

P.  A.  Mahony  R.  A.  Cam^U 

Robert  Faegre  James  Vaughan. » 

Donne  Gooln 

(Continued  on  page  11^) 
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BERTA  MOHR  FASHION  SYNDICATE 
1036  Park  Avenue 

Berta  Mohr 

GEORGE  M.  MOLLOY 


261  Madison  Ave. 

George 

MOLONEY.  REGAN  & 
Barclay 

Stanley  A.  Ferger 
Waldorf-Astoria 
Jehn  F.  Fitzpatrick 
Anton  F.  Peterson 
Donald  Newhouse 
E.  A.  Doepke 

GEO.  H.  MORRILL  C 
Waldorf-Astoria 
R.  W.  Dand* 

A.  H.  Solberg 
i.  H.  McGowan 

Sid 


M.  MoIIoy 

SCHMITT,  INC. 

Park  Lane 
0.  Preston  Robinson 
70  Park  Avenue 
Robert  0.  Smith 
Amba.ssador 
Richard  H.  Amberg 


J.  W.  Hays 
L.  R.  Shupe 
J.  H.  Feldkamp 
Rochelle 


NATIO.NAL  NEWSPAPER  CLASSIFIED 
ADVERTISING  NETWORK 
Waldorf-Astoria 

Robert  Miller  James  Maxim 

NATIONAL  NEWSPAPER  SYNDICATE 
Barclay  Waldorf-Astoria 

Robert  C.  Dille  John  F.  Dille 


NATIONAL  ROLLER  COMP.ANY 


John  W.  Jabelka 

NEA  SERVICE,  INC. 
Barclay 

Fred  S.  Ferguson 
Herbert  W.  Walker 
Meade  Monroe 
Bill  Borglund 
Boyd  Lewis 
Earl  Anderson 
Jack  Gamble 

Jean 


George  D.  Corsa 


Dick  Johnson 
Ned  Mills 
Ell  Minton 
Robert  Whitehead 
Hal  Hanson 
George  Earl 
James  Weiss 
Mooney 


NEWSPAPER  PUBLISHERS  SUPPLY  CO. 
Commodore 

Joseph  D.  Goggin 

NEW  YORK  HERALD  TRIBUNE  NEWS 
SERVICE 
Waldorf-Astoria 

William  A.  Miller  Nat  Kingsley 


NEW  YORK  HERALD  TRIBUNE  SYNDICATE 
Waldorf-Astoria 

Sylvan  M.  Barnet,  Jr.  Tom  Dorsey 
John  Dema  Hal  Renneck 

Bob  Gillespie 

NILES  &  NELSON  INC. 

E.  T.  Niles  E.  F.  Smith 

J.  H.  Clancy  H.  F.  Johnson 

J.  J.  Strickland 


NORTH  AMERICAN  NEWSPAPER  ALLIANCE 
229  W.  43rd  St. 

John  G.  McConnel  John  Mosedale 

Glenn  Gilbert  Sidney  Goldberg 

Donald  A.  Allan  Fred  Methot 


NORTHE.iSTERN  PAPER  S.ALES,  INC. 

280  Park  Avenue 

Wickliffe  B.  Moore  Victor  R.  Coudert.  Jr. 
Thomas  R.  Kenny  Arthur  E.  Potter 

D.  W.  M.  Smith  Walter  F.  Craddock 

NORTH  JERSEY  PRESS  BURE.AU 
Park-Sheraton 

Harold  Latham  James  Coates 

Roy  Simpson  Robert  Ormsby 

O'MARA  &  ORMSBEE.  INC. 

Ambassador 

J.  Rufus  Dolg  John  W.  Eggers 

Barclay 

Charles  L.  Healy  Kenneth  Dennett 

Robert  A.  Jobson 

PARADE  PUBLICATIONS,  LNC. 

Waldorf-Astoria 

Arthur  H.  Motley  Jess  Gorkin 

Walter  I.  Tenney  Richard  W.  Winn 

Milton  P.  Rasmussen  Edward  H.  Kimball 
Wallace  A.  Sprague  E.  B.  Caldwell 

WALTER  D.  PEEK,  INC. 

122  E.  42nd  St. 

Walter  D.  Peek 

PERKINS-GOODWIN  CO. 

Barclay 

Mr.  &  Mrs.  L.  G.  Schenck 
Mr.  &  Mrs.  J.  G.  Clarke 

PHOTON,  INC. 

Waldorf-Astoria 

John  L.  Armstrong  Wm.  W.  Garth.  Jr. 

Wm.  Baumrucker,  Jr.  Earl  N.  Godshall 
Durham  Miller 

PRES.S-ENTERPRISE  CO. 

Waldorf-.Astoria 

Arthur  A.  Culver 

PRESS,  INC. 

Barclay 

Mr.  &  Mrs.  Carl  A.  Jones 
Mr.  &  Mrs.  T.  W.  Atkins 

PRICE  BROTHERS  SALES  CORPOR.ATION 
Waldorf-Astoria 

R.  H.  Price  C.  J.  Naylor 

E.  ColHster  W.  B.  Bradley 

C.  A.  Kinnear 

PUBLISHERS  SYNDIC.ATE 
Waldorf  Astoria 

Arthur  S.  Rudd  Eugene  P.  Conley 
Harold  H.  Anderson  Robert  G.  Cowles 
Philip  W.  Steitz 

PUCK— THE  COMIC  WEEKLY 
Waldorf-Astoria 

Robert  P.  Davidson  J.  Hugh  E.  Davis 

RAPID  GRIP  AND  B.ATTEN  LIMITED 
Waldorf-Astoria 

Eric  Butterworth 

REGISTER  AND  TRIBUNE  SYNDICATE 
Waldorf-Astoria 

Henry  P.  .Martin  Bruce  Horton 

RICHMOND  PULP  &  PAPER  CO.  OF  CANADA. 
LTD.  (See  Kruger  Paper  Co.,  Inc.) 


W.M.  J.  SCHECHTER  CO. 

415  Lextington  Ave. 

William  J.  Schechter  David  Rey 

SCHECHTER  k  REY  CORPORATION 
415  Lexington  Ave. 

David  Rey  William  J.  Schechter 

SCHEER  k  CO. 

Waldorf-Astoria 

Paul  V.  Elsberry 

SCOLARO,  MEEKER  k  SCOTT 
Waldorf-Astoria 

Herbert  R.  Meeker  John  L.  Scolaro 
Joseph  R.  Scolaro  J.  Donald  Scott 

BEN  SHl'LMAN  ASSOCI.ATES 
60  East  42  St. 

Ben  Shulman 

SINCLAIR  AND  VALENTINE  CO. 

Anthony  J.  Math,  Jr.  Robert  D.  Roosen 

SOCCER  ASSOCIATES 

Milt  Miller 

SPADEA  SYNDICATE  INC. 

253  E.  50  St..  N.Y.C. 

J.  V.  Spadea 

SPRUCE  FALLS  POWER  &  PAPER  CO.  LTD. 
Waldorf-Astoria 

R.  J.  Appert  D.  J.  Schalk 

MURIEL  STAFFORD,  GRAPHOLOGIST 
Waldorf-Astoria 

Muriel  Stafford 

STA-HI  CORP. 

Lexington 

Vernon  R.  Spitalerl 

STAMPS-CONHAIM-WHITEHEAD,  INC. 

101  Fifth  Ave. 

Milton  B.  Conhaim  Wm.  I.  Nichols 
L.  A.  Whitehead  Les  L.  Bergmann 

STANDARD  FEATURES  SERVICE 
Waldorf-Astoria 

D.  R.  Longfellow  L.  A.  Longfellow 

STAR  COLOR  PRESS,  INC. 

Lexington 

A.  I.  duP.  Bayard  0.  L.  Hershiser 
J.  W.  Disbrow 

STAR  PARTS,  INC. 

Alfred  Archer 

STORY,  BROOKS  k  FINLEY,  LNC. 
Waldorf-Astoria 

Howard  C.  Story  Gerald  A.  Carew 
Howard  C.  Story,  Jr.  James  Farrell 
John  Plner  Stanley  Cloutier 

Roderick  W.  Matteson  Roger  Geisslnger 

TAPE  PRODUCTION  CORPORATION 
Belmont  Plaza 

Furman  0.  Ruff 

THE  GEO.  TARPLEY  CO. 

Statler 

Richard  A.  Byrom  Preston  A.  DuPont 
John  E.  Byrom 


FOR  YOUR  ENTERTAINMENT  AT  THE 
ANPA  CONVENTION 

THE  NTA  FILM  NETWORK 
CORDIALLY  INVITES  YOU 
TO  A  PRIVATE  ADVANCE  PREVIEW  OF 

‘‘MAN  WITHOUT  A  GUN” 

A  NEW  TV  SERIES 

ABOUT  A  FIGHTING  WESTERN  EDITOR 
APRIL  22  AND  23 

TWO  SHOWINGS  5.00  P.M  AND  5;45  P  M 
SERT  ROOM  •  WALDORF-ASTORIA  HOTEL 


THIS  WEEK  M.AGAZINE 
Waldorf-Astoria 

Euclid  M.  Covington  John  C.  Sterling 
Tom  Cathcart  William  I.  NlchoU 

W.  Parkman  Rankin 

TORONTO  STAR  SYNDICATE 
Plaza 

Fred  P.  Hotson 

THE  TROT  RECORD  COMPA.NY 
Waldorf-Astoria 

Frank  L.  York  J.  Arthur  Vlger 

UNITED  FEATURE  SY.NDICATE,  INC. 
Waldorf-Astoria 

Laurence  Rutman  James  Hennessy 
Harry  Gilburt  James  Freeman 

John  Carroll 


UNITED  PRESS  ASSOCIATION 
Waldorf-Astoria 

Frank  H.  Bartholomew  Harold  Blumenfeld 


Earl  J.  Johnson 
Mims  Thomason 
LeRoy  Keller 
Joseph  L.  Jones 
Harry  Ferguson 
William  C.  Payette 
Wendel  Burch 
C.  Edmonds  Allen 
Phil  R.  Curran 
Ross  Downing 
Frank  Tremaine 
Harry  Varlan 


Carl  B.  Molander 
P.  A.  Miner 
John  L.  Sehon,  Jr. 
Gene  Gillette 
Joe  W.  Morgan 
Roderick  W.  Beaton 
Dale  M.  Johns 
Richard  A.  Litfln 
Gerald  J.  Rock 
Rhea  T.  Eskew 
Edward  L.  Brant 
Bert  Masterson 


U.  S.  PRINTING  INK  CORP. 
Waldorf-Astoria 

Donald  H.  Seixas  Irwin  Brooks 

Arthur  Brooks 

WEST-HOLLIDAY  CO.,  INC. 

Barclay 

Nelson  Roberts  Malcolm  C.  Smith 

H.  E.  Deckert  H.  A.  Lessersobn 

WIRETYER  CORPOR.ATION 

L.  F.  Fallon 


WOMEN'S  NEWS  SERVICE 
229  W.  43  St. 

Anita  Colby  Fred  Methot 

Frank  Lowe  Mrs.  Lorraine  nxllhn 

.Mrs.  Lois  Benjamin 

WOOD  NEWSPAPER  MACHINERY  CORP. 
Waldorf-Astoria 
John  J.  Shea 
I.  Tomberg 
P.  L.  Tollison 
A.  J.  Munson 

E.  A.  Rebm 
A.  Vogel 
D.  McColIey 
G.  Britton 
A.  D.  Carey 
G.  Wilson 
C.  L.  Wyman 


S.  Oderman 
R.  A.  Breur 

C.  S.  CaSrey 
B.  L  Compton 
B.  C  Denning 
W.  W.  Kihn 

L.  Schwarzwaelder 
G.  0.  Abearn 

D.  A.  Brown 
A.  W.  SUrk 

J.  Fredericksoi 
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WORLD  COLOR  PRINTING  CO. 
Waldorf-Astoria 

Roth  S.  Grable 


f  Othe 


HELEN  WORTH  ENTERPRISES 
Helen  Worth 
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“Man  Without  A  Gun,”  a  ne" 
half-hour  filmed  television  seriti 
glorifying  the  newspaper  ed. 
tor  of  the  Old  West,  will  bj 
viewed  at  private  advancij 
screenings  on  Tuesday  an: 
Wednesday,  April  22  and  23, 
members  of  the  ANPA  in  tt 
Sert  Room  of  the  Waldorf- A.d 
toria  Hotel.  Lj. 

Ely  A.  Landau,  president  oj' 
the  NTA  Film  Network,  an^^  * 
also  chairman  of  the  board  d 
National  Telefilm  Associatej 
(NTA),  conceived  the 
giving  publishers  and  editoi^  98,1 
attending  the  convention 
vance  screenings  of  the 
program,  which  will  be  ' 

shown  over  the  NTA  netwo!i|_.^^of 
next  Fall.  Thirty-nine  prograi 
of  the  series  have  been  coi 
pleted  at  the  Twentieth  C« 
tury-Fox  studios  in  Holl>''voocj 
(E&P,  March  22.) 

The  hosting  NTA  executivi 
will  include  Spyros  P.  Skou^ 
a  director  of  the  NTA  Film  Nf 
work,  and  president  of  Twe:^^ 
tieth  Century-Fox  Film  Corpf  p- C< 
ration,  which  own  60%  ^ 

NTA  Film  Network;  Mr.  Lai  «ell 
dau;  Oliver  A.  Unger,  h' 

dent  of  NTA;  Harold  Goldntf  tail 
executive  vicepresident;  Ed^ 

Rein,  senior  vicepresident;  Ef  w3 
H.  Haight,  treasurer;  Ro'’*'  '-*5; 
A.  Schmid,  vicepresident  »  We  II 

station  relations,  and  Ted  Co*  ^  he 
vicepresident  for  owned  and  o;^ 
erated  stations. 
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10-YEAR  RECORD  OF  REVENUES,  EXPENSES  AND  PROFITS 


Iperatingr  Revenue 

%  of 

%  Inc.  ’57 

%  Inc.  ’57 

%  Inc.  ’57 

1948 

1957 

Total 

Over  ’56 

1956 

over ’52 

1952 

over ’48 

1948 

%  of  Tot 

Local  Adv . 

. .  $1,417,683 

50.08 

3.23 

$1,373,325 

12.19 

$1,263,614 

38.19 

$1,025,895 

48.6 

National  Adv . 

413,810 

14.62 

2.05 

405,497 

32.43 

312,473 

61.36 

256,450 

12.1 

Classified  . 

324,438 

11.46 

1.23 

320,496 

.59 

322,514 

20.98 

268,166 

12.7 

‘  Total  Adv . 

2,155,931 

76.16 

2.70 

2,099,318 

13.55 

1,898,601 

39.05 

1,550,511 

73.4 

Circulation  . 

674,927 

23.84 

3.78 

650,344 

7.25 

629,280 

20.04 

562,237 

26.6 

Total  Rev . 

$2,830,858 

100.00 

2.70 

$2,749,662 

11.98 

$2,527,881 

33.99 

$2,112,748 

100.00 

Paper,  Ink  . 

. .  $  592,764 

22.96 

1.38 

$  584,695 

17.84 

$  502,995 

41.25 

$  419,664 

24.9 

Composing  Room  . 

558,750 

21.64 

1.52 

550,385 

22.51 

456,086 

60.61 

347,891 

20.6 

Editorial  Dept . 

392,705 

15.21 

12.90 

347,834 

21.00 

324,547 

52.39 

257,697 

15.3 

Circulation  Dept . 

312,200 

12.09 

15.90 

269,371 

36.83 

228,159 

10.79 

150,137 

8.9 

•Wvertising  Dept . 

230,514 

8.93 

1.26 

227,646 

10.74 

208,154 

49.22 

154,471 

9.2 

Adm.  &  General . 

127,457 

4.94 

4.79 

12i;631 

—  .49 

128,080 

8.62 

117,336 

7.0 

Bldg.  &  Plant . 

81,628 

3.16 

1.10 

80,740 

5.14 

77,637 

12.76 

79,300 

4.7 

Business  Office  . 

44,474 

1.72 

—  2.22 

45,484 

1.80 

43,687 

6.74 

34,563 

2.0 

Business  Taxes . 

34,793 

1.35 

21.28 

28,688 

9.76 

31,699 

446.64 

2,219 

.1 

Stereotype  Dept . 

64,434 

2.50 

1.83 

63,270 

21.66 

52,963 

64.32 

39,212 

2.3 

Press  Room . 

62,319 

2.41 

—  1.96 

63,565 

27.12 

49,022 

66.96 

37,325 

2.2 

Photo-engraving . 

34,234 

1.33 

.30 

34,132 

20.29 

28,460 

51.09 

22,657 

1.3 

Depreciation  . 

34,955 

1.35 

3.67 

33,718 

13.68 

30,747 

71.23 

20,413 

1.2 

Prbv.  for  Dbt.  Acct . 

10,635 

.41 

1.62 

10,465 

119.32 

4,849 

135.65 

4,513 

.3 

Total  Expenses . 

. .  $2,581,862 

100.00 

4.88 

$2,461,624 

19.14 

$2,167,085 

53.01 

$1,687,398 

100.0 

Iperating  Profit . 

. . .  $  248,996 

—13.55 

$  288,038 

—  30.99 

$  360,796 

—41.46 

$  425,350 

Other  Income  . 

22,679 

—  4.20 

23,673 

—  1.66 

27,212 

97.91 

11,459 

Total  Income . 

271,675 

—12.84 

311,711 

—  29.98 

388,008 

—37.80 

436,809 

Other  Deductions . 

7,091 

6.46 

6,661 

7.54 

6,594 

72.57 

4,109 

Profit  before  Inc.  Tax  .... 

264,584 

—13.26 

305,050 

—  30.63 

381,414 

—38.85 

432,700 

Prov.  for  Tax . 

138,900 

—13.62 

160,800 

—  31.58 

203,000 

—21.30 

176,500 

liet  Profit . 

$  125,684 

—12.87 

$  144,250 

—  29.55 

$  178,414 

—50.94 

$  256,200 

fkily’s  Profit 

{Continued  from  page  24) 


Juced  at  a  cost  of  $37,325.  Cost 
unit  was  $.56;  man  hours 
►ere  16,679;  and  production  per 
,Jian  hour  was  4.01  units. 

,  The  composing  room  during 
1957  produced  104,455  columns 
f  type  at  a  cost  of  $558,750. 

^  ji  «st  per  column  was  $5.35 ;  total 
at  hours  172,914 ;  and  produc- 
j  .  ion  per  man  hour  was  .60 

,,  olunms. 

ate 

j  c  tn  1956  the  composing  room 
itoi  ^  98,972  columns  of  type  at  a 
aj  epartmental  cost  of  $550,385. 
nei  ost  per  column  was  $5.58;  man 
fiP  OUR  totalled  173,713;  and  pro- 
ffoti  ortion  per  man  hour  was  .57 
®>t8.  In  1948  86,198  columns  of 
con  ^^®re  set  at  a  cost  of  $347,- 
Qj;  1.  Cost  per  column  was  $4.04 ; 
vooc  totalled  144,314;  and 

Jouurtion  per  man  hour  was 
iti«  columns. 

®^*‘®otyping  department 
Net  1957  produced  38,311  plates 
[we;  'a  departmental  cost  of  $64,- 
per  unit  (plate)  was 
if  tt  08;  man  hours  in  production 
^  and  production  per 

pres  w  hour  was  2.07  units. 

®  the  stereo  department 
;dp  ^uced  38,446  plates  at  a  cost 
‘^.270;  cost  per  unit  was 
<  •w;  man  hours  in  production 
t  j  *^18,146;  and  production  per 
CoS  ito  hour  was  2.12  units. 

is  stereo  department 

^uced  36,681  plates  at  a  total 
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cost  of  $39,212.  Cost  per  unit 
was  $1.07;  man  hours  totalled 
15,852;  and  production  per  man 
hour  was  2.31  units. 

The  engraving  department  in 
1957  produced  598,119  square 
inches  of  engraving  at  a  depart¬ 
mental  cost  of  $34,234.  Cost  per 
unit  (square  inch)  was  $.06; 
total  man  hours  were  7,970 ;  and 
production  per  man  hour  was 
75.05  units. 

In  1956,  engraving  production 
totalled  543,843  square  inches 
at  a  cost  of  $34,132.  Cost  per 
unit  was  $.06;  man  hours 
totalled  8,306;  and  production 
per  man  hour  was  65.48  units. 
In  1948  production  was  370,101 
square  inches  at  a  departmental 
cost  of  $22,657.  Cost  per  unit 
was  $.06;  man  hours  were 
7,456;  and  production  per  man 
hour  49.64  units. 

• 

Trip  Abroad  Offered 

Vancouver,  B.  C. 

The  Vancouver  Sun  will  send 
five  newspaperboys  abroad  next 
July  for  a  16-day  tour  of  Eng¬ 
land  and  Scotland.  The  offer 
marks  a  “Trip-of-a-Century 
Contest,”  reports  H.  F.  Gates, 
circulation  manager. 

• 

Third  Negro  Daily 

Knoxville,  Tenn. 

The  Knoxville  Daily  Monitor, 
the  nation’s  third  daily  newspa¬ 
per  serving  the  Negro  market, 
held  an  “Open  House”  April  13 
at  its  plant  here. 

for  April  19,  1938 


Truman  Stars 
With  Quips  at 
Club’s  Party 

Washington 

As  a  surprise  guest,  Harry 
S.  Truman  carried  off  the  honors 
at  the  National  Press  Club’s 
50th  Anniversary  dinner  Satur¬ 
day  night,  April  12,  with  such 
quips  as: 

“I  could  always  tell  what  edi¬ 
tors  and  publishers  were  think¬ 
ing  about  when  you  asked  me 
questions.” 

Mr.  Truman  was  escorted  into 
the  hotel  ballroom  where  more 
than  900  diners  were  gathered, 
to  the  tune  of  “I’m  Just  Wild 
About  Harry.”  He  had  just  com¬ 
pleted  a  formal  address  at  an¬ 
other  banquet.  The  former  Pres¬ 
ident  occupied  the  place  which 
had  been  reserved  for  President 
Eisenhower,  before  he  decided 
instead  to  week-end  in  Augusta, 
Ga.,  when  good  golfing  weather 
broke. 

Pursuing  a  topic  he  frequent¬ 
ly  touched  on  in  his  White  House 
days,  the  former  President  re¬ 
iterated  that  he  never  “fussed” 
with  reporters,  but  directed  his 
barbs — ^which  had  been  numer¬ 
ous — at  editors  and  publishers. 

Chief  Justice  Earl  Warren, 
ranking  guest  who  aspired  to 
the  Republican  presidential 


nomination  to  run  against  Tru¬ 
man  in  1948,  was  described  by 
Mr.  Truman  as  “a  great  man.” 
He  added:  “I’m  always  preju¬ 
diced  where  my  friends  are  in¬ 
volved.” 

John  V.  Horner  of  the  Wash¬ 
ington  Star,  president  of  the 
press  club,  introduced  10  of  the 
NPC  charter  members.  John 
Russell  Young,  retired  political 
reporter  for  the  Star,  responded 
in  their  behalf. 

Union  Control 
Of  Jobs  Hit 

Washington 

A  move  against  the  enforce¬ 
ment  of  the  International  Tyrpo- 
graphical  Union’s  general  laws 
in  New  York  City  Mailers’  con¬ 
tracts  was  taken  this  week  in  a 
National  Labor  Relations  Board 
proceeding. 

Trial  Examiner  Louis  Libbin 
recommended  that  the  board 
issue  an  order  against  the  New 
York  News,  Wall  Street  Jour¬ 
nal  and  New  York  Mailers 
Union  (ITU)  to  cease  restrict¬ 
ing  employment  to  members  of 
the  union. 

The  alleged  violations  consist¬ 
ed  of  hiring  only  union  mem¬ 
bers,  giving  preference  in  hir¬ 
ing  and  retention  to  union  mem¬ 
bers,  and  gpving  the  union  con¬ 
trol  over  seniority  and  priority 
lists. 
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SYNDICATES 

‘Wake  Up, 
Hits  Hard 

By  James  L.  Collings 

A  man  with  hot,  hard,  clear 
words  charged  out  of  the  King 
Features  Syndicate  offices  this 
week  dressed  in  derring  writing 
habit. 

Even  the  title  of  his  daily 
work  is  somewhat  angry:  “Wake 
Up,  Americans!”  This  is  a  250- 
word  column  that  Otto  Garr 
Tague  has  been  doing  for  the 
Cincinnati  Enquirer  since  July, 
1957. 

For  a  sample  of  his  ability  to 
blister  language  and  bum  his 
subjects  to  a  crispy  blackness, 
you  are  referred  to  a  recent 
effort: 

“Here’s  integration  with  a 
vengeance  .  .  .  An  American- 
projected  school  that  will  pro¬ 
mote  Communist  subversion  of 
our  government  ...  A  school 
that  will  provide  a  post-gradu¬ 
ate  course  to  Russian  spies.  .  .  . 
Endowed  by  American  tax¬ 
payers. 

“This  plan  is  to  be  set  up 
under  what  is  known  as  the 
Fulbright  Scholarship  Ex¬ 
change.  Under  its  auspices  120 
matriculates  from  Russia  or  her 
satellites  will  come  over  here  to 
complete  a  course  in  any  of  the 
‘arts,  sciences  and  professions.’ 

“Of  course,  the  art  or  science 
or  profession  of  spying  will  not 
be  mentioned  in  the  prospectus. 
.  .  .  The  Federal  Bureau  of  In¬ 
vestigation  reports  that  all  such 
groups  have  been  loaded  with 


Americans!’ 
and  Clear 


Otto  Garr  Taqua 


members  of  Russian-trained 
secret  police. 

“But  here  is  the  cutie  that 
will  tickle  you  in  some  ticklish 
spot:  All  travel,  living,  recrea¬ 
tion  and  other  expenses  of  both 
groups  are  to  be  paid  by  Amer¬ 
ican  taxpayers.  That’s  the  usual 
rate  of  exchange  with  the  Hot¬ 
tentots!” 

His  other  pieces  have  the  same 
bluntness.  There’s  no  misunder¬ 
standing  where  Mr.  Tague 
stands  on  any  issue.  All  the  way, 
he’s  for  America  and  old- 
fashioned  principles  that  made 
our  country  rich  and  strong  and 
respected. 

In  his  words:  “I  think  the 
American  people  have  been 


Drive- IIP  hotel! 

tomorrow's  drive-up  hotel,  motoring  guests  will 
shoot  the  car  up  a  ramp,  to  sky-elevation  parking 
spaces  inside  each  suite.  Rooms  will  have 
bedside  spigots  for  morning  juice,  plus  TV 
screens  that  glide  from  wall  to  ceiling.  Fantastic?  No,  it’s— 

Than  We  Think” 


hy  Radebaugh,  famous  artist-designer,  whose  spectacular  new 
feature,  for  Sunday  comic  sections,  shows  the  great  advances  in 
living  now  almost  here— wall-to-wall  TV,  rocket  trains,  robot 
warehouses,  radio-controlled  pushbutton  farms,  dozens  of  devices! 
Available  in  Sunday  half  standard  and  half  tabloid  page  size, 
this  feature  makes  conversation— and  circulation!  For  proofs, 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager  . . . 


Chicaffn  Tribune^J^^w  Yark]\feu^s 

Wmmrn*  BuUtllno*  Yark 

MWBC»  Trtbmmt^ 


tricked  into  adopting  policies 
inimical  to  the  interests  of  their 
nation  and  themselves,  and  I 
am  doing  in  my  humble  way 
what  I  can  to  check  that  trend. 
It’s  as  simple  as  that.” 

Otto  Garr  Tague,  a  thin,  dig¬ 
nified  man  at  68,  has  been  in 
and  out  of  the  newspaper  busi¬ 
ness.  At  20  he  was  fired  from 
the  editorship  of  a  small  paper 
because  the  boss  learned  he 
wasn’t  old  enough  to  vote,  and 
later  he  was  editor  of  the  Lima 
(Ohio)  Republican-Gazette. 

Next  he  founded  Oil  News, 
a  stockholders’  newsletter.  Then, 
from  1915  to  1933,  Mr.  Tague 
spent  his  time  in  industrial  edu¬ 
cation,  designing  posters,  writ¬ 
ing  bulletins  and  devising  tips 
for  salesmen. 

In  1933  he  became  editor  of 
American  Policyholder,  and  in 
1937  he  organized  the  Wilcox 
Engineering  Co.  with  his  son- 
in-law  in  Cincinnati.  He  retired 
from  this  venture  four  years 
ago. 

He’s  back  in  the  news  busi¬ 
ness  now  because  through  the 
years  he  wrote  letters  to  the 
editor.  Roger  H.  Ferger,  En¬ 
quirer  publisher,  was  one  of 
many  who  read  Mr.  Tagrue’s 
letters  and  liked  them. 

He  tried  to  persuade  the  let¬ 
ter-writer  to  put  his  thoughts 
into  a  column  for  the  Enquirer, 
but  Mr.  Tague  turned  the  pub¬ 
lisher  down  at  first,  feeling  he 
might  have  to  conform  to  edi¬ 
torial  policy.  When  assured  he 
would  have  freedom,  Mr.  Tague 
agreed  to  go  ahead. 


Gunther’s  Latest 


A  Correction 


1000  IDEAS 


from  successful  companies 


only 


MO. 


SALES,  MERCHANDISING, 
ADVERTISING,  PROMOTION 

experiences  sent  you  each  month  for  a 
year. ..just  as  they  happened. ..show¬ 
ing  the  results  produced . .  .as  reported 
in  the  nation's  leading  business  and 
trade  publications.  Adapt  them  to  your 
own  profitable  use.  Worth  much  much 
more  than  the  $10.00  check  you  send. 
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Color  Photo 
Service  from 
Brussels  Fair 
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Gilmark  Features  Syndicate 
headed  by  Lou  Shainmark,  t 
former  managing  editor  of  tbtL  . 
Chicago  American,  has 
tracted  with  United  Press  teP 
service  color  transparendaj 
from  the  Brussels  World’s  Fair 
Pictures  of  opening  cen-l 
monies  with  the  Belgium  Kii|L 
presiding  were  ready  for  dii-Rj” 
tribution  April  17.  The  packap" 
of  10  color  pictures  is  bei:i 
offered  for  $250. 

Pictures  are  being  taken  a®;  _ 
Brussels  by  Michael  Laveft 
president  of  Authenticolor,  IncJ 
New  York,  and  former  colcL 
consultant  of  Life  Magaik^“| 
and  Curt  Gunther,  a  free  laneff®  ®| 
who  contributes  pictures  to  ^ 

Magazine. 

Mr.  Shainmark  resigned  iP  “ 
vicepresident  of  Guild  FiteP 
April  1  to  form  Gilmark  Fe»» 
tures  Syndicate.  ! 

Gilmark,  he  said,  is  serriij  Mr. 
14  newspapers  with  a  wedd;  '"‘1  ii 
color  picture  and  profile  on  tk 
TV  Star  of  the  Week,  writta  ^df 
by  John  Lester,  TV  colunmiii 
of  the  Newhouse  Newspapen 
Another  editorial  feature  *  ’ 

the  Gilihark  list  is  “The  Ata:  “  b 
and  Space”  by  Karl  Wend! 
science  education  director  ® 


UNESCO. 


The  New  York  Herald  Trib¬ 
une  Syndicate  has  obtained 
newspaper  serialization  rights 
to  John  Gunther’s  “Inside  Rus¬ 
sia  Today.”  (Harper).  The  12 
installments  will  be  released 
early  June. 


Oltaway  Papers 
Start  Training  Plan 

Danbury,  Coni 
The  Ottaway  Newspapeft^j 
have  begun  a  Management 


velopment  Program, 


Last  week  Joyce  Bemi  was 
introduced  here  as  Doubleday’s 
new  syndicate  manager.  Joyce  is 
the  assistant  manager.  William 
P.  Berger  is  the  manager. 


luthe: 

iher 

Alai 

One 

ichan 

loser 


which  an  employee  will  ^msone 
at  various  chores,  over  a 
to  15  month  period. 

Stephen  W.  Ryder,  34,  j 
ager  of  Radio  Station 
Endicott,  N.  Y.,  is  first  man  'jjfharc 
begin  training. 

James  H.  Ottaway,  preside."- 
and  publisher,  said  Mr.  Ryde-’^ 
who  has  been  with  the  organii 
tion  since  1947,  now  will 
the  opportunity,  first  with 
Danbury  News-Times,  to  1« 
newspaper  management. 


50  Years  on  Paper  ‘shin 

Paris,  " 

Mrs.  Vesta  M.  Twyman  In 
marked  up  a  record  of  50  ^  ® 

in  newspaper  work.  She  '  ' 

woman’s  editor  of  the 
Beacon-News,  which  was  stai^  ^ 
in  1908  by  a  group  that  incliw<  ® 

her  husband,  the  late  Henry  ' 
Twyman.  The  paper’s  ini® 
purpose  was  to  drive  sskx* 
from  the  city. 
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^  Frank  Kent  Dies  at  80; 
^]The  Great  Game’  Ends 


Baltimore,  Md. 
naA  Fr*nk  Richardson  Kent — an 
.  of  in  vitriol;  branded  a 

is  co:  because  of  his  reports  of 

>_gj.  among  the  Allies  of 

fsrld  War  I;  the  “professor” 
1.3  p.;.  J[“The  Great  Game  of  Politics” 
in  the  Johns  Hopkins 
m  April  14  at  the 

for  80  years^ 

pacb  veteran  editor  and  re- 

is  be^  Sunpapers  and  na- 

Jpsally  syndicated  columnist, 
hnVpn  -Bi  active  in  his  semi- 
Lay.v!jtlrement  until  his  last  sick- 
in-  His  final  column  appeared 

p_’»n'Bthe  editorial  page  of  the 
latrazir  Sun  of  Jan.  5 — the  last 

PAP  columns  that  had  run 

„  i-n  1922  with  only  one  inter- 
iption,  June  16,  1957,  when  he 
.;te  ill.  His  daily  column  once 
d  Fir*'*^  used  by  140  newspapers. 

ark  Fes  Baltimore  Native 

5  servir:  'Hr.  Kent  was  bom  May  1, 
a  wedi'B'l  in  Baltimore,  of  a  news- 
le  on  family'  His  maternal 

^jtt^amlfather,  Beale  Howard 
p,-il„n,;^=Hardson,  published  the  Re- 
and  Argus  in  Balti- 
jature  which  was  seized  by  Fed- 

?he  troops  from  Washington 

1  the  Civil  War  because  of 

rector  c'B  “seditious  editorials”  and 
B'j-iern  sympathies.  The  pub- 
jlher  died  about  a  year  later 
b  Alabama. 

lOne  son,  Beale  Howard 

an  irbardson  Jr.,  after  Confeder- 
TRY  Cor  ^  *6rvice,  edited  the  Savannah 
’  ^'*'8  and  later  owned  and  pub- 

the  Enquirer-Sun,  of 
Another  son, 
...  A.,  spent  the  war  as  a 

a  i"  Fort  Delaware,  then 

'ver  the  first  Washington 

„4  "^cnt  of  the  Baltimore 

wrv-tfr'>  *  position  in  which  he  was 
in  1910  by  Frank 
■St  mMlfcUrdson  Kent. 

,  presid:'  Started  in  Georgia 

Kent’s  first  newspapering 
'  the  Columbus  Enquirer- 

^ter  a  brief  period  with 
^  ^oitimore  American,  he 

’’  ^  i Sun  staff  on  Jan.  15, 

mt.  Ko. 

A  year  after  being  sent  to 

er  “■•ar.gton  in  1910,  he  was 

PARIS)  editor  of  both 

hi  *  Sun  and  the  Evening  Sun, 
jf  50  ye**  “'y  its  first  appearance 
it.  She  i  ^  1®>  1010.  In  1921,  he  was 
the  Fa'i  ^  ^  London  as  the  Sun’s 
wasstsr'"^  correspondent  there  and 
lat include  “was  made  a  vicepresident 
e  Henry!  Jhe  A.  S.  Abell  Company, 
or’s  of  the  papers, 

ive  ssloc^*^i  Kent  startled  America 
the  entire  Allied  world  in 


1918.  Dissatisfied  with  censored 
dispatches  on  the  war,  he  went 
to  Europe  in  the  Fall  of  ’18 
and  on  November  28,  the  Sun 
carried  an  article  he  had  written 
upon  his  return.  It  was  headed : 
“Paris  Seethes  With  Interna¬ 
tional  Jealousy  And  Suspicion.” 

A  Wicked  Pen 

While  American  papers  were 
describing  the  Allies  in  the 
framework  of  brotherly  love, 
Mr.  Kent’s  uncensored  5-column 
article  said:  “The  truth  is,  and 
everybody  in  Paris  knows  it, 
that  in  governmental  and  politi¬ 
cal  circles  they  do  not  love  us 
at  all  over  there,  neither  the 
English  nor  the  French.” 

He  also  told  how  Pershing 
aroused  the  ire  of  the  British 
and  French  by  refusing  to  let 
the  AEF  be  brigaded  with  the 
French  and  British  in  platoons; 
how  the  French  sought  to  gobble 
up  territory  of  the  defeated 
enemy;  of  the  serious  French 
Army  mutiny  of  1917,  and  Brit¬ 
ish  and  French  distaste  for 
Italian  troops. 

Over  the  years,  in  “The  Great 
Game  of  Politics,”  Frank  R. 
Kent’s  reports  and  comments 
aroused  the  ire  of  men  in  public 
life  and  sometimes  the  plaudits 
of  those  same  men,  his  readers 
and  fellow  craftsmen. 

In  1931,  when  Kent  wrote  that 
John  Jacob  Raskob  was  “prac¬ 
tically  owner”  of  the  Democratic 
party.  Senator  J.  Thomas  Heflin 
of  Alabama  declared  of  Kent: 


“He  wields  a  wicked  pen.”  j 

Kent,  a  life-long  Democrat  ; 
who  voted  Republican  after  the  f 
coming  of  the  New  Deal,  found 
himself  branded  a  collaborator 
with  the  “New  Deal  propaganda 
machine  in  a  campaign  of  abuse 
and  misrepresentation  against 
the  Liberty  Leagpie.”  That  blast 
was  hurled  by  Representative 
James  W.  Wadsworth  (N.  Y.) 
in  1936. 

Conservative 

Known  as  a  staunch  conser¬ 
vative,  he  also  found  himself 
once  tagged  with  a  pink  label. 

Robert  H.  Lucas,  former  ex¬ 
ecutive  director  of  the  Repub¬ 
lican  National  Committee,  sued  , 
Mr.  Kent  in  1935  for  $200,000 
damages,  claiming  he  had  been  J 
libeled  in  one  of  Kent’s  columns. 
With  Senators  Gerald  P.  Nye,  ® 
George  W.  Norris  and  Smith 
W.  Brookhart  as  witnesses  for  ? 
the  defense,  Mr.  Lucas  was 
awarded  a  1-cent  verdict.  ° 
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Frank  R.  Kent 


Power  of  Ridicule 

Mr.  Kent  once  observed  of  the 
men  about  whom  he  wrote : 
“There  isn’t  one  anywhere  who 
doesn’t  wince  from  newspaper 
criticism.  And  the  higher  they 
climb,  the  more  they  wince  .  .  . 
What  they  don’t  want  is  for  a 
newspaperman  to  go  behind  the 


front  and  tell  what  sort  of  a 
man  he  really  is  without  his 
false  whiskers,  what  sort  of  a 
game  he  is  really  playing  and 
why  .  .  .  But  what  they  resent 
more  than  anything  else  is 
humor.  Make  a  little  fun  of  one 
of  them  and  he  goes  all  to 
pieces.” 

Mr.  Kent  married  twice;  Miss 
Minnie  Whitman  in  1906,  who 
died  in  1910,  and  Miss  Eliza¬ 
beth  Thomas,  who  survives.  A 
son  by  his  first  marriage,  Frank 
R.  Kent  Jr.,  of  Washington, 
himself  until  recent  years  a 
fourth-generation  newsman ;  two 
grandchildren  and  a  sister,  sur¬ 
vive. 


“Editor  &  Publisher' 


...  is  a  Service  Station  on  the  journalistic 
highways  of  the  World.  It  is  the  oldest 
publishers’  and  advertisers’  newspaper  in 
America  and  has  been  published  Satur¬ 
days  continuously  since  1884. 

On  its  permanent  files  will  be  found  up-to- 
the-minute  basic  data  with  respect  to  ad¬ 
vertisers,  advertising  agencies,  and  the 
newspaper  markets  of  the  world. 

The  annual  subscription  price  by  mail  is 
$6.50  per  year  in  U.  S.  and  possessions 
and  Canada;  all  other  countries,  $10.00, 
payable  in  advance. 

Subscribers  are  urged  to  call  upon  us  for 
any  service  they  feel  we  may  be  able  to 
perform. 
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Space  Age  News  Need 
Told  by  AP  Manager 


Dawning  of  the  space '  age 
with  its  scientific  and  techno¬ 
logical  advances  means  changes 
in  the  handling  of  news,  Frank 
J.  Starzel,  general  manager  of 
the  Associated  Press,  pointed 
out  in  his  annual  report  released 
April  18. 

Mr.  Starzel  asserted  the  new 
age  has  this  special  meaning  for 
the  AP: 

3  Meanings 

“1.  The  news  we  gather  is 
dominated  repeatedly  and  broad¬ 
ly  by  the  race  for  outer  space, 
by  other  scientific  goals  and 
achievements. 

“2.  Many  technical  advances 
in  our  own  business  have  made 
possible  a  faster  and  better  flow 
of  news  and  photographs,  and 
in  a  form  more  readily  usable. 

“3.  Our  planning  assumes  a 
broader  perspective,  and  we 
must  be  ready  to  meet  new  chal¬ 
lenges  quickly  and  positively.” 

Mr.  Starzel  reported  the  staff 
of  writers  covering  science  and 
other  specialized  fields  had  been 
reinforced,  and  the  broad  inter¬ 
est  in  this  type  of  news  is  re¬ 
flected  generally  throughout  the 
organization. 

The  AP  general  manager  pre¬ 
dicted  another  big  story  of  1958 
likely  will  center  on  economic 
and  labor  conditions  at  home 
and  abroad,  possibly  overshad¬ 
owing  the  November  election. 

“The  story  about  people  that 
had  the  greatest  impact  in  1957 
was  segregation -integration,” 
reported  Mr.  Starzel.  “In  the 
annual  poll  of  member  editors, 
this  was  ranked  second  only  to 
the  Sputniks.” 

For  the  foreign  news  service, 
Mr.  Starzel  reported: 

Foreign  News 

“We  established  bureaus  in 
1957  at  Johannesburg  and  Bang¬ 
kok.  Carl  Hartman  went  in  as 
torrespondent  at  Budapest  after 
the  r^oubtable  Endre  Marton 
came  to  the  United  States  with 
his  family  to  seek  U.  S.  citizen¬ 
ship. 

“Efforts  continued  to  get  an 
AP  correspondent  into  Red 
China.  The  U.  S.  State  Depart¬ 
ment  agreed,  after  long  discus¬ 
sions,  that  certain  correspond¬ 
ents  could  enter,  but  there  was 
no  sign  that  the  Peiping  regime 
would  grant  visas.” 

He  said  the  newsphoto  serv¬ 
ice  has  the  strongest  resources 
in  its  30-year  history  and  also 
has  an  all-time  record  partici¬ 


pation  of  525  subscribers  to  di¬ 
rect  service  on  the  Wirephoto 
network. 

A  goal  has  been  set  for  im¬ 
provement  of  the  map  and  chart 
content  of  the  Wirephoto  re¬ 
port  and  greater  variety  in  pic¬ 
ture  content. 

Business  News 

The  business  news  department 
has  accelerated  the  flow  of  in¬ 
terpretive  and  analytical  articles 
and  national  and  international 
roundups  to  provide  a  compre¬ 
hensive  picture  of  the  vast 
forces  at  work  in  the  economy, 
it  was  reported. 

In  sports,  1957  was  marked  by 
a  sweeping  change  in  the  organ¬ 
ization  of  baseball  when  the 
New  York  Giants  and  Brooklyn 
Dodgers  shifted  to  San  Fran¬ 
cisco  and  Los  Angeles. 

The  last  year  was  notable,  the 
general  manager  of  the  AP  said, 
for  the  increasingly  important 
part  played  by  radio-television 
members  in  cooperative  news 
coverage.  Radio-TV  membership 
in  the  AP  expanded  by  96  in 
1957,  to  a  total  of  1,702,  a 
record. 

AP  Newsfeatures  has  grown 
to  a  point  where  it  has  a  staff 
of  46  persons,  the  report  re¬ 
vealed. 

“Modernization  of  plant  and 
equipment  with  resulting  im¬ 
provement  of  service  for  mem¬ 
bers  highlight  Traffic  Depart¬ 
ment  operations,”  Mr.  Starzel 
said. 


own  organization  to  fill  the 
needs  for  the  specialists  in  pres¬ 
ent  demand. 

“At  the  same  time,  the  bound¬ 
aries  of  news  have  become  un¬ 
limited.  The  subject  matter  is 
vastly  more  diversified  and  the 
areas  where  it  breaks  have 
spread  enormously  and  shifted 
greatly  in  emphasis.  To  meet 
these  demands,  the  AP  in  the 
coming  year  must  keep  versa¬ 
tile,  mobile  and  knowledgeable 
staffers  at  home  and  abroad.” 


1,741  Papers 

At  the  end  of  last  year,  1,741 
morning,  afternoon,  Sunday  and 
other  publications  were  repre¬ 
sented  in  AP  memberships. 

“A  decade  of  progress  in 
establishing  the  distribution  of 
the  news  and  photo  services  in 
the  major  cities  and  countries 
outside  the  U.  S.  made  ready  the 
development  in  1958  of  the  sec¬ 
ond  phase  of  the  program — ex¬ 
tending  the  services  from  the 
stratepc  centers  to  their  pro¬ 
vincial  and  regional  areas,” 
stated  Mr.  Starzel. 

In  a  discussion  of  personnel, 
Mr.  Starzel  had  this  to  say: 

“It  is  no  longer  enough  for 
the  newsman  to  be  just  a  com- 
I)etent  reporter  or  editor.  De¬ 
mands  of  the  news  are  so  multi¬ 
ple  that  staffers  must  back¬ 
ground  themselves  educationally 
as  never  before  in  history.  Sig¬ 
nificantly,  the  Associated  Press 
has  not  had  to  go  outside  of  its 


McLean 

{Continued  from  page  20) 

goes  home  with  him  in  a  brief¬ 
case. 

He  has  the  ruddy  look  of  an 
outdoorsman  —  which  he  is. 
Personal  oversight  of  his  estate 
near  Fort  Washington  occupies 
a  reasonable  share  of  his  at¬ 
tention;  and  despite  the  close 
eye  he  keeps  on  all  phases  of 
Bulletin  business  he  finds  time 
for  occasional  gunning  and  fish¬ 
ing  expeditions  and  for  the 
breeding  and  training  of  dogs. 
How  all  this  is  managed,  in 
view  of  the  breadth  of  his  civic 
interests  and  his  close  relations 
with  those  who  support  and  di¬ 
rect  them,  is  explainable  only 
by  his  tireless  energy. 

A  Retentive  Memory 

The  roughest  draft  of  Robert 
McLean’s  characteristics  would 
be  incomplete  without  an  allu¬ 
sion  to  his  retentive  memory. 
He  can  repeat  with  accuracy 
observations  made  a  week  ago 
by  some  one  worth  listening  to; 
he  can  give  a  synopsis  of  a 
speech  he  has  heard  or  an  ar¬ 
ticle  he  has  read;  he  can  re¬ 
call  just  where  he  saw  the  ma¬ 
terial  to  which  he  alludes. 

And  his  quest  for  any  elusive 
information  is  indefatigable.  A 
question  may  arise,  for  in¬ 
stance,  as  to  the  precise  mean¬ 
ing  of  a  word,  or  the  location 
of  some  unheard-of  spot  on  the 
globe,  and  he  will  not  rest  \m- 
til  he  has  found  the  answer  in 
a  reference  book.  He  has  often 
astonished  me  by  quoting  some¬ 
thing  I  have  said  and  forgotten. 
When  reminded  of  it  by  hear¬ 
ing  him  repeat  my  statement, 
I  am  apt  to  recall  that  at  the 
time  of  the  original  utterance 
he  did  not  seem  to  be  listen¬ 
ing  and  gave  rise  to  the  im¬ 
pression  that  he  was  not  in¬ 
terested.  And  it  was  all  down  in 
his  memory  as  on  a  tape  re¬ 
corder. 

This  is  Robert  McLean  as  I 
have  known  him.  To  round  out 
the  description,  yes,  he’s  an  in¬ 
teresting  man  to  work  with  — 
and  for. 


Claim  Based 
On  Pearson 
Column  Fails 

Coos  Bay,  On 

An  Oregon  circuit  court  jun 
last  week  found  Times  lie. 
publisher  of  the  Coos  Bay,  Ort 
gon  World  not  guilty  of  libt 
ing  Stanley  Earl,  Portland,  On 
city  commissioner. 

Mr.  Earl  had  asked  for  $12i 
000  on  each  of  two  counts  bas« 
on  two  Drew  Pearson  coluna 
printed  in  the  World  in  Marc 
1957. 

The  World  and  the  Scottl 
Post-Intelligencer  were  the  on! 
Northwest  newspapers  to  rc 
the  Pearson  columns  whia 
linked  Mr.  Earl  and  his  c: 
council  voting  with  a  Portia: 
imderworld  figure,  James  I 
Elkins,  the  man  who  broke  wi; 
the  vice  mob  last  year  and  tel 
his  story  to  the  Portland  On 
gonian.  The  Oregonian’s  expos 
based  on  Elkins’  report,  worn 
Pulitzer  prize  for  1957. 

Forest  Amsden,  executive  ed 
tor  of  the  World,  testified  th 
his  paper  had  printed  Pearsc: 
column  for  years  and  did  k 
feel  it  necessary  to  check  ;= 
accuracy. 

Large  Verdict  Asked 

Mr.  Earl’s  attorney,  Dwip 
Schwab,  asked  for  a  large  ve: 
diet  from  the  jury  “to  tea: 
those  people  (meaning  - 
World’s  editorial  staff)  tki 
they  must  follow  the  Ninth  Co: 
mandment :  Thou  shalt  not  ba 
false  witness.”  He  continued," 
you  bring  in  a  small  verdis 
you’ll  be  able  to  hear  Dw 
Pearson  laughing  clear  « 
here.” 

There  was  no  comment  frJ 
Mr.  Earl  after  the  verdict  n 
announced.  His  suit  against  c 
Seattle  P-I  is  pending. 

A  retraction  in  the  World  ti 
been  demanded  by  Mr. 
immediately  after  the  coluffl 
were  printed.  The  paper  reft* 
to  retract  but  offered 
space  in  which  to  give  his  sia 
Mr.  Earl  declined  this  offers 
filed  the  suit. 

Both  Portland  papers  he* 
lined  the  week  long  trial  • 
though  it  was  held  in  • 
250  miles  from  Portland.  ^ 
Oregonian’s  news  stories  ** 
written  by  Pulitzer  prise  ^ 
ner  Wallace  Turner. 

A  former  Oregon  Jourruiif 
porter  is  alleged  to  have  on! 
nally  supplied  the  inform^ 
to  Mr.  Pearson,  and  Mr.  E* 
has  filed  a  suit  against  the  Jo® 
nal. 
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SIGMA  DEITA  CHI’S 
1958  AWARD  TO 


VERMONT  C.  ROYSTER 
FOR  EDITORIAl  WRITING 
IS  A  DISTINGUISHED  HONOR 

The  citation  accompanying  the  award  spells 
out  The  Wall  Street  Journal’s  continuing  aim  to 
render  the  utmost  service  to  its  readers: 

“7n  the  midst  of  great  national  concern  and  bitter 
controversy  over  one  of  the  most  consuming  issues 
of  our  timOy  Mr.  Royster  wrote  of  the  tragedy  at 
Little  Rock  with  excellent  balance  and  good  sense.** 

Mr.  Royster,  his  colleagues  of  The  Wall  Street 
Journal’s  3-man  Pulitzer  Prize  winning  editorial 
writing  team,  and  the  entire  Wall  Street  Journal 
organization  greatly  appreciate  this  signal 
recognition  from  fellow  newspaper  men. 
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IPI  Program 
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that  members  can  only  come 
from  countries  that  are  free.” 


Kenneth  Olson  of  the  Medill 
School  of  Journalism^  North¬ 
western  University;  Melville 
Ferguson,  Philadelphia  Bulletin, 
and  Raymond  Nixon,  School  of 
Journalism,  University  of  Min¬ 
nesota,  also  supported  the  pro¬ 
posal. 

Talbot  Patrick,  Rock  Hill 
(S.  C.)  Evening  Herald, 

stressed  the  difference  between 
theory  and  practicality  in  this 
issue.  He  said  he  would  like  to 
see  IPI  members  from  all  the 
countries  of  the  world  but  didn’t 
want  to  see  IPI  become  a  Com¬ 
munist  sounding  board. 

Mr.  Poliak  terminated  the  dis¬ 
cussion  with  emphasis  on  the 
practical  element.  He  asked  if 
a  seminar  was  held  with  Polish 
newsmen,  who  would  pick  the 
members?  Will  it  be  those  “who 
have  freedom  in  their  hearts,”  or 
those  picked  by  the  Polish  gov¬ 
ernment?  It  would  be  the  same 
in  other  dictator  countries,  he 
said,  and  would  lead  nowhere. 
He  stressed  that  “if  we  cannot 
select  those  whom  we  would  ac¬ 
cept”  in  membership  and  in  con¬ 
ferences  than  “we  are  entering 
into  a  gray  world.”  He  doubted 
it  wise  “for  this  General  As¬ 
sembly  to  give  its  executives 
definite  instructions  to  change 
membership  rules.” 


23  Countries 


FROM  PAKISTAN — M.  Khalis-ur-Rahman  of  the  Daily  Jang,  Karachi;  Begum  Ali  Khan;  Ali  Khan  of 
dar,  Lahore;  and  Fakhr  Matri  of  Milliat,  Karachi. 


countries  and  we  shall  publish  it 
this  summer.” 

As  a  result  of  the  last  Asian 
conference,  Mr.  Rose  said  the 
Japanese  have  reduced  their 
cable  rates  to  all  Asiatic  points ; 
the  Philippines  offered  to  reduce 
cable  rates  on  a  mutual  basis 
with  Asian  countries;  the  Indian 
government  reduced  reception 
rates  for  new’s  received  by 
radio;  editors  in  six  countries 
cooperated  to  set  up  a  revolving 
pool  of  background  articles;  the 
Japanese  press  increased  its 
coverage  of  Asia;  a  Dutch- 
Indonesian  conference  was  held 
in  Zurich  nine  months  later. 

Franco-German  meetings 
have  resulted  in  arrangements 
for  10  German  editors  to  visit 
Algeria  next  week. 
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Science  Looks  to  Pres 

1 

To  Assist  in  Education' 


Depend  on  Foundations 


E.  B.  J.  Rose,  IPI  director, 
reported  that  23  countries  were 
represented  at  the  meeting  out 
of  943  members  in  38  countries. 
He  reviewed  the  IPI  work 
during  the  last  year  including 
a  United  Nations  seminar  in 
New  York  for  editors  from  18 
countries;  two  Franco-German 
meetings;  a  three-cornered 
meeting  in  Paris  between  Amer¬ 
ican,  French  and  British  edi¬ 
tors;  the  sixth  assembly  in 
Amsterdam;  and  the  second 
Asian  conference  in  Ceylon. 

In  addition  the  first  year  of 
IPI  exchange  of  new.spapermen 
was  launched  in  which  eight 
American  newsmen  went  to 
Britain,  New  Zealand,  Austral¬ 
ia  and  Pakistan  and  other  news¬ 
men  came  to  the  U.  S.  from 
those  countries.  The  work  also 
included  protests  from  IPI  to 
governments  that  had  infringed 
on  freedom  of  the  press. 

“In  the  totalitarian  countries 
where  all  opposition  voices  have 
been  silenced  there  is  very  little 
that  can  be  done,”  he  said.  “We 
are  completing  a  study  of  how 
the  press  is  controlled  in  these 


For  the  future  Mr.  Rose  re¬ 
ferred  “to  the  immense  debt 
that  we  owe  to  the  Ford  and 
Rockefeller  Foundations.  Our 
ordinary  revenues  from  the 
press  pay  for  the  Secretariat  in 
Zurich,  our  overhead,  the  as¬ 
semblies  and  the  production  of 
our  monthly  bulletin.  But  for 
all  the  projects  I  have  men¬ 
tioned  we  depend  on  the  support 
of  the  foundations.  We  held  the 
Asian  conference  with  a  grant 
from  Rockefeller;  the  exchange 
of  newspapermen  and  our  other 
projects  thanks  to  Ford.  The 
Asian  Foundation  has  gener¬ 
ously  given  travel  assistance. 

“Three  weeks  ago  we  received 
a  further  grant  from  the  Ford 
Foundation  and  our  projects  in 
the  next  12  months  will  be 
based  on  this  grant.  The  board 
has  decided  that  we  shall  con¬ 
tinue  the  program  of  meetings 
of  editors;  and  in  addition,  we 
shall  hold  a  seminar  on  the 
Common  Market  for  editors 
from  17  countries  in  Europe 
.  .  .  We  have  already  announced 
the  second  year  of  our  exchange 
program  which  will  benefit  three 
(Continued  on  page  122) 


Washington 

Dr.  J.  Robert  Oppenheimer, 
director  of  the  Institute  for 
Advanced  Study,  Princeton, 
N.  J.  ,  told  members  of  the  In¬ 
ternational  Press  Institute  April 
15  that  the  press  is  a  group  of 
men  who  have  a  “singular  criti¬ 
cal  destiny” — to  discover  old 
learning  and  look  to  the  new — 
to  keep  men  united  in  common 
knowledge  and  a  common  com¬ 
munity.  He  urged  an  “open 
world  in  which  secrets  are 
illegal.” 

At  a  session  devoted  to  “The 
Challenge  of  Science  to  the 
Press,”  Dr.  Oppenheimer  dis¬ 
cussed  the  problem  of  news 
coverage  of  scientific  develop¬ 
ments  today.  He  said  the  prob¬ 
lem  is  two-fold — that  of  com¬ 
munications  and  of  community. 

With  respect  to  the  first,  he 
said  the  communications  prob¬ 
lem  is  complicated  by  the  fact 
that  so  many  things  now  known 
in  science  were  not  known  when 
we  all  went  to  school.  Also,  sci¬ 
ence  is  defined  in  words  and 
terms  that  are  almost  impos¬ 
sible  to  explain  in  lay  language. 
Science,  therefore,  he  said,  is 
mostly  new  and  not  digested — 
it  is  not  a  part  of  the  common 
knowledge  of  man  but  is  under¬ 
stood  mostly  by  specialized 
groups.  The  latter  are  some¬ 
times  like  the  fingers  of  one’s 
hand,  he  said,  of  the  same  origin 
but  no  longer  in  contact. 


F  - 
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Need  for  Explanation 


nuclei  is  put  together  in  oi 
to  be  able  to  explain  nuc' 
energy  and  weapons,  vacc' 
and  the  prevention  of  dis«v  p 
etc.,  to  the  people,  he  said. 

The  press  has  done  a  g 
job  in  this  respect,  he  said,  i  Ir:?- 
it  must  do  better.  It  must  h F—'! 
a  full  awareness  of  its  resr  F  =-*; 

*  l>n  I 

He  explained  there  are  s  “ji,, 
“booby  traps”  in  interpre'i...^.„„  ^ 
science  for  the  public.  j 

scientists  say  they  are  “are  ■ 
sure”  about  future  devc! 
ments  doesn’t  always  mean 
certainty”  on  their  part.  Wn 
don’t  always  mean  the  same 
scientific  and  laymen’s  ' 
guage.  Technical  discuss' 
using  large  numbers  re<j"^ 
some  translation  into  ur'’^-j';. 
standable  terms.  ^'Woi 

Dr.  Oppenheimer  believed  ■ 
press  is  doing  a  good  job, 
will  do  a  better  job,  in  the  P  ( 
lem  of  writing  about  the  c 
sequences  of  science.  K  -s; 

Another  problem  of  brinr’y^  ^ 
to  the  public  information  at 
new  branches  of  science  ^  ' 
hopeless,  he  thought,  but 
can’t  be  done  by  the  press  a!'  q. 
Part  of  the  job  falls  on  pd. 
tion,  he  said. 

Fr.- 

Communities  of  Interest 

Beyond  the  area  of  comm 
cation  is  the  “need  for  com?  p. 
nity,”  Dr.  Oppenheimer  p>;.. 
Some  of  this  is  being  aci  -  Pj.; 
plished  through  official 

.. _ ,  _ •-J.- _ 


We  must  make  the  distinction  tional  organizations.  But  . 
...  .  .  .  _  _ 


between  the  learned  who  create  the  history  and  experienw  j 
new  knowledge  and  the  press  the  IPI  he  thought  the 
who  attempt  to  explain  it.  It  is  of  the  world  is  in  Sm 

not  necessary  to  know  how  the  (Continued  on  page  12a)  5,1^  | 
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Papers  Appoint 
Fund  Trustees 

The  five  New  York  City  news¬ 
papers  that  have  agreed  to 
participate  in  the  Newspaper 
Guild-Publishers  Pension  plan 
have  named  their  trustees. 
They  are  A.  V.  Miller,  New 
York  Herald  Tribune;  James 
Renne,  New  York  World-Tele¬ 
gram  &  Sun,  and  John  Kolley, 
New  York  Mirror. 

When  a  plan  is  agreed  upon, 
they  will  serve  with  three  Guild 
representatives  to  be  named 
from  four  originally  appointed 
as  trustees.  The  four  are  M. 
Michael  Potoker,  secretary  and 
treasurer  of  the  Guild;  Joseph 
B.  Kommer,  Standard  &  Poor’s; 
Thomas  J,  Fay,  New  York  Her¬ 
ald  Tribune;  and  Victor  Leo, 
New  York  Joumal-American. 

Because  they  already  have 
their  own  pension  plans,  the 
New  York  Times  and  the  New 
York  News  granted  a  $4  a  week 
pay  increase  in  lieu  of  partici¬ 
pation.  The  Herald  Tribune, 
Journal-American,  Mirror,  Post 
and  World-Telegram  &  Sun  are 
putting  in  escrow  in  the  Chemi¬ 


cal  Corn  Exchange  Bank  $3 
each  week  across  the  board  to¬ 
ward  the  pension  fund  to  be 
administered  by  the  trustees. 

The  Guild  some  time  ago  sub¬ 
mitted  its  version  of  the  plan, 
to  which  the  publishers  took 
some  exceptions.  It  is  expected 
within  a  few  weeks  agreement 
will  be  reached  and  the  pro¬ 
gram  will  go  into  effect.  It  is 
part  of  two-year  contracts 
signed  by  the  newspapers  with 
the  Guild  Oct.  31,  1956,  provid¬ 
ing  for  a  $5  a  week  increase 
effective  Nov.  1,  1957. 


UNDERSTANDING 

...  by  one  who  has  been 
through  a  sale  in  a  publisher’s 
shoes.  ’Tho  you  hate  to  even 
consider  it,  a  sale  may  be  pru¬ 
dent.  Discussion  of  your  re¬ 
quirements  in  absolute  con¬ 
fidence. 
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Science 

(Continued  from  page  120) 


of  interest  of  this  kind”  where 
thoughts  and  ideas  are  ex¬ 
changed  and  friendships  de¬ 
veloped. 

Alfred  Friendly,  managing 
editor  of  the  Washington  Post 
&  Times-Herald,  presided  over 
a  panel  discussion  following  Dr. 
Oppenheimer.  Mr.  Friendly 
thought  that  the  press  “has  not 
won  any  laurels”  in  reporting  of 
science  in  its  broad  sense.  We’ve 
treated  it  too  often  as  a  piece  of 
magic  or  a  trick  of  nature,  he 
said. 

Prof.  Henry  DeWolf  Smyth, 
Department  of  Physics,  Prince¬ 
ton  University,  w'amed  that  the 
press  should  beware  of  pseudo¬ 
science  as  sometimes  reflected 
by  a  “man  in  a  white  coat”  in 
advertising.  He  also  cautioned 
against  scientific  predictions, 
which  newsmen  are  always 
eager  to  obtain.  WTien  a  scien¬ 
tist  make  a  prediction  the  con¬ 
clusions  are  mostly  only  guesses. 
Predictions  should  never  be  con¬ 
sidered  absolute — the  reporter 
should  analyze  what  the  degree 
of  uncertainty  is  and  he  should 
not  leave  out  the  qualifications 
if  the  scientist  offers  them.  He 
must  understand  the  basic  as¬ 
sumptions  behind  the  prediction, 
he  said. 

Cooperative  Nature 

Prof.  Smyth  was  not  sure  the 
daily  press — as  opposed  to  the 
Sunday  or  periodical  press — is 
the  kind  of  medium  in  which 
scientific  discoveries  can  be  re¬ 
ported  because  of  the  necessities 
of  speed  and  brevity.  He  cau¬ 
tioned  against  some  current 
popularized  writing  about  sci¬ 
ence  in  Sunday  supplements  and 
also  urged  reporters  to  empha¬ 
size  the  cooperative  nature  of 
science  rather  than  trying  to 
describe  a  scientist  as  “the 
father  of  this  or  that.” 

John  Davy,  science  editor  of 
the  London  Observer,  described 
a  science  writing  job  as  having 
three  parts:  science  writing, 
science  explaining  and  scientific 
criticism.  He  said  science 
writers  must  attempt  to  make 
real  sense  out  of  the  “why”  of 
science  and  overcome  the  picture 
of  science  as  magic.  He  sug¬ 
gested  that  the  scientific  jour¬ 
nalist  must  go  beyond  the  first 
two  points  and  although  not  a 
practicing  scientist  be  equipped 
to  apply  a  critical  appraisal 
much  as  a  literary  critic  does  to 
literature.  Mr.  Davy  said  he 
doesn’t  feel  the  scientific  revolu¬ 
tion  is  comprehensible  only  to 
scientists  but  that  it  can  and 

122 


should  be  explained  and  inter¬ 
preted  to  the  public. 


First  Story  of  Fission 


Robert  Jungk,  Vienna  cor¬ 
respondent  of  Die  Weltwoche, 
Zurich,  Switzerland,  questioned 
whether  we  are  really  informed 
today  about  scientific  develop¬ 
ments.  He  recalled  the  first  story 
from  Copenhagen  about  atomic 
fission  on  April  25,  1939,  which 
received  52  lines  on  page  35  of 
the  New  York  Times.  The  story 
mentioned  the  possibility  of  one 
explosion  destroying  a  city  the 
size  of  New  York.  It  was  not 
looked  upon  as  headline  front 
page  news  at  that  time  and  he 
inferred  other  important  stories 
today  might  be  getting  the  same 
treatment. 


Total  Linage  Victory 

Is  Down  8% 


The  press  has  finally  dis¬ 
covered  science,  and  laboratories 
are  no  longer  ivory  towers,  he 
said.  Yet  that  doesn’t  mean  the 
press  is  meeting  the  challenge 
of  science  in  spite  of  increased 
prestige  for  science  writers, 
their  increased  numbers  and  the 
greater  amount  of  space  devoted 
to  the  subject.  He  believed  there 
is  an  educational  gap  and  that 
science  writers  need  more  train¬ 
ing  in  the  subject. 

The  real  challenge  of  science 
to  the  press,  he  thought,  is  that 
the  press  can  no  longer  be  just 
a  new’s  channel  on  the  subject, 
which  makes  it  the  subtle  voice 
of  science,  but  it  also  must  be 
the  public  voice  of  the  little  man 
and  his  fears  and  complaints 
against  science. 


More  People  Informed 


(Continued  from  page  15) 


For  Quarter 


Newspapers  reporting  to 
ANPA  used  6  percent  less  news¬ 
print  in  March  this  year  than 
they  did  in  March  1957.  At  the 
end  of  March  they  had  49  days’ 
supply  on  hand  or  in  transit, 
while  the  mills  in  U.S.  and  Can¬ 
ada  stockpiled  about  15  days’ 
supply. 

In  the  first  three  months  the 
newspapers’  consumption  of 
newsprint  ran  nearly  6  percent 
below  that  of  a  year  ago.  First- 
quarter  production  was  down 
more  than  8  percent. 

Total  advertising  linage  in  the 
52-cities  measurement  by  Media 
Records  was  down  8  percent  in 
the  first  three  months  of  this 
year  as  compared  with  the  total 
for  the  corresponding  quarter 
of  1957. 


than  30  specific  restrictions 
the  people’s  right  to  know  have 
been  removed  in  some  13  federal 
agencies  in  the  past  three  years. 

Serious  threats  to  freedom  of 
the  press  have  also  arisen  in  the 
last  two  years,  he  said,  mention¬ 
ing  the  Wright  Commission  pro¬ 
posal  to  jail  newsmen  for  print¬ 
ing  information  stamped  secret 
Rep.  Moss  said  he  has  checked 
with  other  members  of  the  com¬ 
mission  and  has  not  been  able  to 
find  any  evidence  of  newsmen 
who  “purloined”  secret  docu¬ 
ments. 


Newsprint  Supply  Cut 


All  categories  were  lower  by 
the  following  percentages;  Re¬ 
tail  4.2,  Department  Stores  4.9, 
General  9.4,  Automotive  18.8, 
Financial  2.2,  Display  6.4  and 
Classified  13. 


With  inventories  mounting, 
newsprint  mills  cut  back  their 
production  by  9  percent  in 
March,  as  compared  with  output 
in  the  same  month  a  year  ago. 


In  the  concluding  discussion 
period.  Prof.  Smyth  replied  to 
a  question  about  the  quality  of 
science  reporting  today.  He  said 
it  is  difficult  to  report  science 
in  the  daily  press.  But  we  are 
getting  a  larger  body  of  in¬ 
formed  people  on  the  subject, 
particularly  young  people,  and 
the  problem  should  get  easier 
to  handle.  The  range  of  knowl¬ 
edge  of  science  is  probably 
greater  than  most  editors  real¬ 
ize,  he  said,  but  they  should  get 
away  from  the  theory  that  every 
science  story  has  to  be  a  big  one. 

Mr.  Friendly  volunteered  that 
it  is  not  only  difficult  to  find  a 
good  newspaperman  with  sci¬ 
entific  training  but  to  find  a 
scientist  who  can  write. 

Erwin  Canham,  editor  of  the 
Christian  Science  Monitor,  re¬ 
ported  the  conclusion  of  his  own 
science  writer,  who  has  some 
technical  training,  that  the 
prime  requisite  is  to  be  a  good 
newspaperman.  Some  degree  of 
training  is  helpful  and  import¬ 
ant,  but  the  quality  of  respon¬ 
sibility,  precision,  judgment  and 
writing  ability  are  more  im¬ 
portant  than  technical  qualities, 
he  said. 


IPI  Program 

(Continued  from  page  120) 


Americans  and  five  Common¬ 
wealth  newspapermen.  We  shall 
publish  three  research  reports 
and  we  shall  continue  our 
monthly  magazine. 


Report  Figures 


Mr.  Rose  reported  that  IPI 
received  from  foundations  in 
1957  $102,189;  from  publishers 
donations  $26,088;  and  from 
membership  subscriptions  $15,- 
807.  Operating  expenses  were 
$84,956;  expenditures  for  proj¬ 
ects  were  $57,430.  A  balance 
of  $73,735  at  the  end  of  the 
year,  in  comparison  to  balance 
the  year  before  of  $83,135,  is 
committed  for  future  projects, 
he  said.  He  emphasized  the  need 
for  more  revenue  from  more 
members. 


Early  arrivals  on  Monday 
were  given  a  briefing  at  the 
State  Department  on  foreign  af¬ 
fairs  problems,  the  Mutual  Se¬ 
curity  Program,  and  the  Re¬ 
ciprocal  Trade  Program. 


Defense  Directive  Due 


The  subcommittee’s  major  ef¬ 
fort  in  the  past  two  years,  he 
said,  has  been  a  slow  and  care¬ 
ful  study  of  the  informatioi 
activities  of  the  defense  depart¬ 
ment  and  the  military  servicei 
“We  have  been  informed  that, 
after  two  years  of  prodding,  the 
Department  of  Defense  is  about 
to  take  the  first  concrete  actira 
to  remove  some  of  the  obsolete 
secrecy  labels  from  the  mass  of 
stored  material,”  he  said.  He 
does  not  know  the  details. 

However,  the  “an  unconscion¬ 
able  manipulation  of  infonna- 
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tion  in  an  effort  to  manage  the* - 

news”  continues.  Rep.  Moss  said,  f  f 
He  cited  the  handling  of  infor-j  m 
mation  about  missiles  and  satel- !  Ta 
lites  as  “an  example  of  manage- ; 
ment  of  news  on  a  colossal  j  Ex 
scale.” 

“Recent  instructions  by  the  hi  o 
President  to  the  Secretary  of 
Defense  have  increased  the  dan¬ 
gers  of  management  of  the  news 
about  the  nation’s  defenses,”  he 
concluded.  “In  his  message  to 
Congress  on  April  3,  Mr.  Eisen¬ 
hower  said  that  he  has  directed 
the  Secretary  to  strengthen  the 
defense  department’s  control 
over  information  to  the  public 
and  the  Congress.  The  President 
said  he  made  the  move  in  M 
effort  to  curb  interservice 
rivalry. 


Discussing  his  defense  unifi¬ 
cation  program.  President  Eis¬ 
enhower  told  the  editors  at 
Thursday  luncheon  that  he  has 
directed  the  Secretary  of  D*’ 
fense  to  take  a  firmer  grasp 
over  service  publicity  cam¬ 
paigns. 

He  was  hopeful,  the  President 
said,  that  this  action  will  reduce 
the  invitation  to  disunity  and  he 
trusts  that  the  total  number  of 
military  people  assigned  to  rival 
publicity  efforts  will  be  reduced. 


(See  next  week’s  E&P  Con¬ 
vention  Number  for  full  cover¬ 
age  of  ASNE  meeting.) 
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MACHINERY  and  SUPPLIES 


NEWSPAPER  SERVICES 


Composing  Room 


Classified  Promotion 


Linotypes  for  Sale 

MODEL  U  Llnotypo  Serial  Number 
26462. 

^90  CHANNEL  Maffaainea, 

2—  AUXILIARY  Mattaainee, 

3—  UNIVERSAL  Adjustable  Molds. 

1 —  (10-14)  Receaeed  Mold, 

ITS  ADAPTER  Keyboimi  oc  Stand¬ 
ard  Keyboard 

110  VOLT  Electric  Pot  (30  ems), 

220  THREE  i>hase  Motor  (GK). 
Metal  Feedei. 

MODEL  S'  Linotype  Serial  Number 
30642. 

2— 90  CHANNEL  MAGAZINES, 

2— UNIVERSAL  Adjustable  Molds. 

TTS  ADAPTER  Keyboard  or  Stand¬ 
ard  Keyboard. 

220  VOLT  Electric  Pot  (30  ems), 

220  THREE  phase  Motor  (Emerson), 
Metal  Feeder. 

FOR  further  Information  write: 

Donald  L.  Baker, 

Aas't.  Production  Mana^mr 

ATLANTIC  CITY  PRESS 


announcements 

)dom  d  Newspaper  Brokers 

in  tL  rrS  NOT  the  down  payment  that 
HI  im  newspaper — it’s  the  person- 

lention-  and  ability  of  the  buyer.  This 
inn  nwi.  whl  insist  on  personal  contact 

r  print-  ■  t.wn  peighner  agency 


secret  Bo  i»2 


Mt.  Pleasant,  Mich. 


checked  (it  BROTHERS,  Bimrhamton.  N.  Y. 
he  rniti  buhliahed  1914.  Newspapers  bousrht 
ne  wm-  ^thout  publicity, 

able  to  - - - - 

r,™—,,  1  .mXrriATION  servioes  on  all  news- 
LWbinen  i  includes  special  attention  to 

i  docu-,  . 'iigs  both  ways  and  aid  in  setting 
iW  D  laecessful  oi>erations  for  purchaser. 
..<£WSPAPB2l  SERVICE  COMPANY, 
Ml  Cieorgia  Savings  Bank  Bldg.,  At- 
ue  Itfti.  Ga. 

WESTERN  NEWSPAPmi 
JoMph  A.  Snyder.  12163  W.  Wash- 
ars,  he'  lutw  Boulevard.  Los  Angeles  66, 
id  care'  Phone:  B3C  1-6238. 

rmation!  it  sound  investments  in  selected 
j  _  ,  :  Puyicition  Properties.  Stypes,  Roun- 
depart-  tm  a  Co.,  625  Market  St.,  San  FVan- 
ervices.  ^  California. 

ed  that  confidential  information 

intr  tlij  Daily  New8pai>er  Properties 

““  W.  H.  Glover  Co..  Ventura,  Calif. 


>  aetinn  ^  specialize  in  sound  newspapers  in 
tte  solid  midwest.  Herman  Koch,  2928 
ibsolcte  Virginia  St.,  Sioux  (Xty,  Iowa. 

SALES-PURCHASES  handled  with  dta- 
lld.  He  ostlon.  Write  Publishers  Service,  P.O. 
|g  Bn  1132,  Greensboro,  N.  C. 

inscion-  the  dial  agen(3Y 

iforma- '  No.  l  Newspaper  Broker” 

■loiiu  jjjgjj  TO.  6-6864. 

age  the ,  _ 

ss  said,  f  Newspaper  Appraisers _ 

f  infer-  I  NEWSPAPER  valuations 

d  satcl-  Tax  and  sill  other  purposes 

lanage-  2’?.^  valuations  made 

1  -.1 1  Dunes  from  coast  to  coast 

colossi  Experienced  court  witness 

I  Complete  reports  submitted 

i  S.  VAN  BENTHUYSEN 

me  1  141  Ocean  Avenue,  Brooklyn,  N.  Y. 


le  new  j  Advertising  Kates 

;es,”he  CLASSIFIED 

;age  to  I  Use  Rates  Eaeb  Censscstlva 
Eisen-  J  Issertios 

lirectedl  *!™AH0NS  WAMTRD  (Payable  «itk 
I  „„  i.1,.  If*)  <  tiu»  •  50c  pw  line  each 
hen  the  3  tieias  •  55e;  2  •  60c: 

control)  ^  9  65c.  U6  20c  for  Bos  Servica 

public  1  ''■”  •  “**•» 

•  j  I  £  CMpleyeicnt  eppllcstiea  fense 
esident  ly  mtini  self-eddressed  6c  staapU 
in  an  ClasiHled  Dept 

•cprvice  s'L  CLASSIFICATIONS: 

•service  i  4  tan  «  95c  per  line  etch  imvtien; 
M  2  tieici  •  $1.06; 

»  unifi-  L  •  ^  Add  20c 

;  unia  %  Swvica 

nt  Eis-  NdMINC  FOR  CLASSIFIID  AD- 
ors  at  Wsdsstday.  2  p.m. 

bo  hu  *■’  "•  •bbrerletioiii 

he  has  l  i  ne  fer  hex  informtiea.)  Res 
of  !)*■  SS.**  Wentltta  held  In  strict  cm- 

„r«u)  "**"**  ■*"*<  daily.  Editar  0 

reserm  the  ripht  ts  edit  all 

cam- 1  "ai- 

esident:  DISPLAY  RATES 

reduce  fP**  6  13  26  52 

, . ,  Ti*e  Tlaiec  TImm  Tiaici  Tiaei 

andne  g  jsjj  $430  $405  S370  $330 

iberof;  «  ^  24o  228  210  190 

rival  F  «  165  140  128  123  110 

2  IM  95  84  72  66 

educed.  •  ^  62  S4  48  45  40 

p  Con-  Editor  &  Publisher 
cover- 

Thoo*  IRyoirt  9-3052 


ANNOUNCEMENTS 

_ Publications  For  Sale 

THRIVING  WESTERN  MAGAZINE 
LONG  ESTABLISHED;  32,000  circula¬ 
tion  ;  made  available  by  prospective  re¬ 
tirement  of  founder:  $100,000  down 
payment;  easy  terms  on  balance.  Price 
leas  than  tangible  assets.  Includes  sub¬ 
stantial  building  and  publishing  plant 
with  room  for  expansion  in  rapidly 
growing  held. 

GABBERT  A  HANCXICK  ASSOCIATES 
3709  Arlington  Ave. 

_ Riverside,  Oalifomia _ 

ESTABLISHED  WEEKLY  grossing 
more  than  $12,000,  serving  two  com¬ 
munities  on  (>>nnecticnt  shore.  Top 
growth  potential.  No  plant.  $7,000. 
Mystic-Stonlngton  Compass,  P.O.  Box 
300,  Mystic,  Conn. _ 

PROFITABLE  WEEKLY.  New  Jersey, 
no  plant,  high  potential,  average  groes 
over  $40,000.  Asking  $10,000  down. 
Box  1782,  Editor  &  Publisher. _ 

SACRIFICE  SOUTHERN  ILLINOIS 
weekly,  exclusive  in  town  of  2,600; 
gross  $12,600;  price  only  $6,300  with 
$3,000  cash  down.  Bailey-Krehbiel,  Box 
88,  Norton,  Ks. _ 

WE  OfFEk  an  outstanding  list  of 
Western  Weeklies  and  Dailies  through¬ 
out  the  whole  United  States. 

PERSONAL  SERVICE 
OONFIDENTIAI,  HANDLING 
IF  YOU  are  considering  the  purchase 
of  a  newspaper  why  not  let  us  pot 
these  twin  services  to  work  for  you. 
JACK  L.  STOLL  AND  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

_ Los  Angeles  28.  California _ 

(niART  AREA  1  unopposed  weekly 
grossing  $46,000.  6,000  town,  good  area. 
$15,000  down  handles.  Broker,  Box 
1822,  Editor  &  Publisher. _ 

IOWA  EXCLUSIVE  WEEKLY  IN 
alert  town  of  1200  population.  Gross 
$20,000,  net  $7,000.  price  $18,500  cash 
or  $20,000  with  $8,000  down.  Bailey- 
Krehbiel,  Box  88,  Norton.  Ks. _ 

CHART  AREA  3  unopposed  county- 
seat  weekly.  Gross  about  $30,000.  Very 
fine  equipment,  town,  field.  $11,000 
down  handles.  Broker,  Box  1827,  Editor 
ft  Publisher, _ 

INDIANA  TWICE-A-WEEK  newspaper 
operation  grossing  $115,000  annually. 
Well-equipped.  At  least  $25,000  down 
required,  balance  terms.  Box  1820,  Edi- 
tor  ft  Pubi  isher. _ 

MISSOURI  WEEKLY  IN  BIG  CI'TY, 
must  sacrifice;  $41,000  gross,  $22,500 
all-cash  price  result  illness.  Bailey- 
Krehbiel.  Box  396.  Salina,  Ks. _ 

NEW  JERSEY  Weekly  —  Unusually 
profitable.  $10,000  down  will  handle. 
Publishers  Service.  P.  O.  Box  3132, 
Greensboro,  N.  C. 

NEW  YORK  MimtOPOLITAN  area 
weekly.  No  Plant.  Gross  $40,000.  Net 
$14,000.  Price  $45,000.  Half  cash.  Pub¬ 
lisher  has  other  interests.  Box  1815, 
Editor  ft  Publisher. 

Publications  Wanted 

COUPLE  30.  Excellent  newspaper 
background,  desires  weekiv  requiring 
small  down  payment.  Box  1813,  Editor 
ft  Publisher. 

WEEKLY  in  growing  community  by 
experienced  newspaper  couple  with  ten 
to  fifteen  ca-sh  for  down  payment. 
Prefer  Chart  Area  2  or  3.  Box  1821, 
Editor  ft  Publisher. 

NEWSP.4PER  SERVICES 

_ Classified  Equipment _ 

WANT  AD  DESK 

10  PLACE  horseshoc-Iike  with  ac- 
cousticon  separations  and  typewriter 
spaces.  Built  on  special  order  by  Gen¬ 
eral  Fireproofing.  Blueprints  and  spe¬ 
cifications  upon  request.  Cost  $6,500 
will  sell  $500.  Classified  Department, 
Democrat  and  Chronicle.  Rochester, 
New  York. 


CLASSIFIED  IS  MOVING 
AND  CHANGING  FAST  .  . . 

And  here’s  one  thing  the 
industry’s  buzzing  about  — 

It’s  the  expanded,  fresh  approach, 
linage  building  Parish  monthly 
Classified  Service — re-geared  for 
loss’s  tougher  management  and 
selling  problems. 

In  just  the  last  8  months.  63 
progressive  papers  that  joined 
the  fold  arc  aboard  and  benefiting 
today. 

If  you  feel  you  owe  yourself  a 
review  of  the  things  you  can  do 
to  build  Classified  .  .  .  start  by 
dialing  Miami  PLaza  4-5591  for  a 
sample,  or  drop  a  line  to 

HOWARD  PARISH 

ASSOCIATES.  INCORPORATED 
(TIaaaified  Advertising 
Development  Service* 

2900  N.W.  79th  St.,  Miami  47,  Fla. 
_ Syndicates  -  Features _ 

INTERESTED  IN  ACQUIRING  a  new 
feature,  a  most  unusual  column  by 
a  cabbieT  Ho  meets  all,  hears  all, 
sees  all.  In  tha  world’s  most  con¬ 
glomerate  city — New  York.  (Now  ap¬ 
pearing  In  four  leading  publications.) 
His  fares  are  the  famous  and  the 
obscure  from  all  over  the  world.  His 
cab  is  ths  font  of  true  stories  mors 
fascinating  then  fiction — and  It  never 
runs  dry  1  1  I  Would  consider  syndi¬ 
cation,  Writs  Box  1660,  EHitor  ft  Pub¬ 
lisher. 

LITTLE  CHIEF  and  many  entertaining 
little  braves  make  heap  circulation  in¬ 
crease.  Box  1602,  Editor  ft  Publisher. 

NEED  A  HUMOROUS  SPEAKER  at 
your  next  press  convention?  “Life 
and  Hard  Times  of  A  Weekly  Editor” 
is  world’s  funniest.  Write  for  particu¬ 
lars.  Box  1810,  Editor  ft  Publisher. 

_ Press  Engineers _ 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-69  Frankfort  Street 
New  York  38.  N.  Y. 

BArcIay  7-9775 


UPECO  INC. 

!  SPECIALIZING  In  Duplex  ft  Other 
j  ITatbed  Webs. 

,  We  Move  and  Erect  Anywhere 
I  Box  355  Geneva  8-3744 

I  Lyndhurst,  N.  J. 

I  MACHINERY  and  SUPPLIES 
_ Composing  Room _ 

REID  LINOMETER  $15.00  for  Lino- 
tyi)*  and  Intertyp*.  Counts  turns  of 
the  maehins,  mounted  on  snd  of  cam 
shaft  by  drill  and  tap  2  boles  8-S2  or 
use  bracket  and  clamp  on  spoka  of  1st 
eJev.  cam.  Counts  to  99,999  and  start 
at  zero  again.  We  also  make  matrix 
ear  fils  tool — star  wheel  broach — 4  nnag 
repair  tools — mat  between  ear  gage — 
4  blade  pot  well  scraper — mat  com 
tooth  gage— 1st  elev.  jaw  gage — mat 
toe  swage  tool — bunaen  burner — mouth¬ 
piece  vent  tool — mag  frame  repair  lugs 
— stereotype  chase  ecrews — Rrid  V  belt 
motor  drive— Magazine  Rju;ks — like  to 
have  your  order.  Arch  Reid — WILLIAM 
REID  CO.,  2271  (Xyboum — (Xiicago  14, 
Illinois. 

STEEL  (X)LUMN  RULE  tor  news- 
iwpers — one  point  body — send  for  free 
survey  card— LEO  W.  HAUSMAN,  107 
So.  33  St.,  Philadelphia.  Pa. 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  ft  B.  Heavy  Duty  Newspaper 
Turtles— $34.50  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  ft  B.  Sales 
Company,  113  West  Market  Street, 
Elkin,  North  Carolina. 

REID  V  BELT  drive  for  Linotype- 
Intertype  with  new  clutch  wheel  $125. 
Make  a  drive  to  go  above  and  a  drive 
to  hang  below.  Reid  Magazine  Racks 
31  stock  sizes  or  make  up  to  suit  your 
needa  Like  to  have  your  order.  Arch 
Reid.  WILUAM  RKI)  CO..  2271  Qy- 
boum.  Chicago  14,  III, 


POIR  SALE 

GOSS  NEWSPAPER 
I  PRINTING  PRESS 

Available  March  16.  1968 

$  Units.  Double  Folder.  4  plates  wide, 
floor  fed,  end  roll  stands  with  moto* 
hotsta.  Will  print  24  pages  atraig^ 
48  pages  collect.  Printing  diameter  16^ . 
Sh^  cut  off  23  9  /16*.  Angis  of  plat* 
clips  46  degrees.  Cylinder  staggo-  46 
degrees.  2  40^H.P.  Drive  Motors,  Cutler 
Hammer.  (Controls  220  volts,  S  phase, 
60  cycle.  2  6-H.P.  Inching  motors.  Now 
printing  on  66%"  wide  i>aper.  All  plats 
and  blanket  cylinder  brings  were  re¬ 
placed  new  in  1954.  All  Inking  rollers 
were  recovered  with  rubber  in  1966. 
Can  be  seen  in  operation  now. 

The  Times  Herald, 
Norristown,  Pa. 

Robert  I.  McCracken,  Gen.  Mgr. 


’TUBULAR  DUPLEX  16-Page  Press. 
AC  drive,  all  stereotype,  avaitabls. 
Also  offer  Goes  24  and  32  page  Single- 
width  presses.  George  C.  Oxford,  Box 
903.  Boise.  Idaho. 

TEN-UNIT  GOSS  PRESS 
THREE  DOUBLE  FOLDERS 

23  9/16”  Cutoff.  Arch  type,  high  speed, 
low  construction.  Subatrurture  Cline 
reels  and  tensions.  Will  split  to  meet 
buyer’s  needs.  No  removal  expense. 
Available  now  or  will  store. 

INLAND  NEWSPAPER 
SUPPLY  CO. 

422  W.  8th.  Kansas  City,  Mo. 


DEXTER  NEWSPAPER  and  job  folder 
handset.  33x16.  220  voIU.  $200.00.  Mce- 
senger,  Smithtown,  New  York. 


GOSS  2  Unit  Press 
22%",  with  color  unit 

HOE  24  Page  Press 
22% ",  color  one  deck 

GOSS  32  Page  Press 
23  9/16",  color  one  deck 

DUPLEX  Model  E  Press 

GOSS  32  Page  Press 
21%",  color  one  deck 

JOHN  GRIFFITHS  CO..  INC. 

415  Lexington  Ave.,  New  York  17,  N.Y. 


Newsprint 


NEWSPRINT 

BUYING  —  SELLING 

BUNGE  PULP  ft  PAPER  CO. 

46  W.  46  St.  N.Y.  36.  JU  2-4830:  2-517$ 


Press  Room 
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MACHINERY  and  SUPPUES 


MACHINERY  and  SUPPUES 


OVER  ONE  MILLION  DOLLARS*  WORTH 
OF  GOOD  USED  EQUIPMENT! 


SCOTT  PRESSES 
at  the  BOSTON 
HERALD-TRAVELER 
Available  January  1959. 


8  Identical  OCTUPLE  PRESSES 
New  in  1947-1942-1937-  1932 


EACH  Octuple  Press  consists 
of  4  Units  with  1  Unit  Reversi¬ 
ble  and  1  extra  Color  Cylinder. 
Double  Polder  with  C-H  Con¬ 
veyors,  Scott  3  Arm  Reels  with 
Automatic  Tensions,  Trackage 
and  Turntables  around  press, 
Plate  Conveyor  and  Steel  Floor 
Decking  around  Press.  2-125/10 
HP  Press  Drives. 


THESE  are  all  modem  High 
Speed  Presses  with  Steel  Cylin¬ 
der,  Roller  Bearing  Units,  22% 
inch  Cutoff. 


HOE  PRESSES 
Located  at  the 
BOSTON  GLOBE 
Available  June  I,  1958 

I  7  PRESSES — all  Steal  Cylinder,  Roller 
!  Bearing  Units  with  Hoe  Patent  Ink 
j  Pumps.  Cutler-Hammer  Conveyors. 
I  Portable  Color  Fountains. 


2— OCJTXJPLE  PRESSES  (1948-1943) 

4  Unite-Double  FoIder-AC  Drive. 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

2— OCTTUPLE  PRESSES  (1987-1932) 

4  Units^Sinsrle  Folder-DO  Drive 

8  Arm  Reels  €uid  Automatic  Ten¬ 
sions. 

2-DOUBLE  SEXTUPLE  PRESSES 
(1929-1925) 

6  Units-2  Sins^e  Folders-DG  Drives 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

1— OCTUPLE  PRESS  (1923) 

4  Unita-Double  FoIder-DC  Drive 
End  Feed. 


Here  is  an  opportunity  to  purchase  a  complete  4  UNIT  PRESS.  10  to  15 
years  old,  at  less  than  the  cost  of  a  single  new  unit!! 


AVAILABLE  IMMEDIATELY 
and  priced  for  quick  disposition. 


7  UNIT  GOSS— 223/4" 

High  Speed-Low  Constructed  Ardi  Type 
Units.  Double  Folder  with  Balloon  For¬ 
mers  and  C-H  Conveyor.  Cline  8  Arm 
Reels  and  Tensions.  IVackaKe  and  Turn¬ 
tables. 

Located:  DETROIT  FREE  PRESS. 


6  UNIT  SCOTT— 23-9/16" 

2  Doid>le  Folders  with  C-H  Conveyors, 
2  AC  Drives,  Portable  CSolor  Fountains, 
on  Substructure  with  Roll  Arm  Brack¬ 
ets. 

Located;  KNOXVILLE  (TBNN.) 
JOURNAL 


6  UNIT  SCOTT— 22-3/4' 

Double  Folder  with  C-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  3  Arm  RmIs  and 
Automatic  Tensions,  Trackage  and 
Turntables. 

COMPLETE  STERBO-7  ton  Kemp  Pot, 
Double  Junior  Vacuum  Automates, 
Auto-shaver,  Router,  Stahl  Master. 
Located:  DETROIT 


3  UNIT  HOE-223/4" 

Steel  Cylinder-Roller  Bearins  Units, 
Double  Folder,  E!nd  Feed  with  Jones 
Automatic  Tensions,  AC  Drive. 
Located:  PERTH  AMBOY  (N.  J.) 

KTxnxro  '  ' 


3  UNIT  scon— 23-9/16" 

1  Unit  Reversible  with  2  extra  Color 
Couples,  Doidile  Folder,  End  Feed,  AC 
Drive 

Located:  PORTSMOXJTH  (VA.)  STAR 


Gok  Quad  Stralghtlin*— 2I*/2*' 

16/32  pase  4  Deck-Sin«le  'Width.  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NEWPORT  NEWS,  VA. 


DUPLEX  TUBULARS 


24  PAGE  2  to  1— New  1948 
Located:  MI1>LAND,  TEXAS 


20  FAGB— 2  to  1—1%  and  %  Folder 
Located:  SPRINGFIELD.  ILL. 


16  PA(3E— 1  to  1 
Located:  KEARNEY,  NEB. 

•  •  •  • 

8  PAGE  FLATBED  PRESSES 

DUPLEX,  Model  E 

Located :  MONONGAHBLA,  PA. 


DUPLEX.  Model  AB 

Located :  WOODLAND.  CALIF. 

GOSS  COMET 

Located;  DONORA.  PA. 

•  •  •  • 

TYPESETTING 

LINOTYPES 

Models  8-14-21-26-30. 

INTERTYPES 

Models  (73-C4/4-G4/2 

18  Machines  +0  clioose  from 
and  all  warranted  to  be  in  good 
condition. 

•  •  •  • 

AN  INVITATION 

to  all  equipment  minded  Publishers 
attending  the  ANPA  Convention  to 
visit  us  at  our  offices. 

BEN  SHULMAN 


BEN  SHULMAN  ASSOCIATES 

60  East  42  St.  New  York  17,  N.  Y. 
Telephone  OXford  7-4590 


MACHINERY  and  SUPPLIES 
Press  Room 


3  UNIT  HOE  PRESS 

Available  September  15,  1969. 

COLOR  Cylinder,  Double  Folder, 
22%"  cutoff. 

1 — 76  H.P.  Drive  Motor,  Cutler 
Hammer. 

1 — 7%  H.P.  Threading:  Motor. 

220  VOLTS,  3  phase,  6  cycles,  A.C. 
NOW  Printing  on  60"  wide  paper. 
Press  built  for  72"  web  originally. 
Press  in  top  condition. 

CAN  run  a  tabloid  of  as  little  as  4 
pages.  Or  a  regular  size  paper  of  48 
pages  (collect). 

COLOR  hump  for  spot  color  on  4 
pages  in  24-page  paper  or  color  on  8 
pages  in  48-page  paper. 

EXTRA  Rollers,  Auxiliary  fountain 
to  run  2  color  and  black  with  16  or  82- 
page  paper. 

PAPER  Conveyor.  Roll  Rewind. 
CUTLER-Hammer  Panel  Board. 
PRESS  Completely  rebuilt  by  R.  Hoe 
&  Co.  machinist  in  1949. 

EXTRA  gears,  parts,  etc. 

MAIN  drive  gears  are  new. 

CAN  BE  SEEN  IN  OPHniATION 
Daily  1:30  P,  M.  to  4  P.  M. 

For  Information  Contact 

LEBANON  DAILY  NEWS 

J.  Sansone,  G.M.;  P.  Rudegeair,  M.S. 
24-25  S.  8  St.,  Lebanon,  Pa.  Ph.  26611 


TWO  COLOR  humps  for  Go«  H.S.L.C. 
press  four  plates  wide.  Excellent  con¬ 
dition.  Complete  with  roller  bearings 
and  chain  drive  on  ink  cylinders.  Can 
be  adapted  to  any  press  with  23-9/16 
cut  off.  Will  install.  Contact  J.  Hisey, 
Wayne  Dispatch,  Wayne,  Michigan. 

DUPLEX  STANDARD 
TUBULARS 

16-PAGB.  2  to  1  model.  No.  226,  22%" 
cut-off,  M  H.P.  GE  drive,  1  portable 
ink  fountain,  metal  pot  and  pump, 
casting  box,  plate  finisher,  chipping 
block,  curved  router,  electric  paper  roll 
hoist  and  rewlnder. 


24-PAGE.  2  to  1  model.  No.  264,  22%* 
cut-off,  60  H.P.  GE  drive  balloon  for¬ 
mer,  2  i>ortabIe  ink  fountains,  metal 
ix>t  and  pump,  vacuum  easting  box, 
plate  finisher,  chipping  block,  curved 
router,  electric  paper  roll  hoist  and 
rewinder. 

LOCATED  IN  POMONA.  CALIP. 

AVAILABLE  early  1968.  Will  dis- 
mantle,  truck  with  our  own  equipment 
and  erect  in  your  plant.  Service  Na¬ 
tion  Wide. 


MACHINERY  «nd  SLTPUES  |^(TTT 


Pi  ess  Room 


USED  PRESSES 


Rotary  and  Flatbed  »v«ilab!e 


Ml  now 


Investing  in  used  printing  equipir.^ 
is  very  important  to  the  publisher  i 
this  market.  Therefore  it  is  vise  : 
investigate  thoroughly  before  mak: 
a  decision,  and  to  study  your 
with  the  help  of  the  men  who  kii..-i|8^1®* 
the  presses  best.  li 


Because  so  many  plants  are  cc- 
tinuously  installing^  new  Goss  presssj 
and  stereotype  equipment,  we  usur' 
have  a  list  of  the  best  available 
equipment. 


§96 


We  invite  your  correspondence,  i: 
the  hope  of  helping  you  obtain 
best  press  for  your  needs  and  is 
the  best  value  for  your  money. 


THE  GOSS  PRINTING 
PRESS  CO. 


5601  West  31st  Street,  Chicago  60,  Ik. 
PHONE  Bi^op  2-3300 
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17x25  VANDmCOOK  PROOF  PRE-I 
26x26  Vandercook  Proof  Free*  I  i  mjr 
l-Cutls  Trim-O-Saw  w/carbide  bli6| 


Hill- 


Mlller  Pedestal  Saw 
Hoe  Tall  Cutter.  21%* 

Hoe  Boring  Machine,  21%" 
Monotype  lead  &  rule  caster 
82  Page  Hoe  Magazine  Press,  liu  o! 

product  ll"xl^" 

Model  2200  Addreesograph 


Apex  Printing  Machinery  Co.,  Inc. 
210  Elizabeth  St. 

New  York  12 
Worth  6-0070  _ 


PRESS  MOTOR  DRIVES  of  26,  44 
50,  60.  76,  100.  160  H.P.  A.  C.  Gesp 
C.  Oxford,  Box  903,  Boise,  Idaho. 


line  ele 
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PRESS  DRIVES 


FOR  SALE 
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A  RE 
:SERVE 

PLA 


CONI 


LOYAL  S.  DIXON  CO. 

Newspaper  Preae  Erectors 
11164  Saticoy  St. 

Sun  Valley,  Calif. 
POplar  6-0610 


]  2  UNIT  HOE  PRESS.  Double  Folder, 
with  automatic  tension.  22% "  cutoff, 
pony  autoplate  and  6  ton  metal  pot. 
j  end  feed.  Excellent  condition.  Spare 
I  rollers  and  parts.  Chart  Area  2.  Box 
I  1739.  Editor  &  Publisher. _ 


I  COLOR  HUMPS  available  for  Hoe  or 
Goss  Uhsit-type  Rotary  Press  with  re¬ 
versing  smit  parts,  etc.,  for  standard 
22% "  page  cut-off  equipment.  Write 
for  particulars,  but  send  full  informa- 
ticm  about  your  press  equipment. 

3  CI.INE  REELS  with  Tensions,  etc., 
warehoused  Detroit.  Priced  to  move 
!  quickly. 

3  UNITS  AND  FOLDER  "Hoe  Super¬ 
speed”  steel  cylinder  and  roller  bar¬ 
ings,  22%"  page  cut-off  press.  Equip¬ 
ment  h4is  had  excellent  maintenance. 
Priced  to  move  quickly.  .  .  .  Will  also 
1  quote  with  "Color  Hump”  and  Re¬ 
versed  Unit. 


CLINE  —  direct  current  —  pair 
100  HP  with  10  HP  inching 
motors  complete  with  controU 
and  supporting  bases.  Apply 
Business  Manager,  LOS  AN¬ 
GELES  EXAMINER,  1111 
South  Broadway,  Los  AngsJes 
15,  California. 


NEW  COLE  QUARTERFOLDER 
PORTABLE,  adaptable  all  types  rotta 
presses.  Time  and  money  saver, 

OKLAHOMA  CITY  MACHINE  WORK 
1633  West  Main,  Okla.  City,  Okli. 
Re  6-8841 


KB.  I 
Vildorf 
A.\PA 


News| 


GOiiS  1 

ii 
hp  \ 
4  Port 
Other  1 


:0!i.  ( 


ERIE 


USED  #1  Miehle  automatic  cylinder 

prws  w/cros8  feedar*  standard 
complete  with  two  sets  rollers,  tsc 
chairs,  plus  eras  burner,  DC  motor- 
Good  price.  Contact  Jowers,  Gred- 
wood  f0267»  or  71-6  Corcoran  Avsnne- 
Santa  Cruz,  Califtmiia.  _ 


48  PAGE  SUPERDUTY 
DUPLEX  PRESS 


I 


CONSULT  U.S  ABOUT  PRESS  IN¬ 
STALLATIONS. 

NEWSPAPER  EQUIPMENT 
SERVICES.  INC. 

Jerome  Feldman,  President 
305  Cui)ertino  Way 
San  Mateo,  California 

"Can  be  reached — 
Commodore  Hotel,  New  York 
during  A.N.P.A.  Convention.” 


8  units  and  double  folder 
Cutler-Hammer  conveyor 
Equipped  for  spot  color 
Extra  stand-by  motor 
22%"  cutoff,  AC  drive 
Underfed,  double  roll  stand, 
AntomaUc  oiling  system 
ALSO  available:  6  ton  gu 
Stereo  pot  and  Kemp  outfit 
and  8  ton  remelt  pot 
All  available  in  late  1968 
W.  O.  LitUck,  Zanesville 
(Ohio)  Publishing  Company. 
Phone— GLailstone  2-4561 
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C, 


EDITOR  8C  PUBLISHER  for  April 


19,  195< 


ED] 


124 


8  UNIT 
GOSS  PRESS 

«i!ab!e  Around  Sept.  I,  1958,  and 
now  be  seen  !n  daily  operation. 

SIS  PRESS  has  been  kept  in  firat- 
condition.  Full  complement  of 
pti,  robber  rollers,  Cutler-Hammer 
(cicaper  conveyors,  and  stereotype 
lipment  available  for  this  press. 

ROP  COLOR 

HE  PRESS  has  adequate  color  facili- 
■  to  place  the  Salt  Lake  Tribune  in 
j  poeition  in  ROP  color,  daily  and 
aixj,  for  the  year  1957.  The  Deseret 
fn.  printed  on  this  same  equipment, 
14th  in  ROP  color  linage  in  the 
Miintr  field. 

’«3,TS1  lines  of  ROP  color  produced 
^  19571 

PRINTING  QUALITY 

S  EQUIPMENT  has  brought  print- 
awards  to  the  Salt  Lake  Tribune 
both  the  N.  W.  Ayer  and  Inland 
printing  contests. 

SPECIFICATIONS 

!  UNITS 

2  DOUBLE  Folders.  Cline  Reels  with 
•M  electric  floating  roller  tensions. 
«r  NEWSPRINT  roll  now  being 
vd.  Can  be  reduced  to  60”  width. 
m"  CUTOFF. 

2  125  h.p.  MOTORS,  220  volt,  3 

[iw,  60  cycle  AC.  _ 

Two  lO-HORSEPOWER  starting  mo- 
lori.  Electric  brakes. 

1  COLOR  deck  (with  2  color  cylin- 
ierj). 

2  COLOR  cylinders  (some  units  re- 
rersNe). 

I  BALLOON  formers. 

REAL  VALUE  THAT  DE- 
ERVES  A  VISIT  TO  OUR 
PLANT  TO  APPRECIATE 

ONTACT:  Anton  F.  Peterson 
— Business  Manager 

Ecec'al  Notice 

ffl.  PETERSON  will  be  at  the 
"iMorf-Astoria  April  19-25,  during  the 
A-^PA  Convention. 

Newspaper  Agency  Corporation 
143  South  Main  Street 
Salt  Lake  City,  Utah 

Wss  PRESS— 4  or  6  UniU— End  fed 
inch  roll — 23  9/16  Cut  off — Two 
‘  TO  motors  and  electrical  equipment. 
'  Portable  color  ink  fountains  and 
spare  parts.  Very  good  condi- 
rrH'  ^^tact  Mr.  Edw.  Hintenach, 
ttlE  times.  Erie.  Pa. 


MACHINERY  and  SUPPUES 


Stereotype 


DUPLEX  TUBULAR  Casting  Box,  wa¬ 
ter  cooled.  Burlington  Daily  News, 
Arlington,  Vermont. 

_ Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQIHPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  OXford  7-4690 
WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment— anywhere  in  U.S.A.  _ 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

MULTIUTH  1250  or  1275  Porfector, 
others.  Also  Speedaumat  2600.  GlobaU 
Sales.  70  E.  45  St..  N.  Y..  N.  Y. 

GOSS  or  DUPLEX  flatbed.  Liudlows. 
Linos,  Plants.  Tompkins  Ekiuipment 
(>o.  712  S.  Clark,  C^eago  6.  ni. _ _ 

LUDLOWS,  Linos.  Intertypes,  mats. 
MIDWEST  MATRIX  HART  Inc. 

63.1  Plymouth  Court,  Chicago  6,  HI. 

WANTED ;  8-pag«  Dupleoc  or  (jOss 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works. 
323  N.  4th  St.,  Phlla.  6.  Pa. _ 

ONE  SCOTT  semi-cylIndrical  unit. 
Must  have  22%”  cut-off,  aolid  steel 
cylinders  and  roller  bearinga.  Also  8 
arm  reel  in  good  condition.  Will  be 
at  Waldorf  during  ANPA.  Contact  per¬ 
sonally  or  write  to  me,  Robert  Withers, 
Rochester  Post-Bull^n,  Rochester, 
Minnesota. _ 

USED  STA-HI  DRYER.  Must  he  In 
I  good  condition.  Contact  E.  H.  Baldwin, 

I  Martinsville  Bulletin,  Martinsville,  Va. 

WANTED:  8-Unit,  48-page  press,  22%, 
with  or  without  stereo.  Availability  not 
important.  Advise  ^rice  and  Serial  No. 
Will  consider  additional  units.  Box 
1725,  Editor  A  Publisher. _ 

WANTED:  CURVED  ROUTER. 
23  9/16th’s  cutoff.  Reasonable.  Clinton 
Herald,  Clinton,  Iowa. 

HELP  WANTED 
_ Administrative _ 

WANTED:  Business  Manager  for  small 
daily  and  job  shop.  Chart  Area  9. 
Must  be  trained  in  all  phases  and 
I  strong  on  advertising.  Box  1617,  Editor 
I  &  Publisher. _ 

I  HARD  HITTING  young  advertising 
i  salesman  who  has  the  ambition  and 
'  capacity  to  become  publisher  of  a 
newspaper.  But,  must  be  willing  to 
;  work  and  prove  himself  and  to  become 
well  rounded  in  all  phases  of  news¬ 
paper  work. 

WRITE  TO:  Csrmage  Walls,  General 
Advertising  Service,  Inc.,  601  Georgia 
Savings  Bank  Building,  Atlanta, 
Georgia. _ 

EXPERIENCED  news-adman,  long  on 
ambition  but  short  of  capital,  can  be¬ 
come  partner  and  eventually  sole  owner 
of  good  weekly  newspaper  in  town  of 
2. .500  in  Chart  Area  7,  after  proving 
ability.  Write  fully  to  Box  1800,  Editor 
&  Publisher. 

_ Artists  -  Cartoonists _ 

SUPPLEMENT  OFFERS 

CHALLENGING  OPPORTUNITY 

WANTED :  Experienced  newspaper, 

supplement  or  magazine  artist  capable 
handling  ail  phases  artwork,  pr^uc- 
tion,  type,  color,  retouching  plua  roughs 
to  fini^ed  art.  "Shirt-sleeve"  job  re¬ 
quires  one-man  department  approach 
from  layouts  to  printed  result.  Unusual 
chance  grow  with  permanent  organi¬ 
zation  located  ideal  town  Chart  Area 
2.  Airmail  resume,  salary  requirements: 
Box  1804,  Editor  &  Publisher. 


2  HOE  NEWSPAPER  challenging  o 

PRINTING  PRESSES  supplement  or  magaz 

handling  ail  phases 

Available  Immediately 

to  finished  art.  "Shi 
!  HOE  vertical  unit  type  presses—  Quires  one-man  depi 
J™  press  7  units  with  double  former  ff®"*  layouts  to  print 
wnenes,  equipped  with  marginal  chance  grow  with  r 
devices,  double  upper  formers,  legated  ideal 

bker  rollers,  Cline  2-arm  paper  roll 

transfer  platforms.  Cline  copper  Box  1804,  Editor  &  , 

^  tensions  controlled  by  torque  mo- 
tnL  j®®  B.P.,  230  Volt  direct  current 
^Mlnve  and  10  H.P.,  D.C.  starting  WANT  TO  negotiate  imme- 

with  Cutler-Hammer  controllers,  diately  with  Artist  exiierienced 

^w-nammer  conveyors,  adequate  in  or  capable  of  producing  edl- 

parts.  23  9/16  cut  off.  45  degree  torial  page  cartoon  on  current 

“•P*. .  60  degree  cylinder  stagger.  but  non-controvenrial  subjects 

si*  CQuipment  available  with  one  for  weekly  newsixqier  syndicate. 

Wire  or  airmail  replies,  giving 

_ .  _ _  experience,  references,  rates, 

PACIFIC  PRESS  LIMITED  requested  to  Box  1834,  Editor 

„  _VANCOUVER.  B.  C.  &  Publisher. 

v<.  F.  Bailey,  General  Manager, 

^I>IT0R  &  PUBLISHER  for  April  19,  1938 


HELP  WANTED 


Circulation 


CIRCULATION 

MANAGER 

for  evening  18,000  circulation  competi¬ 
tive  newspaper.  Fine  opportunity  for 
aggressive  man  with  rapidly  growing 
organization.  Salary  and  incentives 
make  for  top  earnings.  Excellent  living 
conditions  in  New  York’s  southern  tier. 
Replies  esnfldential.  Writs  giving  de¬ 
tails  of  experience  to  R.  T.  Hilden- 
brand.  General  Manager,  Endieott 
Daily  Bulletin,  Endieott,  New  York. 

CIRCULATION  MANAGER  wanted 
for  daily  and  Sunday  in  the  area 
100,000  dreolation.  Situation  non¬ 
competitive  ixit  we  do  not  want  a 
non-producer.  All  replies  oonfidontial. 
^x  1722,  Editor  ft  Publisher. 

ASSISTANT  CIRCULATION 
MANAGiat 

FOR  20,000  afternoon  daily.  Chart 
Area  6.  Looking  for  experienced,  able, 
energetic  man  under  40  with  good 
knowledge  of  all  phases  of  circulation. 
The  man  we  seek  is  probably  a  district 
manager  or  circulation  manager  of  a 
small  daily  and  is  ready  to  move  up. 
Complete  resume  and  references  in  first 
letter.  Write  Box  1826,  Editor  and 
Publisher. 

CIRCULA'nON  FULFILLMEOT  MAN¬ 
AGER — Chart  Area  2 — Technical  Trade 
publications  now  expanding  its  com¬ 
plete  organization.  There's  an  excellent 
future  for  you.  Relocation  paid.  Write 
Box  1803,  Editor  ft  Publisher. 

MIDWEST  NEWSPAPER  GROUP  has 
opening  for  young  promotion  minded 
Circulation  Manager.  10,000  commu¬ 
nity.  Good  opportunity  for  advance¬ 
ment.  Write  Ed  Jankowski,  Evening 
Telegraph,  Dixon,  Illinois. 

Classified  Advertising 

CLASSIFIED  SOLICITOR  for  outside 
selling.  12,000  p.m.  daily  in  New  Jer¬ 
sey.  $100.  week  including  use  of  your 
car.  Periodic  advancement  as  war¬ 
ranted.  Live,  wide  awake  organization 
in  progressive  community.  Write  Box 
1828,  iiditor  ft  Publisher. 

_ Display  Advertising _ 

IMMEDIATE  OPENING  for  the  num- 
ber  1  sales  spot  on  Northwest  county- 
seat  daily.  Must  be  well  grounded  in 
display  advertising  principles,  includ¬ 
ing  layout  and  copywriting.  This  is  a 
challenging  opportunity  for  an  ag¬ 
gressive  display  salesman.  Salary  open 
for  consideration.  Send  complete  resume 
and  salary  requirements  in  first  letter: 
W.  G.  Donker,  Skagit  Valley  Herald. 
Mount  Vernon,  Washington. 

ADVERTISING  MAN  WANTED:  June 
grad  or  small  daily,  weekly  experience 
summer  winter  resort  area  (Xiart  Area 
2 ;  for  weekly  growing  into  daily,  ac¬ 
curacy,  salesmanship,  thorough  news 
more  important  than  creative  and  lay¬ 
out;  send  detailed  letter  and  refer¬ 
ences;  benefits,  salary  and  oommis- 
sion.  Box  1618,  Editor  ft  PubllAer. 

WANTED  —  fantastically  aggressive 
and  combative  advertising  manager  for 
small  compeAitive  New  England  daily. 
No  chickens  need  apply.  Opportunity 
and  future.  Box  1623,  Editor  ft  Pul^ 
Usher. 

OPE37INO  IMMEDIATELY  in  local 
display  department.  Permanent  posi¬ 
tion  with  a  paper  of  20,000  circulation 
in  community  of  80,000.  A  sportsman’s 
paradise  .  .  .  hunting,  fishing,  swim¬ 
ming,  golf  .  .  .  you  name  It.  Good 
starting  salary  with  progressive  op¬ 
portunities.  very  good  bonus  plan,  paid 
hospital,  life  insurance  and  retirement 
plans.  New  plant  in  growing  city. 
Give  experience  and  references.  Write 
Nick  Dovolas,  Mankato  Free  Press, 
Mankato,  Minnesota. 

AD  SALESMAN,  2-3  years  experience, 
new  accounts,  promotions,  some  cam¬ 
era  knowledge  helpful.  H.  W.  Algire, 
Urbana,  CRvio,  Daily  Citizen. 

EXPERIENCED  AD  SALESMAN  for 
daily  in  Chart  Area  six.  Must  be  high- 
caliber  salesman.  Layout  and  copy  se- 
sential.  Excellent  opportunity  in  a 
rapid  growing  city  and  trading  area. 
Box  1736,  Editor  ft  Publisher, 


HELP  WANTED 


Display  Advertising 


IN  A  RUT? 

THERE’S  ao  recession  in  our  booming 
area.  We  are  looking  for  display  ad¬ 
vertising  salesman.  Expansion  and  con¬ 
struction  of  atomic  facilities,  hydro* 
electric  dams,  Columbia  Basin  irriga¬ 
tion  project,  pulp  and  paper  mill  are 
causing  economic  and  iiopulation 
growth.  ABC  daily  and  Sunday,  over 
15,000  circulation,  fine  climate,  good 
edfiools,  young,  interesting  community. 
Write,  giving  age  and  experience,  all 
replies  confidential,  Glenn  Lee,  Tri- 
City  Herald,  , Pasco.  Washington. 
PROVEN  SALESMAN.  Small  com¬ 
petitive  suburban  daily,  salary  plus. 
R.  C.  Dear,  Journal,  V^eaton  8-4110, 

Illinois. _ _ 

ALERT  ADVERTISING  salesman  with 
some  experience  wanted  by  progressive, 
long  established,  paid  group  of  six 
weeklies.  Must  know  how  to  service 
accounts.  Future  opixirtunity.  Incentive 
plan  and  benefits.  Chart  Area  1.  Write 
full  details,  experience,  salary  expected, 
etc.  to  Box  1801,  Editor  ft  Publisher. 


THE  number  ONE  position 
is  now  open  on  our  Ad  staff! 


THAT  means  selling,  new  account  de¬ 
velopment  and  managerial  training. 
This  can  be  the  important  step  to  a 
top  i)osition — as  there  are  many  genuine 
opportunities  in  the  Ottaway  group  of 
newspapers.  We’re  actively  Interested 
in  developing  ambitious,  really  profes¬ 
sional  ad  managers. 

PHONE  or  write:  Leroy  E.  Paltro- 
witz,  News-’Hmes,  Danbury,  Conn,  for 
an  interview. 

THE  salary  is  open ;  we  want  the 
RIGHT  man. 


REPORTER  with  on*  to  three  years 
sound  experience  who  wishes  to  ad¬ 
vance  salary-wise  wantad  by  aggres¬ 
sive  Chart  Area  8  daily  60,000  circu¬ 
lation.  Nose  for  news,  ability  to  dig 
essential.  Police,  dty  or  county  beat 
experience  preferable.  Please  describe 
education  and  experience,  send  clips 
and  references.  Box  1612,  Editor  ft 

^blisher. _ 

WIRE  editor-reporter  for  six  day 
daily.  Writs  Publisher,  Daily  Frees, 
Artesia,  New  Mexico,  giving  refer- 

cnces  and  expert  eneo. _ 

LIMITED  EXPERIENCE  reporter,  1-2 
years,  for  upstate  metropolitans  bu¬ 
reau.  Chance  for  solid  experience  cov¬ 
ering  top  news  St.  Lawrence  seaway 
area.  Car,  camera  needed.  Fast  grow¬ 
ing  a.m.  paiwr;  usual  benefits:  mod¬ 
erate  starting  pay.  Air  Hail  special 
or  phone  details  to  Paul  H.  Strom, 
State  Editor,  Post  Standard,  Syracuse, 
New  York. _ 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
59  E.  Madison.  Chicago.  Illinois. 
ASSISTANT  REGIONAL  EDITOR  for 
expanding  news  operation.  Fast  grow¬ 
ing  P.M.  daily,  11,000  circulation.  Lake 
region.  Woman  preferred.  Write  M.  W. 
Nickelson,  Sentinel,  Fairmount,  Minn. 


LARGE  national  magazine  Chart  Area 
2  wants  experienced  Copyrsader.  Well 
educated  grammarian.  Age  85  to  45. 
Excellent  pay.  No  right  work.  Box 
1735,  Editor  ft  Publisher. 


REPORTER  —Prefer  college,  some  ex¬ 
perience.  Oar  required.  Sbtablishad 
daily,  young  staff.  Psrmanent  spot, 
room  to  grow.  Send  one-shot  resume. 
Box  1720,  Editor  ft  Publisher. _ 

SMALL  BUT  growing  afternoon  daily 
needs  mature  managing  editor  to  edit 
wire,  write  heads,  direct  staff  of  flvs. 
New  York  State.  Write  fully  Bca 
1780,  Editor  ft  Publiiher. _ 

DESK  MAN  experienced  for  lively  New 
Jersey  daily.  Liberal  fringe  braefits. 
Box  1833,  Kitor  ft  PuUisher. 


Editorial 


HELP  WANTED  1  SITUATIONS  WANTED  I  SITUATIONS  WANTED 


Circulation _ |  Display  Advertising 


Editorial  \  Administrative 


FOR  STEADY  direcUon  (or 
rnant)  of  a  small  advertising 
bow  about  tbiaT  Just  oompieM; 
ro-buUding,  ro-orientlng  for  amsH 
per  group.  Can  bring  this  pius  ( 
ing  ezi>erience  to  your  scene. 
fuT  ules  record  with  accounts  to 
mUlion  salsa  volume,  staff  <_ 
on  papers  to  quarter  tniilion 
tion.  Product  of  ANPA’s  retail 
rttop  session  and  some  of  fiercest 
petition  going.  Personal  requL. 
and  standards  high.  No  risuin4.  If 
can  provide  some  detail.  I’ll  i 
in  kind.  Box  1619,  Elditor  & 
lisher. 


EXECUTIVE  SiaiKS 
CHALLENGING  OPPORTUNITY 

AS  PUBLISHint  and  GElNEaiAL  MAN¬ 
AGE®  I  converted  $250,000  loser  to  a 
profit  I  Improved  content  and  produc¬ 
tion  method.  Increased  circulation  30,- 
000;  increased  advertising.  Cut  C(»U. 
Know  small,  medium  and  metropolitan 
papers.  Wide  U.  S.  and  Ehirope  experi¬ 
ence.  Was  Assistant  to  Chmn  General 
Manager.  Elxpert  on  Mechanical  Depart¬ 
ments.  Labor  Negotiations  and  Promo¬ 
tion.  Available  for  interview  at  ANPA 
Convention.  Journalism  end  Business 
Administration,  B.  Sc.  Box  1446,  Editor 
&  Ihiblisher.   


CIRCULA'nON  MANAGE®  of  10,000 
daily  now.  Have  had  oxperienoe  on 
400,000  morning,  evening  and  Sunday 
as  district  manager  and  assistant  city 
circulation  manager.  Seeking  circula¬ 
tion  manager’s,  or  director’s  position 
on  medium  or  large  paper.  For  com¬ 
plete  information  write  Box  I7S3,  Eidi- 
tor  &  Publisher. _ 

MAN  UNDE®  40,  ready  to  move  up. 
Thorough  and  successful  all-around  ex¬ 
perience  including  city  manager,  state 
manager  and  office  manager.  WUl  con¬ 
sider  any  location.  Write  Box  1737.  Ekli- 
tor  &  Publisher, 


Classified  Advertising 


E3DITOR  for  small  Ohio  weekly,  second 
paper  we  print.  $5,000  to  start.  Must 
be  under  30,  draft  exempt  with  car 
and  both  news  and  ad  experience.  Send 
full  resume  first  letter.  Box  1824,  Edi¬ 
tor  and  Publisher. 


MAN  AND  WIFE  TEAM  for  Southern 
California  evening  daily  of  20,000  cir¬ 
culation.  To  run  news  bureau  in  neigh¬ 
boring  city.  Man  to  work  full  time, 
wife  half  time.  Work  can  be  so  ar¬ 
ranged  that  there  will  be  no  baby¬ 
sitting  problem  if  couple  has  young 
children.  Send  full  details  on  back¬ 
ground  and  experience  to  Quay  House, 
"  "  "  •  ~  •  California. 


REPORTER — ability  to  handle  camera 
also  desirable.  College  graduate  or  at 
least  one’s  year’s  exjjerience  as  re¬ 
porter.  Wide  awake  weekly.  Circulation 
6,500,  offers  good  opportunity  in  feature 
writing,  photo- journalism,  and  interpre¬ 
tive  reporting.  Interview  can  be  ar¬ 
ranged  by  phoning  8-5785,  ^amokin 
Citizen,  Shamokin,  Pennsylvania. 


SALESMAN,  MANAGE®  — 
Good  sales  record,  layouts,  copy, 
chandising.  Now  available.  Sout 
preferred.  Box  1616,  Editor  k 
lisher. 


REPORTER — For  sports  and  general 
assignment  on  12,000  circulation  West¬ 
ern  New  York  Daily.  Journalism  train¬ 
ing  or  some  experience  preferred  but 
will  consider  promising  beginner. 
Write,  including  references  and  salary 
expectations,  to  Elaston  Ellliott,  Union- 
Sun  &  Journal,  Lockport,  New  York. 


WORKING  NEWSMAN 
— who  wants  a  future  in 
NEWS  WORK 

HE®Es  a  position  for  a  young  news¬ 
paperman  who  would  like  a  job  work¬ 
ing  with  newspapermen  in  one  of  the 
nation’s  largest  insurance  companies. 

IF  YOU  are  a  reporter  with  three 
to  five  years  daily  experience,  able  to 
write  crisp  news  leads  and  creative 
feature  copy,  your  talents  will  find 
ample  expression  in  a  dynamic  News 
Bureau  eniraged  in  extensive  news  and 
public  service  work  on  a  country-wide 
basis.  Newspaper,  radio  and  ’TV  media 
are  utilized.  Comi>any  has  its  own  mo¬ 
tion  picture  production  facilities  which 
are  utilized  in  ’TV  field. 

POSITION  has  excellent  promotional 
opportunity.  College  graduate  preferred. 
Please  send  resiune  and  ample  copy 
samples. 

PERSONNEL  DEPAR’TMENT 

AETNA  LIFE  AFFTLIA’TED  CO.’s 
Hartford,  Connecticut 


need  Photo-Art  Department  Man¬ 
ager?  Well  experienced  metropolitan 
newspaper  Photographer,  capable, 
sober,  desires  position  on  paper  or 
magazine  with  large  staff  in  Chart  Area 
2  or  3.  Box  1402,  Editor  &  Publisher. 
GE®E®AL  MANAGE®,  unusual  quali¬ 
fications  since  has  worked  as  successful 
advertising  lirector  and  cai>able  man¬ 
aging  editor  of  combination  properties. 
Kucated  in  law,  skilled  labor  nego¬ 
tiator  and  personnel  manager.  ’Trained 
in  modem  methods  of  cutting  costs 
and  increasing  profits.  Elxcellent  in 
public  relations.  Immediately  available 
as  present  employer  knows  of  change. 
Can  be  available  for  personal  interview 
if  wanted  during  ANPA  convention. 
Reply  Box  1712,  Elditor  &  Ihiblislier. 

OPEN  THE  DOOR? 

WILL  DAILY  PUBLISHER  open  door 
to  all-around  weekly  newspaperman  ? 
Strong  on  management;  promotion: 
advertising  sales,  copy,  layout:  writ¬ 
ing,  editing,  makeup.  Family,  41,  col¬ 
lege  graduate.  Fast,  accurate,  top  pro¬ 
ducer.  A-1  references.  For  interview 
during  convention,  call  Newton,  Conn. 
GArden  6-9021  or  send  name  to  Box 
1816,  Eklitor  &  Publisher. 


Mechanical _ 

NON-UNION  compcsing  romn  foreman 
for  daily  in  Oart  Area  9.  Give  com¬ 
plete  details  of  personal  and  working 
history  In  first  letter.  Box  1604,  Editor 

4t  Publisher. _ 

FTiOORMAN  for  grrowing  weekly  news- 
paper  in  the  Hartford  area.  Attractive 
opportunity  fo_r_  fully  experienced  man 
in  ad  composition  and  page  makeup. 
Should  like  responsibility  and  mini¬ 
mum  of  supervisi<Hi.  We  stress  need 
for  full  experience.  Write  or  call.  West 
Hartford  News,  West  Hartford,  Con- 

necticut.  JA  3-S201. _ 

WANTED,  union  press  man  for  tight 
work  on  four  unit  Goss  press,  end  roll 
feed.  Must  be  familiar  with  all  phases, 
able  to  run  tension,  37%  hours  per 
week.  Good  pay  and  other  fringe  bene¬ 
fits.  Write  full  details  to  ^x  1708, 
Editor  k  Ptibli^er. 

INSTRUCTION 

_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

Administrative _ 

ASSISTANT  PUBLISHER 
GE®EPAL  MANAGER 

’THOROUGHLY  grounded  all  manage- 
iiKnt  phases:  Elditorial,  Advertising, 
Circulation,  Mechanical:  rates,  costs, 
personnel,  public  relations,  labor  nego¬ 
tiations.  Mature  metropolitan  morning 
and  evening  experience.  Staff  member 
Publishers  Consultation  Service.  Elarli- 
est  availability  July.  Prefer  Chart  areas 
12,  11,  2,  6.  Replies  Strictly  confiden¬ 
tial.  Box  1415,  Elditor  &  Publisher, 


Circulation 


MR.  PUBLISHER  1 
CIRCULATION  PROBLEMS? 


PROVEIN  top-flight  Circulation  Man¬ 
ager  with  diversified  background  and 
unexcelled  record  of  achievements  in 
management,  promotion  and  labor, 
Ih-actical  knowledge  of  developing  cir¬ 
culation  department  on  a  sound,  eco¬ 
nomical,  productive  basis.  Thoroughly 
competent  of  executing  all  circulation 
problems  efficiently.  All  negotiations 
confidential.  Can  arrange  for  interview 
during  ANPA  Convention.  Box  1728, 
Eklitor  &  Publisher. 


CANADIAN  FIELD  CTRCULATTON 
MANAGE®  Metropolitan  newspapers, 
11  years  experience.  E>illy  familiar  with 
circulation  department  requirements 
and  field  operations  along  with  proven 
record  of  circulation  expansion,  desires 
to  re-locate  as  circulation  manager  of 
medium,  progressive  Canadian  or 
American  Chart  Area  3,  4,  12  daily 
newspaper.  All  replies  held  in  confi¬ 
dence.  Box  1806,  Elditor  &  Publisher. 


CIRCULATION  MANAGE®  on  10,000 
circulation  daily,  wants  Assistant  spot 
on  large  paper  with  opportunity  to 
move  up.  10  years  experience.  Worked 
Country  circulation  7  years  on  large 
metropolitan  daily.  3  years  on  present 
job.  Box  1809,  Eiditor  &  Publisher. 
CTRCULATTON  MANAGER  30  years 
experience  from  carrier  to  present  top 
position.  Outstanding  record  in  circu¬ 
lation  building,  promotion,  department 
organization  on  dailies  from  75,000 
up.  Office  control  and  little  merchant 
plan  know  how.  Young  family  man 
wishing  to  make  change  to  small  daily 
suffering  with  circulation  headaches. 
Want  extreme  west  coast.  Box  1811, 
Eklitor  &  Publisher, 


CLASSIFIED  MANAGER  (29)  on 
10,000  daily,  desires  to  advance.  Classi¬ 
fied  and  display  experience  on  metro¬ 
politan  newspapers.  Exceptional  sales 
and  managerial  record.  References  and 
proof  of  ability  available.  Box  1814, 
Elditor  &  Publisher. _ 

MANAGER — Age  34,  solid  background 
all  phases.  Up  from  grass  roots.  Elxpe- 
rienced  personnel  recruiting,  training 
and  selling  (phone  and  field),  promo¬ 
tion.  ETne  production  recoil.  Chart 
Area  10-12  over  20,000.  Box  1817, 
Elditor  &  Publisher  for  complete 
resume. 

_ Corresponden  ts _ 

DETTROIT  AREIA — Features,  news  with 
pictures  from  experienced  editor.  A-1 
photography— color.  Box  1812,  Eklitor 
&  Publisher. 

_ Display  Advertising _ 

ADVE®’nSING  DIRECTOR  or  Man¬ 
ager.  28  years  experience,  60,000-300,- 
OUU ;  Classified,  Retail,  General.  Have 
drive,  know-how.  executive  ability,  suc¬ 
cessful  record.  Presently  employed,  de¬ 
sire  better  position.  Prefer  Eiastern 
Statss  or  Florida.  Available  for  inter¬ 
view  ANPA  convention.  Box  1418, 
Eklitor  &  Publisher. _ 

MR.  PAYCHEXIK  sigmer,  looking  for  a 
young  tcg>-notch  #1  man,  who  has  the 
"know-how”  and  experienced  on  10,000- 
36,000-  110,000  dailies  and  agency. 
$7,600  minimum.  West  preferred,  write 
Box  1435  Elditor  &  Publisher. _ 

SPACE  SALEISMAN,  layout,  copy. 
Real  sell  personality,  Aga  26.  Prefer 
Chart  Area  2.  Box  1707.  Elditor  4k 
Publi^er. 


DO  YOU  NEED  THIS  MAN?  l-yi 
experience  grocery  layouts  and 
2-years  as  artist,  2-years  adve 
manager  department  store.  7-yeen 
display  salesman.  35,  married, 
years  college.  No  drinking,  good  hibni 
Desire  permanent  job  in  display  or  b 
tional  departments.  Averaged  t?,N 
yearly.  Box  1832,  Eklitor  4c  Publics 


AWARD-WINNING  naGonally-luM 
music,  drama,  motion  picture  autboni 
in  early  40’s  overdue  step  up  to  a 
iwst  of  critical  importance,  editoh 
remconsibility,  flexible  hours,  pna 
eala^  return.  Elxcellent  civic  and  pn 
fessional  record.  Box  1413  Editor 
Publisher. _ 

CAPABLE  copy-telegraph  editor  IM 
Chart  Area  2,  3,  4  desk  spot.  Box  16 
Eklitor  &  Ihiblisher. _ 

COPY  RE®DE®  —  7  years  Big  Oa 
dailies.  Swing  man  for  slot,  makca 
telegraph  chair.  Young,  steady,  via 
drive.  Promotion  chances  imporur. 
Box  1403  Eklitor  t  Publisher. _ 

OORRESPONDETMT  ASSIGNMENTS  iJ 
Chicago  area  wanted.  22  years  writicd 
editing  and  Public  Relations  cxperien™ 
Technical  background.  Resume  on  nj 
quest.  Box  1414  Eiditor  &  Publiiher. 

OREATTVE  SPORTS  REDORTER : 
national  syndicate  eatperience  aval 
for  all  around  sports  coverage.  Y 
aggressiveness  and  versatility  will 
a  definite  asset  to  any  sports  d 
ment.  Top  references.  Box  1434,  1 
&  Publisher.  CO,  6-4383  (N.Y.,) 

6  p.m. _ 

COPY  EDITDR 
Reporter,  Photographer 
_ Box  1441  Elditor  &  Publisher 

EDITOR,  36,  for  small  Midwest  <hi^ 
12  years  top  experience.  Box  10 
Elditar  &  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing  | 
LOCATION  without  IDENTIFICATION  ! 

EDITOR  &  PUBLISHER  for  April  19,  195« 


grUATlONS  WANTED 


s  COMPANY  PUBLICATION 
poblie  relations,  experienced 
am  Economics  and  Public  Ad- 
seeks  interesting  ixiaiUon, 
or  ricinlty.  Available 
of  May.  Box  14^,  Editor  A 


L  OR  PUBUC  RELATIONS 
ess,  semi-technical  or  general 
.  6  years  trade  publication, 
and  international  relations  exper- 
.  M.A.,  30,  single,  can  relocate. 
1409  Editor  &  Publisher, 


SITUATIONS  WANTED 


Editorial 


SPOR're — 3  years  exi>erience  6700  daily 
as  one  man  staff.  Young,  married,  2 
children.  Chart  Areas  3,  4,  6,  8,  9. 
Box  1417  Editor  A  Publisher. 


TEN  YEARS  reporter.  Honor  grsMluate 
Harvard,  Columbia.  Box  140S  Editor  & 
Publisher.  _ 


TOPS  .  .  .  Experienced  rqiorter,  pho- 
totrrevher,  columnist,  farm  editor,  fea¬ 
ture  writer,  state  desk,  society,  corre¬ 
spondent  .  .  .  Chart  Area  6.  Box  1408 
Editor  &  Publisher. 


VERSATILE  newsman ;  trained  in  all 
phases;  now  on  top  daily;  seeks  new 
challenges,  broader  scope.  Assets:  speed 
accuracy,  clarity  and  style.  Box  1401 
Editor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 


EXPERIENCED  NEWSPAPEK- 
TRAINED,  sharp-writing  reporter  35, 
with  outstaniUng  record  seeks  spot  on 
aggressive  newspaper  which  appreci¬ 
ates  and  wili  pay  a  fast,  accurate  all- 
around  man.  No  iiersonal  problems, 
clean  habits,  zestful  personality.  Pre¬ 
fer  West  but  all  sincere  offers  con¬ 
sidered.  Box  1703,  Editor  &  Publisher. 


NEWS  EDITOR  6,800  Bdidwest  weekly. 
28,  vet.  J-Grad  (need  thesis  for  MA) 
seeks  reporter's  job  on  daily  Chart 
Areas  7,  8,  tO,  11.  Daily  fioliee  beat, 
magazine  experience.  Box  1702,  Editor 
&  Publisher. 


SITUATIONS  WANTED 


Mechanical  _ _ 


AD  FLOORMAN,  cmnpoeitor.  wmw 
situation  New  England  area.  Box  1831, 
Editor  &  Publisher. 


Photography _ 


BORED— WANT  ACTION— Press  pho¬ 
tographer.  all  phases  including  color, 
Ffurchild,  management.  12  years  news¬ 
man.  decade  administrative  experience, 
numerous  prizes  for  spot  news  photos, 
will  re-locate  with  newspalier  or  photo 
agency  coastal  chart  areas  3,  11,  12,  for 
$9,000-810,000  and  abundance  spot  news 
action.  Box  1421,  Editor  A  Publisher. 


INTEREST  MY  INTEREST, 
r-editor,  16  years,  newspaper, 
magazine,  house  organ,  all 
I.  writing  awards  recipient,  per- 
e,  creative  imagination,  refer- 
available  now,  resume  on  re- 
woroan  seeks  i>ermanent  jos 
“first  love,”  newspaper.  Box  1424, 

tor  A  Publisher. _ 

JUST  WANT  TO  WRITE.  Long  rec- 
u  columnist;  editorialist;  critic 
»ic,  theater) ;  feature  writer;  free- 
nee  (cracked  Satevepost).  C.  R.  Rme- 
Times-Union.  Albany,  N.  Y, 
U^ALISM  Instructor  and  public 
ions  for  fall  university  opening, 
rnence  includes  full  range  report- 
4.  editing  chores.  Now  deskman  big 
etro  daily.  Photo  training.  M.S.J., 

w  1404.  Editor  A  Publisher. _ 

ilMNEYMAN  newshand,  12  year* 
f  dty;  now  small  daily  want 

‘'k  in  biir  town.  Box  1115  Editor  A 
her^ _ 

IK.  43,  B.A.,  M.S..  B.D., 

position  as  education,  religion 
reporter.  Journalism,  sales,  fund 
ng  backgrround.  Box  1429,  Editor 
Publisher. _ 

SWS  EXEfnjTIVE  respected  metro- 
tan  daily  desires  Editor,  Managing 
■tor,  post  medium  daily.  Age  34. 
Illy.  A.B.,  earning  88500.  Interview 
I.  or  D.  C.  Box  1411  Editor  A 
Inner, 

,  feature  writer-editor. 

nenced  National  Weeklies  Polities, 
“^nment  Forte  Columbia  Journal- 
1934.  Box  1436  Editor  A  Publisher. 
JGION  reporting  or  combina- 
"t  wanted.  Religion  and  rewrite  2 
I  with  46,000  daily.  Public  Rela- 
news  writer  2  years.  Box  1410 

A  Publisher. _ 

--RCHER,  Editor,  Writer.  Rad- 
e  MA.  6  years’  government,  private 
writh  all  sources  of  informa- 
■n  Washington,  D.  C.  Booklets, 
Box  1426  Editor  A  Publisher. 
CE  WRITER-editor.  36  Medical 
around.  Now  89.000.  Box  1439 
A  Publisher. _ 

CE  WRITER.  Four  years  experi- 
•  newspapers,  magazines,  films, 
ional  ^ucatlonal  background, 
married,  veteran.  Resume,  writ- 
j*jmple8  available.  Box  1431  Editor 

Has  job  but  wants  change. 

*  Nkiisl^  a  drifter.  Box  1420  Editor 

SgRTS— SPORTS— SPORTS 

_  Rate  qualifications  to  handle 
jWrts  spot  on  staff  of  2  or  3 ;  or 
5®''^  job  on  larger  daily.  Ohio  or 
"g  states.  Know  reporting, 
ti’Vt  ''’Pyreading  and  tmrsonnel, 
.‘■J®  jmr  week  minimum.  Age  88. 
’*«■  Box  1433  Editor  A  Publisher. 


NO.  2  SPORTS  MAN,  45,000  a.m., 
seeks  return  to  sports  e^tor.  Formerly 
headed  2-man  staff.  16,000  a.m.  Box 

1620,  Editor  A  PubJIsher. _ 

REPORTER,  eight  years  experience, 
AMs  and  PMs,  Chart  Area  2,  college 
graduate,  veteran,  now  covering  city 
hall  and  police  beat  for  Chart  Area  2 
daily.  Box  1608,  Elditor  A  Publisher. 

SPORTS-FEATURES.  6  years  with 
New  York  Dally  News,  24,  vet,  BA 
in  English,  bylined  sports  articles  with 
Daily  News.  Anxious  to  advance  in 
sports  or  general  reporting.  Location 
no  object.  Box  1536,  Editor  A  Pub¬ 
lisher^ _ 

ENERGBnC  PICTURE  EDITOR  needs 
larger  picture-minded  daily;  ideas  for 
pictorial  and  feature  sections;  capable, 
compatible  with  photographers.  Top 
references.  Easily  available  at  New 
York,  convention  week.  Box  1601,  Edi- 
tor  A  Publisher. _ 

GENERAL  REPORTER  FIRED  from 
16,000  daily.  Reason.  "You’re  a  like-  . 
able,  young  (hat  I’m  80)  educated  man  ' 
with  zeal  and  determination ;  but  news¬ 
paper  work  is  not  the  field  for  you."  I 
disagree.  Can  show  examples  of  work. 
Covered  city  court,  i>ollce  accidents, 
education  and  sports.  Know  camera, 
have  car.  Do  good  beads,  one  of  few 
compliments  paid.  BS  degree.  Know 
newspaper  work  is  only  vocation,  de¬ 
sire  no  other  thing.  Now  employ^  in 
New  York  State.  Box  1614,  Editor  A  I 
Publisher. _ 

NEWSMAN-WRITER.  B.J.  6  years  ex¬ 
perience  all  beats,  features.  Now  vrith 
one  of  top  ten  dailies  in  country.  Want 
writing  Job  outside  straight  reporting. 
Features,  special  writing,  or  different 
field.  Married,  29.  Prefer  Chart  Areas 
1,  2.  but  consider  exceptional  chance 
anywhere.  Box  1610,  Editor  A  Pub- 
lisher. _ 

TOP  NEWSMAN,  editor,  reporter; 
weekly,  medium  daily,  and  wire  serv¬ 
ice  experience.  12  years.  Want  post  as 
editor  of  small  dally  or  weekly  in  Chart 
Areas  10,  11,  or  12.  Available  May  1. 
References  and  detailed  account  of  ex¬ 
periences  will  be  furnished  on  request. 
Write  Box  1606,  Editor  A  Publisher. 

ASSOCIATE  EDITOR  for  magazine. 
Editing,  writing,  photo  layout.  B.A. 
Married.  Prefer  Midwest.  Box  1706, 
Editor  A  Publisher. _ 

CAPABLE  YOUNG  MAN.  22.  with 
some  experience,  wants  to  learn  re¬ 
porting  the  hard  way.  Available  for 
interview  ANPA.  Edward  Pine,  8S2 
E.  4th  St.,  New  York  9,  N.  Y. _ 

DBSEMAN — 10  years  experience  re¬ 
porting,  wire,  sports.  Capable  Man¬ 
aging  Editor  medium  daily.  Seek 
greater  diallcnge,  responsibility.  Young, 
aggressive.  Prefer  (Thart  Area  10  or 
12.  Box  1714,  Editor  A  Publisher. 


I^ITOR  8c  publisher  for  April  19,  1958 


DESKMAN/REPORTER 
Highest  standards. 

Excellent  background. 

Box  1540,  Editor  A  Publisher. 
DEISK  MAN  telegraph  editor.  (Compe¬ 
tent,  sober,  steady.  (Chart  Areas  1,  2. 
3.  Box  18()8,  Editor  A  Publisher. 
FEATURE  WRITER  and  desk  man 
with  30  years  experience.  10  as  labor 
expert.  Box  1823,  Editor  A  Publisher. 
FORMER  BDITOR  small  daily.  35. 
who  strayed  into  public  relations,  wants 
editorship  daily  or  weekly.  Master’s  in 
Journalism.  Also  background  in  trade 
publications  and  house  organs.  Box 

1807,  Editor  A  Publisher. _ 

GREAT  DESIRE — Little  Experience. 
Looking  for  a  permanent  position  with 
a  small  town  or  city  newspaper.  I  am 
a  veteran,  26  and  BA.  My  salary  re¬ 
quirements — A  Growing  Family  I  Chart 
Area’s  1,  2  and  4.  Box  1825,  Editor  A 

Publisher. _ 

MATURE.  ADAPTABLE,  energetic, 
dependable  man  wants  job  New  York 
City  area  or  South  Florida  where 
lots  of  newspaper  writing,  publicity. 
Public  Relations  experience  required. 
Interview  either  location.  Lleberman, 
106  Fairview  Ave.,  Westwood,  N,  J. 

REPORTER— REWRITE 
in  YEARS  experience  at  AP  and  Los 
I  Angeles  wire  service.  J-school  grad, 
25,  vet.  Chart  Area  2.  Box  1805,  Editor 
A  Publisher. _ 

1  REPORTER,  two  and  one-half  years 
wire  service,  two  years  bureau  man- 
I  ager,  one  year  daily  newspaper,  three 
I  years  radio  news,  seeking  permanent 
job  on  daily  in  college  city.  Married, 

!  one  child,  22.  Box  1819,  Editor  A 

Publisher. _ 

TOP  EXPERIENCE,  young  woman, 
31.  wants  June- August  position  while 
waiting  for  fall  assignment.  Can  head 
department.  Experience :  newspaper, 
magazine,  edit  publications,  travel  pro¬ 
motion,  Public  Relations.  State  salary, 

;  location.  Box  1818.  Editor  A  Publisher. 

!  This  might  work  into  an  annual  return 
job. _ 

WOMAN  EDITOR,  8  years  experience 
in  editorial  work,  all  phases ;  and  ad¬ 
vertising,  dailies  and  weeklies.  AB. 
P.O.  Box  1189,  San  Francisco.  Calif. 

WRITER.  UNIVERSITY  English 
teacher.  Newspaper  experience.  33, 
married.  Currently  holds  writing  fel¬ 
lowship.  Seeks  active  writing  job.  Box 
1830,  Editor  A  Publisher, 

_ Mechanical _ 

(XIMPOSING  ROOM  FOREMAN  or 
cwsistant  to  production  manager  for 
daily  newspaper.  Age  35.  15  years  ex- 
rerience  on  large  metropolitan  daily. 

:  Hold  B.A  degree  in  fauaineM.  Union. 

Prefer  western  states.  Box  1428  Editor 
I  A  Publisher. 


FORMER  GERMAN  Photograi>her-Re- 
porter,  30,  plenty  experience,  wants  a 
chance  to  get  started.  Own  equipment. 
Box  1616,  Editor  A  Publisher. _ 

WANT  OPPORTUNITY  to  broaden 
horizons  and  actlvitiee  after  11  years 
specialization  In  Industrial  Feature 
Pix.  Offer  background  in  Graphic  Arts, 
Advertising  and  Electronics  in  return 
for  challenging  future  with  Trade  Pa¬ 
per.  Technical  Magazine  or  Regional 
Publisher.  Employed,  college  graduate, 
36,  family.  Prefer  small  town  Chart 
Area  8.  4,  5.  Box  1621,  Editor  A 
Publisher, _ 

NeecJ  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  se^- 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone — 

Gerald  A.  Clarke 

4524  Towle  Avenue.  Hammond.  Indiana 
_ Telephone  WEstmore  1-2906 _ 

PHOTOGRAPHER  REPORTER,  will 
relocate,  ’•ecent  J-grad  with  some  week¬ 
ly  experience.  I’m  looking  for  a  publi¬ 
cation  that  knows,  or  wants  to  bo 
shown,  the  value  of  pictures.  Have 
own  equipment,  car,  for  samples  and 
references  contact  Charles  Husick,  866 
East  19th  St.,  Brooklyn,  New  York. 

PHOTOGRAPHER  -  REPORTER :  col¬ 
lege  graduate  wtih  photo  major.  Signal 
Corps  Photo  School,  experience  with 
mid-west  daily,  desires  petition  as  Pho¬ 
tographer  or  Photo-Journalist.  Ability, 
aptitude,  and  versatility  available  for 
right  opportunity.  Have  equipment. 
Box  1829,  Editor  A  Publisher. 

WOULD  YOU  SPEND  3c  POSTAGE 
FOR  detailed  background  of  an  A-1 
news  photographer?  Better  than  aver¬ 
age.  Ronn  H.  Abbey,  167  NE  Capital, 
Battle  Creek,  Mich. 

Promotion — Public  Relation* 

PROMOTION  MANAGER  now  on 
20,000  daily  looking  for  oi>portnnity 
to  advance.  Truly  creative  copy  and 
ideas  that  SELL.  Do  layouts  for  staffs, 
promotions  for  ad  and  circulation  de¬ 
partments,  brochures  all  types,  slg  de¬ 
signs  etc.  Married,  age  33,  eleven  years 
experience  in  newspaper  business. 
Solid  references.  Write  Box  1788,  Edi¬ 
tor  A  Publisher. 

PUBLIC  RELA'nONS 
AND  PROMOTION  MANAGER 
Creative,  versatile,  national  award 
winner;  11  years  experience  ail  media: 
B.A,  cum  laude;  32 ;  Available  July. 
Box  1802,  Editor  A  Publisher, 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE  . 


By  Robert  U.  BroHTi 

How  did  you  feel  about  the  sordid  segment  of  Hollywood 
Lana  Tumer-Johnny  Stompan-  life.” 


“  hotel  1 

ST>^ 


ato  love  letters? 


Editors  have  not  been  back- 


The  murder  case  was  a  sizzler  ward  about  discussing  the  pros 
from  the  start  and  had  “all”  the  and  cons  of  whether  to  print 
elements  except  mystery.  It  did  juicy  sex  material  of  this  na- 
a  pretty  fair  job  of  shoving  ture.  We  remember  many  on- 
the  recession  off  the  front  pages  the-floor  controversies  at  past 


for  several  days. 


AP  Managing  Editors  meetings 


Then  when  Agness  Under-  involving  some  of  the  material 
wood  of  the  Los  Angeles  Herald  that  came  out  of  the  Jelke,  Rut- 
&  Express  obtained  the  torrid  ledge  and  Sheppard  cases.  There 
love  letters  from  Lana  to  Johnny  rarely  is  agreement  among  edi- 
real  spice  was  added.  tors  and  the  wire  services  have 

Watching  the  way  various  to  proceed  on  the  basis  that 
newspapers  handled  the  ex-  they  must  provide  the  stories 
cerpted  letters  which  went  over  and  the  editors  have  to  edit 
the  wire  services  it  seemed  ap-  their  own  papers  as  they  see  fit. 
parent  there  w’^as  a  controversy  Certainly,  the  wire  services  can¬ 
stirring  on  the  question  of  to  not  edit  the  newspapers  by  re¬ 


print  or  not  to  print. 

The  Hearst  newspapers  had 
a  scoop — they  used  them  in  full. 
The  AP  Log  reports  “papers  we 
checked  used,  on  the  average, 
more  than  a  column  of  ex¬ 
cerpts.”  There  were  some  that 
didn’t  use  them  mentioning  only 
the  fact  that  they  existed. 

One  of  the  latter  was  the  Son 
Bernardino  (Calif.)  Sun-Tele¬ 
gram  which  explained  in  a  two- 
column  front  page  box  why  it 
was  not  reproducing  the  letters. 


mote  control. 


"Whaf't  a  trained  seal  doing  at  the  editors'  convention?" 


Krock  Looks  at  Notes, 
Truman  Memory  Faulty 


Washington  in  remote  history,  fails  Mr.  Tru- 


House  floor  and  obtained  per 
mission  to  have  the  column  pu: 
lished  in  the  Congressior,: 
Record. 

It  was  “outrageous,”  Mr.  L 
bum  protested,  that  a  newspa 
perm  an  accused  of  lying  couldi 
get  his  answer  into  the  recori' 

Mr.  Krock  told  how  the  inter 


Arthur  Krock’s  great  propen-  man  when  the  event  is  part  of  view  had  been  suggested  by  tri 


The  Sun-Telegram  said  to  its  ,  .  „  „  rr.  .  ,  ^  ..  .  * -  - 

readers  April  9:  Iruman.  with  a  President  of  the  United  idea  and  the  latter  instructe: 

“Ex-mobster  Mickey  Cohen  ^he  exclusive  interview  which  States,  deception  of  his  newspa-  him  to  arrange  a  time  wi'J 
released  in  Los  Angeles  yester-  Mr.  Krock  obtained  Feb.  13,  per  and  the  reading  public  by  his  secretary,  the  late  Charle 
day  six  sizzling  love  letters  from  1^50  was  published  in  the  New  the  writer  of  the  interview,  and  g.  Ross.  This  was  done  a 
Lana  Turner  to  Johnny  Stomp-  York  Times  of  Feb.  16,  1950.  a  gross  fraud  committed  on  the  Jater.  The  article  was  submitte; 
anato  in  which  she  told  of  her  a  special  citation  in  na-  Advisory  Board  on  Pulitzer  before  publication  and  the  net 

‘deep  love’  for  the  former  Cohen  tional  reporting  for  Mr.  Krock  Prizes,”  Mr.  Krock  wrote.  day,  Mr.  Krock  said,  Mr.  Roii 


sity  for  keeping  notes  enabled  his  own  and  recent  experience.  Senator  Brian  McMahon  aJ 

him  this  week  to  withstand  a  “The  conclusion  is  tolerant  in-  a  party  at  which  Mr.  Tr^ 
charge  that  he  had  faked  an  deed  of  a  disclaimer  that  im-  was  a  guest.  Mr.  Krock  a;] 
interview  with  former  Presi-  putes  fakery  of  an  interview  proached  the  President 


with  a  President  of  the  United  idea  and  the  latter  instructe: 
States,  deception  of  his  newspa-  him  to  arrange  a  time  wit 
per  and  the  reading  public  by  his  secretary,  the  late  Charle 


bodyguard. 


High  Lev-el 


from  the  Advisory  Board  on  Republican  members  of  the  gave  it  back,  saying  the  Pres: 
Pulitzer  Prizes.  By  his  own  mo-  Banking  Committee  before  dent  had  gone  over  it  and  it  wa. 
tion,  Mr.  Krock,  a  member  of  which  Mr.  Truman  disowned  the  accurate  in  every  detail.  1 


“The  Sun-Telegram,  not  Board,  ruled  out  a  formal  interview  fought  unsuccessfully  The  Washington  press  corr- 
denying  the  readability  of  these  to  have  Mr.  Krock’s  rebuttal  put  raised  a  furor  over  the  Prei. 

uninhibited  expressions  of  love,  Mr.  Truman  told  a  House  into  the  hearing  record.  Rep.  dent’s  granting  of  an  exclusive 
feels  a  certain  responsibility  to  committee  April  14  that  “this  Clarence  Kilburn  went  to  the  interview, 
the  thousands  of  families  which  exclusive  interview  didn’t  hap- 
depend  upon  this  newspaper  for  Pcn*  ib  came  out  of  the  air.” 


providing  a  high  level  of  ma¬ 
terial  for  family  reading. 


He  was  being  questioned  spe¬ 
cifically  about  the  part  of  the 


“As  a  consequence,  this  news-  interview  which  quoted  him  as 
paper  has  determined  that  it  saying  some  unemployment  was 


would  be  remiss  in  its  responsi¬ 
bilities  if  it  reproduced  sensa¬ 
tional  material  of  this  sort. 


a  good  thing  for  the  country. 

That  passage  in  the  Krock 
story,  Mr.  Truman  said,  was 


“It  feels  that  it  cannot,  on  one  only  a  “purported  quote  from 
hand,  be  critical  of  those  media  me.” 

which  cater  to  the  reading  ap-  Mr.  Krock,  the  Times’  chief 
petites  of  persons  who  enjoy  Washington  corespondent  at  the 
such  intimate  matter  and,  on  the  time  of  the  interview  and  a 
other  hand,  publish  just  such  member  of  its  Editorial  Board, 


material. 


brought  out  his  memorandum 


‘Although  the  Sun-Telegram  file  and  in  his  column  of  April 


will  continue  to  cover  the  news¬ 
worthy  aspects  of  the  Stompan- 


15  he  documented  the  interview 
incident.  He  came  to  the  “toler¬ 


ate  killing,  it  has  no  intention  of  ant  conclusion”  that  the  former 
participating  in  an  expose  of  President’s  memory,  extraordi- 
intimate  details  of  a  certain  nary  in  its  retention  of  events 
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Lookit  'im  go 


. . .  with  that  Linotype  Comet!  You  know 
why?  Comets  have  designed-in  speed, 
more  than  you  can  get  out  of  any  other 
machine! 

That  extra-responsive  keyboard  that 
operators  really  appreciate  is  just  one 
of  the  many  features. 

Easy  maintenance -and  that  at  a 
minimum,  too -is  another  designed-in 
benefit  that  means  extra  composing 
room  dividends. 

For  steady,  smooth,  easy  volumes  of 
straight  matter.  Comet’s  out  in  front  all 
by  itself. 

Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn  5,  N.  Y. 


EVANSVILLE, 

INDIANA 

...test  tube  for  all 
America! 


With  215,900  people  in  the  Evansville  Metropolitan  Area 
serving  as  a  trading  center  for  500,000  consumers  in  southern 
Indiana,  northwestern  Kentucky  and  southeastern  Illinois, 
the  Evansville  market  is  a  favorite  for  manufacturers  to  test 
the  market -abilities  of  new  products  ...  at  low  cost! 

That’s  because  advertisers  who  know  their  marketing,  know 
that  Evansville,  Indiana,  has  all  the  qualities  of  a  testing 
ground  that  are  essential  in  producing  really  reliable  results 
.  .  .  diversified  industry  .  .  .  stable  economy  .  .  .  rich  natural 
resources  .  .  .  and  a  well  defined  trading  area  that  is  isolated 
and  representative  in  size. 

Too  .  .  .  the  Evansville  newspapers  deliver  not  only  97^^, 
saturation  coverage  of  the  metropolitan  area,  but  also  2-out- 
of-4  home  circulation  in  the  other  14  counties  of  the  Tri-State 
marketing  area— moving  people  to  buy  and  bolstering  con¬ 
sumer  franchises. 


THI  CVANSVIllC 


TMf  IVANSVILli 


Courier  I  Press 


FULL  COLOR  AVAILABLE  DAILY  &  SUNDAY 

Combined  Doily  Circulofion . . 108,465 

Sunday  Circulation . 91,705 

(Audit  Bureau  of  Circulation — 3/31/57) 


COMPLETELY  ISOLATED  FROM 
OTHER  METROPOLITAN  AREAS 

INDIANAPOLIS . 172  miles 

LOUISVILLE . 126  miles 

ST.  LOUIS . 174  miles 

NASHVILLE . 168  miles 

CHICAGO . 301  miles 
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SCRIPPS  -  HOWARD  NEWSPAPERS’ 


NEW  YORK.  World- r*l*gram  I  rh*  Sun 

CLEVELAND . Prosi 

PITTSBUROH . Proif 

SAN  FRANOSCO . Nowi 

INDIANAPOLIS . Tinwi 


COLUMBUS . Citizon 

CINCINNATI . Poll 

KENTUCKY . Pod 

Covington  edition,  Cincinnoti  Post 
KNOXVILLE  ....  News-Sentinet 


Oeneral  Advertisint  Department,  330  Perk  Avenue,  New  Yerk  City 


DENVER  ...  Hocky  Mountain  News 
BIRMINGHAM  ....  Pod-Herotd 

MEMPHIS . Press-Scimitar 

MEMPHIS  .  .  .  Commerciot  Appoat 
WASHINGTON . News 


EVANSVILLE . PrMS 

HOUSTON . Prw< 

FORT  WORTH . Pros 

ALBUQUERQUE . ^ibum 

EL  PASO . Mer  'd-Ptd 
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